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Seeing  is  believing. 


—  i  ORANGE 

^  COUNTY  . 

Southern  Caiifomia's  Richest  Murket  BLl'EIUX)k 


With  more  than  2  million  residents,  $30  billion  in  buying 
power  and  a  booming,  robust  economy,.  Orange  County  is 
now  recognized  as  the  progressive  link  between  Southern 
California's  golden  past  and  glittering  future. 

As  such,  it  has  emerged  as  one  of  the  most  important 
markets  in  the  United  States.  If  you  want  to  see  and  believe 
for  yourself,  write  to  us.  We'll  send  you  this  free  profile  of’ 
Southern  California's  richest  market. 
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y^Division  of  Freedom  Newspapers,  Inc.  Orange  County,  California  92711 
Represented  nationally  by  CWO&O,  Inc. 
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Copley  L.A.  unveils  redesign 


Copley  Los  Angeles 
Newspapers  —  The  Daily 
Breeze,  The  Outlook  and 
The  News-Pilot  —  have 
taken  on  a  common  de¬ 
sign. 

The  actual  look  was  de¬ 
signed  by  Dr.  Mario  Gar¬ 
cia,  sissociate  director  of 
the  Poynter  Institute  for 
Media  Studies  in  St.  Pe¬ 
tersburg,  Fla.  A  commit¬ 
tee  of  six  staff  members 
from  all  three  Los  Angeles 
papers  was  formed  to  im¬ 
plement  and  give  local 
emphasis  to  the  design. 


Major  features  of  the 
new  look  include  new 
headline  and  text  typefac¬ 
es,  matching  nameplates 
and  several  graphic  strat¬ 
egies  to  lead  a  reader 
through  a  page.  We  call 
them  “reader-movers.” 

“The  reader  is  still 
more  into  words  than  any 
other  part  of  the  newspa¬ 
per.  The  idea  is  to  help 
people  get  to  the  words  to 
make  the  entire  reading 
process  easier  and  more 
enjoyable,”  said  Garcia. 


The  end  result  is 
in-depth  news/made  easy. 


Dr.  Mario  Garcia 

Dr.  Mario  Garcia  is  an 
associate  director  at 
the  Poynter  Institute 
for  Media  Studies  in 
St.  Petersburg,  Fla., 
where  he  directs  the 
Graphics/Design  Cen¬ 
ter. 


IN-DEPTH  NEWS 
/MADE  EASY 


Any  color  scanner  makes  separations. 
This  one  makes 


Good  news!  Now  there’s  a  scanner  that  can*^ 
handle  the  daily  grind  of  producnrig  the  daily 
paper. 

V  Our  extremely  reliable  SG-608  is  truly  a 

workhorse  of  a  different  color.  That’s  because 
it  features  a  unique  red-laser  dot  generator 
for  greater  on-the-job  dependability  and  up  to 
twice  the  service  lie  with  less  downtime  and 
fewer  maintenance  headaches. 

The  SG-608  lets  you  routinely  handle  the 
quick  turnarounds  and  high- volume  production 
that  are  a  way  of  life  in  the  newspaper  busi¬ 
ness.  And,  unlike  most  scanners,  you  don’t 
'  '  have  to  be  a  genius  with  computers  to  set  up 

and  operate  one.  , 


The  economically  priced  SG-608  is  prob¬ 
ably  all  the  scanner  you’ll  ever  need.  But  it’s  i 
also  the  logical  place  to  start  if  you’re  consider¬ 
ing  a  complete  page  make-up  system  later  on. 

When  we  designed  the  SG-608,  we  had 
one  thing  in  mind -reliability.  That’s  because 
we  understand:  If  you  don’t  get  yoiir  paper  out 
today,  there  may  not  be  a  tomorrow. 

DS  America 
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SEPARATED  ON  A  DS  SG  608  SCANNeS 
AND  COMPOSED  ON  AOS  SIGMAGRAPM 
BY  JOHN  ADAMS  «  SON,  INC 
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JANUARY 

16-18 — Challenging  the  Censors:  A  World  News  Media  Action  Conference, 
organized  by  The  World  Press  Freedom  Committee  and  the  Edward 
R.  Morrow  Center  of  Public  Diplomacy  (Tufts  University),  Inter-Conti¬ 
nental  Hotel,  Hyde  Park  Corner,  London. 

21 — Third  Annual  Connecticut  Newspaper  in  Education  Conference, 
Treadway  Inn,  Cromwell,  Conn. 

22-24 — New  England  Press  Association,  Annual  Winter  Convention,  Shera- 
ton-Boston  Hotel. 

25-28— International  Newspaper  Advertising  and  Marketing  Executives, 
Mid-Winter  Meeting,  Fontainebleau  Hilton,  Miami  Beach. 

25- 31 — Suburban  Newspapers  of  America,  Publishers  Winter  Conference, 

Acapulco  Princess  Hotel.  Acapulco,  Mexico. 

26- 30— National  Association  of  Aovertising  Publishers,  Mid-Winter  Confer¬ 

ence,  Marco  Beach  Hilton,  Marco  Island,  Fla. 

29- 31 — North  Carolina  Press  Association  Institute,  Carolina  Inn,  Chapel  Hill. 

30- 31 — North  Carolina  Press  Institute,  Chapel  Hill,  N.C. 

FEBRUARY 

1-3 — SNPA  Editorial  Clinic,  Ritz-Carlton  Buckhead  Hotel,  Atlanta. 

6-11— Southern  Classified  Advertising  Managers  Association,  Conference, 
Hyatt  Regency,  Savannah,  Ga. 

8-12— National  Association  of  Printers  &  Lithographers,  Top  Management 
Conference,  Registry  Resort,  Naples,  Fla, 

12-14 — Arkansas  Press  Association,  Winter  Convention  and  Trade  Show, 
Arlington  Hotel  and  Spa,  Hot  Springs. 

12-15 — California  Newspaper  Publishers  Association.  Hyatt  Regency  Hotel, 
Monterey,  Calif. 

12- 15 — Oklahoma  Press  Association,  Mid-Winter  Convention  &  Southwest 

Graphics  Expo  87,  Lincoln  Plaza  Hotel,  Oklahoma  City. 

13- 15— Minnesota  Newspaper  Association,  Hyatt  Regency,  Downtown  Min¬ 

neapolis. 

19-21— Annual  Communications  Conference,  Developing  Leadership  and 
Power  Through  Communications,  Howard  University  School  of  Com¬ 
munications.  On  the  main  campus  of  the  University  of  Washington, 
Washington,  D  C. 

21-23— Great  Lakes. Midstates  Newspaper  Conference,  Inc.,  Hyatt  Regency 
O'Hare,  Rosemont,  III. 

26-27— New  England  Newspaper  Advertising  Executives  Association,  Sales 
Conference,  Parker  House,  Boston. 

28-3/4 — Inland  Daily  Press  Association,  Royal  Plaza  Hotel,  Orlando,  Fla. 

MARCH 

4-7 — National  Newspaper  Association,  Governmental  Affairs  Conference, 
Hyatt  Regency  Hotel,  Washington,  D  C. 

18-20 — Newspaper  in  Education  Conference,  Westin  Hotel.  Chicago. 

21-24 — Central  States  Circulation  Managers  Association,  The  Radisson, 
Indianapolis. 

25- 27— America  East  Conference,  Hershey  Lodge  and  Convention  Center, 

Hershey,  Pa. 

26- 29 — Midwest  Circulation  Managers  Association,  Red  Lion  Inn,  Omaha. 

Seminars/  Workshops!  C  linics 

JANUARY 

21-23 — International  Newspaper  Promotion  Association  Seminar,  How  To 
Make  Great  Advertising. ..Tnat  Meets  Strategic  Objectives.  Trade- 
Winds  Hotel,  St.  Petersburg. 

30-2/1 — Mid-America  Press  Institute,  The  Editorial  Page,  Clarion  Hotel, 
Downtown  St.  Louis. 


FEBRUARY 

8-11 — SNPA  Foundation  Seminar  Layout,  Design  and  Graphics,  Univer¬ 
sity  of  Florida,  Gainesville,  Fla. 

8-13 — The  Poynter  Institute  for  Med. a  Studies,  Writing  Center;  Writers  & 
Editors,  St.  Petersburg.  FI& 

14-20— NACON  Winter  Sales  Seminar  and  Management  Workshop, 
Bonaventure  Hotel,  Los  Angeles. 
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A  look  ahead  at  1987— 

National  I  Internationa!  meetings 


MARCH 

15-17 — Southern  Newspaper  Publishers  Association,  Production  Confer¬ 
ence,  Royal  Sonesta  Hotel,  New  Orleans. 

18-20 — Newspaper  In  Education  Conference,  Westin  Hotel.  Chicago. 
25-27— America  East  Conference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 


APRIL 

7-10 — American  Society  of  Newspaper  Editors,  Fairmont  Hotel  San  Fran¬ 
cisco. 

13- 14— Canadian  Press,  Westin  Hotel,  Toronto. 

14- 16 — Canadian  Daily  Newspaper  Publishers  Association,  Westin  Hotel, 

Toronto. 


MAY 

4-6— American  Newspaper  Publishers  Association,  Convention,  Waldorf- 
Astoria  Hotel,  New  York  City. 

8-10 — Pittsburgh  Interdisciplinary  Conference  on  Photojournalism,  Spon¬ 
sored  by  the  Pittsburgh  Presu,  Holiday  Inn  at  Greentree,  Pittsburgh. 
10-13 — International  Newspaper  Financial  Executives,  Marriott  Hotel,  Marco 
Island,  Fla. 

10- 17 — International  Press  institute,  Buenos  Aires,  Argentina. 

17-20— International  Newspaper  Association,  Hilton  Harbour  Castle, 
Toronto,  Canada. 

24-27— FIEJ,  40th  Annual  World  Congress.  International  Federation  of 
Newspaper  Publishers,  Helsinki,  Finland. 

JUNE 

2-5 — National  Association  of  Advertising  Publishers,  Annual  Convention 
and  Exposition,  Tropicana  Hotel,  Las  Vegas. 

6-10 — American  Newspaper  Publishers  Association,  Operations  Manage¬ 
ment  Conference,  Convention  Center,  Las  Vegas. 

21- 24 — American  Association  of  Newspaper  Classified  Advertisng  Man¬ 

agers,  Hotel  del  Coronado,  San  Diego. 

24-26 — Suburban  Newspapers  of  America,  Summer  Management  Confer¬ 
ence,  Fairmont  Hotel,  San  Francisco. 

28-7/2 — International  Circulation  Managers  Association,  Hyatt  Regency,  Chi¬ 
cago. 

30-7/5 — National  Press  Photographers  Association,  42nd  Annual  Conven¬ 
tion,  Westin  Hotel,  Toronto,  Canada. 

JULY 

12- 15 — International  Newspaper  Advertising  and  Marketing  Executives, 

Hotel  del  Coronado,  San  Diego. 

SEPTEMBER 

13- 17 — Canadian  Newspaper  Advertising  Executives  Association,  Hotel 

Beausejous,  Moncton,  N  B 

15- 18 — Associated  Press  Managing  Editors,  Westin  Hotel,  Seattle. 

16- 18 — American  Association  of  Sunday  and  Feature  Editors.  Westin  hotel. 

Tabor  Center  (tentative).  Denver. 

22- 25 — National  Conference  of  Editorial  Writers,  Convention,  Vancouver, 

B.C. 

24- 26 — Western  Newspaper  Production  Conference,  Western  Bay  Shore 

Hotel,  Vancouver,  B.C. 

30-10/3 — National  Newspaper  Association,  Marriott  Hotel.  Portland,  Ore. 

OCTOBER 

11- 14 — Southern  Newspaper  Publishers  Association.  The  Greenbrier,  White 

Sulphur  Springs,  W.Va. 

25- 27 — Inland  Daily  Press  Association,  Westin  Hotel,  Chicago. 

25-28 — International  Newspaper  Financial  Executives,  Fall  Meeting,  Westin 
Hotel,  Seattle. 


NOVEMBER 

11-14 — Society  of  Professional  Journalists.  Sigma  Delta  Chi,  Chicago  Hilton 
and  Towers,  Chicago. 

15-18 — Inter  American  Press  Association,  43rd  General  Assembly  (tentative 
date),  Santiago,  Chile. 
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We’re  no  Johnny-Come-Lately 
when  it  conies  to  Flexo. 


□  Motter  Flexo  was  the  hit  of  the  1985  AN  PA  show. 
The  ‘  others”  joined  us  for  the  '86  show! 

□  Motter  pioneered  newspaper  flexography.  In  fact, 
today  there  are  more  Motter  flexographic  printing 
couples  printing  newspaper  products  than  any 
other  in  America. 

Only  Motter  has  five  years  experience  in  news¬ 
paper  flexo  ...  30  years  experience  in  packag¬ 
ing  flexo,  and  over  60  years  in  commercial 
publication  presses. 


□  The  AMERICAN  MOTTERFLEX  FX-4  has  exclu¬ 
sive  features  that  can  maximize  flexo’s  advan¬ 
tages  in  your  operation. 

We’d  like  the  opportunity  to  introduce  you  to  our  flexo 
experience,  and  to  help  plan  your  flexo  future.  Call  or 
write  today  for  complete  information  on  the  AMERI¬ 
CAN  MOTTERFLEX  FX-4.  Motter  Printing  Press  Co., 
PO.  Box  1562,  York,  PA  17405,  717-755-1071,  designers 
and  manufacturers  of  web-fed  printing  equipment. 


MOTTER  PRINTING  PRESS  CO. 


E&P  Classified 


Ifs  Your 


People-To-People 
Meeting  Place 

Find  your  editor,  advertising  manager,  art¬ 
ist,  sales  representative,  circulation  man¬ 
ager,  public  relations  or  production  person 
with  an  ad  in  Editor  &  Publisher.  We 
reach  the  working  journalists  you  want  to 
reach,  every  week...113,000  strong. 

Rates  and  order  form  in  Classified  section. 
All  mail  and  calls  go  to: 

Editor  &  Publisher 

11  West  19'^  St. 

New  York,  NY  10011 
(212)  675-4380 


When  you  need  Classified, 
we're  here — every  week! 


Briefs _ 

Wash.  Post  Co.  sells  share  in 
Detroit  celluiar  phone  firm 

The  Washington  Post  Co.  announced  Dec.  22  that  it  has 
agreed  to  sell  its  18%  partnership  interest  in  Detroit  Cellu¬ 
lar  Telephone  Co.  to  a  unit  of  Pacific  Telesis  Group, 
subject  to  governmental  approvals. 

When  the  transaction  is  completed,  the  Post  expects  to 
record  an  after-tax  gain  of  about  $25  million. 

The  Post  company  previously  announced  an  agreement 
to  sell  its  20%  share  of  a  cellular  telephone  company  in  the 
Washington-Baltimore  area  to  Southwestern  Bell  Corp. 
From  that  sale,  the  Post  company  expected  to  make  an 
after-tax  profit  of  between  $20  million  and  $25  million. 

Telerate  buys  AP-DJ  share 


Telerate  Inc.  has  announced  that  it  has  reached  an 
agreement  in  principle  to  acquire  the  49.6%  minority  own¬ 
ership  of  the  AP-Dow  Jones-Telerate  Co.,  which  operates 
the  Telerate  on-line  financial  information  network  outside 
North  America. 

Telerate’s  purchase  of  the  shares  held  by  the  Associated 
Press  and  Dow  Jones  &  Co.  Inc.  will  give  it  100%  control 
over  its  international  operations. 

AP  and  Dow  Jones  each  hold  24.8%  of  the  AP-Dow 

Jones-Telerate  Co. 

AP  will  receive  $6.5  million  in  cash  and  $58.5  million 
payable  in  installments  over  15  years.  Dow  Jones  will 
receive  2,600,000  shares  of  Telerate  common  stock. 

As  a  result  of  the  transaction,  Dow  Jones’  ownership 
interest  in  Telerate  Inc.  will  increase  to  approximately 
35%. 

Louis  D.  Boccardi,  AP  president  and  general  manager, 
said  the  transaction  would  have  no  effect  on  the  AP-Dow 
Jones  News  Services  which  are  jointly  produced  by  the 
AP  and  Dow  Jones. 


SPJjSDX  sets  hostage  day 

The  Society  of  Professional  Journalists,  Sigma  Delta 
Chi,  has  set  Feb.  4  as  “Terry  Anderson  Hostage  Day”  in 
honor  of  the  Associated  Press’  chief  Middle  East  corre¬ 
spondent  and  other  captives  in  Lebanon. 

Delegates  from  professional  and  campus  chapters 
decided  on  the  method  of  drawing  attention  to  the  plight  of 
the  hostages  during  the  recent  national  convention  in 
Atlanta,  Ga.  Feb.  4  was  chosen  as  the  earliest  available 
time  for  a  coordinated  national  program. 

In  a  letter  to  chapter  presidents,  the  society  encouraged 
its  members  to  plan  programs  to  call  attention  to  Anderson 
and  the  other  hostages  and  the  dangers  of  working  as 
foreign  correspondents  in  some  parts  of  the  world. 

Carolyn  S.  Carlson,  an  AP  newswoman  in  Atlanta  who 
is  coordinating  the  program,  said  Anderson’s  sister  and 
family  spokesperson,  Peggy  Say,  promised  to  provide  a 
videotaped  statement  describing  how  the  family  has  dealt 
with  Anderson’s  capture  since  March  16,  1985. 

The  chapters  also  were  urged  to  obtain  signatures  of 
journalists  on  petitions  urging  President  Reagan  “to  work 
diligently”  for  the  quick  release  of  Anderson  and  the  other 
hostages. 
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WHATS  BLACK 


ALL  OVER? 


A  newspaper  that’s 
benefited  from  the  libel 
and  privacy  seminars 
of  Mutual  Insurance. 

Preventing  libel  and  privacy  suits 
can  save  a  newspaper  a  lot  of  money, 
but  keeping  up  with  the  rapid  changes 
in  the  law  is  a  difficult  task.  That’s  why 
the  reporters  and  editors  of  so  many 
newspapers  attend  “How  To  Prevent 
Libel  and  Privacy  Suits,”  a  seminar 
offered  by  The  Mutual  Insurance 
Qjmpany  of  Hamilton,  Bermuda. 

Offered  in  half-day  and  full-day 
sessions,  this  seminar  presents  the 


facts  behind  recent  cases  affecting  the 
current  status  of  libel  and  privacy  law, 
using  actual  stories,  columns,  car¬ 
toons,  and  photographs  to  illustrate 
important  concepts.  Seminar  leader 
Barbara  Dill  is  an  experienced  profes 
sional  in  the  field  of  libel  and  privacy 
law,  whose  incisive  comment^  and 
exciting  classroom  method  have  been 
hailed  by  editors,  reporters,  and 
photo^phers  across  the  country. 

(Mered  to  publications  insured 
by  Mutual  as  well  as  to  press  associa¬ 
tions,  this  seminar  gives  journalists  the 
insight  they  need  to  do  their  jobs  with 
a  minimum  of  risk.  For  more  informa¬ 
tion  on  this  unique  opportunity,  contact 
Barbara  Dill  at  (305)  ^6-2965. 


The  Mutual 
Insurance  Company  Of 
Hamilton,  Bermum 


Providing  Protection 
FbrThe  Press 


RO.  Box  1179,  Hamilton  5,  Bermuda;  (809)  292-7633 
(Send  all  mail  via  OVERSEAS  AIRMAIL) 


Issues  of  the  Information  Age: 


PROMISES  KEPT, 
PROMISES  TO  KEER 


At  the  beginning  of  this 
century,  Theodore 
N.  Vail,  president  of 
AT&T,  understood  his 
competition  not  just  as 
other  telephone  compa¬ 
nies,  but  as  distance, 
loneliness,  separation. 
He  foresaw  that  the 
success  of  his  company 
could  end  the  geo- 
^phic  isolation  of  man. 
And,  in  ending  that 
isolation,  the  company’s 
success  would  be 
assured.  The  vision 
became  reality:  by  the 
mid -’70s,  America 


had  universal  telephone 
service. 

Today,  as  the  Infor¬ 
mation  Age  has  begun, 
there  is  a  new  kind 
of  isolation.  People  are 
awash  in  a  mounting 
sea  of  information,  yet 
unable  to  connect  or 
work  with  information 
in  an  orderly,  useful 
fonn;  that  is,  with 
the  world’s  knowledge. 
Often,  information 
machines  do  little  to 
help.  They  are  difficult 
to  use,  rigid  in  their 
demands,  generally  un¬ 
able  to  work  with  any 
but  their  own  kind. 

To  overcome  this 
new  kind  of  isolation, 
we  have  a  new  vision: 
to  make  the  Information 
Age  universal,  to  help 
build  a  worldwide  Tele- 
community,  not  just 
open  to  all,  but  inviting. 

At  AT&T,  we  are 
now  working  toward  the 
day  when  people 
around  the  world  will  be 
able  to  handle  infor¬ 
mation  in  any  form— 
conversation,  data, 
images,  text— as  easily 
as  they  make  a  phone 
call  today.  And  they  will 
be  able  to  get  informa¬ 
tion  in  a  foiin  they 
can  use,  whenever  they 
need  it,  from  wher¬ 
ever  it  is. 

We  envision  a  vast 
global  network  of  net¬ 
works,  the  mei^ng 
of  communications  and 
computers,  linking 
devices  so  incredibly 


capable,  they  will 
bend  to  the  will  of 
human  beings,  rather 
than  forcing  humans 
to  bend  to  theirs. 

Obviously,  no  one 
company,  no  one  nation, 
can  universalize  the 
Information  Age.  It  will 
take  the  best  minds 
of  many  companies  and 
many  nations.  The 
needs  of  our  customers 
are  aeating  impera¬ 
tives  for  our  industry. 
We  need  common 
standards  and  compati¬ 
bility.  We  need  national 
and  international 
policies  that  are  open 
and  encouraging. 

And  we  need  to  make 
information  machines 
far  easier  to  use. 

We  have  the  science 
to  construct  the  systems 
now.  The  technology 
is  rapidly  taking  shape. 

We  are  dedicating 
our  minds,  our  energy, 
our  resources— our 
future —to  making  Tele¬ 
community  a  reality. 


To  bringing  the  best 
of  the  Information  Age 
to  the  world. 

Our  vision  has  its 
roots  in  AT&T’s  heritage 
of  service.  Just  as  the 
telephone  extended  the 
reach  of  the  human 
voice.  Telecommunity 
will  extend  the  reach 
and  capability  of  minds 
and  talents. 

Telecommunitv  is 
our  goal.  Technology  is 
our  means^ 

We’re  committed  to 
leading  the  way. 


ATSiT 
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The  newspaper  business  has  had  a  good  year  in  1986  and  it  can  look 
forward  to  1987  as  another  year  of  moderate  growth,  according  to 
media  forecasters.  It  is  predicted  that  newspaper  advertising 
revenues  will  continue  to  gi’ow  at  a  rate  of  7.5%,  as  they  did  in 
’86,  but  the  important  part  of  this  news  is  that  1%  to  2%  of  this 
will  represent  an  increase  in  volume  and  not  just  a  rate 
increase.  Increases  in  circulations  are  also  forecast. 

All  of  that  paints  a  bright  picture  for  newspapers.  But  there  is  a 
dark  side  to  the  forecast  that  must  be  noted.  It  will  be  a  year  of 
cost -cutting,  according  to  some  newspaper  executives,  due  to  a 
6.5%  increase  in  the  price  of  newsprint  recently  announced  and 
the  possibility  of  a  second  6.5%  increase  late  in  the  year. 

Reducing  the  consumption  of  paper  is  one  way  to  deal  with  the 
higher  price.  But,  since  the  rate  of  newsprint  consumption  is  directly 
tied  to  the  volume  of  advertising  and  circulation,  the  news  hole  or 
editorial  product  is  the  likely  target  for  savings.  The  challenge  facing 
newspaper  executives,  in  lieu  of  much  higher  ad  rates,  is  to  cut  costs 
to  meet  the  higher  operating  expenses  through  payroll  reductions 
without  severely  impairing  the  newsroom  operation  or  the  product  it 
produces. 

Memorial  to  correspondents 

The  memorial  recently  dedicated  in  Arlington  National  Cemetery 
is  a  fitting  tribute  to  the  more  than  200  U.S.  correspondents  who  lost 
their  lives  covering  wars  abroad.  The  American  people  should  be 
reminded  that  newspeople  are  putting  their  lives  on  the  line  in 
pursuit  of  their  jobs  every  day  all  over  the  world.  Twenty -five  years 
ago,  a  similar  memorial  of  the  Overseas  Press  Club  contained  100 
names.  Death  takes  no  holiday  on  such  an  assignment. 

There  is  no  memorial,  however,  for  journalists  who  suffer  impris¬ 
onment  and  death  while  practicing  their  profession.  In  its  annual 
report  on  press  freedom  around  the  world.  Freedom  House  reports 
that  in  the  last  year  19  journalists  were  killed  and  178  arrested  in  40 
countries.  There  were  214  different  instances  of  harassment,  includ¬ 
ing  banning  of  newspapers,  jamming  of  radios  and,  in  one  case, 
setting  a  photographer  afire.  Press  freedom  suffered. 

We  must  remember  and  honor  our  own  people  who  have  lost  th^^ir 
lives  in  the  line  of  duty.  We  must  not  forget,  either,  that  other 
newspeople  around  the  world  are  just  as  dedicated  to  the 
pursuit  of  freedom  in  their  own  countries  and  face  harassment 
and  death  because  of  it. 

Bill  of  Rights’  195th 

Maybe  we  are  getting  surfeited  with  too  many  anniversaries. 
After  the  beautiful  celebration  for  the  200th  birthday  of  the  Declara¬ 
tion  of  Independence,  and  then  the  noisy  party  for  the  Statue  of 
Liberty’s  100th,  the  195th  birthday  of  the  Bill  of  Rights  passed 
unheralded  on  Dec.  15.  We  have  to  observe  the  200th  birthday  of  the 
Constitution  later  on  this  year  and  wait  until  1991  on  the  200th 
birthday  of  the  Bill  of  Rights  to  pay  tribute  to  freedom  of  speech  and 
press  as  the  cornerstone  of  all  our  other  freedoms.  We  ought  to  do  it 
every  year. 
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Letters  to  the  Editor 


He  ‘loathes’  the  use  of  retina  scanners 


The  notion  of  using  a  retina  scanner 
as  a  time  clock  to  record  employee 
attendance  (“The  eyes  have  it,” 
E&P,  Dec.  13)  is  absolutely  loath¬ 
some.  Is  the  Arkansas  Democrat  that 
distrustful  of  its  employees? 

Not  only  is  this  half-baked  idea 
undemocratic,  it  is  downright 
immoral  by  any  standards  and  reeks 
of  “Big  Brotherism”  at  its  lowest 
level. 

I  was  never  a  fan  of  time  clocks, 
but  as  a  journalist  working  on  an 
MBA  I  realize  the  necessity  of 
tracking  employee  hours.  But  the 


idea  of  using  a  retina  scanner  as  a 
time  clock  is  abhorrent  to  me. 

I  don’t  care  what  job  the  employee 
holds,  from  janitor  to  publisher,  a 
company  should  operate  within  the 
bounds  of  trust  and  cooperation.  It 
may  very  well  be  that  some  workers 
will  take  advantage  of  that  trust,  but  it 
is  the  supervisor's  duty  to  take  note  of 
that  behavior,  attempt  to  correct  it  or, 
failing  that,  discharge  the  worker.  If 
the  supervisor  can’t  do  that,  then  he/ 
she  should  be  corrected  or  replaced 
with  someone  who  can. 

One  of  the  principal  reasons  why 


the  Japanese  businesses  have  been 
outscoring  the  U.S.  businesses  in  the 
marketplace  is  that  the  Japanese  have 
learned  to  cut  costs  and  increase 
quality  through  cooperation,  not  in¬ 
timidation.  And  it  is  with  this  coop¬ 
eration  and  teamwork  and  trust  that 
we,  in  the  newspaper  business,  are 
able  to  actually  build,  market  and  de¬ 
liver  a  new  product  to  our  customers 
every  24  hours. 

Your  reporter,  George  Garneau, 
noted  that  the  Democrat  says  it  is  the 
first  business  in  the  country  to  use  a 
retina  scanner  as  a  time  clock;  1  hope 
it  is  the  last  for  all  our  sakes. 

Mark  McBride 


Says  Cuomo’s  remarks  should  be  addressed 


In  the  Dec.  6  issue,  the  editorial 
“Cuomo’s  Stance  on  the  Free  Press” 
was  interesting  reading. 

In  this  column.  Gov.  Cuomo 
expressed  his  concern  that  the  press 
also  has  a  responsibility  to  be  fair  and 
contribute  to  the  success  of  our  soci¬ 
ety  and  government.  The  point  that  he 
was  making  was  that  the  press  can  do 
good  and  can  do  damage. 

No  one,  especially  me,  disagrees 
that  the  press  has  an  obligation  to  tell 
us  the  ills  and  the  abuses  in  our  gov¬ 
ernment  and  society.  However,  he 
was  asking  that  the  press  be  careful 
and  not  do  damage  along  the  way. 

I  was  disappointed  in  the  last  sen¬ 
tence  of  the  article  where  you  stated 
that  “We  trust  his  pledge  for  uphold¬ 
ing  the  broadest  possible  freedom  of 
the  press  will  be  observed  through¬ 
out  his  career.” 

1  wonder  why  it  is  that  he  should 
keep  his  pledge  but  that  you  did  not 
feel  it  necessary  to  specifically 


Bus  commuters 
get  free  copies 
of  Denver  daily 

The  Rocky  Mountain  News  of  Den¬ 
ver,  Colo,  recently  provided  com¬ 
plimentary  editions  of  the  News  to 
express  bus  riders  during  the  inau¬ 
gural  week  of  the  1986  Better  Air 
Campaign. 

The  program  was  designed  not  only 
to  thank  the  regular  bus  commuters, 
but  also  to  entice  new  riders  to  take 
part  and  give  up  using  their  cars  once 
a  week  in  support  of  promoting  clean 
air  in  Denver. 


reply  to  some  of  his  concerns  in 
your  editorial. 

To  me  this  points  out  the  very 
essence  of  Gov.  Cuomo’s  remarks. 
While  the  government  has  a  responsi¬ 
bility  to  protect  freedom  of  the  press, 
the  press  has  a  greater  responsibility 
to  protect  this  freedom  and  should 
answer  for  the  abuses. 

If  this  society  perceives  that  free¬ 
dom  of  the  press  is  abusing  or  creating 
damage  with  this  freedom,  then  even¬ 
tually  the  freedom  will  be  eroded  and 
we  will  all  suffer. 

Other  countries  with  “freedom  of 
the  press”  have  experienced  this  ero¬ 
sion  and  have  built  in  exceptions  to 


this  freedom. 

I  believe  that  there  should  be  no 
exceptions  to  any  freedom  of  the 
press  no  matter  how  distasteful  the 
reporting  may  be.  However,  if  the 
information  is  damaging  because  of 
irresponsible  and  false  reporting,  then 
the  press  must  be  held  responsible. 

I  would  like  to  see  you  address 
Gov.  Cuomo’s  remarks  and  not  just 
dismiss  this  vital  concern  by  saying, 
“We  hope  he  fulfills  his  pledge.” 

What  is  the  press  going  to  do  to 
fulfill  its  responsibility  to  protect  free¬ 
dom  of  the  press? 

Spencer  Osborne 


FROM  LOS  ANGELES  .  .  . 

“In  his  USFL  days,  (Herschel)  Walker 
once  admitted  that  he  doesn’t  have  the 
instincts  of  a  running  back  What  he  has  is 
speed  coupled  with  size,  strength  and 
hands. 

“The  most  effectiie  ball  carriers  are  the 
fast  ones  who  also  demonstrate  three 
other  qualities.  They  instinctively  use 
their  feet  properly,  they  instinct  it  ely  knou  ’ 
how  and  when  to  cut,  amt  they  instinc¬ 
tively  gather  themselves  when  necessary 
to  deliver  a  blow  to  the  tackier.  ” 

— Bob  Oates  of  the  Los  Angeles  Times 


An  ALL-SPORTS  specialist  for  the 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 

1150  15th  St.  NW,  Washington,  DC  20071 
(202)  3.54-6173 
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The  State, 
Columbia,  S.C. 


The  Columbia  Record, 
Columbia,  S.C. 


The  Sun  Herald, 
Biloxi,  Miss. 


The  Sun  News, 
Myrde  Beach,  S.C. 


Starkville  Daily  News, 
Starkville,  Miss. 


Daily  Times  Leader. 
West  Point,  Miss. 


WE  BOUGHT  THEM, 

BUT  WE  DONT  OWN  THEM. 

We  don't  own  their  opinions.  We  don't  own  their  commitment  to  excellent  journalism,  sound  manage- 

news  columns.  And  quite  frankly  we  don't  want  to.  ment  and  strong  independent  editorial  policy  attuned 

We  welcome  the  six  fine  daily  newspapers  of  to  the  special  needs  of  each  community  we  serve. 

The  State-Record  Company  to  our  organization.  I  Because  as  fellow  journalists,  we  realize 

And  we  join  with  them  in  a  continuing  that  some  things  should  never  be  for  sale. 

KNIGHT-RIDDER 

We  never  underestimate  the  American  people. 


Knight  Ridder,  winner  of  an  unprecedented  seven  Pulitzer  Prizes  in  1986,  is  a  worldwide  communications  company  with  eight  television  stations, 
cable  systems,  business  information  services,  and  now  34  daily  newspapers. 
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1986-in-Review 

An  active  year  of  buying  and  selling 

Price  seemed  to  be  no  object  as  newspapers,  the  darlings  of 
Wall  Street,  were  bought  and  sold  at  a  feverous  pace 


By  Mark  Fitzgerald 

By  the  end  of  1986,  the  fever  to  buy 
and  sell  newspapers  had  grown  so 
fierce  that  even  the  Daily  Bugle  in  the 
Spiderman  comic  strip  was  the  target 
of  a  hostile  takeover  attempt. 

Big  or  small  or  in-between,  news¬ 
papers  were  marched  to  the  auction 
block  and  snapped  up  furiously. 

For  the  third  year  in  a  row,  newspa¬ 
per  companies  were  the  darlings  of 
Wall  Street.  Even  when  the  market 
softened  toward  the  end  of  the  year, 
media  properties  remained  highly 
coveted.  In  fact,  as  Jan.  1,  1987 
approached,  the  lust  to  buy  newspa- 
papers  actually  accelerated  —  pro¬ 
pelled  by  the  approach  of  the  new 
tax  code  which  almost  certainly 
will  depress  prices. 

For  buyers  in  1986,  however,  price 
was  no  object. 

A  South  Carolina  company  whose 
flagship  newspaper  has  just  100,000 
circulation  sold  for  $300  million.  Two 
medium-sized  Kentucky  papers  sold 
for  $307  million.  The  second-place 
newspaper  in  Chicago  sold  for  $145 
million.  The  company  that  publishes 
the  Baltimore  Sun  and  Evening  Sun 
newspapers  sold  for  $600  million. 

And  if  price  was  not  an  object, 
neither,  it  sometimes  seemed,  was  a 
newspaper's  financial  condition  or 
market  position. 

The  Dallas  Times  Herald,  for 
example,  fetched  $110  million,  even 
though  it  has  increasingly  trailed  the 
rival  Morning  News  in  circulation  and 
ad  share. 

And  the  Detroit  News,  sold  in  a 
$7 17-million  package  to  Gannett  Feb. 
18,  had  no  sooner  proposed  a  joint 
operating  agreement  with  the  Detroit 
Free  Press  than  the  two  papers 
seemed  to  begin  another  fierce  com¬ 
petition  about  which  would  lose  the 
most  money  in  1986. 


Schizophrenic  year 
Detroit,  in  fact,  symbolized 
another  —  and  disturbing  —  side  to 
1986.  For  the  city  was  not  only 
notable  for  the  price  of  the  Detroit 
News,  but  for  the  size  of  the  losses 
both  newspapers  reported  —  a  com¬ 
bined  $23  million  through  the  first 
nine  months  of  the  year. 

Indeed,  1986  should  be  remem¬ 
bered  as  much  for  the  economic  diffi¬ 
culties  some  newspapers  faced  as  for 
the  bull  market  in  media  companies. 
1986  had,  in  many  ways,  as  much  bad 
news  as  good  news. 

For  one  thing,  the  depressing  real¬ 
ity  of  newspaper  closings  returned  in 
1986.  Three  more  cities —  Balti¬ 
more,  St.  Louis  and  Colorado 
Springs,  Colo.  —  were  added  to  the 
lengthy  list  of  one-newspaper  towns. 


On  May  27,  the  213-year-old  Balti¬ 
more  News-American  —  a  newspa¬ 
per  that  printed  the  Declaration  of 
Independence  as  a  news  item  —  was 
shut  down  by  Hearsi  Newspapers. 
Though  circulation  still  topped 
100,000,  the  afternoon  newspaper  lost 
$9  million  in  its  final  year,  Hearst 
said.  In  the  end,  the  News-Ameri- 
can's  location,  near  a  harbor  rede¬ 
velopment  area,  was  considered  more 
valuable  than  the  newspaper  itself. 

And  on  Feb.  28,  the  Colorado 
Springs  Sun  was  sold  to  Freedom 
Newspapers,  owner  of  the  rival  Col¬ 
orado  Springs  Gazette  Telegraph, 
which  folded  it.  In  a  go-go  year  for 
newspaper  sales,  the  Sun  was  unable 


to  find  a  buyer  who  would  keep  it 
operating. 

A  death  in  St.  Louis 

Perhaps  the  most  poignant  closing 
was  in  St.  Louis. 

The  St.  Louis  Glohe-Dernocrat 
experienced  both  a  rebirth  and  a 
death  in  1986.  The  paper  was  not  pub¬ 
lishing  when  the  year  began,  but  was 
in  the  hands  of  a  bankruptcy  court- 
appointed  trustee.  The  court  had 
taken  the  Globe  in  early  December 
1985  from  the  management  of  owner 
Jeffrey  Gluck,  who  had  presided  over 
its  increasingly  chaotic  financial  situ¬ 
ation. 

But  two  St.  Louis  businessmen 
with  virtually  no  newspaper  experi¬ 
ence,  John  B.  Prentis  111  and  William 
E.  Franke,  bought  the  Globe  for 
$500,000,  and  promised  to  invest  sub¬ 


stantially  more.  On  Super  Bowl  Sun¬ 
day  (Jan.  27).  jubilant  employees 
gathered  in  the  Missouri  Cafe  to  cele¬ 
brate  the  first  Globe  edition  in  51 
days. 

Yet  despite  the  enthusiastic  begin¬ 
nings,  the  Globe  seemed  simply  star- 
crossed.  On  the  night  of  Missouri’s 
primary  elections,  for  example,  the 
newspaper's  computer  system 
crashed  and  could  not  be  revived  in 
time  for  the  next  morning's  paper. 
Advertising  continued  to  fall  off  and 
circulation  floundered. 

In  September,  Franke  and  Prentis 
asked  a  state  board  for  $10  million  in 
state-backed  revenue  bonds,  essen- 
(Continued  on  page  12) 


Indeed,  1986  should  be  remembered  as  much  for  the 
economic  difficulties  some  newspapers  faced  as  for  the 
bull  market  in  media  companies. 
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been  optioned  by  Taubman.  The 
developer  himself  agreed  to  sell  his 
option  for  $16  million. 

In  late  October,  Pulitzer  Publishing 
announced  it  would  offer  a  limited 
number  of  public  shares,  1.4  million 
or  somewhat  less  than  2%  of  the  com¬ 
pany. 

Things  did  not  work  out  so  well  for 
the  Bingham  family,  owners  of  the 
well-respected  Louisville  (Ky.) 
Courier-Journal  and  the  Louisville 
Times. 

The  year  was  only  nine  days  old 
when  Barry  Bingham  Sr.  made  the 
stunning  announcement  that  he  was 
selling  the  newspapers  and  other 
Bingham  media  properties. 

Bingham’s  son,  Barry  Jr.,  immedi¬ 
ately  resigned  as  editor  and  publisher 
in  protest,  calling  the  decision  “irra¬ 
tional  and  ill-advised”  and  a 
“betrayal”  of  him  and  the  commu¬ 
nity. 

The  bitter  split  in  the  Binghams  — 
focused  most  sharply  between 
brother  Barry  Jr.  and  sister  Sallie 
Bingham  —  was  out  in  the  open.  This 
sad  family  feud  even  became  fodder 
for  a  sequence  on  the  “60  Minutes”  tv 
show  that  at  times  resembled  a  cross 
between  “Dynasty”  and  “Lifestyles 
of  the  Rich  and  Famous.” 

The  Bingham  dispute  ended  like 
many  other  recent  newspaper  family 
splits:  Gannett  bought  the  Louis¬ 
ville  dailies  for  a  lot  of  money, 
in  this  case  $307  million. 

Gannett  Today 

Gannett  was  on  everybody’s  short 
list  of  potential  buyers  anytime  a 
newspaper  property  was  put  “in 
play”  during  1986. 

Feb.  18,  Gannett  closed  its  $717- 
million  purchase  of  Evening  News 
Association,  publisher  of  the  Detroit 
News.  Industry  observers  watched 
with  anticipation  the  entry  into 
Detroit’s  fierce  newspaper  war  of  a 
company  that  had  grown  fat  with 
papers  located  almost  exclusively  in 
monopoly  situations. 

As  it  turned  out,  however,  Gannett 
had  been  talking  informally  with 
Knight-Ridder,  owner  of  the  Detroit 
Free  Press,  about  a  joint  operating 
agreement  even  before  the  sale 
closed. 

On  April  11,  the  two  chains 
announced  an  agreement  under  which 
the  Free  Press  would  continue  as  a 
morning  paper,  but  the  News  would 
revert  from  an  all-day  publishing 
cycle  to  a  p.m. ;  Saturday  and  Sunday 
the  two  would  produce  a  combined 
newspaper. 

If  this  JOA  does  indeed  end  the 
Detroit  war,  the  edge  must  go  to  Gan¬ 
nett.  It  is  the  Free  Press  that  declares 
itself  the  “failing  newspaper”  under 
terms  of  the  Newspaper  Preservation 


Knight-Ridder  chairman  Alvah  Chapman  (left)  and  Gannett  chairman  Allen 
Neuharth  called  a  press  conference  early  in  the  year  to  announce  their  proposal 
for  a  joint  operating  arrangement  of  the  K-R-owned  Free  Press  and  the  Gannett- 
owned  News  in  Detroit. 

wanted  to  keep  their  newspaper  prop¬ 
erties,  and  those  who  wanted,  essen¬ 
tially,  to  cash  in  their  holdings. 

Into  this  feud  walked  Detroit  shop¬ 
ping  mall  builder  A.  Alfred  Taubman, 
who  forged  an  options  agreement 
with  a  group  of  minority  stock 
owners  —  including  the  grand¬ 
daughter  and  two  great-grandsons  of 
founder  Joseph  Pulitzer  —  to  buy 
their  20%  combined  holdings  for  $100 
million. 

Soon  afterward,  in  February, 
Taubman  offered  $500  million  for  the 
80%  stake  of  Pulitzer  Publishing 
owned  by  five  family  members.  After 
being  rebuffed  by  this  family  voting 
trust,  Taubman  raised  the  ante  to  $625 
million. 

All  this  commotion,  of  course, 
raised  a  buzz  among  investment 
bankers,  newspaper  brokers,  media 
analysts  and  the  ubiquitous 
“observers”  of  the  financial  press. 
Their  theme:  Who  will  eventually  buy 
this  valuable  media  company?  For 
surely,  they  said,  it  would  be  sold. 

However,  the  Pulitzers  held  firm,  a 
flurry  of  lawsuits  was  launched  — 
and  by  September  they  succeeded  in 
turning  back  the  challenge  to  family 
ownership. 

Dissident  family  members  were 
paid  for  their  stakes:  $94.6  million  to 
one  group  for  its  22%  share  and  $88.6 
million  for  the  20.6%  holding  that  had 
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tially  a  guaranteed  loan. 

As  the  paper’s  financial  condition 
worsened,  the  owners  warned  in  late 
October  that  the  paper  would  have  to 
close  unless  the  Missouri  Supreme 
Court  quickly  agreed  to  determine 
whether  the  bonds  could  constitution¬ 
ally  be  issued  to  a  newspaper. 

The  court  refused  to  accept  the 
case  before  it  was  heard  in  a  lower 
court. 

And  so  after  134  years  of  operation, 
after  long  reigning  as  the  highest-cir- 
culation  paper  in  the  city,  the  Globe 
died  Oct.  29.  A  headline  in  its  last 
edition  read  ironically.  “Saga  of  St. 
Louis  Revival  Soars  to  National 
Heights.” 

Family  feuds 

It  was  also  in  St.  Louis  that  another 
recent  trend  was  illustrated  in  1986: 
the  threat  to  family  ownership  of 
newspapers. 

However,  the  story  of  the  St.  Louis 
Post-Dispatch  illustrates  one  of  the 
rare  victories  by  old-line  newspaper 
families  in  recent  times. 

Like  many  other  families  of  news¬ 
paper  pioneers,  the  Pulitzers  were 
divided  between  members  who 
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Act,  and,  for  the  first  five  years,  Gan¬ 
nett  will  get  a  somewhat  larger  slice  of 
the  profits.  After  that,  both  chains 
will  divide  profits  equally  for  the  next 
95  years. 

Detroit-area  political  leaders  were 
generally  skeptical  of  the  JOA  pro¬ 
posal,  and  urged  public  hearings.  A 
staff  attorney  for  the  U.S.  Attorney 
General  also  called  for  public  hear¬ 
ings,  saying  he  “doubted”  the  Free 
Press  was  actually  a  failing  enter¬ 
prise. 

However,  according  to  both 
Knight-Ridder  and  Gannett,  the  two 
papers  are  hemorrhaging  money 
while  Washington  is  mulling  its  deci¬ 
sion.  The  papers  said  they  were  losing 
a  combined  $450,000  each  week. 

Prospects  for  an  early  approval  of 
the  JOA,  however,  did  not  look  bright 
at  the  end  of  the  year,  especially  with 
Attorney  General  Ed  Meese  preoc¬ 
cupied  with  the  Iranian  arms/contra 
aid  affair. 

During  1986,  Gannett  became 
involved  with  another  competitive 
market,  and  this  time  vowed  not  to 
become  involved  with  a  JOA. 

In  the  fall,  it  bought  the  Arkansas 
Gazette  of  Little  Rock  for  $51  million 
from  the  family  of  Judge  Garrick 
White  Haskell. 

Knight-Ridder,  too,  expanded  its 
newspaper  holdings,  buying  the 
Columbia  (S.C.)  State  and  Record, 
plus  related  media  holdings  for  $311 
million. 

However,  Knight-Ridder  also  had 
its  setbacks. 

The  biggest  came  in  videotex, 
where  the  Miami-based  chain  had 
been  one  of  the  two  biggest  newspa¬ 
per  players.  Knight-Ridder  had  been 
determined  to  move  into  this  high- 
tech  electronic  information  service 


Barry  Bingham  Sr. 


that  many  had  thought  had  the  poten¬ 
tial  to  make  the  newspaper  classified 
ad  section  obsolete. 

However,  Knight-Ridder ’ s 
Viewtron  system  in  south  Florida 
never  really  got  off  the  ground,  and  in 
March  the  system  was  folded  after 
reportedly  costing  some  $50  million. 

And  in  November,  Knight-Ridder 
announced  it  would  cut  “hundreds” 
of  employees  from  its  newspaper  divi¬ 
sion  over  the  next  year. 


Gannett  was  on 
everybody’s  short  list  of 
potential  buyers  anytime 
a  newspaper  property 
was  put  “in  play”  during 
1986. 


Throughout  the  year.  Affiliated 
Publications  Inc.,  which  owns  the 
Boston  Globe,  was  one  of  the  often- 
mentioned  potential  buyers  when 
newspapers  became  available.  How¬ 
ever,  its  most  notable  purchase 
attempt,  a  $626-million  stock  swap  for 
the  Milwaukee  Journal  Co.,  publisher 
of  the  Milwaukee  Journal  and  Sen¬ 
tinel,  was  rebuffed  by  the  employee- 
owned  company. 

Building  empires 

“When  elephants  fight,”  a 
Vietnamese  folk  saying  goes,  “the 
grass  gets  hurt.”  But  1986  turned  that 
wisdom  on  its  head.  For  while  the 
very  big  chains  grabbed  the  biggest 
headlines,  some  smaller  chains  were 
slowly  building  new  empires. 

One  of  the  most  active  of  these 
owners  was  William  Dean  Singleton, 
the  34-year-old  Texas  native  known 
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for  buying  indifferently  performing  I 
small-  and  medium-sized  papers  and 
turning  them  around  with  rigorous 
cost-cutting. 

In  the  spring,  Singleton  —  in  part¬ 
nership  with  his  Garden  State  News¬ 
papers,  a  firm  40%  owned  by  Media 
General  —  obtained  the  Hamilton 
(Ohio)  Journal-News’,  the  Ypsilanti 
(Mich.)  Press;  the  Yakima  (Wash.) 
Herald-Republic;  and  four  small 
Texas  dailies  in  a  swap  and  cash 
transaction  with  Harte-Hanks. 

In  April,  Singleton  bought  the 
Paterson  (N.J.)  News  and  the  Dis¬ 
patch  of  Union  City,  N.J.  and 
consolidated  them  into  his  previously 
purchased  Passaic  (N.J.)  Herald- 
News  and  Dover  (N.J.)  Daily 
Advance.  During  the  summer,  a  Sin¬ 
gleton  company  also  bought  the 
Blackfoot  Morninp  News  in  south¬ 
eastern  Idaho. 

Singleton  attracted  the  most  atten¬ 
tion  on  June  26,  however,  when  he 
announced  an  agreement  to  purchase 
the  Dallas  Times  Herald  for  $I  lO  mil¬ 
lion  in  cash  from  the  Times  Mirror 
Company.  The  sale  represented  the 
end  for  Times  Mirror  of  a  frustrating 
l6-year  chase  of  the  rival  Dallas 
Morning  News,  which  in  recent  years 
has  surged  significantly  ahead  in  cir¬ 
culation  and  advertising  share  of  mar¬ 
ket. 

Times  Herald  executives  said  Sin¬ 
gleton  would  be  able  to  make  the 
newspaper  profitable  again  despite 
the  languishing  oil-based  Dallas  econ¬ 
omy. 

Nervous  employees  nonetheless 
streamed  out  of  the  paper  before  the 
sale  was  completed  Sept.  5.  In  one 
instance,  nearly  the  entire  metro 
reporting  team  left  to  work  at  Times 
(Continued  on  page.  50) 
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Another  year  of  moderate  growth 

Media  forecasters  project  ad  revenues  for  newspapers  in  1987 
wiii  grow  in  the  same  7.5%  range  as  they  did  in  1986 


By  Andrew  Radolf 

Media  forecasters  predicted 
another  year  of  moderate  growth  for 
newspapers,  with  advertising 
revenues  growing  in  the  same  7.5% 
range  that  they  did  in  1986. 

The  predictions  were  made  at  Paine 
Webber’s  Dec.  8  to  12  Outlook  for 
Media  Conference  in  New  York. 

About  1%  to  2%  of  the  forcast- 
ed  revenue  growth  will  come  from 
increases  in  volume,  they  said,  with 
the  balance  resulting  from  higher 
rates. 

Last  year,  they  forecasted  a  7.5% 
to  8%  increase  in  newspaper  adver¬ 
tising  revenues,  and  data  through  the 
first  nine  months  of  the  year  indicate 
actual  growth  will  be  about  in  that 
range. 

Total  newspaper  circulation 
growth  was  predicted  to  show  a  gain 
of  about  0.5%  daily  and  1%  Sunday. 

On  the  negative  side,  the  fore¬ 
casters  were  all  in  agreement  that  this 
time  the  newsprint  suppliers’ 
announced  price  hikes  of  about  6.5%, 
from  $535  a  metric  ton  to  $570,  will 
hold  up.  They  said  that  continuing 
strong  demand  by  newspapers, 
coupled  with  an  inability  of  producers 
to  expand  capacity,  plus  the  possibil¬ 
ity  of  work  stoppages  due  to  strikes, 
also  makes  it  likely  that  a  second 
newsprint  price  hike  will  be  imposed 
in  the  fourth  quarter  of  this  year. 

The  forecasters  were  also  in  agree¬ 
ment  that  1987  will  see  more  stringent 
cost-cutting  by  newspapers  as  they 
turn  to  slashing  the  expense  side  of 
their  ledgers  as  a  way  to  increase  mar¬ 
gins  in  a  sluggish  economy. 

Robert  Coen,  director  of  forecast¬ 
ing  for  McCann  Erickson,  saw  total 
advertising  expenditures  in  the 
United  States  rising  7.6%  to  $109.8 
billion  this  year.  Local  advertising 
revenues  should  rise  about  7.8%  in 
1987  to  $48.5  billion,  but  newspapers 
which  account  for  well  over  half  the 
revenues  in  the  local  category,  will 
show  slightly  slower  growth  at  7.5%, 
Coen  said. 

National  advertising  will  increase 
at  a  slightly  slower  pace,  7.4%.  to 
$61.3  billion,  he  believes. 

Newspaper  ad  rate  increases 
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should  be  in  the  6%  range.  Coen  said, 
adding  that  the  trend  of  losing  ROP 
ads  to  inserts  will  continue  this  year. 

Coen  also  saw  classified  growth 
slowing  this  year  because  “the  real 
estate  market  may  have  topped  out.” 

Based  on  figures  for  the  first  nine 
months  of  1986,  Coen  said  local  news¬ 
paper  advertising  revenues  should 
show  a  7.5%  increase  in  1986  to  $23.5 
billion,  with  classified  the  strongest 
performer. 

Total  local  advertising  in  1986 
should  show  an  8.7%  rise,  he  said, 
with  local  television  up  13%.  local 
radio  up  8.5%  and  “other  local” 


media  up  8.8%  for  the  year. 

National  ad  revenues  in  newspa¬ 
pers  will  be  up  only  4%  this  year,  to 
$3.5  billion,  compared  to  an  increase 
of  7%  for  all  media,  Coen  said.  News¬ 
papers  will  outperform  network  tele¬ 
vision  in  1986,  which  will  see  only  3% 
growth  of  its  national  ad  revenues  to 
$8.5  billion,  Coen  said.  National  spot 
tv,  however,  should  be  up  8%  to  $6.5 
billion;  while  cable  tv  should  show 
15%  growth  in  1986  to  $735  million. 

Direct  mail,  another  strong  per¬ 
former  in  1986,  should  see  its  national 
revenues  for  last  year  increase  by 
1 1%  toover  $17  billion,  Coen  said.  He 
believes  that  cable  and  direct  mail  will 
continue  their  double-digit  growth  in 
1987. 

“The  momentum  is  there,”  he 
stated. 

Newspaper  national  revenues  in 
1986  were  hit  hard  by  declines  in 
cigarettes  (-12%),  computers  (-39%), 
food  (-8%),  and  utilities  (-15%),  Coen 
said,  and  he  expected  those  negative 
trends  to  continue  in  1987. 

On  the  bright  side,  inserts  were  up 
15%,  while  automobile  advertising 
and  airlines  were  up  21%  and  22% 
respectively.  Those  positive  trends 
were  also  expected  to  continue,  Coen 
said. 

Coen’s  forecast  for  newspaper  rate 
increases  in  the  6%  range  would  make 
that  the  highest  price  boost  of  any 
medium.  He  predicted  network  tele¬ 
vision  would  raise  its  rates  only  by  4% 
in  1987  and  spot  tv  would  hike  its  rates 
by  5%.  Magazine  rates  will  go  up  4% 
this  year,  Coen  said,  while  direct  mail 
will  increase  its  rates  by  4%  and  out¬ 
door  will  raise  its  rates  by  5%. 

Overall,  ad  rate  increases  should 
average  4.9%  this  year,  Coen  said. 

Edward  T.  Parmelee,  vice  presi¬ 
dent  for  marketing  of  Knight-Ridder 
Inc.,  believes  that  when  all  the  figures 
for  1986  are  in  newspaper  advertising 
revenue  will  total  about  $26.8  billion, 
or  a  6.5%  increase.  His  projection 
was  a  full  percentage  point  lower  than 
Coen’s. 

At  the  December  1985  conference, 
however,  Parmelee  had  predicted 
1986  newspaper  ad  revenues  would 
show  7.5%  growth. 

“Retail  billings  (in  1986)  are  likely 
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to  advance  about  6%  to  $14.2  billion; 
classified  revenue  is  projected  to 
jump  8.5%  to  $9.1  billion,”  Parmelee 
said.  “National  revenue  has  been  soft 
during  the  second  six  months  and 
the  increase  for  the  full  year 
should  be  about  4%,  with  total  billings 
reaching  $3.5  billion.” 

Parmelee  said  full-run  ROP  volume 
will  post  a  decline  of  “a  little  over 
1%”  when  the  total  1986  figures  are 
in,  but  part-run  ROP  volume  will  be 
up  5%.  Preprint  part-run  volume 
should  grow  by  20%  in  1986,  while 
full-run  preprint  volume  should  be  up 
5%. 

Rate  increases  for  1986  “appear  to 
have  averaged  slightly  under  6%  for 
the  full  year,”  he  said. 

Parmelee  reminded  his  audience 
that  composite  figures  “mask  consid¬ 
erable  variations  in  regional  and  local 
newspaper  advertising  performance. 
I’ve  never  seen  wider  fluctuations  in 
revenue  yield  from  newspaper  to 
newspaper.” 

As  for  1987,  Parmelee  envisioned  a 
6%  increase  in  total  advertising 
revenue  for  newspapers. 

Newspaper  ad  rates  will  increase 
an  average  of  5%  in  1987,  “moderat¬ 
ing  further  from  the  pace  of  recent 
years,”  he  said.  “ROP  pricing  will 
exceed  the  average  increase,  but  the 
growth  of  preprint  rates  will  be 
restrained  by  the  competitive  pres¬ 
sure  of  direct  mail.” 

Parmelee  believes  ROP  rates  will 
increase  an  average  6%  compared  to 
the  average  5%  rate  increase  for  all 
newspaper  advertising. 

Newspaper  ROP  volume  will  show 
about  a  1%  to  2%  gain  this  year,  with 
some  of  that  growth  coming  at  the 
expense  of  inserts. 

“Multiple  page  discounts  and 
attractive  repeat  rate  programs 
should  strengthen  the  ROP  franchise 
at  the  expenses  of  the  growth  of  pre¬ 
prints,”  Parmelee  said.  “Newspa¬ 
pers  will  be  reaching  out  to  retailers  in 
1987  with  more  creative  discount 
pricing  and  positioning  programs, 
new  zoning  opportunities  and  dollar 
volume  contracts.” 

These  incentives  should  “enable” 
newspapers,  to  record  total  retail  ad 
volume  gains  of  1%  in  1987  and  “a 
minimum  6.5%”  increase  for  the  year 
in  retail  ad  revenues,  Parmelee  said. 

National  advertising  will  again 
show  much  weaker  performance  in 
1987  than  other  newspaper  advertis¬ 
ing  categories,  Parmelee  believes, 
and  will  show  revenue  growth  in  the 
3%  to  4%  range. 

Parmelee  agreed  with  Coen  that 
classified  revenue  growth  will  slow 
down  in  1987,  and  the  Knight-Ridder 
executive  predicted  growth  in  this 
category  will  be  in  the  6.5%  to  7% 


Jack  Butcher 
range  this  year. 

“It  will  be  difficult  for  automotive 
manufacturers,  dealer  associations 
and  dealers  to  sustain  the  torrid 
advertising  and  promotional  efforts  of 
recent  years  in  the  face  of  an  antici¬ 
pated  decline  in  sales,”  Parmelee 
said. 

Creative  financing  for  automobiles 
will  continue  “but  overall  advertising 
appropriations  will  be  under  pres- 


Parmelee  agreed  with 
Coen  that  classified 
revenue  growth  will  slow 
down  in  1987 . . . 


Real  estate  advertising  will  slow 
down,  especially  as  a  result  of  the 
oversupply  of  condominiums  and 
office  buildings,  he  said. 

Employment  advertising,  how¬ 
ever,  will  “reflect  pockets  of  strength 
and  weakness  across  the  country,  but 
should  provide  increased  revenue  for 
many  newspapers,”  he  said. 

Parmelee  also  believes  1987  will  see 
“a  new  emphasis  on  cost  controls," 
especially  as  newspapers'  "pricing 
elasticity  has  turned  down”  in  a  disin¬ 
flationary  environment. 

He  told  analysts  at  the  conference 
they  will  be  “surprised”  by  the  extent 
of  the  cost-cutting  at  newspapers, 
adding:  “It  will  be  the  most  signifi¬ 
cant  thing  you  will  see  this  year.” 

Cost-cutting  will  result  in  an  end  to 
the  steady  expansion  of  newsholes 
over  the  past  few  years  as  dailies  try 
to  reduce  their  newsprint  consump¬ 
tion,  he  believes. 

Jack  Butcher,  circulation  director 
of  the  Tampa  Tribune,  told  the  con¬ 
ference  he  believes  total  daily  circula¬ 
tion  will  rise  0.5%  this  year,  while 


Sunday  circulation  will  show  a  1% 
gain. 

For  1986,  the  Sunday  circulation 
gain  was  slightly  higher  at  1.5%,  but 
the  daily  circulation  gain  was  less  at 
0.2%,  he  said. 

There  will  be  a  continuing  trend  to 
single  copy  sales  in  1987,  Butcher 
said,  with  the  result  that  newspapers 
will  put  stronger  emphasis  on  con¬ 
vincing  advertisers  of  the  value  of 
reaching  single  copy  readers. 

Although  there  is  “room  for  mod¬ 
est  circulation  price  increases,” 
Butcher  believes  250  will  still  be  the 
most  prevalent  single  copy  price  in 
1987  for  daily  newspapers.  For  Sun¬ 
day  newspapers,  however,  “a  dollar 
(cover  price)  will  be  quite  common,” 
Butcher  said. 

Home  delivery  increases  will  be 
“very  moderate,”  he  added,  as  news¬ 
papers  place  their  emphasis  on 
“increasing  and  retaining  readers.” 

James  A.  Keeley,  vice  president  of 
the  Dallas  Morning  News,  said  news¬ 
paper  salaries  should  increase  in  1987 
in  the  4.6%  to  4.8%  range,  a  drop  of 
0.2%  from  the  growth  of  salaries  in 
1986. 

Fringe  benefits  will  show  a  big  cost 
increase,  with  health  benefits  rising  as 
much  as  1 5%  to  25%.  Group  life  insur¬ 
ance  premiums  this  year  will  go  up  in 
the  7%  to  10%  range,  he  predicted. 

The  newly  announced  newsprint 
price  increase  to  $570  a  metric  ton 
from  $535,  a  6.5%  jump,  “is  likely  to 
hold,”  Keeley  said.  If  he  is  correct,  it 
will  be  the  first  price  increase  to  stick 
since  July  1984. 

The  growth  in  circulation  and 
advertising  volume  increased  news¬ 
print  consumption  by  3.7%  in  the  first 
nine  months  of  1986  over  the  same 
period  of  1985,  Keeley  said,  while 
supplies  of  newsprint  also  were 
affected  by  strikes  in  British  Colum¬ 
bia  last  year.  The  result  of  these  fac¬ 
tors  produced  a  drop  in  the  average 
supply  of  newsprint  stored  by  news¬ 
papers  to  39  days  from  42  days,  he 
said. 

Keeley  pointed  out  that  most  cur¬ 
rently  operating  U.S.  mills  will  oper¬ 
ate  at  96%  capacity  this  year,  while 
Canadian  mills  will  be  at  95%,  with 
the  result  that  there  is  little  room  for 
them  to  expand  production  to  meet 
any  increase  in  demand. 

If  there  are  any  strikes  this  year,  or 
any  other  tightening  of  supply, 
another  newsprint  price  hike  in  the 
fourth  quarter  will  be  the  result.  Kee¬ 
ley  said. 

Film  supplies  will  increase  7%  in 
cost  this  year,  while  photo  processing 
chemicals  will  go  up  8%,  Keeley 
stated.  However,  he  said  there  will  be 
no  price  increases  in  1987  for  ink  or 
Continued  on  page  49) 
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Tax  law  may  lead  to  newspaper  windfall 

70%  improvement  in  after-tax  earnings  is  predicted 


The  shift  in  the  law  prompted  David 
Jordan,  Media  General’s  vice  presi¬ 
dent  for  corporate  finance,  to  declare 
that  “asset  sales  will  be  a  thing  of  the 
past.” 

Jordan  also  thinks  newspaper  sales 
will  remain  a  “seller’s  market”  with 
the  “opportunity  to  buyer”  in 
acquiring  the  property  the  determin¬ 
ant  of  who’s  willing  to  meet  the  sell¬ 
er’s  price. 

“You’re  better  off  buying  an  ineffi¬ 
ciently  run  operation  in  a  growth  mar¬ 
ket.  There’s  more  room  for  margin 
improvement.”  he  commented.  But  if 
the  seller  ran  an  efficient  newspaper 
operation,  “you’re  really  going  to 
have  a  tough  time.” 

McGraw-Hill’s  Cady  pointed  out 
that  while  the  double  taxation  on 
asset  sales  will  make  sellers  want 
higher  prices  to  make  such  deals, 
acquiring  a  newspaper  by  purchasing 
the  parent  company’s  stock  now  has 
disadvantages  to  both  buyers  and  sell¬ 
ers. 

The  elimination  of  the  capital  gains 
tax  under  the  reforms  “takes  away 
the  incentive  to  sell  stock,”  Cady 
noted. 

But  purchasers  in  stock  sales  will 
now  have  to  carry  the  new  assets  on 
their  books  at  the  same  value  they 
were  assigned  by  the  acquired  corn- 


companies  are  either  holding  the  line 
on  newsstand  and  home  delivery 
prices  or  boosting  them  moderately  as 
they  stress  keeping  and  gaining  read¬ 
ers. 

To  improve  profit  margins  in  such  a 
“disinflationary”  environment, 
newspapers  in  1987  will  be  placing 
new  emphasis  on  cost-cutting,  the 
executives  said.  The  6.5%  boost  in 
newsprint  prices  this  month  to  $570  a 
metric  ton  is  another  major  factor  in 
the  drive  to  hold  down  costs. 

Increases  in  labor  costs,  for  exam¬ 
ple,  are  expected  to  be  kept  below  5% 
this  year  through  both  lower  wage 
increases  and  reductions,  usually 
through  attrition,  of  their  workforces. 

The  new  tax  law  is  also  expected  to 
have  major  effect  on  how  newspapers 
are  bought  and  sold  in  1987,  but  there 
was  no  consensus  on  what  those  dif¬ 
ferences  would  be. 

The  executives  did  agree,  however, 
that  newspaper  sale  prices  would 
stay  high. 

Under  the  new  law,  for  instance, 
asset  sales  will  be  taxed  twice;  first 
the  corporation  will  be  taxed  when 
the  assets  are  sold  and  secondly  the 
stockholders  will  be  taxed  when  the 
proceeds  are  distributed.  With  the  old 
law,  there  was  no  tax  to  the  corpora¬ 
tion  in  an  asset  sale. 


By  Andrew  Radolf 

The  upcoming  year  is  likely  to  be 
remembered  as  a  time  when  the  new 
tax  law  contributed  more  to  newspa¬ 
per  profits  than  gains  in  advertising 
and  circulation. 

Newspaper  executives  from  12 
public  companies  addressing  Paine 
Webber  Inc.’s  annual  Outlook  for 
Media  Conference  in  New  York  esti¬ 
mated  the  new  tax  would  trim  their 
effective  rates  by  four  to  six  percen¬ 
tage  points  this  year. 

Such  a  cut  in  the  effective  rates, 
noted  John  L.  Cady,  senior  vice  presi¬ 
dent  for  taxes  of  McGraw-Hill,  would 
translate  into  about  a  10%  improve¬ 
ment  in  after-tax  earnings  in  1987. 

By  contrast,  most  executives  said 
their  newspaper  ad  rates  would  be 
increased  in  the  5%  to  7%  range  in 
1987,  with  another  1%  to  2%  revenue 
growth  coming  from  increased  vol¬ 
ume  in  what  is  generally  being  seen  as 
a  lackluster  year  for  economic 
growth. 

However,  newspapers  operating  in 
smaller  markets,  where  mere  is  less 
competition  from  other  media  such  as 
broadcast,  will  be  raising  their  ad 
rates  this  year  in  ihe  8%  to  10%  range. 

The  executives  were  much  more 
cautious  on  the  circulation  side,  with 
the  trend  indicating  that  newspaper 
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pany,  thus  lowering  the  depreciation 
write-offs,  Cady  said. 

The  end  result,  Cady  believes,  will 
be  that  “a  whole  new  push  and  pull” 
will  be  introduced  into  newspaper 
sale  negotiations  as  each  side  jockeys 
for  the  best  position. 

Ken  Noble,  Paine  Webber  first  vice 
president  and  the  conference's  orga¬ 
nizer,  believes  the  new  tax  law  will 
result  in  more  publicly  held  newspa¬ 
per  companies  acquiring  new  proper¬ 
ties  by  the  exchange  of  stock.  “If  you 
take  stock,  there  can  be  no  tax,”  he 
said. 

Noble  also  believes  that  a  lot  of 
privately  held  newspaper  companies 
are  likely  to  go  public  so  they  can  stay 
competitive  in  the  acquisition  market. 
"It  makes  sense  to  think  of  going 
public  so  you  can  use  stock  for 
acquisitions,”  Noble  said.  He 
remarked  that  a  number  of  newspaper 
companies  went  public  in  the  1960s 
for  the  same  reason. 

Private  companies  concerned 
about  outside  takeovers  can  issue  two 
classes  of  stock.  Noble  continued, 
although  the  disadvantage  is  that  the 
company  will  have  to  carry  a  "good¬ 
will  charge”  on  its  books  when  it  uses 
stock  for  an  acquisition. 

“With  one  class  of  stock,  there’s  no 
good  will  to  write  off.  It's  treated  as  a 
pooling  of  assets,”  he  said 

The  newspaper  executives  also  told 
the  analysts  that  in  1987  they  would 
be  more  concerned  about  the  con¬ 
tinued  loss  of  ROP  advertising  to  pre¬ 
prints  than  about  outside  competition 
from  direct  mailers  such  as  Advo. 

Cable  television  was  not  seen  as 
posing  much  of  a  threat  this  year  to 
newspaper  advertising,  but  there  was 
growing  concern  about  television’s 
gaining  strength  in  local  advertising, 
particularly  retail. 


John  Curley 

The  five-day  Outlook  for  Media 
Conference  began  with  several 
experts  giving  their  forecasts  for  how 
the  industry  as  a  whole  would  fare  in 
1987.  They  were  followed  by  execu¬ 
tives  from  individual  companies  giv¬ 
ing  the  outlook  for  their  operations 
this  year. 

The  experts’  overall  outlook  for 
newspapers  appear  in  a  separate  story 
on  page  14.  Below  are  highlights  from 
the  individual  company  presenta¬ 
tions. 

Affiliated  Publications 

The  Boston  Globe  had  a  “banner 
year”  in  1986  with  revenues  increas¬ 
ing  by  more  than  17%,  said  publisher 
William  O.  Taylor,  who  is  also  chair¬ 
man  of  parent  Affiliated  Publications. 
Classified  ads  last  year  were  up  17.3% 
in  volume,  while  national  was  up  in 
volume  by  5.8%.  Retail  ROP  in  the 
Globe  declined  in  1986,  Taylor  said, 
but  the  boost  in  preprint  business  led 
to  an  overall  retail  volume  gain  of  8%. 

Ad  rates  in  the  Globe  are  likely  to 
go  up  6%  to  7%  this  year,  with  volume 
predicted  to  rise  2%.  In  1986,  ad  rates 
were  boosted  8.2%,  but  this  year’s 
forecasted  rate  increases  will  still 
place  the  Globe  in  the  high  end  of  the 
spectrum  for  larger  metro  dailies. 

Affiliated  is  also  planning  to  launch 
a  new  weekly  section  in  April  focus¬ 
ing  on  southern  New  Hampshire  in  an 
effort  to  “capture  advertising  share,” 
Taylor  said.  He  noted  that  the 
Globe’s  circulation  growth  is  coming 
in  the  suburban  areas  rather  than  in 
the  city  where  it  faces  stiff  competi¬ 
tion  from  the  Boston  Herald. 

The  daily  Globe  will  stay  a  quarter 
for  both  home  delivery  and  single 
copy  sales,  Taylor  said,  but  the  Sun¬ 
day  newsstand  price  within  the  .30- 
mile  metro  Boston  area  will  go  up  in 
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April  to  $1.25  from  a  dollar.  The  Sun¬ 
day  paper  is  already  $1.25  outside  the 
30-mile  limit. 

Affiliated  remains  interested  in 
buying  more  newspapers,  although 
the  company  has  not  had  much  luck  in 
recent  years.  The  Journal  Company 
of  Milwaukee  recently  turned  down 
Affiliated’s  $600-million  offer,  and 
the  company  also  lost  out  in  the  bid¬ 
ding  for  the  Jackson  Newspapers  of 
New  Haven  with  a  $  155-million  offer. 
The  Jackson  Newspapers  were  sold 
to  Ingersoll  Publications  for  $170  mil¬ 
lion. 

A.H.  Belo 

The  Dallas  Morning;  News,  as  a 
result  of  an  overall  4.8%  drop  in 
advertising  volume,  finished  1986 
“well  below  1985  in  profitability,” 
said  A.H.  Belo  chairman  Robert  W. 
Decherd.  However,  the  Morning 
News’  share  of  the  advertising  market 
increased  last  year  “in  all  categories” 
for  a  total  1 .8%  improvement,  he  said. 

With  the  Dallas  market  expected  to 
experience  “flat  growth”  in  the  next 
12  to  18  months,  the  Morning  News 
will  be  cutting  costs  “aggressively” 
in  1987. 

“We’re  trying  to  run  with  almost  no 
increase  in  costs,  except  in  newsprint 
where  we  don’t  have  control,” 
Decherd  said.  He  added  that  the 
Morning  News  has  implemented  a 
“voluntary  retirement  program  in 
production.” 

Decherd  predicted  a  further 
improvement  in  the  Morning  News’ 
share  of  the  advertising  market  versus 
the  Dallas  Times  Herald  ds  a  result  of 
“a  flight  to  quality  in  a  soft  econ¬ 
omy.” 

The  Morning  News  recently  raised 
its  ad  rates  an  average  6.5%  to  reflect 

(Continued  on  pa^e  62) 
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Diversification  days  are  waning 

Newspaper  companies  may  be  expanding,  but  they  are  seiiing  off 
diversified  operations  in  favor  of  more  communications  acquisitions 


By  Mark  Fitzgerald 

America’s  big  media  companies 
have  fallen  in  love  with  the  communi¬ 
cations  business  all  over  again. 

As  these  media  giants  rushed  to 
make  big  purchases  before  the  old 
federal  tax  law  expired  Dec.  31,  the 
most  striking  feature  was  not  so  much 
the  great  number  of  properties 
gobbled  up  —  but  what  kind. 

Without  exception,  the  nation’s  big 
newspaper-based  companies  were 
buying  other  newspapers,  magazines, 
broadcast  stations  or  cable  tv 
systems  —  in  other  words,  communi¬ 
cations  properties. 

Gone  are  the  days  when  media 
companies  sought  to  move  beyond 
newspapers  or  even  the  communica¬ 
tions  business  itself  to  get  into  a  host 
of  sexy  —  if  tangential  —  activities. 

Instead,  media  companies  now  talk 
about  “restructuring,”  of  “asset 
redeployment”  and  of  concentrating 
on  “core  companies.” 

“It’s  basically  a  case  of  ‘sticking  to 
your  knitting,”’  Times  Mirror  Co. 
spokesman  Anthony  P.  Hatch  said, 
echoing  the  advice  from  the  best-sell¬ 
ing  In  Search  of  Excellence. 

Times  Mirror,  in  fact,  is  one  of  the 
best  examples  of  this  trend. 

For  the  past  two  years,  the  Los 
Angeles-based  chain  bought  and  sold 
properties  with  a  passion  —  and  a 
purpose. 

“Over  the  last  two  years  we  have 
sold  assets  that  have  returned  to 
Times  Mirror  more  than  $700  million 
in  cash,”  Times  Mirror  chairman  and 
chief  executive  officer  Robert  Erburu 
told  stock  analysts  in  November. 
“We  have  invested  these  funds  in  our 
core  businesses.” 

Gone  are  a  paperback  book 
publisher,  several  cable  television 
systems,  a  direct-sales  marketing 
operation,  fully  80%  of  its  newsprint 
and  wood  product  operations,  a 
graphic  arts  unit,  a  map  publishing 
company  and  a  microwave  communi¬ 
cations  unit. 

“Each  sale  was  motivated  by  our 
belief  if  you  decide  for  strategic  rea¬ 
sons  not  to  allocate  resources  for  the 
continuing  growth  of  the  develop¬ 
ment  of  a  particular  business  you 


Robert  Erburu 

should  turn  the  property  over  to 
others  who  wish  to  do  so,”  said 
Erburu. 

He  added  that  in  each  of  the  asset 
sales,  except  for  the  paper  company, 
“the  price  we  received  exceeded  our 
investment  in  the  company  sold.” 

In  addition,  of  course,  it  recently 
completed  the  sale  of  the  Dallas 
Times  Herald  to  a  group  headed  by 
Texas  native  William  Dean  Singleton. 


Sun  newspapers.  It  announced  (Nov. 
28)  it  would  purchase  Broadcasting 
magazine,  the  influential  industry 
weekly,  for  $75  million,  and  CRC 
Press  Inc.,  a  Boca  Raton,  Fla. -based 
publisher  of  scientific,  medical  and 
technical  reference  journals. 

At  the  time  of  the  Broadcasting 
acquisition  announcement,  Erburu 
said  the  magazine  “will  form  the 
nucleus  of  a  trade  publication  clus¬ 
ter.” 

And  like  many  other  big  newspaper 
companies.  Times  Mirror  has  been 
plowing  money  back  into  its  existing 
properties. 

“Our  capital  spending  has  been 
running  at  an  average  rate  of  $200 
million  a  year  since  1979  and  we  are 
likely  to  continue  to  invest  large  sums 
in  the  years  ahead,”  Erburu  said. 

He  estimated  that  1986  spending 
would  amount  to  about  $250  million. 

Behind  this  apparently  industry¬ 
wide  move  back  to  core  businesses  is 
the  realization  that  the  original  enter¬ 
prise  that  launched  these  chains 
remains  a  very  attractive  business. 

“If  you  look  at  what  properties 
have  held  up  best  over  the  years,  one 
of  them  is  a  local  newspaper.  That’s 
just  a  great  business,”  said  Ross 
Hamachek,  vice  president  of  planning 
and  development  for  the  Washington 


“Over  the  last  two  years  we  have  sold  assets  that 
have  returned  to  Times  Mirror  more  than  $700  million 
in  cash,”  Times  Mirror  chairman  and  chief  executive 
officer  Robert  Erburu  told  stock  analysts  in 
November. 


Erburu  said  the  performance  of  the 
Times  Herald,  which  has  for  several 
years  trailed  the  rival  Dallas  Morning 
News  in  circulation  and  advertising 
share  of  market,  had  been  “disap¬ 
pointing”  in  recent  years. 

But  Times  Mirror  hasn’t  been  just 
shedding  property  —  it  has  also  been 
buying  companies  in  three  areas: 
print  media,  electronic  media  and 
trade  publications. 

In  recent  weeks.  Times  Mirror 
completed  its  purchase  of  A.S.  Abell 
Company,  publisher  of  the  Baltimore 


Post  Co. 

In  fact,  in  the  diversifications  of 
recent  years,  media  companies  have 
essentially  been  trying  to  find 
businesses  with  the  characteristics  of 
the  newspapers,  according  to  one 
executive. 

“What  we’re  all  looking  for  is  a 
disguised  tv  station,”  said  the  execu¬ 
tive,  who  asked  not  to  be  identified. 
What  that  means,  he  added,  is  a  prop¬ 
erty  with  a  high  cash  flow. 

“It  may  fool  you.  Something  might 
(Continued  on  page  46) 
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‘Slow,  modest’  ad  growth  predicted 

Newspaper  Advertising  Bureau  president  Craig  Standen  says 
there’il  be  no  boom,  but  there  shouid  be  no  recession 


By  Debra  Gersh 

The  new  year  should  prove  to  be 
much  like  the  old  for  newspaper 
advertising,  according  to  Craig  Stan¬ 
den,  president  of  the  Newspaper 
Advertising  Bureau. 

“I  think  what  will  happen  is  that  the 
advertising  market  is  going  to  grow 
more  in  line  with  the  economy  — 
slow,  but  modest.  It’s  not  going  to 
boom,  but  there  should  be  no  reces- 
I  sion,”  he  predicted. 

Standen  estimated  that  advertising 
I  expenditures  in  newspapers  for  1987 
I  should  reach  nearly  $29  billion, 
I  showing  an  increase  of  about  7.5%. 

There  is  good  news  in  the  economy, 
such  as  interest  rates  going  down, 
unemployment  leveling  off  and  infla¬ 
tion  being  brought  under  control,  but 
Standen  sees  some  dark  clouds  on  the 
horizon  as  well  —  unknowns  like  the 
balance  of  trade  and  the  effects  of  the 
new  tax  code. 

Newspapers  should  benefit  from 
the  new  tax  structures  because  they 
have  been  paying  among  the  highest 
rates,  he  continued,  but  other  indus¬ 
tries  will  have  to  generate  revenues 
by  pricing  their  products  higher  and/ 
or  cutting  spending,  which  for  some 
means  advertising  is  the  first  to  go. 

Decent  growth  in  advertising  can 
be  expected,  however,  and  it  should 
run  about  in  line  with  how  the  econ¬ 
omy  grows,  Standen  said.  He 
expected  1986  to  finish  with  advertis¬ 
ing  up  about  7%,  and  said  newspapers 
can  expect  growth  of  about  7.5%  for 
1987,  with  increases  coming  in  all 
categories  —  classified,  national  and 
retail. 

Classified  advertising  has  grown 
the  fastest  of  the  three,  but  Standen 
thinks  this  will  slow  down  in  the 
upcoming  year. 

Automotive  sales  have  been  good, 
but  he  questioned  how  much  of  that 
was  due  to  hype  and  how  much  those 
sales  have  cut  into  1987  sales. 
Employment  classified  advertising 
will  depend  strongly  on  how  much 
defense  spending  is  approved  by  the 
Democratic  legislature  —  contracts 
mean  there  will  be  companies  looking 
lor  people  with  highly  technical  skills. 
The  housing  market,  Standen  added. 


Craig  Standen 


should  be  about  equal  to  last  year, 
when  there  was  a  surge  in  buying  with 
the  drop  in  interest  rates. 

National  advertising  was  expected 
by  Standen  to  finish  1986  with  a  gain 
of  some  5%,  and  he  predicted  1987 
should  s^e  national  gains  of  approxi¬ 
mately  ■/%,  largely  due  to  the  new 
categories  that  have  sprung  up  — 
financial  services,  for  example, 
which  will  be  in  demand  to  help  peo¬ 
ple  deal  with  the  new  tax  law  and  for 
personal  finance  advice. 


Travel  and  tourism 
advertising  will  be  a 
strong  category  in  1987, 
standen  said . . . 


The  continued  proliferation  of  tele¬ 
vision  viewing  options  should  also 
result  in  a  continued  fight  for  share  of 
the  national  market. 

Standen  said  that  the  electronics 
business  should  be  good  in  1987, 
including  business  for  computers, 
which  he  thinks  will  come  back  to  the 
level  they  were,  but  not  better.  In¬ 
cluded  in  this  are  home  electronics 
—  stereos,  televisions  and  espec¬ 
ially  the  videotape  market  —  which 
tend  to  be  advertised  by  local 


businesses,  whose  advertising  re¬ 
quires  a  fair  amount  of  informa¬ 
tion  be  presented  to  the  public. 

The  automotive  market  may  be  a 
boon  to  retail  advertising  also,  as 
manufacturers  tend  to  become  more 
promotional  and  more  regional,  he 
continued. 

Travel  and  tourism  advertising  will 
be  a  strong  category  in  1987,  Standen 
said,  as  the  new  tax  laws  will  put  more 
money  into  people’s  pockets,  and 
they  should  show  as  much  interest  in 
spending  for  travel  as  on  goods. 

Another  big  category  where  Stan¬ 
den  predicted  there  will  be  advertis¬ 
ing  growth  for  newspapers  is  in  health 
care  and  health  maintenance  —  hos¬ 
pitals,  clinics,  insurance  and  the  like. 

Standen  noted  that  there  is  an 
excess  number  of  hospital  beds,  doc¬ 
tors  and  dentists,  which  means  they 
need  to  turn  to  marketing  as  supply  is 
exceeding  demand.  The  medical  or¬ 
ganizations  have  also  given  the  go- 
ahead  for  their  professional  members 
to  advertise,  spurring  a  whole  new 
industry  for  advertising,  one  whose 
members  have  never  been  seen  as 
competing  with  each  other. 

Tobacco  and  liquor  advertising, 
however,  will  continue  to  be  soft, 
with  no  indication  of  turning  around, 
he  said. 

Retail  advertising,  the  largest 
revenue  category  for  newspaper 
advertising,  is  also  fast  and  ever- 
changing  as  stores  come  and  go,  Stan¬ 
den  continued,  noting  that  a  year  ago 
no  one  ever  thought  that  Gimbels 
department  store  would  close. 

Changes  in  the  retail  market  will  be 
seen  in  the  way  stores  operate,  such 
as  the  moves  by  Sears  and  J.C.  Pen- 
ney’s,  as  well  as  the  growth  of  spe¬ 
cialty  stores  that  had  once  been 
departments  within  the  larger  stores. 
Shopping  centers  will  also  be  an 
important  focus  in  retailing,  he  said, 
noting  that  they  constitute  over  half  of 
all  retail  business. 

Further,  the  growth  of  urban 
renewal  projects  should  provide  retail 
opportunities  in  the  year  ahead,  Stan¬ 
den  added. 

But  since  a  wide  variety  of  retailers 
(Continued  on  page  67) 
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Congress  and  the  Court 

Media  interests  fared  weii  in  the  U.S.  Supreme  Court  and  Congress 
in  1986,  but  the  media  see  anxious  times  ahead  in  1987 


By  James  E.  Roper 

Media  interests  fared  well  in  the 
U.S.  Supreme  Court  and  Congress  in 
1986,  but  anxieties  for  1987  abound. 

In  the  year  just  ending,  the 
Supreme  Court  favored  the  press  by 
ruling: 

•  The  media  generally  have  the 
right  to  attend  preliminary  hearings  in 
criminal  cases. 

•  A  private  individual  seeking  dam¬ 
ages  for  libel  on  matters  of  public 
concern  has  the  burden  of  proving 
that  the  offending  statements  are 
false;  otherwise,  he  cannot  collect 
damages. 

•  Public  figures  suing  for  libel 
must,  even  at  preliminary  proceed¬ 
ings,  offer  clear  and  convincing  evi¬ 
dence  of  malice;  otherwise,  the  pres¬ 
iding  judge  can  dismiss  the  suit  with¬ 
out  trial. 

Also  during  the  year.  Congress 
amended  the  Freedom  of  Information 
Act  to  help  meet  the  recommenda¬ 
tions  of  news  personnel,  notably  by 
exempting  the  media  from  paying  fees 
to  government  agencies  for  searching 
and  reviewing  documents  requested 
under  FoIA.  Simultaneously,  a 
House  judiciary  subcommittee 
started  a  broad  inquiry  into  libel  laws. 
Subcommittee  members  appeared 
sympathetic  to  the  press. 

For  1987,  however,  media  interests 
had  apprehensions,  some  specific  and 
some  general.  Specific  fears  arose 
from  a  move  in  Congress  to  restrict 
print  advertising  of  tobacco,  a  source 
of  significant  revenue  for  some  news¬ 
papers  and  magazines  and  especially 
billboards. 

The  movement  hardly  got  started  in 
1986  and  could  not  produce  a  consen¬ 
sus,  but  momentum  was  building  for  a 
more  effective  try  in  1987. 

A  Supreme  Court  opinion  inciden¬ 
tally  hinted  that  the  court,  if  faced 
with  the  issue,  might  uphold  the 
legality  of  curbing  tobacco  advertis¬ 
ing.  The  tobacco  industry  and  some 
media  spokesmen  said  restrictions 
would  be  in  violation  of  their  constitu- 
tional  right  of  free  commercial 
speech. 

Looking  into  the  new  year,  media 
supporters  also  have  some  general 
anxieties.  They  look  askance  at  the 


selection  of  Supreme  Court  Justice 
William  Rehnquist  to  be  chief  justice, 
and  the  appointment  of  Antonin  Sca- 
lia  to  be  an  associate  justice.  The 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi  said  Rehnquist  and 
Scalia  have  voted  consistently  against 
the  press  in  First  Amendment  dis¬ 
putes. 

In  their  new  posts,  Rehnquist  and 
Scalia  face  an  early  First  Amendment 
test,  an  appeal  by  the  Arkansas  Writ¬ 
er’s  Project,  Inc.,  against  the  commis¬ 
sioner  of  revenue  of  Arkansas.  The 
Writer’s  Project  publishes  a  general 
interest  monthly,  {he  Arkansas  Times 
Magazine.  It  brands  as  unconstitu¬ 
tional  an  Arkansas  law  that  makes  it 
subject  to  the  state  sales  tax  but 
exempts  from  the  tax  newspapers, 
and  religious,  sports,  professional 
and  business  journals  when  sold 
through  regular  subscriptions. 


The  Project’s  appeal  to  the 
Supreme  Court  argues  that  all  similar 
publications  must  be  treated  the 
same  —  all  taxed  or  all  not  taxed. 

Indicating  the  significance  of  the 
case,  briefs  supporting  Writer’s  Proj¬ 
ect  have  been  filed  by  the  American 
Newspaper  Publishers  Association, 
the  American  Civil  Liberties  Union, 
Miami  Herald,  Time,  Inc.,  Times 
Mirror  Co.  and  Newsweek  magazine. 

Briefs  supporting  the  state  of 
Arkansas  have  been  filed  by  Ameri¬ 
can  Samoa  and  the  states  of  Connecti¬ 
cut,  Florida,  Hawaii,  Idaho,  Iowa, 
Louisiana,  Minnesota,  Pennsylvania, 
Oklahoma,  South  Carolina,  South 
Dakota,  Texas,  Utah  and  Vermont. 
The  Supreme  Court  has  scheduled 
oral  arguments  for  Jan.  20. 

The  court  has  yet  to  decide  whether 
to  hear  another  long-standing  First 
Amendment  dispute,  an  attempt  by 
the  Booth  Newspapers  in  Michigan, 
owned  by  the  Newhouse  family,  to 


gain  access  to  pretrial  discovery 
material  and  other  documents  on  file 
with  the  court  in  a  civil  suit  by  Dow 
Chemical  Co.  against  Consumers 
Power  Co. 

A  Michigan  judge  has  allowed  the 
two  companies  and  a  non-party  to  the 
suit,  Bechtel  Power  Corp.,  to  label 
documents  “confidential”  and  have 
them  sealed  by  the  court  until  mate¬ 
rial  is  presented  in  court  at  the  trial, 
which  would  concern  cost  overruns 
for  a  nuclear  power  plant. 

Rehnquist,  as  an  associate  justice, 
wrote  the  opinion  that  hinted  at  a 
possible  court  acceptance  of  some 
congressional  restriction  on  tobacco 
advertising.  The  case  involved  Puerto 
Rico’s  prohibition  against  casino 
advertising  addressed  not  to  tourists 
but  to  residents  of  the  island. 

The  Rehnquist  bpinion  said  Puerto 
Rico’s  restriction  was  an  acceptable 


device  to  protect  the  common¬ 
wealth’s  residents  and  was  not  an 
unconstitutional  infringement  on  the 
right  of  free  commercial  speech;  he 
gratuitously  threw  in  a  reference  to 
tobacco  advertising  —  the  referen.'e 
that  alarmed  some  beneficiaries  of 
tobacco  ads. 

In  another  notable  Supreme  Court 
decision  during  the  year,  local 
authorities  in  Kenmore,  N.Y.,  were 
allowed  to  close  a  bookstore  on 
grounds  the  premises  were  used  for 
prostitution  and  lewdness. 

Operators  of  the  store  had  claimed 
that  their  First  Amendment  rights  of 
free  speech  barred  government  inter¬ 
ference  with  the  sale  of  legitimate 
books. 

The  high  court  also  upheld  the  right 
of  a  high  school  in  Bethel,  Wash.,  to 
punish  a  student  for  delivering  a  lewd 
speech  to  a  school  assembly  during  a 
student  election  campaign. 


Rehnquist,  as  an  associate  justice,  wrote  the  opinion 
that  hinted  at  a  possibie  court  acceptance  of  some 
congressionai  restriction  on  tobacco  advertising. 
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-Forty  years  ago  this  month, 
we  invented  personal-finance 
joum^ism. 

And  we  Ve  been 
perfecting  it 
^  ever  since. 


Jl.  hese  days,  every  time  you 
turn  around  someone  is  giving  you 
advice  on  how  to  manage  your 
money.  Personal-finance  guidance 
is  everywhere  in  the  media  —  in 
the  daily  paper,  on  television  and 
radio,  and  in  publications  ranging 
from  news  weeklies  to  the  women’s 
magazines. 


tion  on  personal  money  manage¬ 
ment  and  other  subjects  vital  to  a 
satisfying  life,  including  health  and 
fitness,  career  planning,  leisure 
activities,  and  major  purchases. 

We  at  Charging  Times 
have  helped  make  the  American 
dream  come  true  for  two  genera¬ 
tions  of  resourceful  people  . . . 
men  and  women  who  like  to 
gather  the  facts,  make  up  their 
own  minds,  and  take  advantage  of 
the  changing  times. 


Founded  by  the  Kiplinger 
organization  in  1947,  Chaftgifi0 
Times  was  the  first  magazine  to 
offer  clear,  sound  guidance  on 
every'  aspect  of  personal  finance.  It 
was  an  early  champion  of  growth 
stocks,  investing  on  a  regular 
schedule,  mutual  funds,  and  finan¬ 
cial  planning.  Its  foresighted  rec¬ 
ommendations  eventually  became 
the  “conventional  wisdom”  of 

smart  financial  strategies.  . 

As  we  enter  our  fifth  dec¬ 
ade  of  leadership  in  service  jour- 
Today  more  than  nalism,  we  salute  the  enterprise, 

1 ,350,000  Americans  buy  Chat^-  ingenuity  and  generosity  that  epit- 
it^  Times  each  month,  trusting  it  omize  the  spirit  of  the  American 
as  their  primary  source  of  informa-  people. 


It  wasn’t  always  like  this. 
Back  before  personal-finance  pub¬ 
lishing  began  to  boom  in  the  early 
1970s,  there  was  only  one  place  to 
turn,  month  after  month,  for 
straight  talk  on  handling  your 
money . . .  the  pages  of  Chat^ir^ 
Times  magazine.  And  today,  40 
years  after  its  founding.  Chaining 
Times  still  sets  the  standard  of 
excellence  in  a  crowded  field. 


KIPLINGER’S 


MAGAZINE 


We  talk  dollars  and  sense  to  the  American  people. 


The  ‘wheelers  and  dealers’  of  ’86 

Most  active  buyers  of  newspaper  properties  this  year  were 
Gannett,  Wiiiiam  Dean  Singleton  and  Ralph  Ingersoil  II 


Nineteen  eighty-six  only  seemed 
like  the  year  Gannett  bought  every¬ 
thing. 

While  it  did  make  the  biggest  noise 
with  over  $1  billion  in  acquisitions  in 
1986,  the  media  giant  was  only  one  of 
several  major  players  in  what  shaped 
up  as  a  furious  year  for  newspaper 
sales. 

Gannett’s  purchases  included  the 
Louisville  Times  and  Courier-Journal 
for  more  than  $300  million  from  the 
Bingham  family,  the  Arkansas 
Gazette  in  Little  Rock  for  $51  million 
and  the  $7 1 7-million  acquisition  of  the 
Evening  News  Association,  which 
gave  the  company  the  Detroit  News, 
plus  two  California  and  two  New 
Jersey  dailies. 

Gannett’s  winning  bid  for  Louis¬ 
ville,  following  its  successful  pursuit 
of  ENA  last  February  and  the  Des 
Moines  Register  in  1985,  prompted 
chairman  Allen  H.  Neuharth  to 
declare:  “It  feels  like  winning  the 
Triple  Crown." 

While  Neuharth  was  feeling  like  a 
champion  in  1986,  for  native  Texan 
William  Dean  Singleton  it  was  a  year 
for  “coming  home.”  His  company. 
Media  News  Group,  last  September 
completed  its  $110-miilion  purchase 
from  Times  Mirror  Co.  of  the  Dallas 
Times  Herald,  a  newspaper  which 
once  turned  him  down  for  a  job. 

Singleton  was  quite  a  busy  man  in 
1986.  Media  News  Group,  of  which 
he's  president  and  Richard  Scudder  is 
chairman,  and  Garden  State  News¬ 
papers,  its  60/40  joint  venture  with 
Media  General,  bought  a  combined 
total  of  14  dailies  last  year. 

Besides  the  Times  Herald,  Media 
News  in  1986  bought  the  Alameda 
(Calif.)  Times  Star  and  the  Blackfoot 
(Idaho)  Morning  News. 

Garden  State  picked  up  seven  dai¬ 
lies  in  a  swap  with  Harte-Hanks  Com¬ 
munications  that  included  the  Yakima 
(Wash.)  Herald-Repuhlic  and  the 
Hamilton  (Ohio)  Journal-News. 

Harte-Hanks  acquired  two  Massa¬ 
chusetts  dailies,  Dedham  Transcript 
and  Waltham  News-Tribune,  in  the 
Garden  State  deal  and  two  more  dai¬ 
lies  in  Lewisville  and  Plano,  Tex., 
from  Taylor  Communications. 

Garden  State  also  acquired  in  1986 


the  Bristol  (Conn.)  Press  and  three 
New  Jersey  dailies:  the  Paterson 
News  and  Union  City  Dispatch  from 
Allbritton  Communications  and  the 
Elizabeth  Daily  Journal  from  the 
Hagadone  group. 

Ralph  Ingersoil  II  was  another  busy 
man  in  1986.  Ingersoil  Publications’ 
major  acquisitions  last  year  included 
the  $  170-million  purchase  of  the  New 
Haven  (Conn.)  Register  and  Journal- 
Courier  from  the  John  Day  Jackson 
Trust,  the  Anderson  (Ind.)  Herald 
and  Daily  Bulletin,  dailies  in  West 
Chester,  Pa.,  and  Sheboygan,  Wis., 
and  several  weeklies. 

Knight-Ridder  Inc.  in  1986  made  its 
first  newspaper  acquisition  in  six 
years  with  the  $31 1-million  purchase 
of  the  State-Record  Co.  of  Columbia, 
S.C.  The  deal  included  the  two 
Columbia  dailies,  three  dailies  in  Mis¬ 
sissippi,  a  daily  in  North  Carolina  and 
two  weeklies. 


The  largest  single  newspaper  deal 
involved  Times  Mirror’s  acquisition 
of  the  Baltimore  Sun  and  Evening  Sun 
for  $400  million. 

The  Los  Angeles-based  company 
acquired  the  Sun  when  it  bought  the 
parent  A.S.  Abell  Co.  for  a  total  of 
$600  million.  Times  Mirror  then  sold 
off  $200  million  worth  of  Abell  assets 
to  leave  it  with  the  Sun  papers. 

Thomson  Newspapers  was  active 
in  1986  with  several  purchases  that 
included  four  dailies,  while  Park 
Communications  bought  two  dailies 
and  a  tri-weekly  which  it  subse¬ 
quently  converted  to  daily  publica¬ 
tion. 

Pulitzer  Publishing  in  1986  further 
strengthened  its  presence  in  the  Chi¬ 
cago  suburbs  with  the  $40-million 
purchase  of  the  Daily  Southtown 
Economist,  plus  43  suburban  week¬ 
lies.  These  publications  were  added 
to  the  52  suburban  Chicago  weeklies 


Pulitzer  acquired  from  Lerner  Com¬ 
munications  in  1985. 

The  Chicago  Sun-Times,  which 
was  itself  purchased  from  Rupert 
Murdoch  for  $145  million  in  July  by  a 
group  of  investors  led  by  publisher 
Robert  Page,  made  its  own  entry  in 
the  suburbs  by  outbidding  Pulitzer  to 
purchase  12  twice-weeklies  and  two 
shoppers  from  Star  Publications. 

Other  major  newspaper  sales  last 
year  included  Newhouse’s  Advance 
Publications  purchase  of  the  Trenton 
Times  from  Allbritton,  Jack  Kent 
Cooke’s  buying  the  Los  Angeles 
Daily  News  from  the  Tribune  Co.  of 
Chicago  for  $176  million  ($119  million 
after  taxes)  and  the  Tribune  Co.’s 
purchase  of  the  Newport  News,  Va., 
dailies  for  $120  million. 

The  McClatchy  group  expanded  in 
1986  with  its  $1 12-million  acquisition 
of  the  Tacoma  (Wash.)  Tribune  Pub¬ 
lishing  Co.,  and  the  Twigg-Smith 


family,  owner  of  the  Honolulu  Adver¬ 
tiser,  established  a  presence  on  the 
mainland  with  its  purchase  from 
Longview  Publishing  of  the  Bellevue 
(Wash.)  Journal- American. 


A  complete  listing  of  newspaper 
soles  and  acquisitions  during  1986 
begins  on  page  52. 


Calgary  daily  bows 
new  TMC  product 

The  Cal',,  iry  (Alberta)  Herald  has 
introduced  a  new  total  market  cover¬ 
age  product  called  Neighbors. 

A  weekly',  eight-zoned  publication 
of  local  interest.  Neighbors  is  inserted 
in  the  seven-day  morning  paper’s 
Wednesday  edition  and  delivered  to 
84,000  non-subscribing  homes  by 
Flyer  Force,  a  flyer  delivery  service. 


Gannett’s  winning  bid  for  Louisville,  following  its 
successful  pursuit  of  ENA  . . .  and  the  Des  Moines 
Register . . .  prompted  chairman  Allen  H.  Neuharth  to 
declare:  “It  feels  like  winning  the  Triple  Crown.” 
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The  Bellman  Archive 


i^ebjsplate 
presensitized  offset 
piates  are  prepunched 
for  you! 

This  gives  you  speed  and  con¬ 
venience  in  getting  to  press 
faster,  with  absolutely  no  chance 
of  punching  inaccuracies! 

Likewise,  Newsplate’s  factory- 
applied  coating  frees  you  of  the 
need  to  mix  chemicals  on  the 
spot.  This  eliminates  any  possi¬ 
ble  coating  inconsistencies,  and, 
not  incidentally,  does  away  with 


messy  roller  coaters  and 
punch/coaters. 

Thus  Newsplate  cuts  out  two 
time-consuming  steps  in 
makeready  from  package  to  ex¬ 
posure,  and  eliminates  two  pro¬ 
blems  as  well.  It  offers  you  the 
security  of  hassle-free  plate  pro¬ 
cessing,  backed  up  with  a  two 
year  shelf  life— for  dependable 
operation  today,  tomorrow,  next 
year  and  the  year  after! 

That’s  not  all.  Newsplate’s 
presensitized  coating  is  applied 
to  Hoechst’s  tough  elec¬ 
trochemical  grain:  a  powerful 
combination  that  offers  sharp 


dot  reproduction  for  clean,  clear 
images  and  pressruns  you  can 
count  on  of  250M-I-  impressions. 

Now  you’ve  got  a  lot  of  powerful 
reasons  to  put  Newsplate  in  your 
pressroom.  Call  us  for  more 
information. 

1-800-243-NEWS 


American  Hoechst  Corporation 

PO.  Box  3700 
Somerville,  N.J.  08876 


i 
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Hoechst 
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The  Top  10  news  stories  of  1986 

Associated  Press,  United  Press  internationai  and  the 
Encyciopedia  Britannica  rate  the  year's  news  events 


The  Challenger  space  shuttle  disas¬ 
ter  which  killed  all  seven  astronauts 
aboard  including  would-be  first 
teacher  in  space  Christa  McAuliffe 
was  named  the  leading  news  story  of 
1986  in  separate  polls  conducted  by 
the  Associated  Press  and  United 
Press  International. 

Another  major  disaster,  the  Cher¬ 
nobyl  nuclear  accident  near  Kiev, 
was  named  second  by  the  419  UPl 
subscribers  who  participated  in  that 
news  service's  poll  of  the  year's  top 
stories.  The  Iran  arms/Contra  funding 
scandal  placed  third  in  UPI's  results. 

In  the  AP  poll  of  the  year's  top 
news  stories,  the  462  responding  edi¬ 
tors  named  the  Iran  arms  scandal  sec¬ 
ond  and  Chernobyl  third. 

(The  UPl  and  AP  polls  were  com¬ 
pleted  before  the  release  of  Soviet 
dissident  Andre  Sakharov  and  Voy¬ 
ager's  non-stop  flight  around  the 
world.) 

“Challenger  —  everything 
stopped.  The  closest  thing  to  JFK 
being  shot,”  remarked  one  UPl  editor 
on  why  he  chose  the  worst  accident 
in  the  history  of  space  exploration 
as  the  year's  top  story. 

“We'll  feel  this  one  for  the  next  20 
years,”  said  another  UPl  subscriber. 

UPl  subscribers  predicted,  how¬ 
ever,  that  the  Iran  arms  scandal  and 
the  related  siphoning  of  money  to  buy 
arms  for  the  Contras  is  likely  to  be  the 
top  story  of  1987. 

The  U.S.  bombing  of  Libya  was  the 
number  four  story  of the  yearin  UPI's 
poll,  and  the  revolution  in  the  Philip¬ 
pines  that  saw  the  ouster  of  Ferdinand 
Marcos  and  Corazon  Aquino's 
becoming  president  took  the  number 
five  spot.  Passage  of  income  tax 
reform  came  in  sixth. 

Rounding  out  UPI's  top  10  list: 
U.S.  versus  Nicaragua  and  aid  for  the 
Contras,  the  Reagan-Gorbachev  sum¬ 
mit  in  Iceland,  the  spread  of  AIDS 
and  the  upheaval  in  South  Africa  and 
divestment  by  U.S.  corporations. 

In  a  separate  poll,  UPl  subscribers 
named  President  Reagan  the  top  male 
newsmaker  of  1986,  while  his  Soviet 
counterpart,  Mikhail  Gorbachev, 
came  in  second. 

Also  named  leading  male  news¬ 
makers  were  Moammar  Gadhafi  (3), 


Nicholas  Daniloff  (4),  and  Beirut  hos¬ 
tage  negotiator  Terry  Waite  (5). 

Although  Daniloff  was  named  a  top 
newsmaker  in  1986,  the  story  of  his 
detention  by  the  Soviet  Union  came 
13th  in  UPI's  poll  of  the  leading  sto¬ 
ries.  The  Daniloff  affair  placed  17th  in 
AP's  poll. 

The  top  female  newsmaker  of  the 
year,  UPI's  poll  found,  was  Corazon 
Aquino.  She  was  followed  by  Christa 
McAuliffe,  South  African  anti-apart¬ 
heid  activist  Winnie  Mandela,  British 
Prime  Minister  Margaret  Thatcher 
and  First  Lady  Nancy  Reagan. 

The  AP  top  10  list  was  identical  to 
UPI's  in  the  four,  five  and  six  spots: 
the  bombing  of  Libya,  Marco's  ouster 
and  tax  reform. 

But  the  Iceland  summit  was  the 
number  seven  choice  of  AP's  editors; 
followed  by  Mideast  terror,  the  war 
against  drugs,  and  the  U.S.  economy. 


“Challenger  — 
everything  stopped.  The 
closest  thing  to  JFK 
being  shot ...” 


The  war  on  drugs  came  in  12th  in 
UPI's  list,  and  economic  issues  were 
11th.  Mideast  terror  did  not  appear 
among  the  15  stories  named  in  UPI's 
poll. 

Aid  to  the  Contras,  which  was 
seventh  on  UPI's  list,  came  in  14th  on 
AP's,  while  South  African  protest 
came  in  16th  on  AP's  list  compared  to 
lOth  on  UPI's. 

The  spread  of  AIDS  finished  34th 
out  of  the  36  stories  that  comprised 
the  AP  list. 

The  Democrats  taking  control  of 
the  Senate  was  named  the  1 1th  most 
important  story  of  the  year  in  the  AP 
poll,  but  it  came  in  15th  in  UPI's. 

The  Encyclopedia  Britannica  also 
released  a  list  of  its  editors'  choices 
for  the  top  stories  of  1986. 

The  Britannica  editors  selected  the 
Chernobyl  nuclear  disaster,  “which 
sent  clouds  of  damaging  radiation 
over  a  large  portion  of  the  populated 
world,”  as  last  year's  top  news  story. 

The  ousting  of  Marcos  was  Britan- 


nica's  choice  for  second,  and  the 
Challenger  explosion  was  third. 

The  U.S.  bombing  of  Libya  again 
came  in  fourth,  and  Iran/Contra  arms 
scandal  was  number  5. 

Completing  the  Britannica  top  10 
list:  the  Iceland  summit,  terrorism 
“on  so  many  fronts  throughout  the 
world,”  the  protest  against  apartheid 
in  South  Africa,  the  AIDS  epidemic 
and  the  chemical  spill  that  polluted 
the  Rhine  River. 


Gannett  enters 
film  venture 
with  Tinker 

Gannett  Co.  has  formed  ajoint  ven¬ 
ture  film  and  television  production 
company  with  Grant  Tinker,  former 
chairman  of  NBC  Inc. 

The  move  signals  Gannett's  intent 
to  become  a  major  producer  of  televi¬ 
sion  programming  and  films. 

Tinker  left  NBC  last  August  in  the 
wake  of  the  merger  of  parent  com¬ 
pany  RCA  with  General  Electric.  In 
his  five  years  as  head  of  the  network. 
Tinker  led  it  from  third  place  to  first 
place  in  the  ratings. 

Before  joining  NBC,  Tinker  was 
president  of  MTM  Enterprises,  which 
produced  several  notable  shows  for 
television  including  the  “Mary  Tyler 
Moore  Show.”  “Lou  Grant”  and  the 
“Bob  Newhart  Show.” 

Tinker,  in  a  statement,  said  he 
would  disclose  in  January  the  kind  of 
television  programming  and  films  the 
new  venture  intends  to  produce. 

JohnJ.  Curley,  Gannett's  president 
and  CEO,  said  that  Tinker  would  be 
given  a  free  hand  to  develop  the  joint 
venture's  products. 

Gannett  also  announced  that  for 
$24  million  it  has  purchased  Laird 
International  Studios  in  Culver  City, 
Calif.,  to  house  the  new  company. 

In  addition  to  its  93  newspapers, 
outdoor  advertising  company  and 
extensive  broadcast  properties,  Gan¬ 
nett  also  owns  Gateway  Films  in  New 
York,  a  producer  of  tv  documentaries 
and  commercial  films  and  television 
programs. 
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Leadership  in  Media  Transactions 

Many  of  the  nation’s  leading  media  companies  have  relied  on  First  Boston 
for  financial  advisory  and  execution  services  that  reflect  our  creative  approaches 
to  reaching  client  goals. 


Affiliated  Publications,  Inc. 

Katz  Communications  Inc. 

American  Broadcasting  Companies,  Inc. 

King  Broadcasting  Company 

American  Television  and  Communications 

King  World  Productions,  Inc. 

Corporation 

Lee  Enterprises,  Incorporated 

BHC,  Inc.,  a  subsidiary  of 

Mark  Goodson 

Chris-Craft  Industries,  Inc. 

The  News  Corporation  Limited 

Capital  Cities/ABC,  Inc. 

The  New  York  Times  Company 

Chronicle  Publishing  Company 

The  New  Yorker  Magazine,  Inc. 

Communications  Satellite  Corporation 

Opryland  Entertainment 

Cox  Enterprises,  Inc. 

Pearson  PLC 

Cox  Communications,  Inc. 

Rollins  Communications,  Inc. 

Des  Moines  Register  and  Tribune  Company 

SEN  Companies,  Inc. 

E.  W.  Scripps  Company 

Scripps  Howard  Broadcasting  Company 

ESPN 

Storer  Communications  Inc. 

Esquire  Magazine  Group,  Inc. 

Taft  Broadcasting  Company 

General  Cinema  Corporation 

Tele-Communications,  Inc. 

Gulf + Western  Inc. 

Time  Incorporated 

Harcourt  Brace  Jovanovich,  Inc. 

Tri-Star  Pictures,  Inc. 

Independent  Publications,  Inc. 

Turner  Broadcasting  System,  Inc. 

Jack  Kent  Cooke,  Inc. 

Viacom  International  Inc. 

John  P.  Scripps  Company 

The  Walt  Disney  Company 

John  S.  Knight  Estate 

Westinghouse  Broadcasting 

John  Wiley  &  Sons,  Inc. 

World  Book  Finance,  Inc. 

In  the  past  eighteen  months,  First  Boston  has  advised  on  more  than  275 
mergers,  acquisitions,  divestitures  and  leveraged  buyouts  worth  more  than  $75 
billion  and  on  media  transactions  worth  more  than  $11  billion. 

The  December  3 1  tax  deadline  lends  a  critical  urgency  to  your  decisions. 
For  a  complete,  confidential  review  of  how  the  immediate  tax  and  financial 
environment  will  affect  you  and  your  company,  please  call  Chuck  Ward  or  Fred 
Smith  at  (212)  909-2000. 


Leadership  in 

Mergers,  Acquisitions  and  Divestitures 

First  Boston 

Investment  Bankers 
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Jeremy  L.  Halbreich 

Jeremy  L.  Halbreich,  executive 
vice  president  of  the  Dalla  s  Morning 
News  since  1985,  has  assumed  the 
additional  title  of  general  manager. 

Also  on  Jan.  1,  Barry  Peckham, 
controller,  was  promoted  to  vice 
president/controller. 

Halbreich,  34,  has  oversight 
responsibility  for  the  business  opera¬ 
tions  of  the  newspaper.  A  graduate  of 
Harvard  College,  he  joined  the 
Morning  News  in  1974  and  completed 
the  paper’s  executive  training 
progam.  He  then  served  in  a  variety  of 
executive  positions  in  sales,  market¬ 
ing  and  promotion  and  was  named 
vice  president/marketing  in  1980  and 
senior  vice  president  three  years 
later. 

Peckham,  36,  joined  the  Morning 
News  as  assistant  controller  in  1982, 
from  the  St.  Petersburg  Times.  He 
was  promoted  to  controller  in  1985.  A 
magna  cum  laude  graduate  of  the  Uni¬ 
versity  of  Massachusetts,  he  is  a 
director  and  first  vice  president  of  the 
International  Newspaper  Financial 
Executives. 

*  *  * 

Robert  T.  Hollister,  research 
and  promotion  director  of  the  Tampa 
Tribune  since  1979,  retired  on  Jan.  1 
after  40  years  as  a  newspaperman  and 
advertising  executive. 

Effective  with  his  retirement, 
promotion  manager  Roger  Kain 
became  promotion  director.  He 
joined  the  Tribune  in  1981  as  sales 
development  manager  following  ten 
years  with  the  Tribune’s  parent  com¬ 
pany,  Media  General,  and  its  Rich¬ 
mond  Newspapers. 

Research  manager  Ted  Stasney 
has  been  named  research  director.  A 
14-year  veteran  in  the  research 
department,  he  was  promoted  to 
research  manager  in  1978. 

Hollister  was  first  hired  by  the  late 
John  S.  Knight,  then  publisher  of  the 


Kevin  J.  Barry 

Akron  Beacon  Journal,  to  establish 
the  paper’s  promotion  department. 
He  worked  at  the  Orlando  Sentinel 
and  the  Santa  Fe  New  Me.xican 
before  joining  the  Tribune  Company 
in  1977,  serving  first  in  the  advertising 
sales  development  department. 
Between  newspaper  assignments, 
Hollister  headed  his  own  ad  agency  in 
Akron  from  1957  to  1970. 

*  *  * 

James  F.  Smith  has  been  appointed 
Associated  Press  news  editor  in 
Tokyo.  A  newsman  in  the  Johannes¬ 
burg  bureau  for  nearly  five  years. 
Smith  was  correspondent  in  The 
Hague  for  two  years  after  working  on 
the  World  Services  and  foreign  desks 
in  New  York. 

Dan  Biers  was  named  editor  in  the 
Hong  Kong  bureau.  He  had  been  a 
newsman  on  the  foreign  desk  since 
1983,  the  year  he  joined  AP  in  Harris¬ 
burg. 

Richard  Pyle  has  been  appointed 
roving  Middle  East  reporter,  based  in 
Cairo.  With  AP  since  I960,  he  has 
worked  in  the  Detroit  and  Lansing 
bureaus,  and  in  New  York  and 
Washington,  and  was  assigned  to  Sai¬ 
gon  in  1968.  He  served  as  correspon¬ 
dent  and  helped  direct  coverage  of  the 
war  in  Southeast  Asia  before  return¬ 
ing  to  Washington  in  1973.  In  1979,  he 
became  news  editor  in  Tokyo. 

David  Cary  has  been  transferred 
permanently  to  Johannesburg,  where 
he  has  been  on  temporary  assign¬ 
ment.  Since  joining  AP  in  1976,  he  has 
worked  in  Denver,  on  the  New  York 
foreign  desk  and  in  Nairobi,  Kenya. 

*  *  * 

Jane  Doner  Booth  was  appointed 
manager  of  the  Philadelphia  bureau  of 
Mediawire,  a  division  of  Pr  News- 
wire.  She  joined  the  bureau  as  an 
editor  in  1978  and  has  been  acting 
manager  most  recently. 


William  Hilliard 

Robert  W.  Althaus  was  named 
circulation  director  of  the  St.  Peters¬ 
burg  Times  effective  Jan.  1. 

He  replaced  David  Fluker,  who 
retired  recently  after  41  years  with  the 
newspaper. 

Althaus  has  been  with  Knight-Rid- 
der’s  Philadelphia  newspapers  for  the 
past  15  years,  most  recently  as  circu¬ 
lation  director  for  the  Daily  News.  He 
holds  an  undergraduate  degree  from 
Duke  University  and  a  master’s 
degree  in  business  administration 
from  Drexel  University. 

*  *  * 

Kevin  J.  Barry,  publisher  of  the 
San  Angelo  (Texas)  Standard-Times, 
has  been  given  an  additional  title  of 
corporate  vice  president,  Harte- 
Hanks  Communications. 

He  joined  the  company  in  1976  and 
has  served  as  publisher  at  the  Mar¬ 
shall  (Texas)  News  Messenger,  the 
Searcy  (.Ark.)  Daily  Citizen.  At  the 
Standard-Times  he  has  served  first  as 
general  manager  and  then  publisher. 

*  ♦  * 

William  Hilliard,  executive  edi¬ 
tor  of  the  Portland  Oregonian  since 
1982,  has  been  named  editor. 

Hilliard,  who  began  with  the  paper 
as  acopyboy,  will  have  responsibility 
for  both  news  and  editorial  opera¬ 
tions.  Prior  to  his  promotion,  he  was 
in  charge  of  news  only. 

As  a  reporter,  he  started  in  sports 
and  went  on  to  a  variety  of  newsroom 
assignments  and  was  named  city  edi¬ 
tor  in  1971  and  assistant  managing 
editor  in  1975. 

A  native  of  Chicago,  Hilliard  is  a 
graduate  of  Pacific  University  and  has 
been  a  visiting  professor  in  the 
minority  internship  program  at  the 
University  of  Kansas  and  an  editor- 
in-residence  at  four  other  universi¬ 
ties. 


Robert  W.  Althaus 
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Joining  the  expanded  editorial  staff 
of  the  Fort  Worth  Star-Telegram 
since  November  are: 

Guy  Unangst  from  the  Philadel¬ 
phia  Inquirer  as  an  assistant  manag¬ 
ing  editor.  He  presently  is  involved  in 
a  redesign  of  the  paper. 

Paul  Harral  as  assistant  manag¬ 
ing  editor/nights.  He  previously 
served  as  city  editor  of  the  Florida 
Times-Union,  Jacksonville. 

Ken  Bunting  as  Austin  bureau 
chief.  He  was  Sacramento  bureau 
chief  of  the  Los  Angeles  Times.  Also 
joining  the  Austin  bureau  is  Star- 
Telegram  metro  staffer  Karen  Pot¬ 
ter. 

James  Peipert  from  the  Kenya 
bureau  of  the  Associated  Press  as  for¬ 
eign/national  editor. 

Barry  Shlachter  to  the  expanded 
state  desk  operation  from  the  Boston 
bureau  of  the  Associated  Press. 

Glen  E.  Ellman  to  photo  editor 
from  the  Associated  Press  and  the 
Morristown  (N.J.)  Daily  Record. 

Joining  the  metro  operation  are: 

Bill  Thompson  from  the  Wilkes- 
Barre  (Pa.)  Times  Leader  as  assistant 
metro  editor;  Javier  Rodriguez  from 
the  San  Antonio  Light  as  a  general 
assignments  reporter;  and  David 
Squires  from  the  New  York  Times  as 
an  assistant  metro  editor  and 
reporter. 

The  Star-Telegram  sports  depart¬ 
ment  has  been  expanded  by  six  posi¬ 
tions,  including: 

Bob  O’Donnell  from  the  Washing¬ 
ton  Times;  Mark  Newman  from  the 
Miami  News  to  cover  Dallas  Maver¬ 
icks  basketball;  horse  race  columnist 
Gary  West  from  the  Shreveport 


Journal;  columnist  Barry  Horn  from 
the  Dallas  Morning  News;  Roger 
Brown  from  Florida  Today,  Cocoa 
Beach,  to  cover  high  school  sports. 

James  Walker,  former  metro  edi¬ 
tor,  joined  the  department  as  deputy 
sports  editor. 

*  *  * 

Dudston  Harvey,  assistant  city 
editor  of  the  Seattle  Post-Intel¬ 
ligencer,  recently  was  promoted  to 
business  editor.  He  has  directed  the 
political,  environmental,  science, 
medical  and  energy  reporters  during 
the  past  two  years. 

Before  joining  the  newspaper  in 
1984,  he  was  chief  of  United  Press 
International’s  Seattle  bureau  and 
held  similar  posts  with  the  wire  serv¬ 
ice  in  Chicago,  Indianapolis  and 
Salt  Lake  City. 

*  H?  * 

Thomas  Kennedy  has  been  named 
circulation  manager  of  Newsday, 
Long  Island.  He  most  recently  was 
advertising  director  of  the  New  York 
Post. 

Prior  to  New  York,  Kennedy  held 
various  positions  at  the  Dallas  Times 
Herald,  the  Miami  Herald,  the  Harte- 
Hanks  Pennysaver  Group  in  Califor¬ 
nia  and  in  1981  became  president  and 
publisher  of  the  Sooner  Publishing 
Company,  a  weekly  group  in  Okla¬ 
homa  City. 

♦  *  * 

Jack  R.  Rickman,  immediate  past 
president  of  the  American  Associa¬ 
tion  of  Sunday  and  Feature  Editors, 
has  left  the  Houston  Chronicle  as  fea¬ 
tures  editor  to  pursue  other  business 
interests,  working  for  a  family-owned 
company  in  Houston. 


Does  Your  Newspaper  Need 
Financial  Bottom  Line  Help? 

We  are  just  the  people  you  should  talk  with! 

A  highly  professional  team  of  newspaper  advisors,  who  can  work  together  for 
your  newspaper  and  in  your  market,  to  quickly  determine  the  causes  of  your 
financial  “bottom  line"  problems,  and  recommend  a  complete  plan  of  action. 
Solutions  to  meet  your  immediate  and  future  needs.  Implementation  help,  too,  if 
you  wish. 

Our  team  includes  proven  experts  in  newspaper  management  and  marketing, 
circulation,  advertising,  promotion,  editorial,  production,  research  and  finance. 
Options  available  tailored  for  your  needs,  but  most  projects  include  minimum  of 
four  professional  specialists. 

Just  like  a  corporate  staff  benefit  without  the  corporate  management  directives. 
We  will  tailor  our  approach  to  your  specific  needs. 

Results  guaranteed!  Mininum  retainer  $25,000.  Details  upon  request. 

A  joint  project  of: 

Hare  Associates  R  C  Anderson  Associates 

62  Black  Walnut  Drive  44  Rosewood  Drive 

Rochester,  NY  14615  and  Pittsford,  NY  14534 

Richard  L.  Hare,  President  Ronaid  C.  Anderson,  President 

(716)621-6873  (716)  381-0686 

(716)  248-5385 

We  invite  you  to  call  one  of  us  for  more  information. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Four  execOtive  promotions  at  the 
Austin  American-Statesman  have 
been  announced  by  Roger  Kintzel, 
publisher  of  the  Cox  newspaper. 

Dan  Savage  has  been  named 
executive  vice  president  and  general 
manager.  He  began  his  career  with 
Cox  Newspapers  in  1980  at  the 
American-Statesman  and  later  served 
as  advertising  director  of  the  Dayton 
Daily  News  and  Journal  Herald  and 
then  vice  president  of  marketing.  He 
returned  to  Austin  and  his  current 
position  last  October. 

Harold  Cline  was  named  vice 
president  and  business  manager.  He 
joined  the  newspaper  in  1976  as  con¬ 
troller  and  has  served  as  treasurer  and 
business  manager. 

Marvin  L.  Landers  has  been 
named  vice  president  of  operations. 
With  the  newspaper  for  20  years  in 
composing  and  engraving  supervi¬ 
sory  positions,  he  most  recently 
was  production  director. 

Stan  Pantel  was  named  produc¬ 
tion  director,  moving  from  produc¬ 
tion  cordinator.  He  joined  the  com¬ 
pany  in  1973. 


McNAUGHT 


NOW  FROM 
McNAUGHT 


i 


I  FIGHT 
BACK! 

WITH  DAVID 
HOROWITZ 

Call  collect  (203)  661-4990 

iThe  McNaught  Syndicate 
537  Steamboat  Road 
Greenwich,  Ct.  06830 
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John  Guerin,  national  advertising 
director  of  the  New  York  Times  has 
been  named  to  the  new  position  of 
director  of  advertising  sales  opera¬ 
tions;  and  Gordon  Medenica,  for¬ 
merly  The  New  York  Times  Com¬ 
pany’s  manager  of  strategic  planning 
and  corporate  development,  has  been 
named  director  of  those  functions. 

Medenica,  whojoined  the  company 
in  1982,  has  been  responsible  for 
acquisition  analysis  and  business 
planning  studies  for  all  divisions.  Pre¬ 
viously,  he  was  a  senior  planning 
analyst  for  the  Marriott  Corporation. 

Guerin,  in  his  new  role,  will  direct 
the  advertising  department’s  opera¬ 
tions  and  special  projects  divisions. 
He  joined  the  newspaper  in  1955  as  a 
classified  advertising  salesman  and 
became  manager  of  the  classified 
department  in  1972  after  a  period  in 
retail  sales  advertising. 


Gordon  Medenica  John  Guerin 


In  another  move,  James  Cutie, 
director  of  corporate  and  financial 
advertising  and  branch  offices, 
assumed  the  additional  position  of 
national  advertising  director. 


Leonard  Pardue,  assistant  to  the 
editor  of  The  Courier-Journal  and  the 
Louisville  Times,  is  taking  a  leave  of 
absence  beginning  Jan.  12  to  spend 
the  spring  semester  as  editor  in  resi¬ 
dence  at  the  University  of  Louisville. 

Pardue,  47,  whojoined  the  Louis¬ 
ville  papers  23  years  ago,  said  he 
doesn’t  expect  to  return  after  the 
semester.  He  has  served  in  a  variety 
of  news  positions  in  Louisville, 
including  managing  editor,  acting 
executive  editor  and  senior  managing 
editor. 

*  *  * 

Robert  W.  Keim  has  been  prom¬ 
oted  to  executive  vice  president/ 
national  sales,  by  Landon  Associates, 
Inc. 

Keim  continues  to  manage  the  sales 
region  as  well  as  corporate  sales  man¬ 
agement  leadership. 


OBITUARIES 


John  P.  Leacacos,  77,  the 
Washington  bureau  chief  of  the 
Cleveland  Plain  Dealer  at  the  time  of 
his  retirement  in  1972,  died  Nov.  26  at 
his  home  in  Arlington,  Va. 

He  worked  for  the  Plain  Dealer  as  a 
correspondent  in  Europe  and  in  the 
Middle  East  from  1946  until  he  moved 
to  Washington. 

Leacacos  began  as  a  reporter  for 
the  Plain  Dealer  in  1934  and  during 
World  War  II  served  in  the  Army  in 
North  Africa  and  in  Italy  and  was 
director  of  public  relations  for  the 
Allied  Commission  and  the  Allied 
military  government  in  Italy.  He  was 
discharged  in  1946  as  a  lieutenant  col¬ 
onel. 

^  ^ 

WiLl.lAM  C.  Loewe,  78,  a  Chicaf>o 
Tribune  photographer  who  started 


with  the  Tribune  in  1925  and  retired  in 
1973,  died  Nov.  20. 

Loewe  saw  action  in  the  Navy  in 
the  Pacific  during  World  War  II  and 
participated  in  Navy,  Marine  Corps 
and  Coast  Guard  photo  missions  dur¬ 
ing  the  Iwo  Jima  and  Okinawa  land¬ 
ings.  After  the  war,  he  transferred  to 
the  Tribune’s  Metro  section. 

*  *  * 

Samuel  J.  McCracken  Jr.,  59, 
longtime  Boston  Globe  turf  writer  and 
handicapper,  died  Nov.  4  of  cancer. 
At  the  time  of  his  death,  he  was  serv¬ 
ing  his  sixth  term  as  president  of  the 
New  England  Turf  \Vriters  Associa¬ 
tion. 

*  *  * 

George  Murphy  Jr.,  80,  former 
editor  of  the  Washinf'ton  Afro-Ameri¬ 
can,  died  Nov.  29  at  Howard  Univer¬ 


sity  Hospital,  Baltimore,  after  a  long 
illness. 

He  began  his  career  with  the  Balti¬ 
more  Afro-American  in  the  late  ’20s 
and  moved  to  Washington  in  the  early 
’30s. 

*  *  * 

Carlos  Alberto  Ricart,  74,  an 
owner  of  the  daily  Listin  Diario, 
Santo  Domingo,  Dominican 
Republic,  died  at  his  office  Nov.  26 
after  a  heart  attack.  He  was  a  consul¬ 
tant  to  and  a  member  of  the  executive 
committee  of  the  newspaper’s  pub¬ 
lishing  company  and  for  many  years 
was  a  member  of  the  board  of  direc¬ 
tors  of  the  Inter  American  Press 
Association. 

*  *  * 

James  G.  Scripps,  75,  a  grandson 
of  Edward  G.  Scripps,  founder  of  the 
United  Press  and  Scripps-Howard 
Newspapers,  died  Dec.  27  at  his  home 
in  Delmar,  Calif.,  apparently  of  a 
heart  attack. 

Scripps’  newspaper  career  spanned 
six  decades.  He  was  board  chairman, 
president  and  director  of  Pioneer 
Newspapers  and  of  James  G.  Scripps 
Newspapers. 

A  commander  of  the  destroyer 
escort  U.S.S.  Halloran  in  World  War 
II,  Scripps  retired  from  the  Naval 
Reserve  with  the  rank  of  rear  admiral. 
A  licensed  pyrotechnician,  he  was 
known  for  fireworks  displays  at  his 
summer  home  on  Charles  Island  in 
Puget  Sound,  Wash. 


Concerned,  Expert  Service 

JAMES  W.  HALL,  JR. 

Newspaper  Sales,  Appraisals, 
Consultations 

Jim  Hall  Media  Services,  Inc. 

P.O.  Box  1088.  Troy  AL  36081 

(205)  566-7198 


Janies  W.  Hall.  Jr. 
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Newspaper’s  special  sections  are  displayed  in  its  windows 


The  Recorder  and  Times  of  Brock- 
ville,  Ontario,  has  found  a  way  to 
make  full  use  of  the  new  large  display 
windows  on  the  ground  floor  of  its 
building. 

The  plan  uses  the  windows  as  a 
display  vehicle  for  special  sections  in 
the  paper.  The  idea  originated  in  a 
memo  from  pressroom  foreman  Bob 
Webster  to  the  Canadian  daily’s 
president  Hunter  S.  Grant. 

After  reviewing  the  full  list  of  30 
special  sections,  it  was  determined 
that,  with  a  few  exceptions,  some¬ 
thing  could  be  done  for  most  of  the 
sections.  Betty  Grant,  wife  of  the 
Recorder  and  Times  president, 
dressed  the  first  window. 

The  Fall  Fashion  section  was  the 
next  to  be  published,  so  outfits  identi¬ 
cal  to  those  displayed  in  full  color  on 
the  front  page  were  borrowed  from 
two  local  retailers,  with  a  different 
outfit  displayed  in  each  window. 

The  paper’s  graphic  artist.  Sue 
Smetona,  produced  a  mockup  of  the 
front  page  and  well  as  two  brass¬ 
framed  notices  of  explanation. 


As  deadlines  for  future  special  sec¬ 
tions  near,  other  advertisers  will  be 
approached  to  determine  their  will¬ 
ingness  to  contribute  materials  for 
window  displays. 

The  new  front  windows  are  part  of  a 
$  1 20,000  refurbishing  carried  out  over 
the  summer.  Navy  brass  doors  and 
window  frames  were  incorporated, 
and  awnings  were  added  to  each 
floor. 

Next  year,  the  newspaper  plans  a 
$  1 . 1 5-million  expansion,  during 
which  press  units  will  be  added  to 
present  capacity.  They  are  slated  to 
be  housed  in  a  new  building  that  will 
also  include  the  composing  room, 
darkrooms  and  circulation  dispatch. 


Retires 

Frank  Harris,  general  manager  of 
the  Association  of  Newspaper  Classi¬ 
fied  Advertising  Managers  since  Sep¬ 
tember  of  1970,  has  announced  plans 
to  retire  from  his  duties  on  Dec.  31, 
1987. 


The  newly-refurbished  offices  of  the 
Recorder  and  Times  incorporate  two 
large  display  windows  at  street  level, 
as  well  as  awnings  on  each  floor  to  "set 
off"  the  finished  product. 


Tired  of  finger  pointing? 


■  When  it  comes  to  the  liability  crisis,  it  seems  that  all  the  parties 

involved  are  busily  pointing  the  finger  of  blame  at  each  other. 

„  To  provide  news  people  with  a  balanced  source  of  information  on  this  complex 

r  subject,  State  Farm  is  offering  a  manual  called  LIABILITY,  Who,  What,  Where 
When,  Why?  It  contains  an  overview  of  the  subject  and  several  background 
papers  on  areas  of  the  civil  justice  system  where  reform  is  being  proposed. 

^  To  get  your  copy,  just  fill  out  the  coupon  below  and  mail  it  to  us.  We’ll  also  send  you 
any  additional  background  material  we  produce  on  the  subject  in  the  future. 


I’d  like  to  have  a 
copy  of  your 
liability  manual. 


Organization 


Media  Information  Service 
Public  Relations  Office 
State  Farm  Insurance  Companies 
1  State  Farm  Plaza 
Bloomington,  Illinois  61710 


STATi  FARM 
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Computers  are  here,  robots  are  coming 

A  look  at  what  newspapers  did  technologically 
in  1986  and  whaVs  in  store  for  1987  and  beyond 


By  George  Garneau 

Visitors  to  the  newspaper  indus¬ 
try’s  biggest  trade  show  were  taken 
aback  last  June  in  Atlanta  at  the  sight 
of  a  computer-controlled  robot 
methodically  picking  up  plates  from  a 
conveyor  with  its  metal  hands,  load¬ 
ing  them  on  a  press  unit  and  later 
removing  them. 

Although  the  robot,  demonstrated 
by  a  Japanese  company,  has  yet  to 
take  a  job  at  a  U.S.  newspaper,  the 
scene  was  a  revealing  sign  of  the  times 
in  newspaper  technology. 

Newspapers,  propelled  by  comput¬ 
ers,  continued  to  automate  virtually 
every  aspect  of  their  operations  last 
year,  spending  hundreds  of  millions 
of  dollars  on  capital  items.  And  a 
decided  focus  on  quality  joined  tradi¬ 
tional  concerns  of  productivity  and 
profit. 


Color  scanners 
became  more  a  standard 
tool  for  producing  the 
modern  color 
newspaper. 


In  1986,  new  processes  and  tech¬ 
niques  as  well  as  new  twists  to  old 
ones  highlighted  the  surging  techno¬ 
logical  parade.  Hardly  any  function 
eluded  the  relentless  advance  of  tech¬ 
nology. 

Computer-controlled  vehicles  have 
begun  to  deliver  newsprint  rolls  from 
the  reel  room  to  press  units. 

In  the  pressroom,  flexography 
made  solid  gains,  talk  became  more 
serious  about  solving  some  of  offset’s 
chronic  problems  with  keyless  offset 
and  even  old  letterpress  got  a  boost 
with  the  testing  of  anilox  inking. 

In  the  back  shop,  pagination 
arrived  —  again  —  and  color  pagina¬ 
tion  and  electronic  makeup  of  display 
ads  with  graphics  became  a  reality. 
Electronic  picture-taking  neared  seri¬ 
ous  experimentation.  Networks  of 
off-the-shelf  personal  computers  and 
laser  typesetters  have  expanded  their 
revolution  of  the  small  newspaper 
environment  by  dramatically  lower¬ 


ing  costs.  Color  scanners  became 
more  a  standard  tool  for  producing 
the  modern  color  newspaper. 

Virtually  everywhere  in  newspa¬ 
pers,  computers  helped  people  do 
their  jobs  better,  faster  and  cheaper. 

While  really  high  technology 
affected  comparatively  few  newspa¬ 
pers,  its  spread  is  an  inevitable,  if 
slow,  process,  if  history  is  any  indica¬ 
tor.  With  prices  for  computers  tend¬ 
ing  to  decrease,  prospects  increase 
for  high-tech  gadgets  to  catch  on 
at  smaller  newspapers. 

Despite  ever-increasing  automa¬ 
tion,  total  employment  in  newspapers 
continues  to  grow.  For  the  third  year 
in  a  row  in  1985,  according  to  the 
latest  statistics  from  the  Department 
of  Labor,  it  grew  by  1 3 ,000  to  a  record 
453,000  people  working. 

“It’s  becoming  a  very  sophisti¬ 
cated  market  and  technology  is 
required  in  today’s  newspapers,” 
said  Pete  Romano,  technical  director 
of  the  American  Newspaper 
Publishers  Association.  “Newspa¬ 
pers  offer  a  hell  of  a  lot  more  services 
to  readers  and  advertisers,  and  this 
takes  money  and  people.” 

Against  the  familiar  backdrop  of 
automation,  concern  surged  last  year 
about  the  quality  of  the  newspaper 
industry’s  Finished  product.  Compet¬ 
ing  for  readers  and  advertisers  with 
colorful  media  such  as  magazines  and 
television,  newspapers  have  increas¬ 
ingly  embraced  the  concept  that  the 
traditional  black-and-white  newspa¬ 
per  must  change. 

The  trend  toward  color  inspired  by 
USA  Today  turned  decidedly  toward 
quality,  the  dominant  force  last  year 
in  newspaper  production,  Romano 
said.  “Everybody  is  trying  to 
improve  reproduction  quality.” 

The  trend  has  spawned  a  new  breed 
of  newspaper  worker:  the  quality  con¬ 
trol  manager.  Armed  with  authority, 
densitometers  and  a  battery  of  mate¬ 
rial  testing  devices,  they  and  their 
staffs,  growing  in  numbers  and  impor¬ 
tance  at  newspapers,  monitor  print 
quality  and  have  begun  checking  just 
about  every  material  and  machine 
used  to  produce  a  newspaper. 

Presses 

The  ultimate  arbiter  of  print  quality 


is  the  printing  press.  Offset  printing 
held  as  the  industry  standard  and 
best-selling  printing  process  last  year. 
Its  performance  has  been  improved 
by  the  increasingly  popular  Ryco 
spray  bar  dampener  and  sophisticated 
developments  such  as  page  scanning 
for  presetting  ink  keys  and  computer 
analysis.  Price  decreases  estimated  at 
25%  to  35%  —  attributed  to  increas¬ 
ing  competition  —  in  the  last  five 
years  helped  maintain  sales. 

Goss,  the  largest  newspaper  press 
builder,  last  year  announced  its  new 
offset  newspaper  press,  Colorliner,  a 
double-width  press  designed  to  print 
commercial  quality  work  at  newspa¬ 
per  press  speeds  and  modeled  after 
the  stackable  blanket-to-blanket 
design  of  its  single-width  presses.  By 
year’s  end  there  were  several  orders. 


Virtually  everywhere  in 
newspapers,  computers 
helped  people  do  their 
jobs  better,  faster  and 
cheaper. 


Prospects  brightened  for  keyless, 
or  anilox,  offset  as  a  result  of  tests 
with  Goss  at  the  New  York  Times. 
Color  tests  are  planned  next  year  at 
St.  Petersburg,  Fla.  Keyless  inking 
promises  to  solve  the  biggest  prob¬ 
lems  of  offset,  namely  cutting  paper 
waste  by  achieving  correct  and  uni¬ 
form  inking  soon  after  start-up. 

Offset  notwithstanding,  1986  was 
the  biggest  year  yet  for  flexography, 
which  finally  began  to  realize  a  share 
of  its  potential  in  newspapers. 

Goss  finally  “put  its  name  on 
flexo”  by  announcing  its  Flexoliner 
double-width  press  unit.  It  then  sold 
Flexoliners  to  the  Monterey  (Calif.) 
Peninsida  Herald  and  the  Modesto 
(Calif.)  Bee. 

A  four-unit  flexo  press  made  by 
Windmoller&  Hoelscherand  Koenig 
&  Bauer  for  the  Fort  Lauderdale 
(Fla.)  News  and  Sun-Sentinel,  after  a 
rocky  start,  improved  markedly  last 
year  —  but  not  enough  to  convince 
the  paper  to  buy  it  for  its  new  produc- 
(Continued  on  puf^e  32) 
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,  Wfe  have  the  best  laser 
imager  in  the  USA,toda^ 


If  you  think  the  headline 
of  this  ad  has  two  meanings, 
you’re  right.  On  both  counts. 

USA  Today  has  selected 
Autologic’s  new  APS-6  Laser 
Imager  for  full-page  imaging 
and  typesetting. 

For  a  very  simple  reason. 


With  all  due  modesty,  it’s  the 
best  laser  imager  available  on 
the  market  today. 

It  images  full  pages  of  text 
and  graphics  at  high  speeds. 
With  high  resolution;  our  top 
quality  halftones  have  hard, 
crisp  dots,  giving  you  1,000  dpi, 
or  a  90  line-screen. 

Its  full  page  width  gives 
you  production  flexibility.  And 
it  has  the  reliability  that  Auto¬ 
logic  imaging  systems  have 
always  been  known  for. 

Another  advantage  is  that 
it’s  driven  by  Autologic’s 
exclusive  Page  Image  Proces¬ 
sor,  allowing  you  to  hook  up 


additional  devices  (such  as  a 
proof  printer)  at  a  lower  cost. 
All  fonts  will  match.  And  soft¬ 
ware  needs  no  modification. 

So  make  the  smartest 
imaging  decision  in  the  USA, 
today.  USA  Today  did.  Call 
Autologic  Marketing  Services 
to  find  out  about  our  APS-6 
Laser  Imager. 

WAUTOLOGIC 

A  Subsidiary  of  Volt 
Information  Sciences 
1050  Rancho  Conejo  Blvd. 
Newbury  Park,  CA  91320 
(805)  498-9611 


Tech  review 

{Continued  from  pa^e  30} 
tion  plant. 

The  biggest  newspaper  flexo  press 
in  this  country,  a  retrofitted  Goss 
at  the  Washington  Post,  went  into 
daily  deadline  operation  last  year 
and  made  news  when  Post  executives 
reported  considerable  potential  sav¬ 
ings  from  flexo,  mostly  from  its  ability 
to  use  lighter  newsprint  and  waste 
less. 

Scripps  Howard  got  into  flexo  at 
the  Knoxville  (Tenn.)  News-Sentinel 
as  part  of  a  plan  to  deal  with  80  letter- 
press  units  in  the  chain. 

Knight-Ridder  flexo  installations  at 
the  Miami  Herald  and  Long  Beach 
(Calif.)  Press-Telegram  expanded 
last  year  and  the  group  tentatively 
budgeted  $50  million  for  flexo  at  its 
other  papers,  where  more  than  300 
letterpress  units  operate.  Knight-Rid¬ 
der  has  run  flexo  units  at  the  nose  of 
its  letterpress  lines  in  order  to  get 
flexo’s  bright  colors  and  ruboff-free, 
water-based  ink  on  front  and  back 
pages. 

The  San  Francisco  Chronicle  and 
Examiner  ordered  two  flexo  units  to 


SAVE 

onEVEREADY® 

batteries. 


ENERGI2W 

Compare  our  prices  with  what  you’re  now  payuig: 


EPX13BP 

$1.18 

CH15-AA  Rechargeable 

2.50 

EPX76BP 

1.68 

E91 AA  Alkaline 

.50 

E93  C  Alkaline 

.76 

497 

22.44 

544BP 

5.56 

EPX675BP 

1.11 

Many  other  batteries  and  a  wide 
selection  of  projector  lamps  in  stock. 
CaU  ToU-Free;  1-800-426-3938 
(In  Iowa,  1-800-272-6459) 

»50  minimum  order. 

Orders  over  t200  prepaid. 


Sctl&u 


Sitler’s  Supplies  Inc. 

702  E.  Washington,  Box  10, 
Washington,  lA  52353 


test  with  the  goal  of  replacing  76  let¬ 
terpress  units. 

The  smallest  flexo  newspaper,  the 
Denton  (Texas)  Record-Chronicle 
went  on  line  with  a  retrofitted  flexo 
press. 

And  the  industry  waited  while  the 
Providence  Journal  built  a  home  for 
its  two  full  W&H  flexo  presses  being 
made  in  Germany  for  installation  next 
year. 

A  setback  flexo  ‘  .fered  was  the 
marketing  surrender  by  W  &  H, 
which  assigned  its  U.S.  sales  and 
marketing  of  flexo  to  Publishers 
Equipment  Corp. 

For  users  of  the  formerly  dominant 
newspaper  printing  process  of  letter- 
press,  anilox  inking,  tested  at  the 
State  Times  and  Morning  Advocate  in 
Baton  Rouge,  La.,  improved  quality 
and  cut  costs  in  labor  and  paper 
waste  —  all  for  a  relatively  cheap 
price. 


1986  was  the  biggest 
year  yet  for  flexography, 
which  finally  began  to 
realize  a  share  of  its 
potential  in  newspapers. 


Underscoring  the  international 
nature  of  the  graphic  arts  business, 
Mitsubishi  Heavy  Industries  Ltd.  of 
Japan  joined  the  crowd  of  firms  mar¬ 
keting  newspaper  presses  in  the 
United  States.  It  joined  companies 
from  Germany,  Italy,  Switzerland, 
Sweden  and  Japan. 

Inks 

A  major  battle  to  improve  newspa¬ 
per  quality  was  fought  around  ink  last 
year.  It  is  not  clear  if  it  was  won. 

Ink  ruboff,  one  of  the  principal 
complaints  about  newspapers  and  a 
top  cause  of  lost  subscriptions,  was 
the  enemy.  “Low-rub”  inks, 
designed  to  rub  off  less,  were  gradu¬ 
ally  being  accepted  at  newspapers 
despite  their  considerably  higher 
price.  But  their  growing  popularity 
was  disrupted. 

Because  new  government  regula¬ 
tions  would  have  required  news  inks 
to  be  labeled  as  potential  carcinogens, 
the  industry  quietly  decided  to  re¬ 
formulate  news  ink.  The  reformula¬ 
tion  involved  replacing  the  major 
component,  naphthenic  oil,  with 
more  refined  —  and  more  expen¬ 
sive  —  oil. 

The  switch  to  treated  oils  caused 
press  problems  because  it  changed 
the  chemistry  involved  in  applying 
ink  to  plates  and  paper.  It  also  compli¬ 
cated  the  move  to  low-rub  inks. 
Problems  involved  tinting  and  toning, 
ink  buildup  on  press  parts  and  ink 


spilling  over  rails. 

Problems  witn  the  new  inks 
prompted  Gannett  Company  Inc.  to 
withdraw  requests  that  its  93  dailies 
switch  to  the  refined-oil,  low-rub  inks 
until  solutions  could  be  found. 

Ink  manufacturers  said  they 
expected  corrected  low-rub  formula¬ 
tions  to  be  available  in  1 987. 

Mailroom 

Bigger  newspapers,  more  ad  inserts 
and  complex  zoning  have  compli¬ 
cated  life  in  the  mailroom  and 
attracted  increased  attention  and 
investment  to  the  technological  chal¬ 
lenge  posed  in  packaging  and  distrib¬ 
uting  newspapers. 

Newspapers  responded,  moving 
the  labor-intensive  mailrooms 
quickly  to  automation  by  buying 
sophisticated,  computer-driven  mail- 
rooms  systems,  including  single-grip¬ 
per  conveyers,  inserters,  stackers, 
tray  systems  and  cassettes  for  storing 
wound  rolls  of  newspapers  and 
inserts.  Several  such  systems  went 
into  operation  last  year. 

“They  are  beginning  to  put  serious 
resources  into  packaging  and  distri¬ 
bution.  That  is  the  big  bottleneck,” 
the  ANPA’s  Romano  said. 

The  Philadelphia  Inquirer,  for 
example,  as  part  of  a  $32-million  mail- 
room  project,  has  installed  a  Ferag 
mailroom  system,  including  six 
inserters,  palletizing  and  depalletiz- 
ing  equipment,  cassettes  for  storing 
inserts  and  advance  sections  and  an 
IDAB  bundle  distribution  system. 

Glen  Nardi,  production  director, 
said  that  due  to  increasing  complexi¬ 
ties,  “A  lot  of  people  are  taking  a 
long,  hard  look  at  mailroom  expan¬ 
sion.” 

Other  advanced  mailroom  installa¬ 
tions  include  The  Record  in  Hacken¬ 
sack,  N.J.,  5«/;7rwf’(Calif.)A/m7//7- 
News  and  Florida  Today  in  Cocoa. 

The  Santa  Rosa  (Calif.)  Press 
Democrat  went  all  the  way  with  its 
new  plant,  going  for  a  Ferag  system 
and  automatic  guided  vehicles 
(AGVs)  for  moving  newsprint. 

AGVs  last  year  saw  increased 
acceptance  and  new  developments  in 
reel  rooms  and  newsprint  ware¬ 
houses,  including  the  Forth  Worth 
(Texas)  Star-Telegram  and  Minneap¬ 
olis  (Minn.)  Star  and  Tribune. 

Pagination 

Pagination  last  year  “got  closer,” 
Romano  of  ANPA  said.  “It  finally 
came  of  age,  to  a  point,  in  1986,”  he 
said  cautiously.  Several  papers  got 
well  along  the  way  to  composing  all 
their  pages  on  computers  and  pro¬ 
ducing  them  as  camera-ready  or 
plate-ready  pages. 

Information  International  Inc. 
pagination  systems  at  the  Pasadena 
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(Calif.)  Star-News  and  Arizona 
Republic  and  Phoenix  Gazette 
include  full  text  and  graphics  capabili¬ 
ties  and  ad  makeup  systems  with 
graphics. 

A  computer-to-plate  installation  at 
the  Morristown,  N.J.,  Daily  Record 
has  used  an  Autologic  Inc.  APPS-1 
system  to  eliminate  much  of  its  com¬ 
posing  and  platemaking  staff.  Prog¬ 
ress  on  the  project  was  affirmed  last 
year  when  the  paper  announced  plans 
for  a  backup  system  and  an  ad 
makeup  system. 

Color  page  makeup  systems 
became  more  popular,  despite  their 
cost,  at  newspapers  printing  high  vol¬ 
umes  of  color  as  a  means  of  producing 
color  separations  of  complete  page 
designs.  The  Chicago  Tribune,  for 
example,  began  using  its  Scitex  color 
system  to  produce  front-page  color 
separations,  advance  color  layouts 
and  even  for  doing  commercial  trade 
work. 

The  Grand  Rapids  (Mich.)  Press 
put  its  stand-alone  Camex  Inc.  dis¬ 
play  ad  makeup  system  on  line  for 
producing  display  ads  with  pictures 
and  logos  on  computer  screens  for 
output  to  laser  imagesetters. 

Personal  Computers 

Personal  computers  sprouted  up 
almost  everywhere  in  newspaper 
buildings  and  beyond. 

Advanced  networking  capabilities 
allowed  systems  of  up  to  KX)  PCs  to 
act  as  editorial  and  classified  systems. 
And  they  appeared  as  stand-alone 
tools  in  various  departments,  the  Los 
Anfieles  Times  boasting  more  than 
300,  for  covering  anything  and  every¬ 
thing  from  the  publisher's  office  to  the 
production  director's. 

PCs  made  newspapers  more  acces¬ 
sible  to  reporters,  readers  and  adver¬ 
tisers. 

The  Phoenix  (Ariz.)  Gazette,  began 
accepting  letters  to  the  editor  elec¬ 
tronically  on  a  personal  computer. 

Reporters,  who  use  lap-top  PCs 
regularly,  linked  them  with  portable 
cellular  telephones,  mounted  in  cars 
or  briefcases,  for  transmitting  stories 
on  deadline.  The  phones  can  sell  for 
under  $1,500. 

And  advertisers,  especially  help- 
wanted  classified  advertisers,  more 
widely  began  to  cash  in  on  PCs  for 
composing  and  sending  ads  to  news¬ 
paper  computers.  Called  remote 
entry  or  PC  access,  the  process  elim¬ 
inates  re-keyboarding  at  the  newspa¬ 
per  and  long  and  uncertain  delivery  of 
hard  copy.  Several  large  agencies 
found  they  can  save  time,  increase 
accuracy,  make  changes  more  easily 
and  push  back  deadlines  to  allow 
greater  ad  volume  with  less  labor. 

Future  possibilities  include  elec¬ 


tronic  transmission  of  display  ads. 

Vendors 

The  major  vendors  to  newspapers, 
as  usual,  went  through  some  changes 
last  year. 

Eastman  Kodak  Co.  said  it  would 
cut  109f  ofits  130,000  employees  after 
earnings  plunged  in  1985.  It  later 
merged  its  Atex  Inc.  and  Eikonix  Inc. 
units. 


Personal  computers 
sprouted  up  almost 
everywhere  in 
newspaper  buildings 
and  beyond. 


Scitex  Corporation  Ltd.,  the  Israeli 
maker  of  color  systems,  had  a  lousy 
year,  reporting  steady,  though 
declining,  losses  in  the  millions  of 
dollars.  System  Integrators  Inc.  had  a 
great  year,  reporting  record  earnings 
several  periods  running. 

Crosfield,  the  British  color  system 
manufacturer,  used  its  hefty  earnings 
to  buy  up  Hastech  Inc.,  Composition 
Systems  Inc.  and  Muirhead  Data  Sys¬ 


tems.  Hell  Graphic  systems  bought 
Xenotron. 

Harris  Graphics  Corp..  the  largest 
U.S.  producer  of  printing  equipment, 
was  bought  for  S235  million  by  AM 
International  Inc.,  which  later 
trimmed  its  organization  to  cut  costs. 

Cuneiform  Systems  Inc.,  which 
traced  its  roots  to  the  beginnings  ot 
phototypesetting,  continued  a  long 
line  of  busts  by  predecessors.  It  ran 
out  of  money  and  essentially  was  sold 
at  auction  to  Computer  Peripheral 
Sciences  Inc. 

Pictures 

Newspaper  photography  as  it  is 
generally  known,  using  silver-based 
film  and  paper,  will  go  the  way  of  hot 
lead  type,  several  experts  predicted 
last  year.  It  will  be  replaced  by  elec¬ 
tronic  photography  for  taking,  stor¬ 
ing,  and  manipulating  images  and 
incorporating  them  into  electronic 
page  makeup  systems. 

While  such  a  scenario  appears 
years  away,  gains  were  made  in 
efforts  to  turn  television  and  video 
images  into  newspaper  photos  as  a 
supplement  to  usual  sources.  Experi¬ 
ments  were  conducted  at  the  Berpen 
(Continued  on  pufte  40) 
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NOVEMBER 
Advertising  Data 

NOVEMBER  1986/1985 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 


1986  1985 


FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

ALBANY, 

N.Y. 

Times  Union-m 

ROP  Local . 

39,287 

43,593 

Preprint  Locol . 

53,070 

42,144 

ROP  National . 

6,546 

7,914 

Preprint  National . 

2,680 

Clossified. 

58,853 

51,044 

Total . 

157,756 

147,375 

Knickerbocker  News-e 

ROP  Local . 

20,201 

22,415 

Preprint  Local . 

50,290 

36,904 

ROP  Nationol . 

6,536 

7,914 

Preprint  Nationol . 

2,680 

Clossified. 

34,810 

30,227 

Total . 

111,837 

100,140 

Times  Union-S 

ROP  Local . 

22,786 

25,864 

Preprint  Local . 

72,550 

62,470 

ROP  Nationol . 

3,324 

2,952 

Preprint  Nationol . 

11,045 

8,860 

Classified . 

30,995 

25,582 

Total . 

140,770 

125,728 

GRANO  TOTAL. 

410,363 

373,243 

AUBURN,  WASH. 

Globe  News-m 

ROP  Local . 

15,608 

20,280 

Preprint  locol . 

56 

45 

ROP  National . 

748 

578 

Classified. 

1 7,895 

18,389 

GRAND  TOTAL.. . 

34,251 

39,247 

AUGUSTA 

ME. 

Kennebec  Journai-m 

ROP  Local . 

29,459 

27,795 

Preprint  Local . 

62,825 

2,227 

40,213 

824 

ROP  National . 

773 

1,421 

Preprint  Nationol . 

913 

93 

1,113 

Classified.. 

16,312 

12,809 

GRAND  TOTAL.  .. 

110,282 

2,320 

83,351 

824 

BANGOR, 

ME. 

Daily  News-m 

ROP  Local . 

22,804 

5,744 

25,906 

4,737 

Preprint  Local . 

23,234 

24,31 1 

22,458 

10,513 

ROP  National . 

2,023 

2,697 

Preprint  Notional . 

162 

1,458 

Classified . 

13,325 

13,212 

Totol . 

61,548 

30,055 

65,731 

15,250 

Daily  News-S 

ROP  Local . 

14,495 

1,397 

11,150 

1,084 

Preprint  locol . 

2,811 

11,664 

6,237 

8,890 

ROP  National . 

805 

486 

Preprint  National . 

11,767 

8,222 

Classified . 

11,197 

8,660 

Total . 

41,075 

13,061 

34,755 

9,974 

GRAND  TOTA! .... 

102,623 

43,116 

100,486 

25,224 

BEATRICE, 

NEB. 

Daily  Sun-e 

ROP  Local . 

14,948 

1,596 

16,?92 

1,348 

Preprint  Local . 

27,542 

7,017 

20,963 

5,934 

ROP  Nationol . 

1,414 

1,476 

Preprint  National . 

1,032 

645 

Classified . 

3,760 

280 

4,089 

448 

GRAND  TOTAL.  .. 

49,179 

8,893 

44,170 

7,730 

*lndicates  newspapers  reporting  figures  in 
lines. 


1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


BENNINGTON,  VT. 

8anner-m 

ROP  Local .  14,417  16,136 

Prepr  nt  Local .  2,457  2,325 

ROP  Notional .  373  1,925 

Preprint  Notional .  147  258 

Clossified .  10,365  10,170 

GRANO  TOTAL .  27,759  30,814 

BIRMINGHAM  ALA. 

Post-Herold-m 

ROP  Local .  34,783  33,175 

Preprint  Local .  7,958  3,985 

ROPNotionol .  3,986  5,513 

Preprint  Notional .  235  800 

Classified .  39,816  39,037 

Total..  86,778  87,510 

News-e 

ROP  Local .  52,448  27,113  52,531  17,639 

Preprint  Local .  14,920  13,846 

ROP  Notional .  4,008  5,546 

Preprint  Notional .  293  906 

Classified .  41,092  _  40,513  _ 

Total...  112,761  27,113  113,342  17,639 

News-S 

ROP  Local .  46,106  33,397 

Preprint  Local .  23,044  12,946 

ROP  Natianal .  7,100  5,474 

Preprint  Natianal .  6,539  2,702 

Classified .  31,770  23,731 

Total .  114,559  78,250 


GRANO  TOTAL  314,098  27,113  279,102  17,639 

BUFFALO,  N.Y. 

News-o/d 

ROP  Local .  51,682  51,883 

Preprint  Local .  25,410  40,220  30,360  22,754 

ROPNotionol .  6,831  8,620 

Preprint  Notional .  280  1,535 

Classified .  36,325  _  34.489  _ 

Totol .  120,248  40,500  125,352  24,289 

News-S 

ROP  Local .  31,949  26,269 

Preprint  Local .  27,852  50,820  12,210  33,066 

ROP  Notional .  4,865  3,822 

Preprint  Nationol .  1,848  9,042  5,676 

Clossified .  12,566  10,155  _ 

Total .  79,080  59,862  58,132  33,066 


GRAND  TOTAL  199,328  100,362  183,484  57,355 

BURLINGTON,  VT. 

Free  Press-m 

ROP  Local .  49,740  48,758 

Preprint  Local .  32,710  30,039 

ROPNotionol .  2,575  3,912 

Preprint  National .  28  1,393 

Clossified .  20,680  19,170 

Total .  105,733  103,272 

Free  Press-S 

ROP  Local .  12,151  11,602 

Preprint  Local .  19,551  17,782 

ROP  Notional .  656  363 

Preprint  Notional .  10,108  7,040 

Classified .  5,751  5,669 

Total .  48,217  42,456 


GRAND  TOTAL .  153,950  145,728 

CALGARY,  ALTA. 

Herald- mS* 

ROP  Local .  1,351,211  1,511,205 

Preprint  Locol .  1,330,103  1,122,759 

ROPNotionol .  525,520  561,756 

Preprint  National .  4,738  57,856 

Classified .  773,180  697,300 

GRAND  TOTAL  3,984,752  3,950,876 


•Note:  Figures  given  in  modulor  agate  lines. 

CHAMPAIGN,  ILL. 


News-Gozette-eS 

ROP  Local .  62,582  61,821 

Preprint  Locol .  161,766  108,360 

ROPNotionol .  2,641  2,799 

Preprint  Nationol .  17,028  11,610 

Classified .  27,173  28,016 

GRAND  TOTAL  271,190  212,606 


1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CHICAGO,  ILL. 

Doily  Herold-m 

ROP  Local .  64,913  26,643  66,810  28,496 

Preprint  Local .  30,637  58,393  19,946  63,333 

ROPNotionol .  961  394  1,286  549 

Classified...  44,728  _  39,626  _ 

GRAND  TOTAL .  141,239  85,420  127,668  92,398 

CHICAGO,  ILL. 

Tribune-o/d 

ROP  Local .  81,722  120,166  72,630  123,533 

Preprint  Local .  6,460  30,288  10,315  31,555 

ROP  National .  24,209  4,962  29,887  6,014 

Preprint  National .  675  3,028  3,150  900 

Classified .  40,116  179,345  43,543  146,042 

TOTAL .  153,182  337,789  159,525  308,044 

Tribune-S 

ROP  Locol .  38,698  47,614  41,475  46,503 

Preprint  Local .  20,625  47,243  24,613  38,915 

ROPNotionol .  18,874  1,664  23,269  1,444 

Preprint  National .  12,938  1,575  9,450  225 

Clossified .  65,698  9,580  62,662  8,612 

TOTAL .  156,833  107,676  161,469  95,699 


GRAND  TOTAL .  310,015  445,465  320,994  403,743 

COLUMBUS,  NEB. 

Telegram-e 

ROP  Local .  22,547  25,038 

Preprint  Local .  18,205  21,162 

ROPNotionol .  1,400  1,848 

Preprint  Notional .  304 

Classified .  7,747  8,356 

GRAND  TOTAL .  50,203  56,404 

DETROIT,  MICH. 

Free  Press-m 

ROP  Local .  59,063  38,688  56,701  37,319 

Preprint  Local .  39,688  22,624 

ROPNotionol .  10,117  267  12,829  534 

Preprint  Notional .  1,835  1,661 

Classified .  47,243  4,451  45,030  8,950 

Total .  116,423  84,929  114,560  71,088 

Free  Press-S 

ROP  Local .  29,703  2,249  21,606  2,454 

Preprint  Local .  4,045  67,159  2,027  34,691 

ROPNotionol .  5,439  313  5,774  756 

Preprint  Notional .  1,612  11,804  7,807 

Classified...  26,952  44  22,720  317 

Total .  67,751  81,569  52,127  46,025 

GRANO  TOTAL .  184,174  166,298  166,687  117,113 

DETROIT,  MICH. 

News-o/d 

ROP  Local .  70,139  40,051  63,998  35,229 

Preprint  Local .  10  243  22,852  11,391  13,940 

ROPNotionol .  10,168  1,071  11,944  823 

Preprint  National .  1,423  151 

Classified .  57843  56,775  _ 

Total .  148,393  63,974  145,531  50,143 

News-S 

ROP  Local  ..  35,162  3,705  35,909  3,873 

Preprint  Local .  16,407  46,942  17,138  38,466 

ROPNotionol .  5,839  56  8,072  20 

Preprint  Notional .  8,613  809  768  6,197 

Classified  29,676  _  28,817  _ 

ToMi .  95,697  51,512  90,704  48,556 

GRAND  TOTAL .  244,090  115,486  236,235  98,699 

DOVER,  DEL. 

State  News-mS 

ROP  Local ..  58,423  57,237 

ROPNotionol .  1,019  1,115 

Classified .  29,368  19,496 

GRAND  TOTAL .  88,810  77,848 

EDMONTON,  ALTA. 

Journal-mS* 

ROP  Local .  1,352,394  1,452,004 

Preprint  Local .  1,462,383  1,207,089 

ROPNotionol .  373,868  389,449 

Preprint  Notional .  4,614  35,330 

Classified .  821,861  743,640 

GRAND  TOTAL  4,015,120  3,827,512 


Note:  Figures  given  in  modulor  agote  line 


34 


EDITOR  &  PUBLISHER  for  January  3,  1987 


■X 


FULL  RUN  PART  RUN  FULL  RUN  1 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

EL  DORADO, 

ARK. 

Stor-Telegrom-S 

News-e 

News-Times-m 

ROP  local . 

45,010 

46,236, 

40,426 

42,326 

ROP  Local . 

44,211 

1,559 

41,024 

1,754 

ROP  locol .. 

25,042 

26,155 

Preprint  Locol . 

50,340 

9,600 

24,380 

3,906 

Preprint  Local . 

5,874 

4,310 

Preprint  Local . 

31,863 

36,636 

ROP  National . 

3,724 

3,365 

ROP  National . 

4,911 

6,045 

ROP  National . 

953 

1,241 

Preprint  Nationoi . 

5,720 

260 

16,560 

720 

Preprint  Notional . 

303 

1,048 

Preprint  National . 

195 

Classified 

78,835 

76,397 

Classified . 

56,715 

54,178 

Classified.... 

11,783 

10,632 

Total . . 

183,629 

56,096 

161,128 

46,952 

Total . 

105,837 

7,736 

101,247 

7.112 

GRAND  TOTAL . 

69,836 

74,664 

GRAND  TOTAL.... 

...  741,777 

180,600 

784,093 

258,344 

Star-S 

PORT  LAUDERDALE,  FLA. 

ROP  local . 

32,562 

28,199 

News/Sun  Sentinel-mS 

GREENSBURG,  PA. 

Preprint  Locol . 

1,533 

9,361 

1,309 

9,156 

ROP  Local . 

182,015 

91,349 

183,723 

75,612 

Tribune-Review-m 

ROP  Notionoi . 

2,726 

3,855 

Preprint  Local . 

72,127 

72,765 

76,678 

24,634 

ROP  Locol . 

37,764 

34,190 

Preprint  Nationoi . 

4,780 

2,605 

ROP  National . 

23,944 

571 

23,391 

146 

Preprint  Local . 

15,834 

22,807 

43,415 

520 

Classified . 

42,019 

39.494 

Preprint  Not'onal . 

10,557 

701 

9,887 

268 

ROP  National . 

1,417 

2,963 

83  600 

Classified... 

179,808 

39,862 

166,716 

20,490 

Classified 

25,236 

25,128 

GRAND  TOTAL . 

468,451 

205,248 

460,395 

121,150 

Total.... 

80,251 

22,807 

105,696 

520 

GRAND  TOTAL. .. 

.  317,527 

24,833 

305,378 

23,380 

Stor-Tetegrom-m 
ROP  local.. 

Preprint  Local . 

ROP  National . 

Preprint  National..., 
Classified.... 

Total . 

Star-Telegram-e 
ROP  Local .. 

Preprint  local . 

ROP  Notional . 

Preprint  National.... 
Classified.... 

Total . 


FORT  WORTH,  TEX. 


104.565  44.088  115,392 

43,102  18.164  37,800 


43,102  18.164 

6,693 


333,904  62,252  372,342 


44,088  69.111 

18,164  37,800 


224,244  62,252  250,623 


*lndicates  newspapers  reporting  figures  in 
lines. 


Tribune-Review-S 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National . 

Classified . 

Total . 

GRAND  TOTAL.. 


Chronicie-o/d 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  National . 

Classified 

GRAND  TOTAL.. 


Star-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Not-onaL 

Classified 

Total.... 


30,871 

26,891  1 26,029 


102.641  26,891  76,053 

182,892  49,698  181,749 


139,752  16,417  157,119 

25,707  96,919  18,019 

33,316  1,616  35,317 


428,556  121,409  462,428 


INDIANAPOLIS,  IND. 

64,515  1,559  67,675 

5,874 

5,216  6,431 

,303 

58,359  ~  54,563 

128,090  7,736  128,669 


News-Journal-m 
ROP  local 

Preprint  Local . 

ROP  Notionol . 

Classified . 

GRAND  TOTAL. 


Observer-e 

ROP  Local . 

ROP  National . 

Clossified . 

GRAND  TOTAL.. 


LA  GRANDE,  ORE. 


LAKE  COUNTY,  OHIO 


News-Herold-eS 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notional . 

Clossified . 

GRAND  TOTAL 


2.973  60,049 

9,694 
1,166 
1,409 

_  37,539 

2.973  109,857 


(Continued  on  page  36) 
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DILEMMA 

We  Publish  18  Newspapers. .  .Canada’s  Top  Circulation 
^  We  Publish  And  Print  30  Magazines 

Heatset  Offset. .  .Roto. .  .Yes,  Zoning  Capabilities 

We  Are  Southam-Murray  Printing,  Subsidiary  of 

SOUTHAM 

Where  Quality,  High  Quality  Is  Just  Across  the  Border 
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Senior  management  is  deeply  involved.  Plants  are  only  15  minutes  from 
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In  U.S.A.  call  us  al  914-667-5290. 

We’re  represented  by  Robert  Mark  Enterprises,  Roger  Cruz,  President,  or  Ellen  Rau, 
Southam’s  Account  Executive  in  U.S....1  Westchester  Tower,  Mount  Vernon,  New  York  10550 
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1986 


1985 


1986 


1985 


1986  1985 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


LINCOLN,  NEB. 

Journal-Star-meS 

ROPLocol .  64,530  56,118 

Preprint  Locol .  76,707  55,823 

ROP  National .  3,232  3,253 

Preprint  National .  11,201  7,509 

Classified .  39,013  32,364 

GRAND  TOTAL .  194,683  155,067 

LONGVIEW,  WASH. 

Daily  News-e 

ROP  Local .  36,595  34,761 

Preprint  Local .  70,699  57,969 

ROP  National .  1,023  2,704 

Classified .  16,529  20,072 

GRAND  TOTAL .  124,846  115,506 

LOUISVILLE,  KY. 

Courier-Journal -m 

ROP  Local .  83,815  25,872  92,878  33,672 

Preprint  Locol .  42,190  39,848 

ROP  National .  3,285  4,410 

Preprint  National .  1,671 

Classified .  32,604  _ m  33,005  _ 

Total .  124,704  68,355  130,293  75,191 

Times-e 

ROP  Local .  62,263  33,818  68,677  40,391 

Preprint  Local .  22,146  22,414 

ROP  Nationol .  2,618  4,941 

Preprint  Nationol .  217  829 

Classified .  32,215  4,794  32,685  2,899 

Total .  97,096  60,975  106,303  66,533 

Courier  Journol-S 

ROP  Local .  62,879  850  57,147  460 

Preprint  Local .  98,415  58,899 

ROP  Notional .  2,539  108  3,078  129 

Preprint  National .  12,039  6,064 

Classified .  22,964  18,815  _ 

Totol .  88,382  111,412  79,040  65,552 

GRAND  TOTAL .  310,182  240,742  315,636  207,276 

MEMPHIS,  TENN. 

Commercial  Appeol-m 

ROP  Locol  .  76,191  49,451  75,993  53,514 

Preprint  Local .  32,918  79,156  31,742  61,139 

ROP  Nationol .  5,249  2,104  9,114  2,074 

Preprint  National .  187  2,254 

Clossified .  58,457  _  54,942  _ 

Total .  172,815  130,898  174,045  116,727 

Commercial  Appeol-S 

ROPLocol .  35,355  29,403 

Preprint  Local .  59,604  15,770  33,166  11,611 

ROP  National .  3,128  4,310 

Preprint  National .  11,691  7,296 

Classified .  36,321  _  29,847  _ 

Total .  146,099  15,770  104,022  11,611 

GRAND  TOTAL .  318,914  146,668  278,067  128,338 

MONMOUTH,  ILL. 

Review  Atlas-e 

ROPLocol .  13,189  14,195 

Preprint  Local .  12,854  12,329 

ROP  National .  228  339 

Classified .  2,281  2,781 

GRAND  TOTAL .  28,552  29,644 

MONTEREY,  CALIF. 

Peninsula  Herald-m 

ROP  Loco: .  42,324  47,604 

Preprint  Local .  77,228  3,462  64,515  2,470 

ROP  Notional .  2,801  3,672 

Preprint  National .  130 

Classified .  28,973  30,014  _ 

Total .  151,456  3,462  145,805  2,470 


*lndicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

Peninsula  Herald-S 


ROPLocol .  13,104  10,017 

Preprint  Local .  35,556  29,769 

ROP  National .  725  386 

Preprint  Notional .  260  260 

Classified  11,644  9,730 

Total .  61,289  50,162 

GRAND  TOTAL .  212,745  3,462  195,967  2,470 

MONTREAL,  QUE. 

Gozette-m* 

ROPLocol .  1,321,796  1,306,532 

Preprint  Locol .  1,495,864  1,360,020 

ROP  Notional .  516,742  517,620 

Preprint  Notional .  61,328  85,085 

Classified  671,214  721,664 

GRAND  TOTAL .  4,066,944  3,990,921 


Note:  Figures  given  in  modular  agate  lines. 


NASHUA,  N.H. 


Telegraph-e 

ROP  Local . 

50,525 

55,303 

Preprint  Local . 

59 

68 

ROP  Notional . 

2,695 

6,157 

Classified . 

40,462 

38,728 

Total ... 

93,682 

100,188 

Telegroph-S 

ROP  Local . 

18,580 

Preprint  Local . 

44 

ROP  Notional . 

1,446 

Clossified 

11,331 

Total . 

31,357 

GRAND  TOTAL . 

125,039 

100,188 

Note:  Effective  April  1986,  the  Telegroph  began  o  Sundoy  publication; 
consequently,  there  are  no  comparable  1985  figures. 


NASHVILLE,  TENN. 

Tennessean-m 

ROP  Local  . 

72,539 

71,201 

Preprint  Locol . 

29,665 

31,388 

ROP  National . 

5,104 

6,218 

Preprint  National . 

1,549 

Classified . 

32,796 

31,752 

Total . 

140,104 

142,108 

Bonner-e 

ROP  Local . 

71,959 

69,406 

Preprint  Local . 

29,665 

31,388 

ROP  National . 

5,058 

6,058 

Preprint  National . 

1,549 

Classified  . 

31,976 

30,988 

Total . 

138,658 

139,389 

Tennessean-S 

ROP  Local . 

47,569 

38,677 

Preprint  Local . 

47,792 

27,750 

ROP  National . 

3,325 

2,024 

Preprint  Notional . 

11,023 

6,135 

Clossified. 

28,989 

20,331 

Total . 

138,698 

94,917 

GRAND  TOTAL 

.  417,460 

376,414 

NEW  BRUNSWICK,  N.J. 

Home  News  a/d 

ROP  Local  . 

37,772 

40,927 

Preprint  Local . 

22,248 

21,990 

ROP  Notional . 

3,167 

5,648 

Preprint  Notional . 

176 

Clossified . 

29,598 

28,411 

Total . 

100,472 

105,519 

Home  News-S 

ROP  Local . 

25,259 

22,837 

Preprint  Local . 

56,460 

41,332 

ROP  Notional . 

826 

1,395 

Preprint  Notional . 

616 

88 

Clossified . 

22,446 

16,525 

Totol . 

.  109,469 

84,654 

GRAND  TOTAL. 

209,941 

190,173 

NEW  CASTLE, 

PA. 

News-e 

ROP  Local . 

35,080 

36,214 

Preprint  Local . 

34,572 

516 

32,895 

ROP  Notional . 

2,292 

1,936 

Preprint  Notionol . 

645 

129 

Classified 

13,731 

14,255 

GRAND  TOTAL 

86,320 

516 

85,429 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

NEW  HAVEN,  CONN. 


Journol-Courier-m 

ROP  Locol .  60,055  99,096 

Preprint  Local .  11,844  1,764  10,836  8,064 

ROP  National .  6,280  10,236 

Preprint  National .  2,268 

Classified .  26,375  21,625  _ 

Total .  104,554  1,764  144,061  8,064 

Register-e 

ROPLocol .  52,097  9,276  46,433  8,454 

Preprint  Local .  5,544  20,538  9,828  21,546 

ROP  National .  6,043  108  9,240  48 

Preprint  National .  504  2,268 

Classified .  32,783  26,958  _ 

Total .  96,971  29,922  94,727  30,048 

Register-S 

ROPLocol .  50,839  38,105 

Preprint  Local .  79,695  56,322  52,038  28,728 

ROP  Notional .  3,663  4,356 

Preprint  National .  17,640  10,710 

Classified .  23,503  14,692  _ 

Total .  175,340  56,322  119,901  28,728 

GRAND  TOTAL .  376,865  38,008  358,689  66,840 


NEWPORT  NEWS,  VA. 


Doily  Press-m 

ROP  Locol .  59,786  68,426 

Preprint  Local .  14,976  21,162  18,816  14,410 

ROP  National .  4,235  3,232 

Preprint  Notional .  1,344  960  2,377 

Classified .  53,862  _  47,228  _ 

Total .  134,203  22,122  140,079  14,410 

Tlmes-Herold-e 

ROP  Local .  46,994  51,204 

Preprint  Local .  14,9’6  20,968  18,816  14,30,5 

ROP  Notional .  3,940  2,950 

Preprint  National .  1,344  960  2,377 

Classified .  35,115  _  32,966  _ 

Total .  102,369  21,928  111,313  14,305 

Dolly  Press-S 

ROP  Local .  39,521  35,831 

Preprint  Local .  12,960  54,659  16,032  25,940 

ROP  National .  1,187  600 

Preprint  National .  12,480  3,456  3,648 

Classified .  21,203  12,856  _ 

Total .  74,871  67,139  68,775  29,588 

GRAND  TOTAL .  311,643  111,189  320,167  58,303 


NORFOLK,  VA. 

Virginian  Pilot-m 


ROPLocol .  63,247  16,938  67,693  6,685 

Preprint  Local .  7,453  5,607  8,346  8,381 

ROP  National .  6,807  527  6,768  75 

Preprint  Notional .  841  162  2,928  75 

Classified .  68,911  6,441  57,441  7,017 

Total .  147,259  29,675  143,176  22,233 

Ledger-Star-e 

ROPLocol .  58,126  48,342  60,268  39,418 

Preprint  Local .  7,486  1,574  8,553  595 

ROP  National .  6,809  162  6,434 

Preprint  Notional .  841  2,928 

Clossified .  71,294  37,686  59,504  28,987 

Total .  144,556  87,764  137,687  69,000 

Virginian  Pilot/Ledger-Stor-S 

ROP  Local .  36,930  37,883  34,394  25,793 

Preprint  Locol .  21,213  118  15,435  941 

ROP  Notional .  2,427  83  2,013  65 

Preprint  Notional .  12,562  9,624 

Clossified .  32,620  5W  25,058  4,405 

Total .  105,752  44,060  86,524  31,204 

Virginian  Pilot/Ledger-Stor-sat 

ROPLocol .  11,316  13,902 

Preprint  Local .  5,465 

ROP  Notional  .  522  520 

Clossified .  18,999  18,808 

Total .  30,837  5,465  33,230  _ 

GRAND  TOTAL  428,404  166,964  400,717  122,437 
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1986  1985 


FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

OGDEN,  UTAH 

Stondard-Exominer-e 

ROP  locol . 

75,771 

75,521 

Preprint  local . 

110,284 

93,244 

ROP  Notional . 

8,805 

9,072 

Preprint  National . 

7,433 

5,633 

Classifiefl . 

42,563 

41,255 

GRAND  TOTAL  ... 

...  244,856 

224,725 

OLEAN,  N.Y. 

Times-Herold-e 

ROP  Local . 

33,710 

34,856 

Preprint  Locol . 

81,356 

41,624 

ROP  National . 

1,884 

2,624 

Classified . 

10,968 

10,910 

GRAND  TOTAL.... 

...  127,918 

90,014 

OTTAWA,  ONT. 

Le  Droit-e* 

ROP  Local . 

...  702,712 

808,556 

Preprint  locol . 

...  920,070 

795,594 

ROP  Notional . 

...  172,712 

186,601 

Preprint  National . 

2,860 

4,196 

Classified . 

...  327,574 

348,017 

GRAND  TOTAL .  , 

...  2,125,928 

2,142,964 

Note;  Figures  given  in 

modular  a^te  lines. 

PORTALES,  N.M. 

Nevys-Tribune-eS 

ROP  L«al . 

15,521 

13,936 

Preprint  Locol . 

36,893 

27,253 

Classified 

6,599 

8,567 

GRAND  TOTAL..., 

59,013 

49,756 

PHOENIX,  ARIZ. 

Arizona  Republic-m 

ROP  local . 

113,638 

3,207 

124,482 

3,743 

Preprint  Local . 

44,059 

8,436 

30,848 

19,096 

ROP  Notional . 

9,499 

11,995 

Preprint  National . 

862 

3,296 

Clossified . 

102,427 

912 

111,825 

1,826 

Total . 

270,485 

12,555 

282,446 

24,665 

Gazette-e 

ROP  Local . 

103,475 

3,326 

111,017 

3,902 

Preprint  Local . 

44,059 

8,436 

30,848 

19,096 

ROP  Notionol . 

9,336 

11,205 

Preprint  National . 

862 

3,296 

Classified . 

102,334 

977 

111,731 

1,897 

Total... 

260,066 

12,739 

268,097 

24,895 

Arizona  Republic-S 

ROP  Local . 

60,188 

60,803 

Preprint  Local . 

37,229 

39,986 

ROP  National . 

3,971 

4,679 

Preprint  Notionol . 

11,220 

7,952 

Clossified . 

62,020 

64,185 

Total.... 

174,628 

177,605 

GRAND  TOTAL . 

705,179 

25,294 

728,148 

49,560 

PORTLAND, 

ME. 

Press  Herald-m 

ROP  Local . 

40,988 

43,328 

Preprint  Local . 

29,398 

23,232 

ROP  National . 

2,485 

3,189 

Preprint  National . 

160 

721 

Clossified . 

20,686 

17,876 

Total . 

93,717 

88,346 

Express-e 

ROP  Locol . 

30,266 

31,797 

Preprint  Local . 

16,438 

14,844 

ROP  National . 

2,453 

2,920 

Preprint  National . 

160 

721 

Classified 

18,567 

16,103 

Totol... 

67,884 

66,385 

Telegrom-S 

ROP  local . 

23,883 

22,364 

Preprint  Locol . 

25,845 

19,242 

ROP  Notional . 

1,344 

727 

Preprint  National . 

4,534 

3,275 

Classified . 

21,465 

18,488 

Total... 

77,071 

64,096 

GRANDTOTAL  ,. 

238,672 

218,827 

*lndicates  newspapers  reporting  figures  in 
lines. 


1986  1985 

Full.  RUN  PART  RUN  FULL  RUN  PART  RUN 


PROVIDENCE,  R.l. 

Joumal-m 

ROPLocol .  53,343  18,193  47,222  18,639 

Preprint  Local .  15,215  29,374  7,393  14,458 

ROPNotionol .  8,032  7,788  334 

Preprint  Notionol .  1,812  2,256 

Classified .  32,348  1,314  27,574  1,430 

Totol .  108,938  50,693  92,233  34.861 

Bulletin-e 

ROPLocol .  50,586  18,193  44,034  18,639 

Preprint  local .  15,214  30,605  8,408  26,650 

ROPNotionol .  6,322  7,319  334 

Preprint  Notionol .  1,812  2,256  749 

Classified .  24,783  1,314  20,631  1,430 

Total .  96,905  51,924  82,648  47,802 

Joumol-S 

ROPLocol .  45,234  3,085  41,840  3,123 

Preprint  Local .  67,240  47,167  54,196  35,473 

ROPNotionol  3,340  1,711  3,746  2,859 

Preprint  Notional .  10,300  1,433  7,580 

Clossified .  18,264  _  14,848  _ 

Totol .  144,378  53,396  122,210  41,455 

GRAND  TOTAL .  350,221  156,013  297,091  124,118 

READING,  PA. 

Eogle-Times-e 

ROPLocol .  57,141  57,315 

Preprint  Local .  35,247  24,510 

ROP  Notional  4,555  3,821 

Classified .  32,848  29,469 

Total .  129,791  115,115 

Eogle-S 

ROPLocol .  36,791  31,505 

Preprint  Local .  13,000  26,364  9,190  21,190 

ROP  Notional .  2,430  2,430 

Preprint  Notional .  11,429  7,830 

Classified .  19,004  12,179  _ 

Total .  80,215  26,364  63,134  21,190 

GRAND  TOTAL  210,006  26,364  178,249  21,190 

RENO,  NEV. 

Gazette- Journol-mS 

ROP  Local .  87,587  86,688 

Preprint  Local .  120,790  123,235 

ROPNotionol .  3,725  3,437 

Preprint  Notional .  9,236  8,427 

Classified .  55,749  51,121 

GRAND  TOTAL  277,087  272,908 

RENTON,  WASH. 

Record  Chronicle-m 

ROPLocol .  17,915  20,653 

Preprint  locol .  47  27 

ROPNotionol .  748  1,389 

Classified .  17,895  18,389 

GRANDTOTAL  36,558  40,431 

RICHMOND,  VA. 

Times-Dispotch-m 

ROPLocol .  58,066  65,380  252 

Preprint  Locol .  25,479  1,850  25,397  6,844 

ROP  Notional .  6.040  6,476 

Preprint  Notional .  689  ,,589 

Classified .  31,662  _  31,967  _ 

Total .  121,936  1,850  130,809  7,096 

News-Leoder-e 

ROPLocol .  42,439  4,426  43,181  252 

Preprint  Locol .  22,536  1,786  22,447  4,505 

ROPNotionol .  5,717  6,238 

Classified .  30,033  29,880  _ 

Total .  100,725  6,212  101,746  4,757 

Times-Dispotch-S 

ROP  Local .  42,223  38,574 

Preprint  Locol .  53,395  745  30,007 

ROPNotionol .  2,243  2,013 

Preprint  Notional .  9,608  5.785 

Classified .  26,399  22,104 

Totol .  133,868  7JS  98,483  _ 

GRANDTOTAL .  356,529  8,807  331,038  11,853 

RIVERSIDE,  CAIIF. 

Press- Enterprise-mS 

ROPLocol .  81,232  20,238  83,593  18,140 

Preprint  local .  138,384  130,120 

ROPNotionol .  6,773  7,777 

Preprint  Notionol .  16,770  11,352 

Classified .  79,345  121^  70,014  W 

GRANDTOTAL  322,504  20,359  302,856  18,309 


1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SACRAMENTO,  CALIF. 

8ee-mS 


ROP  Lo;al . 

....  124,575 

14,736 

117,508 

13,216 

Preprint  Locol . 

131,470 

8,320 

107,872 

19,436 

ROP  Notional . 

24,256 

23,907 

Preprint  Notional . 

19,305 

13,260 

Classified 

203,931 

172 

197,785 

GRAND  TOTAL 

....  503,537 

23,228 

460,332 

32,652 

ST  LOUIS 

MO. 

Post-Oispotch-m 

ROP  Local . 

71,886 

41,865 

69,582 

34,188 

Preprint  Local . 

14,069 

17,215 

ROP  National . 

5,847 

362 

6,170 

293 

Clossified . 

60,132 

52,965 

Total . 

....  151,934 

42,227 

145,932 

34,481 

Post-Dispotch-S 

ROP  Locol . 

54,847 

841 

47,167 

Preprint  Locol . 

69,685 

46,578 

ROP  Notional . 

4,990 

5,229 

Preprint  Notional . 

12,611 

8,400 

Clossified 

47,819 

33,733 

Total . 

189,952 

841 

141,107 

GRAND  TOTAL 

....  341,886 

43,068 

287,039 

34,481 

ST.  PETERSBURG,  FLA. 

Times-m 

ROP  Local . 

....  100,390 

134,585 

103,542 

111,470 

Preprint  Local . 

56,149 

29,433 

56,272 

28,160 

ROP  Notionol . 

5,413 

323 

6,400 

87 

Preprint  Notionol . 

130 

140 

1,620 

88 

Classified 

76,717 

66,927 

77,809 

69,405 

Total . 

238,799 

231,408 

245,643 

209,210 

Times-S 

ROP  locol . 

51,333 

39,722 

43,981 

31,075 

Preprint  local . 

60,658 

15,546 

36,496 

13,555 

ROP  Notionol . 

2,680 

3,747 

56 

Preprint  National _ 

10,834 

2,629 

7,330 

839 

Classified 

27,928 

13,642 

23,694 

11,215 

Totol . 

153,433 

71,539 

115,248 

56,740 

GRAND  TOTAL.. 

....  392,232 

302,947 

360,891 

265,950 

SAN  BERNARDINO,  CALIF. 

Sun-mS 

ROP  Local . 

71,057 

79,292 

Preprint  Locol . 

81,300 

85.665 

ROP  Notional . 

6,262 

6,738 

Preprint  Notionol . 

9,766 

8.661 

Classified 

72,341 

65,236 

GRAND  TOTAL.. 

..  240,726 

245,592 

SCOTTSBLUFF,  NEB. 

Stor-Herold-od/S 

ROP  Local . 

33,190 

27,214 

Preprint  Locol . 

13,853 

20,228 

12,528 

31,059 

ROP  Notionol . 

2,345 

2,048 

Preprint  Notionol . 

849 

72 

457 

98 

Classified . 

8,342 

8.573 

GRAND  TOTAL.. 

58.579 

20,300 

50,820 

31,157 

SEATTLE,  WASH. 

Post-lntelligencer-m 

ROP  Local . 

41,061 

39,048 

Preprint  locol . 

49,C50 

42,015 

ROP  Notionol . 

15,476 

18,591 

Preprint  National . 

1,160 

Classified. 

34,192 

38,704 

Totol . 

90,729 

50,210 

96.343 

42,015 

Seattle  Times-e 

ROP  Locul . 

71,114 

81,790 

Preprint  Local . 

72,456 

68,225 

ROP  Notionol . 

16,503 

20,802 

Preprint  Notional . 

2,126 

627 

Classified . 

59,654 

118 

64,220 

Total . 

...  147,271 

74,700 

166.812 

68,852 

T  imes/Post  -  Intel  1  igencer  -  S 

ROP  Local . 

32,726 

28,665 

Preprint  Locol . 

38,039 

1.864 

25,175 

5,022 

ROP  Notional . 

7,214 

7,411 

Preprint  Notionol . 

13,756 

9,031 

Classified. 

37,954 

27,889 

Total . 

129,689 

1,864 

98,171 

5,022 

GRAND  TOTAL... 

...  367,689 

126,774 

361,326 

115,889 

(Continued  on  pufte  38) 
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SHREVEPORT,  LA. 


Times-mS 


ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notional . 

Classified... 

75,783 

44,184 

3,743 

8,944 

45,072 

39,084 

77,028 

54,942 

5,593 

7,821 

43,506 

28,206 

Totol . 

177,726 

39,084 

188,890 

28,206 

Journal-e 

ROP  Local . 

42,370 

25,881 

Preprint  Local . 

22,945 

7,657 

27,141 

8,206 

ROP  Nationol . 

2,549 

4,152 

Preprint  National . 

1,564 

Classified . 

34,697 

31,645 

Totol . 

102,561 

7,657 

90,383 

8,206 

GRAND  TOTAL . 

280,287 

46,741 

279,273 

36,412 

SPOKANE, 

WASH. 

Spokesman-Review-m 

ROP  Local . 

39,462 

43,462 

Preprint  local . 

13,723 

13,512 

ROP  Nationol . 

4,438 

5,740 

Preprint  Natioal . 

627 

Clossified... 

35,714 

39,674 

Total . 

93,337 

103,015 

Spokane-Chronicle-e 

ROP  local . 

35,630 

32,021 

Preprint  Local . 

7,659 

8.774 

ROP  Notional . 

4,300 

5,163 

Preprint  Nationol . 

400 

Classihed . 

24,721 

28,687 

Totol . 

72,310 

75,045 

Spokesman-Review-S 

ROP  Locol . 

18,170 

19,022 

Preprint  locol . 

8,142 

5,249 

ROP  National . 

1,301 

1,868 

Preprint  National . 

2,924 

1,442 

Classified . 

18,601 

15,504 

Total . 

49,138 

43,085 

GRAND  TOTAL..  . 

214,785 

221,145 

SYRACUSE,  N.Y. 

Post-Standard-m 

ROP  Local . 

51,901 

12,971 

46,992 

15,281 

Preprint  local . 

52,100 

38,791 

ROP  Nationol . 

3,056 

5,361 

Preprint  Notional . 

1,706 

Classified . 

21,472 

21,981 

Total . 

128,529 

12,971 

114,831 

15,281 

Herald- Journol  e 

ROP  Local . 

53,839 

5,259 

55,549 

7,918 

Preprint  Locol . 

57,421 

48,516 

ROP  Notional . 

2,976 

5,529 

Preprint  National . 

363 

2,286 

Classified.. 

22,113 

22,180 

Total . 

136,712 

5,259 

134,060 

7,918 

Herald  Americon-S 

ROP  Local . 

30,536 

288 

27,593 

306 

Preprint  Locol . 

99,519 

48,171 

ROP  Nationol . 

1,719 

1,075 

Preprint  National . 

13,734 

6,862 

Classified... 

19,570 

15,414 

Total . 

165,078 

288 

99,115 

306 

GRAND  TOTAL . 

430,319 

18,518 

348,006 

23,505 

TAMPA, 

.  FLA 

Tribune-m 

ROP  Local . 

101,157 

49,799 

107,964 

40,129 

Preprint  Locol . 

41,580 

47,356 

47,385 

34,020 

ROP  Notional . 

7,847 

9,981 

Preprint  National . 

1,755 

270 

2,430 

945 

Classified... 

49,383 

21,857 

51,453 

16,620 

Totol . 

201,722 

119,282 

219,348 

91,714 

*lndicates  newspapers  reporting  figures  in 
lines. 


Tribune-S 

ROP  Local .  49,214  37,058 

Preprint  Local .  49,545  37,530 

ROPt  National .  5,378  4,734 

Preprint  National .  17,280  405  7,830 

Classified .  38,018 _  30,753 

Total .  159,705  _ 405  117,905  _ 

GRAND  TOTAL .  361,427  119,687  337,253  91,714 

TOLEDO,  OHIO 

Blade-e 

ROP  Local .  62,756  66,516 

Preprint  Locol .  41,250  29,700 

ROP  National .  3,520  5,685 

Preprint  National .  132  2,376 

Classified .  22,071  21,421 

Total .  129,729  125,698 

Blade-S 

ROP  Local .  35,939  29,815 

Preprint  Local .  64,680  44,484 

ROP  National .  2,531  3,017 

Preprint  National .  17,292  9,900 

Classified .  16,036  12,092 

Total .  136,478  99,308 

GRAND  TOTAL .  266,207  225,006 

TORONTO,  ONT. 

Sun-mS* 

ROP  Local .  1,572,151  1,359,706 

Preprint  Local .  266,046  155,057 

ROP  National .  246,013  207,758 

Preprint  National .  28,349  5,900 

Classified .  1,048,291  760,791 

GRAND  TOTAL .  3,160,850  2,489,212 


Note:  Figures  given  in  modular  agate  lines. 


TORRANCE,  CALIF. 

Da  ly  8reeze-e 


ROP  Local . 

80,335 

81,526 

Preprint  Local . 

96,253 

79,641 

ROP  National . 

8,055 

6,796 

Preprint  Notional . 

17,290 

12,433 

Classified . 

82,517 

83,005 

GRAND  TOTAL . 

284,450 

263,401 

TULSA,  OKLA. 

World-m 

ROP  Local . 

65,784 

2,786 

72,808 

4,484 

Preprint  Local . 

12,163 

2,345 

9,212 

3,108 

ROP  Nationol . 

2,684 

4,082 

10 

Preprint  Nationol . 

630 

280 

Classified . 

39,196 

42,362 

Total . 

.  119,827 

5,131 

129,094 

7,882 

Tribune-e 

ROP  Local . 

62,148 

2,786 

71,919 

4,484 

Preprint  Local . 

11,879 

2,345 

8,886 

3,108 

ROP  National . 

2,665 

3,946 

10 

Preprint  Notional . 

630 

280 

Classified 

34,543 

42,104 

Total . 

111,235 

5,131 

127,485 

7,882 

World-S 

ROP  Local . 

35,481 

30,434 

Preprint  Local . 

12,872 

8,924 

ROP  National . 

3,658 

3,750 

Preprint  National . 

4,801 

2,702 

Classified . 

19,939 

21,094 

Total . 

76,751 

66,904 

GRAND  TOTAL  . 

.  307,813 

10,262 

323,483 

15,764 

TWIN  FALLS, 

.  IDAHO. 

Times-News-m 

ROP  Local . 

48,699 

38,719 

80 

Preprint  Local . 

72,277 

50,833 

ROP  Nationol . 

1,514 

1,490 

Preprint  National . 

88 

Classified 

17,621 

.1,723 

GRAND  TOTAL,. 

.  140,199 

92,763 

80 

WASHINGTON,  PA. 

Observer-Reporter-m 

ROP  Local . 

27,970 

33,319 

Preprint  Locol . 

39,689 

48,289 

ROP  National . 

1,793 

3,524 

Classified 

24,192 

22,410 

Total . 

93,6  4.t 

107,541 

Observer  Reporter-S 


ROP  Local .  10,887 

Preprint  Local .  39,373 

ROP  National .  566 

Preprint  National .  258 

Classified .  7,507 

Total .  58,591  _ 

GRAND  TOTAL .  152,235  107,541 


Note:  Effective  April  6, 1986,  Observer-Reporter  begon  o  Sunday  publication; 
consequently,  there  ore  no  comparable  1985  figures. 

WEST  PALM  BEACH,FLA. 


Palm  Beach  Post-m 

ROP  Local .  105,132  20,943  120,477  34,892 

Preprint  Local .  72,000  66,680 

ROPNcnonal .  5,766  113  8,573  94 

Preprint  National .  171  2,056 

Classified .  79,844  78,305  1,434 

Total .  262,913  21,056  276,091  36,420 

Evening  Times-e 

ROP  Local .  74,879  1,349  89,211  883 

Preprint  Local .  46,430  48,360 

ROP  National .  5,419  8,160 

Preprint  Nationol .  171  2,056 

Classified .  47,819  51,998  W 

Total .  174,718  1,349  199,785  1,260 

Post-S 

ROP  Local .  69,775  13,428  58,943  13,603 

Preprint  Local .  74,125  51,995 

ROP  National .  5,177  65  3,618 

Preprint  Notional .  12,762  7,411 

Classified .  33,488  23,323  528 

Total .  195,327  13,493  145,290  14:131 

GRAND  TOTAL .  632,958  35,898  621,166  51,811 

WEST  WARWICK,  R.l. 

Povirtuxet  Valley  Times-e 

ROP  Local .  10,982  111,112 

Preprint  Local .  11  13 

ROP  Notional .  238  3,385 

Classified .  7,581  39,645 

GRAND  TOTAL .  18,801  154,142 

WILMINGTON,  DEL. 

News-Journal-me 

ROP  Local .  68,695  77,295 

Preprint  Local .  74,350  72,410 

ROP  National .  4,623  4,742 

Preprint  National .  1,636 

Classified .  75,560  64,152 

Total .  223,228  220,235 

News-Journal-S 

ROP  Local .  31,033  27,086 

Preprint  Local .  160,650  99,970 

ROP  National .  2,601  2,525 

Preprint  National .  12,844  7,087 

Classified .  26,260  16,144 

Total .  233,343  152,812 

GRAND  TOTAL .  456,571  373,047 

WINDSOR,  ONT. 

Star-e* 

ROP  Local .  1,010,074  1,182,213 

Preprint  Local .  1,182,213  938,822 

ROP  National . 232,197  211,762 

Preprint  Notional .  47,659  46,444 

Classified .  401,166  331,692 

GRAND  TOTAL .  2,873,309  2,510,358 


Note:  Figures  given  in  modular  agate  lines 

WINSTON-SALEM,  N.C. 


Journal-m 

ROP  Local .  67,237  12,897  70,624  6,751 

Preprint  local .  2,650  34,836  4,318  40,040 

ROP  National . . .  2,799  4,994 

Preprint  National .  528  1,848 

Classified .  46,491  38,591  _ 

Total .  119,705  47,733  120,375  46,791 

Journal-5 

ROP  Local .  34,095  24,124 

Preprint  Local .  10,209  29,021  5,418  21,464 

ROP  National .  1,575  1,896 

Preprint  National .  10,946  7,246 

Classified .  18,832  12,514  _ 

Total .  75,657  29,021  51,198  21,464 

GRAND  TOTAL .  195,362  76,754  171,573  68,255 


38 


EDITOR  &  PUBLISHER  for  January  3,  1987 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Telegram-m 

ROP  Loco! . 

Preprint  Locol . 

ROP  National . 

Preprint  Notional.. 
Clossified . 


Gozette-e 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  National.. 

Clossified . 

Totol . . . 


Telegrom-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional.. 

Classified . 

Total . 


WORCESTER,  MASS. 

34,026 

16,462  20,934 

5,487 

25,054 

33,958 

15,840 

4,843 

21,732 

19,745 

1,656 

81,029 

20,934 

76,373 

21,401 

24,584 

26,829 

2,200 

21,562 

4,432 

19,989 

5,558 

4,792 

1,656 

20,473 

18,178 

52,815 

21,562 

54,231 

21,645 

30,497 

22,356 

11,494 

85,065 

4,862 

55,957 

3,910 

2,190 

4,269 

13,152 

3,970 

7,536 

23,372 

14,239 

73,542 

98,217 

47,617 

63,493 

207,386 

140,713 

178,221 

106,539 

N.J.  high  court 
eases  lawyer  ad 
restrictions 

The  New  Jersey  Supreme  Court 
has  relaxed  its  tough  restrictions  on 
lawyers’  advertising,  ruling  that  doing 
so  may  be  the  best  way  to  spur  com¬ 
petition  and  get  lower  fees  for  clients. 

According  to  published  reports,  the 
4-2  decision  includes  a  requirement 
that  all  ads  be  presented  in  a  “digni¬ 
fied  manner,”  and  allows  using 
drawings,  animation,  music  or  lyrics 
in  ads  other  than  those  shown  on  tele¬ 
vision. 

The  court  said  it  would  have  to  see 
in  time  if  those  effects  should  be  per¬ 
mitted  on  tv,  which  the  justices  said 
has  a  greater  impact  on  consumers. 

The  two  dissenting  justices  only 
voiced  objections  because  they  think 
the  regulations  should  be  relaxed 
even  further. 

The  new  rules,  which  affect  some 
30,000  attorneys  in  the  state,  took 
effect  Jan.  1 .  The  court  created  a  spe¬ 
cial  agency  to  oversee  the  regulations 
and  to  make  recommendations  for 
possible  further  changes  in  a  year. 

There  will  be  continued  bans  on 
false  or  misleading  advertising  and  on 
ads  that  rely  on  gimmicks  or  absurd 
portrayals  that  have  no  relation  to 
choosing  an  attorney. 

The  Record  of  Bergen  County, 
N.J.,  reported  that  some  of  the  state’s 
most  prestigious  and  largest  law  firms 
over  the  years  have  opposed  any 
relaxation  of  the  regulations,  and  the 
New  Jersey  State  Bar  Association  has 
taken  the  same  position. 

The  ruling  was  based  on  a  1984  case 
in  which  two  lawyers  argued  that  the 
previous  regulations  violated  their 
free  speech  rights. 


Peanut  Butter 
Press  saved 
by  Ind.  daily 

The  Peanut  Butter  Press,  a  news¬ 
paper  written  for  and  by  children,  is 
being  published  monthly  through  the 
school  year  as  a  special  section  of  the 
Indianapolis  (Ind.)  News. 

The  children’s  newspaper  was 
forced  to  discontinue  publication  in 
May  because  of  circulation  and  finan¬ 
cial  problems.  After  publishing  60 
issues  over  a  six-year  period  —  some 
2.8  million  newspapers  in  all,  carrying 
stories  written  by  nearly  3,200 
students  —  the  paper  folded. 

After  hearing  of  its  demise,  the 
News  took  over  publication  through 
an  arrangement  with  Children’s  Edu¬ 
cational  Foundation  Inc.,  a  non-profit 
organization  that  had  published  the 
Press  since  its  inception  in  1980  and 
holds  a  copyright  on  the  name  and 
other  design  features. 

Former  associate  publisher  Patty 
Simpson  will  manage  the  nev/spaper, 
which  will  be  included  as  an  insert  in 
the  News  on  the  second  Tuesday  of 
each  month  during  the  school  year. 

The  publication  is  geared  to  readers 
and  writers  aged  7  to  14,  and  indivi¬ 
dual  students  or  classes  are  urged  to 
contribute  poems,  essays  or  stories  to 
the  Press. 


French  news 
service  head 
steps  down 

Following  an  eight-day  strike  by 
French  journalists  that  virtually 
brought  Agence  France-Presse  to  a 
standstill,  Henri  Pigeat,  head  of  the 
news  agency,  resigned. 

According  to  published  reports, 
journalists  voted  to  return  to  work 
with  the  announcement,  although 
they  said  they  were  only  “suspend¬ 
ing”  their  action  until  a  new  president 
is  brought  in.  They  said  basic  differ¬ 
ences  over  a  reorganization  plan  for 
the  agency  still  existed  and  were 
likely  to  result  in  further  conflict. 

The  resignation  of  Pigeat,  president 
of  an  administrative  council  that  drew 
up  the  reorganization  plan,  is  seen  by 
commentators  as  a  threat  to  the  exis¬ 
tence  of  the  fourth  largest  Western 
press  agency. 

At  the  heart  of  the  strike,  the  third 
at  the  agency  in  1986,  is  Pigeat’s  plan 
to  transfer  editing  operations  for  for¬ 
eign-language  services  to  bureaus 
abroad,  hiring  staff  members  locally 


rather  than  moving  Paris-based  edi¬ 
tors  to  new  posts. 

Pigeat  wanted  to  cut  some  300  jobs 
at  the  agency,  half  of  that  coming 
from  the  ranks  of  the  nearly  800  jour¬ 
nalists  employed  by  AFP.  He  argued 
that  the  plan  represented  a  redeploy¬ 
ment  of  forces  that  would  reduce  loss¬ 
es,  estimated  to  be  about  $9  million 
in  1986.  The  agency’s  accumulated 
debt  is  reportedly  more  than  S30  mil¬ 
lion. 

The  journalists  maintained  that  the 
plan  itself  would  lead  to  the  end  of 
AFP’s  ability  to  function  as  a  major 
Western  news  organization,  reducing 
it  to  a  smaller  agency. 

Murdoch  will 
buy  stake  in 
Chinese  daily 

Dow  Jones  &  Co.  announced  it  will 
sell  its  18.9%  stake  in  the  South  China 
Morning  Post  of  Hong  Kong  to  Ru¬ 
pert  Murdoch’s  News  Publishers 
Ltd.  for  $57.2  million. 

News  Publishers,  an  indirectly 
wholly-owned  subsidiary  of  Mur¬ 
doch’s  News  Corporation  Ltd.,  pre¬ 
viously  had  acquired  34.9%  of  South 
China  Morning  Post  Ltd. 

In  related  developments,  Dow 
Jones,  which  already  owns  49%  of  the 
Far  Eastern  Economic  Review,  has 
offered  to  buy  the  remaining  51% 
which  is  owned  by  South  China 
Morning  Post  Ltd. 

Rupert  Murdoch’s  $1. 2-billion  bid 
for  Herald  and  Weekly  Times  Ltd.  of 
Australia  may  be  challenged  by  finan¬ 
cier  Robert  Holmes  a  Court. 

H  WT  revealed  that  Holmes  a  Court 
was  considering  making  a  bid.  The 
company’s  board  has  approved  the 
acquisition  proposal  from  Murdoch’s 
News  Corp  Ltd.  if  a  better  offer  does 
not  emerge. 

Benefit  held 
to  fund  UNO’s 
Kuralt  Chair 

An  all-industry  lineup  featuring 
some  of  broadcasting’s  best  known 
names  are  joining  forces  for  a  benefit 
to  endow  a  chair  for  CBS  newsman 
Charles  Kuralt's  father  at  the  Univer¬ 
sity  of  North  Carolina. 

More  than  50  individuals,  stations 
(primarily  CBS  affiliates),  broadcast¬ 
ing  companies,  newspapers  and  a 
magazine  have  committed  Sl.(KK)  or 
more  toward  the  $300, 000  goal  to 
endow  the  Wallace  Kuralt  Chair  at 
the  School  of  Social  Work  at  UNC- 
Chapel  Hill. 
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Editorial 

Networks 


NewsSet'"  turns  Apple  //e*'  personal 
computers  into  integrated  publishing 
tools  for  text  editing,  typesetting,  laser 
printing,  wire  service  news  capture, 
telecommunications  and  office  word 
processing. 

Local  area  networks  link  a  few  —  or 
dozens  —  of  Apple  //e's  to  Corvus® 
Winchester  disk  central  data  bases. 
Output  devices  include  conventional 
typesetters  with  a  standard  RS232C 
interface  port,  the  Apple  LaserWriter 
Plus’"  or  other  PostScript®  language 
laser  printers. 

NewsSet  frees  publishers  of  the  need 
for  costly  central  computers  for  text 
entry,  editing  and  typesetting  tasks. 
It  eliminates  the  heavy  maintenance 
and  operating  costs  associated  with 
those  central  processing  systems. 


—  Up  to  63  Apples  per  network 

—  User  defined  directories 

—  Simple,  mnemonic 

commands 

—  High  speed  hyphenation 

&  justification 

—  User  defined  formating 

—  Full  character  kerning 

—  Wire  service 

(high  &  low  speed) 

—  Telecommunications 

—  Special  pi  characters 

—  Stand  alone  capability 


CONCEPT® 

PUBLISHING  SYSTEMS 
ADNET-NEWSSET 

Concept  Publishing  Systems,  126  Monroe  St  . 
Beaver  Dam,  Wl  5.1916  Telephone  (414)  887- 
3731  Telefax  (414)  887-0439. 


Tech  review 

(Continued  from  page  33) 


Record  in  Hackensack,  N.J.,  and  at 
the  Palo  Alto  (Calif.)  Times  Tribune. 
Several  television  networks 
announced  plans  to  permit  newspa¬ 
pers  to  use  pictures  from  their  pro¬ 
grams  in  exchange  for  credit  or  pay¬ 
ment.  Sony  and  Canon  have  intro¬ 
duced  systems  for  taking  and  han¬ 
dling  video  images  for  publishing.  The 
major  hangup  continues  to  be  the 
poor  resolution  of  pictures  made  from 
video. 

Also 

The  task  of  reserving  ad  space  on 
specific  pages,  or  dummying,  became 
easier  as  Software  Consulting  Ser¬ 
vices,  the  marketer  of  the  most  popu¬ 
lar  dummying  system,  Layout  8000, 
began  selling  a  program  for  personal 
computers. 

Using  facsimile  transmission 
equipment,  U.S.  papers  such  as  the 
Wall  Street  Journal  and  USA  Today 
expanded  their  overseas  print  sites  in 
Europe  and  Asia,  and  foreign  papers 
such  as  the  International  Herald  Tri¬ 
bune,  Financial  Times,  and  Yomiuri 
Shimbun  established  U.S.  printing 
sites. 

The  Associated  Press  made  a  major 
improvement  to  its  system  for  report¬ 
ing  state  election  results  by  establish¬ 
ing  14  regional  computer  networks. 
AP  expanded  its  use  of  color  film  by 
photographers. 

Satellites  were  called  into  play  for 
transmitting  advertising.  The  Gannett 
Four  Color  Network  expanded  its 
client  list  and  the  AD  SAT  network 
successfully  tested  its  system  for 
transmitting  national  ads  to  newspa¬ 
pers  via  satellite. 

Black-and-white  flatbed  scanners, 
especially  by  ECRM,  soared  in  popu¬ 
larity  for  use  in  digitizing  graphics 
for  pagination  and.  in  many 
instances,  replacing  enlargement 
cameras. 

Newspaper  graphics,  especially 
produced  on  PCs,  took  a  step  to  the 
front  at  many  newspapers,  inspired 
by  USA  Today  and  the  desire  to  make 
newspapers  more  appealing  to  the 
eye.  Knight-Ridder’s  PC-produced 
and  -delivered  graphics  service  bol¬ 
stered  its  client  list,  and  Accu- 
Weather  Inc.  started  a  weather 
graphics  service.  Newspaper  graph¬ 
ics  departments  grew  in  number  and 
the  Apple  Macintosh  emerged  as  the 
computer  of  choice. 

Environmental  issues  grew  more 
pressing.  Concern  grew  over  news¬ 
papers’  liability  for  potentially  haz¬ 
ardous  waste  materials.  It  was  dis¬ 


closed  that  about  20  newspapers  had 
been  cited  as  “responsible  parties”  in 
connection  with  the  cleanup  of  haz¬ 
ardous  waste  dump  sites. 

That  “cradle-to-grave”  responsi¬ 
bility  for  chemical  wastes  such  as  ink 
solvents  and  photographic  supplies 
can  cost  newspapers  millions  of  dol¬ 
lars. 

One  California  paper  cited  environ¬ 
mental  concerns  as  a  prime  factor  in 
its  choice  of  flexography,  whose 
water-based  ink  waste  can  often  be 
flushed  into  municipal  waste  water 
systems. 

Telephones  were  not  just  for  people 
to  talk  to  each  other  last  year.  Voice 
mail  systems  such  as  at  the  San  Jose 
(Calif.)  Mercury  News  came  under 
increasing  scrutiny  for  their  ability  to 
store  and  relate  messages  flexibly. 
Phones  also  can  give  voice  to  comput¬ 
ers,  such  as  a  Speech  Plus  Inc.  system 
at  the  Dallas  Times  Herald,  which 
allows  circulation  personnel  to  call  in 
to  hear  a  computer  voice  relate  mes¬ 
sages  about  their  routes. 

Newspaper  libraries  grew  more 
electronic,  as  more  papers  joined  Vu 
Text  and  Data  Times,  two  of  the 
major  vendors  of  newspaper  data 
base  services.  In-house  electronic 
libraries  were  introduced  as  were 
information  storage  on  laser  disks. 

Perhaps  the  most  bizarre  technical 
story  of  the  year  in  E&P  dealt  with  a 
machine  that  clocks  employees  in  and 
out  of  work  by  scanning  the  retinas  of 
their  eyes. 

What’ll  they  think  of  next?  Stay 
tuned. 


Nearly  10,000  Parade  magazine 
readers  have  received  copies  of  Dow 
Jones  Newspaper  Fund  free  career 
booklets,  mentioned  in  the  July  7 
issue’s  “Intelligence  Report.” 

That,  according  to  the  Fund,  is  a 
record  number  of  Journalism  Career 
and  Scholarship  Guides  and  Journal¬ 
ism  Career  Guides  for  Minorities 
requested  from  a  single  mention  in 
any  publication. 

Times  Mirror  picks 
report  design  firm 

The  Times  Mirror  Company  has 
selected  Robert  Miles  Runyan  & 
Associates  of  Playa  Del  Rey,  Calif., 
to  design  and  produce  its  annual  and 
quarterly  reports. 


Parade  readers  get 
free  career  guides 
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Papers  join  forces 
in  week-long  series 

A  weeklong  series  of  stories  on 
economic  development  in  Indiana 
was  recently  produced  by  five 
newspapers  —  the  Shelby ville  News, 
Richmond  Palladium-Item,  Gary 
Post-Tribune,  Evansville  Courier  and 
Bloomington  Herald-Telephone  — 
which  each  worked  on  a  different 
aspect  of  the  topic  and  then  traded 
stories  amongst  themselves,  although 
each  paper  had  discretion  over  what 
stories  ran  in  its  own  publication  and 
how  they  appeared. 

The  five  papers  are  relatively 
small  —  total  circulation  of  about 
200,000  —  but  this  project  enabled 
them  to  produce  the  extensive  cover¬ 
age  that  is  usually  limited  to  larger 
papers. 

Financial  Post  now 
available  Sundays 

The  Financial  Post  of  Toronto, 
Ontario,  is  now  at  newsstands  on  Sun¬ 
day  in  Toronto,  Ottawa  and  Mon¬ 
treal.  The  business  and  investment 
weekly  previously  was  not  available 
before  Mondays. 

Faster  distribution  of  the  Financial 
Post,  published  by  Maclean  Hunter 
Ltd.,  results  from  earlier  printing,  but 
required  no  change  in  content,  which 
includes  full  analysis  of  the  preced¬ 
ing  week’s  stock  trading. 

Newsstand  sales  of  the  Financial 
Post  climbed  50%  in  the  past  year,  as 
the  paper  introduced  color  on  the 
front  page  and  increased  the  number 
of  locations  where  it  is  sold  on  Mon¬ 
days. 

Minority  internships 
continued  by  DJNF 

In  an  effort  to  find  an  untapped 
source  of  minority  student  journal¬ 
ists,  the  Dow  Jones  Newspaper  Fund 
next  year  will  continue  a  summer 
intern  program  designed  for  sopho¬ 
mores  in  four-year  colleges  and  uni¬ 
versities  as  well  as  in  community  and 
junior  colleges. 

The  Minority  Reporting  Intern 
Program  for  College  Sophomores  will 
identify  10  outstanding  college  jour¬ 
nalists  and  send  them  to  a  two-week 
writing  seminar  next  June.  Following 
the  seminar,  the  students  will  go  to 
work  for  newspapers  that  have  held 


open  summer  reporting  jobs  for  them. 
At  the  end  of  the  summer,  the  Fund 
will  award  each  student  a  $1,000 
scholarship  for  the  first  semester  of 
his  or  her  junior  year. 

Application  forms  are  now  avail¬ 
able  from  the  Dow  Jones  Newspaper 
Fund,  P.O.  Box  300,  Princeton,  N.J. 
08540-0300.  The  deadline  for  com¬ 
pleted  applications  is  Jan.  31,  1987. 

AN  PA  offers 
wellness  plan 

The  American  Newspaper 
Publishers  Association  has  developed 
a  Wellness/Health  Promotion  Plan  to 
help  newspapers  implement  wellness 
programs  for  their  employees. 

Such  programs,  ANPA  pointed 
out,  help  reduce  medical  and  related 
costs  for  newspapers  while  improving 
overall  employee  health. 

“In  a  wellness  program,  employees 
learn  to  take  control  of  and  be  respon¬ 
sible  for  their  own  health  and  well¬ 
being,  both  on  and  off  the  job," 
ANPA  stated  in  its  planning  guide. 

The  planning  guide  gives  the  basic 
components  of  a  wellness  program, 
tells  how  to  evaluate  what's  the  best 
type  of  program  for  your  newspaper 
and  what  to  do  to  get  the  program 
started. 

Establishing  a  wellness  program 
requires  a  minimum  three-year  com¬ 
mitment  from  top  management, 
ANPA  stated. 

Business  Wire 
offers  a 
new  service 

Real-time,  full-text  transmission  of 
corporate  financial  news  releases  to 
the  investment  community  has  been 
started  by  Business. Wire. 

Using  a  new  and  exclusive  affilia¬ 
tion  of  Business  Wire  and  Bridge 
Information  System,  companies  can 
distribute  the  full  text  of  the  corporate 
financial  releases  to  the  investment 
community  and  have  it  received  by 
traders  at  the  same  time  it  is  received 
by  the  news  media. 

In  the  past,  to  comply  with  Securi¬ 
ties  and  Exchange  Commission 
requests  regarding  timeliness  of  cor¬ 
porate  disclosure,  electronic  distribu¬ 
tion  of  news  to  the  investment  com¬ 
munity  was  delayed  long  enough  to 
permit  news  organizations  such  as 
Dow  Jones,  Reuters,  Associated 
Press  and  United  Press  International 
to  edit  and  retransmit  corporate  news 
items. 


Display 
Ad  Makeup 


The  Concept  Publishing  Systems® 
AdNet  Plus”  System  introduces  an 
entirely  new  concept  in  “WYSIWYG” 
(What  You  See  Is  What  You  Get)  ad 
composition. 

AdNet  Plus  display  ad  software 
teamed  with  the  Apple  Macintosh” 
computer  means  there  is  no  foreign 
computer  language  to  learn,  no  me¬ 
morizing  unintelligible  coding. 

AdNet  Plus  is  so  fast  and  easy  to 
operate  that  a  compositor  or  even  a 
salesperson  can  typeset  a  complete 
ad  with  borders,  screens,  tints  and 
linework  in  no  more  time  than  it  takes 
to  draw  a  rough  layout. 


—  True  Formatting 

—  Type  sizes  from  5  to 

120  point 

—  User  defined  leading 

—  Reverses 

—  Screen  tints 

—  Automatic  color  separations 

—  10  or  20  megabyte  hard  disk 

—  Full  screen  reduction 

—  Condensed  or  expanded  type 

—  Measurement  in  picas, 

inches  &  centimeters 

—  PostScript®  output 

—  Conventional 

typesetter  output 


CONCEPT* 

PUBLISHING  SYSTEMS 

ADNET-NEWSSET 

Concept  Publishing  Systems  ,  126  Monroe 
St.,  Beaver  Dam,  WI  53916.  Telephone  (414) 
887-3731.  Telefax  (414)  887-0439. 

Macnkxh  It  •  trademark  Ikamed  to  Apple  Computer,  Cupertino. 

CA. 
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Freedom  House  survey  shows: 

Journalism  continued  to  be  a  dangerous  occupation  in  1986 


Journalism  continued  to  be  a  very  two  publications  were  threatened  The  report  pointed  out  that  in  other 

dangerous  occupation  in  1986,  as  with  losing  their  licenses.  African  countries,  even  those  with 

more  journalists  were  arrested.  There  were  also  four  journalists  opposition  parties,  the  government 
harassed  and  expelled  than  ever  shot  but  not  killed  in  1986  and  another  “firmly  retained”  control  of  the  news 
before,  according  to  a  survey  by  Free-  journalist  was  set  on  fire.  Freedom  flow. 

dom  House,  which  monitors  political  House  reported.  “News  media  were  subtly 

and  human  rights  around  the  world.  After  trying  more  press  openness  threatened  in  Singapore  and  Malay- 
Twenty  journalists  were  murdered  earlier  in  the  year,  the  Soviet  Union  sia.  Taiwan  forced  underground  the 

or  killed  in  the  line  of  duty  last  year,  reverted  to  its  “traditional”  secre-  opposition  papers  it  formerly  dealt 

showing  improvement  over  1985  tiveness  following  the  nuclear  acci-  with  less  severely, 
when  31  journalists  were  killed  in  dent  at  Chernobyl,  Freedom  House  “Major  gains  were  recorded  in  the 
action.  said.  Philippines  and  Haiti,  and  limited 

Sixteen  of  those  3 1  killings  in  1985  “While  news  media  and  govern-  improvement  in  Egypt.  Unfamiliar 
took  place  in  the  the  Philippines,  ment  officials  clashed  frequently  in  discussion  of  press  diversity  and 

Freedom  House  reported.  This  year,  the  U.S.,  the  independent  press  at  criticism  —  still  far  from  press 

only  twojournalists  were  killed  in  that  year-end  seemed  to  have  gained  freedom  —  were  seen  in  the  People’s 

country,  while  Mexico,  where  four  public  support,”  the  report  stated.  Republic  of  China.” 
journalists  were  murdered  last  year.  Coverage  of  the  Iran  arms  deal-  Last  year,  the  United  Nations  Edu- 
became  the  most  deadly.  ings/Contra funding  scandal  bolstered  cation.  Scientific  and  Cultural  Orga- 

The  number  of  kidnapped  or  disap-  the  news  media’s  standing  with  the  nization,  which  for  a  decade  had  been 

peared journalists  held  steady  at  13  in  public.  Freedom  House  stated.  the  center  of  bitter  disputes  over 

1986,  but  the  number  of  arrested  and  Meanwhile  the  Reagan  administra-  attempts  to  sanction  government  reg- 

imprisoned  journalists  jumped  to  178  tion,  already  battered  from  the  re  vela-  ulation  of  the  flow  of  information, 

in  1986  from  109  a  year  earlier.  tion  of  its  Libya  disinformation  cam-  was  no  longer  a  “contentious  forum” 

Expulsions  in  1986  increased  to  40  paign  and  its  “spy-for-a-journalist”  for  communication  issues.  Freedom 

from  9  in  1985.  Cases  of  harassment,  trade  involving  Nicholas  Daniloff,  House  said.  “Those  controversies 

which  Freedom  House  said  includes  suffered  further  damage  to  its  credi-  were  transferred  to  the  General 

attacks  on  news  organizations  as  well  bility.  Assembly  of  the  United  Nations 

as  individuals,  skyrocketed  to  214 
instances  in  40  countries  in  1986  from 
76  instances  in  20  countries  a  year 

earlier.  Twenty  journalists  were  murdered  or  killed  in  the  line 

“It  must  be  emph^asized  that  in  all  showing  Improvement  over  1985  when 

categories  the  numbers  are  probably 

incomplete,  ”  Freedom  House  said  of  3T  fOUmallStS  Were  killed  m  action. 

its  survey  which  closed  Dec.  10. 

(Freedom  House  reported 
19  journalists  killed  last  year,  but 

the  Dec.  17  shooting  of  a  Colombian  “The  free  press  was  somewhat  where  the  old  arguments  raged  anew, 
editor  increased  the  total  killed  in  strengthened  in  the  U.S.  by  these  With  only  the  U.S.  opposing,  148 

1986  to  20.)  repeated  demonstrations  that  the  nations  approved  a  U.N.  draft  of  a 

Freedom  House  said  the  harass-  journalistic  watchdog,  when  permit-  modified  ‘information  order’  resolu- 

ment  of  journalists  and  news  organi-  ted  access  to  information,  serves  a  tion.” 

zations  last  year  included  39  cases  of  useful  purpose,”  the  report  said.  Another  bright  spot  for  freedom 

newspapers  and  broadcast  stations  However,  there  were  still  “occa-  was  the  continued  appearance  of 
being  banned;  37  journalists  were  sions”  when  the  U.S.  news  media  underground  publications  in  Poland, 

charged  with  crimes  but  never  jailed  “were  regarded  as  having  failed  to  Czechoslovakia,  East  Germany  and 

(as  opposed  to  the  178  who  were  temper  freedom  with  responsibility,”  Hungary. 

imprisoned);  31  were  beaten  or  the  report  continued.  It  cited  inter-  But  in  Chile,  following  the  assassi- 

clubbed;  and  25  journalists  received  views  with  terrorists  and  clashes  with  nation  attempt  on  President  Augusto 

death  or  other  threats.  government  officials  over  revealing  Pinochet,  six  newspapers  and  maga- 

Fifteen  journalists  were  barred  “a  crucial  intelligence  secret”  as  zines  were  closed,  with  only  one 

entry  to  countries  (more  may  be  unre-  examples.  allowed  to  return,  and  two  foreign 

corded).  Freedom  House  said,  and  “Crude  new  restrictions  were  news  services  were  shut  down,  with 

six  media  plants  or  offices  were  placed  on  journalists  this  year  in  only  one  of  them  allowed  to  reopen, 

bombed  or  set  on  fire.  Another  six  South  Africa  and  Nicaragua,”  Free-  the  report  said, 
media  plants  were  raided  and/or  their  dom  House  stated,  referring  to  the  One  Chilean  journalist,  Jose  Car- 
equipment  impounded.  In  seven  severe  restriction  imposed  by  Pre-  rasco,  was  taken  barefoot  from  his 

cases,  publications  were  taken  over  toria  on  reporting  of  the  nation’s  home  after  Pinochet  was  attacked 

by  governments;  two  publication  black  revolt  against  apartheid  and  the  and  was  later  found  murdered,  the 

licenses  were  revoked  and  another  Sandinistas’  closing  of  La  Prensa.  (Continued  on  page  46) 
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Forum  shows 
steps  in 

decision  making 

Some  90  Denver-area  business  and 
civic  leaders  got  a  lesson  in  newspa¬ 
per  decision  making  at  a  recent  forum 
sponsored  by  the  Denver  Post  and  the 
city’s  NBC  affiliate,  KCNC-tv. 

The  session  was  keynoted  by 
Michael  J.  Robinson,  a  Georgetown 
University  professor,  who  reviewed 
the  findings  of  the  Times  Mirror 
survey,  which  showed  the  nation’s 
news  media  are  not  facing  a  “credi¬ 
bility  crisis”  with  the  public. 

Using  the  survey  as  a  departure 
point,  the  participants  broke  into 
small  groups  to  discuss  such  news¬ 
room  issues  as  deadlines  and  com¬ 
petition,  defining  a  public  figure, 
exercising  news  judgment  and  the 
right  of  privacy  balanced  against  the 
public’s  right  to  know.  The  groups 
tackled  actual  situations  faced  by 
reporters  and  editors  that  day. 

A  second  meeting  was  held  that 
evening  for  nearly  400  members  of  the 
general  public.  On  hand  to  field  ques¬ 
tions  were  Post  editor  David  Hall; 
reporter  Marjie  Lundstrom;  Rey- 
nelda  Muse,  Bill  Sternoff  and  Stephen 
Clark,  KNCN-tv  news  anchors;  and 
Phil  Mueller,  news  director  of 
KHOW/KPKE  radio,  Denver. 

The  public  forum  was  one  in  a 
series  held  by  Times  Mirror  newspa¬ 
pers  in  its  respective  cities. 


NNA,  ANPA  urged 
to  promote  print 

In  a  resolution  directed  to  the 
National  Newspaper  Association  and 
the  American  Newspaper  Publishers 
Association,  the  Nebraska  Press 
Association  asks  those  organizations 
to  “persistently,  aggressively  and 
effectively  educate”  advertising 
agencies  and  political  campaign  con¬ 
sultants  “about  the  value  of  print 
advertising.” 

The  NPA  resolution  notes  that 
many  political  candidates  hire  consul¬ 
tants  domiciled  in  Washington,  D.C., 
headquarters  for  NNA  and  close  to 
the  ANPA  office  complex. 

“Our  boards  want  some  action 
from  national  newspaper  associations 
to  correct  this  imbalance  between 
electronic  and  print  advertising 
expenditures,  starting  with  political 
accounts,”  said  NPA  manager  Jim 
Raglin.  “We  can’t  afford  to  fly  back 


East  and  pound  the  bricks  to  educate 
these  television-oriented  consultants, 
but  they  (NNA  and  ANPA)  can  and 
should.” 

The  NPA  wants  the  NNA  and 
ANPA  to  “engage  in  this  educational 
effort  immediately.” 


Sunday-sized  paper 
printed  Turkey  Day 

In  what  it  claims  is  a  newspaper 


first,  the  Denver  Post  published  a 
Sunday-sized  paper,  with  all  the  trim¬ 
mings,  on  Thanksgiving  Day.  The 
paper  was  in  addition  to  its  regular 
Sunday  issue  Nov.  23. 

The  Thanksgiving  Day  edition  con¬ 
tained  a  host  of  features  and  supple¬ 
ments  offered  only  on  Sundays. 

“Thanksgiving  —  like  Sundays  for 
most  of  us  —  is  a  family  day,”  said 
Tom  Clancy,  vice  president  for  adver¬ 
tising  and  marketing.  “The  Thanks¬ 
giving  paper  is  in  keeping  with  that 
family  feeling.” 


Newspapers. 

Design. 

SND. 


The  Society  of  Newspaper  Design’s  Desgn  Journal  magazine  chron¬ 
icles  the  b^t  thinking  on  contemporary  newspaper  design  by  recog¬ 
nized  experts  in  the  field.  It  contains  both  the  how-to  and  why  of 
making  your  newspaper  more  attractive  and  meaningful  to  your 
readers.  All  back  issues  are  available  in  two  sets  of  10  each. 

Seventh  Edition:  The  Best  <rf  Newspaper  Design  shows  you  more 
than  400  award-winning  examples  from  this  year’s  design  competi¬ 
tion.  News  pages,  feature  fronts,  graphics ...  the  elements  that  make 
the  best  designed  newspapers  look  great. 

See  the  latest  in  newspaper  design. 

Quantities  are  limited. 

_ Copies  of  Design  Journal  (issues  1  -10)($44  ea.) 

_ Copies  of  Design  Journal  (issues  1 1-20)($49  ea.) 

_ Copies  of  Seventh  Edition:  The  Best  of  Newspaper  Design  ($25  ea.) 

Payment  must  be  in  U.S.  Dollars;  make  checks  payable 
to  Society  of  Newspaper  Design 


Company . 


.  StateProvince . 


RETURN  TO:  Society  of  Newspaper  Design,  The  Newspaper  Center,  Box  17290, 
Dulles  International  Airport  Washington  D.C.  20041 
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Veronis,  Suhler  &  Associates’  communications  industry  report  reveais 

Profits  slow  up,  but  are  still  strong 


Newspaper  revenue  and  operating 
profit  growth  slowed  up  considerably 
in  1985,  but  the  industry  continued  to 
show  outstanding  performance  in 
terms  of  profit  and  cash  flow  margins 
and  return  on  assets,  according  to 
Veronis,  Suhler  &  Associates’  annual 
Communications  Industry  Report. 

VS«&  A  based  its  report  on  newspa¬ 
per  operations  data  contained  in 
Securities  and  Exchange  Commission 
filings  and  other  financial  data  from  28 
companies.  The  latest  report  gives 
newspaper  performance  statistics  for 
1981  through  1985. 

The  VS&A  report  noted  that 
despite  overall  performance  in  1985 
that  lagged  behind  what  newspapers 
achieved  in  1984,  they  were  still  the 
communication  industry’s  “number 
one”  performers  in  the  size  of  their 
profit  margins  and  in  both  operating 
income  and  cash  flow  return  on 
assets. 

Newspapers  were  also  number  one 
in  terms  of  operating  profit  margin 
improvement  over  the  five  year 
period  from  1981-85,  having  added  2.5 
percentage  points  to  their  margins  in 
that  time  span. 

In  cash  flow  margins,  newspapers 
in  1985  ranked  third  behind  cable  and 
pay  television  and  business  informa¬ 
tion  services.  But  they  ranked  second 
in  terms  of  cash  flow  margin  improve¬ 
ment  from  1981  to  1985  with  the  addi¬ 
tion  of  3.1  percentage  points. 

In  1985,  newspaper  revenue  growth 
decelerated  to  9.2%  from  16.4%  the 
previous  year,  the  report  stated,  to 
end  two  successive  years  of  accelera¬ 
tion.  The  five-year  compound  growth 
rate  was  11.2%,  VS&A  said.  A  year 
earlier,  the  five-year  revenue  growth 
rate  had  been  13.2%. 

Operating  income  growth  in  1985 
was  also  9.2%,  marking  the  second 
straight  year  of  deceleration  from  the 
peak  increase  of  45.1%  achieved  in 
1983  when  the  industry  was  rebound¬ 
ing  from  the  1981-82  recession.  The 
compound  growth  rate  in  operating 
cash  flow  in  the  1981-85  period  was 
15.4%. 

At  the  end  of  1984,  the  five-year 
compound  growth  rate  stood  at 
16.9%. 

The  cash  flow  growth  rate  in  1985 
also  slowed  down  to  10.6%,  VS&A 
said,  while  the  five-year  growth  rate 
for  cash  flow  stood  at  15.7%. 
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Profit  margins  in  1985  remained  flat 
at  18%,  but  cash  flow  margins 
improved  slightly  in  1985  to  21.4% 
from  21.1%  in  1984. 

Operating  income  return  on  assets 
declined  to  26.3%  in  1985  from  28. 1% 
in  1985.  Cash  flow  return  on  assets 
also  decreased  to  3 1.4%  from  33.1%. 

“With  steady  operating  income 
margins  in  1985  and  revenue  growth 
that  was  only  9.2%,  return  had  to  drop 
in  the  face  of  16%  assets  growth,” 
VS&A  said.  “Asset  turnover  slipped 
from  1.6  (in  1984)  to  1.5  (in  1985).” 

The  VS&A  report  also  provided 
1985  and  five-year  compound  statis¬ 
tics  for  the  newspaper  operations  of 
individual  companies. 


Gray  Communication  Systems  with  a 
27.4%  pretax  profit  margin  in  1985, 
while  Lee  Enterprises  was  third  with 
a  27.1%  margin. 

The  Washington  Post  Co.  led  the 
industry  in  1985  growth  of  pretax 
operating  income  with  a  21.0% 
improvement.  The  Tribune  Co.  of 
Chicago  was  a  close  second  with 
20.9%  growth  in  its  newspapers’ 
operating  income.  Park  Communica¬ 
tions  held  down  the  third  spot  with 
pretax  operating  income  growth  in 
1985  of  18.8%. 

Thomson  was  again  the  industry 
leader  in  terms  of  cash  flow  margins  in 
1985  with  36.2%.  Gray  Communica¬ 
tions  was  second  in  1985  cash  flow 


Newspapers  were  also  number  one  in  terms  of 
operating  profit  margin  improvement  over  the  five-year 
period  from  1981-85  . . . 


In  1985,  Gannett  Co.  with  $1,736 
billion  in  newspaper  revenues  moved 
ahead  of  Knight-Ridder  Inc.  as  the 
industry  leader.  Knight-Ridder’s 
newspaper  revenues  totaled  $1,729 
billion;  followed  by  Times  Mirror’s 
$1 .62  billion. 

In  terms  of  revenue  growth,  Inger- 
soll  Newspapers  was  the  leader  in 
1985  at  25.9%,  followed  by  Thomson 
Newspapers  at  17.5%  and  the  New 
York  Times  Co.  at  15.7%.  Gannett, 
which  led  the  industry  in  total 
revenues,  had  revenue  growth  in  1985 
of  13.5%. 

Over  the  five-year  period  from 
1981-85,  Toronto  Sun  Publishing  was 
the  compound  revenue  growth  leader 
at  33.7%.  Ingersoll  was  second  in 
five-year  revenue  growth  at  22.7% 
and  Berkshire  Hathaway,  publisher 
of  the  Buffalo  News,  was  third  at 
18.5%. 

Gannett  also  led  the  industry  in  pre¬ 
tax  operating  income  with  $412.8  mil¬ 
lion  and  cash  flow  with  $485.9  million. 
Times  Mirror  was  second  in  both 
categories  with  pretax  operating 
income  of  $279.3  million  and  cash 
flow  of  $329.5  million. 

The  pretax  operating  income  mar¬ 
gin  leader  in  1985  was  Thomson 
Newspapers  at  33.5%.  Second  was 


margins  at  32.1%,  and  Dow  Jones  & 
Co.  was  third  with  cash  flow  margins 
in  1985  of  31.2%. 

As  for  cash  flow  growth  in  1985,  the 
New  York  Times  Co.  led  the  way  with 
21.8%  improvement.  Next  came  Park 
at  19.6%  and  the  Tribune  Co.  at 
18.4%. 

The  New  York  Times  Co.  was  only 
third,  however,  in  its  five-year  cash 
flow  growth  at  35.6%.  The  five-year 
cash  flow  growth  leader  was  Berk¬ 
shire  Hathaway  with  a  133.5% 
improvement.  The  second  spot  was 
held  by  Toronto  Sun  which  enjoyed  a 
five-year  cash  flow  growth  rate  of 
45.6%. 

Toronto  Sun  was  the  industry 
leader  in  compound  five-year  growth 
rate  in  pretax  operating  income  at 
55.3%.  Cowles  Media  was  second  at 
50.1%,  while  the  Washington  Post 
Co.’s  five-year  growth  rate  in  pretax 
operating  income  of  38.9%  took  third 
place  over  the  New  York  Times  Co. 
at  38.1%. 

Thomson  Newspapers  was  the 
industry  leader  in  1985  pretax  news¬ 
paper  profit  margins  at  33.5%;  fol¬ 
lowed  by  Gray  Communications  at 
27.4%,  and  Berkshire  Hathaway  at 
27.2%. 

(Continued  on  page  46) 
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1st  Quarter  Highlights  for 
EQUIPMENT  PROMOTION 
in  Editor  &  Publisher 


Editor  &  Publisher  offers  excellent  opportunities  in  both  the  February  21  and  March  21 
issues  to  promote  equipment  to  a  made-to-order  prospect  list,  E&P  reaches  40,000  decision 
makers  weekly  ,  ,  .  newspaper  executives  who  purchase,  and  influence  purchasing  of,  indus¬ 
try  equipment. 

The  Great  Lakes  Conference  will  be  held  in  Chicago,  February  21-23;  the  America  East  Con¬ 
ference  will  be  held  in  Hershey,  PA,  March  25-27.  E&P  will  be  distributed  and  discussed  at 
both  of  these  important  forums  which  attract  influential  business  and  production  personnel 
from  daily  and  weekly  newspapers.  Make  your  presence  felt  to  attendees  ...  as  a  plus  to  the 
broad  industry  reach  you  achieve  with  your  ad  in  E&P. 

Call  or  write  your  E&P  representative  or  Don  Parvin,  Ad  Manager,  at  212  675-4380.  Reach 
newspaper  equipment  buyers  where  equipment  makes  headlines  ...  in  the  pages  of  Editor 
&  Publisher. 


Editor  &  Publisher 


11  West  19th  Street 


New  York,  N.Y.  10011 


Diversification 

(Continued  from  page  18) 


look  like  a  disguised  tv  station,  but  it’s 
not,”  he  added. 

That  essentially  was  the  newspaper 
industry’s  disastrous  experience  with 
videotex,  a  venture  that  seemed  to  be 
a  perfect  fit.  Videotex  was,  after  all, 
widely  viewed  as  a  potential 
competitor  —  possibly  even,  some 
said,  a  potential  replacement  —  for 
the  daily  newspaper  and  its  advertis¬ 
ing.  And  videotex  was  an  informa¬ 
tion-based  service. 

However,  the  videotex  ventures 
launched  by  newspaper  companies 
stumbled  badly.  Times  Mirror  closed 
its  Gateway  system  in  1985  after  fail¬ 
ing  to  attract  great  numbers  of  sub¬ 
scribers.  This  March,  Knight-Ridder 
Newspapers  Inc.  shut  down  its  south 
Florida  Viewtron  system  after 
spending  some  $50  million. 

Generally,  newspaper  executives 
say  that  videotex  was  a  valuable  —  if 
expensive  —  lesson. 

“We  all  benefited  from  studying 
videotex  and  experimenting  with  (the 
systems),”  said  John  W.  Madigan, 
executive  vice  president  of  the  Tri¬ 
bune  Co. 

And  in  an  interview  earlier  this 
year,  Knight-Ridder  chairman  and 
chief  executive  officer  Alvah  H. 
Chapman  Jr.  said  he  expected  the 
company  had  not  written  videotex  off 
completely,  but  that  any  further 
involvement  would  be  approached 
cautiously. 

Caution,  in  fact,  has  become  a 
byword  of  big  newspaper  companies. 

“I  think  basically  we’re  open  to 
(any  area),”  one  executive  said. 
“What  makes  us  a  little  wary,  though, 
if  we’re  going  into  new  areas  are  two 
things.  One,  (we  worry  that)  we  don’t 
have  direct  management  potential  to 
take  over.  And  two,  there  is  the  ‘grass 
is  greener’  syndrome.” 

“We  like  the  businesses  we’re  in 
and  we  don’t  have  any  plans  to  do 
anything  different  that  we  can  see  at 
this  point,”  Tribune  Co.’s  Madigan 
said,  making  a  point  repeated  by 
executives  at  several  big  media  com¬ 
panies. 

For  Tribune  Co.  that  has  meant 
getting  out  of  the  cable  tv  business 
and  concentrating  on  newspapers  and 
broadcasting.  The  company’s 
December  1985  S5 10-million  pur¬ 
chase  of  KTLA-tv  in  Los  Angeles, 
which  also  required  the  sale  of  the  Los 
Angeles  Daily  News,  was  a  big  factor 
in  that  decision. 

“It  would  have  been  different  if  we 
had  a  major  presence  in  cable,  but  we 
were  still  a  minimal  factor  in  that  busi¬ 
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ness,”  Madigan  said.  “When  we 
were  faced  with  divestiture,  we 
(decided)  to  divest  of  the  entire 
thing.” 

Not  all  divestitures,  however,  sig¬ 
nal  a  change  in  philosophy,  some 
executives  warn. 

Scripps  Howard,  for  instance, 
announced  (Nov.  18)  that  it  would  sell 
Berkley  Small,  the  big  newspaper 
vending  machine  maker,  to  Medart 
Companies,  a  Lake  Forest,  Ill. -based 
newspaper  publisher  and  manufac¬ 
turer. 

Medart  chairman  and  chief  execu¬ 
tive  officer  William  H.  Rentschler 
said  the  purchase  makes  good  sense, 
particularly  because  his  firm  already 
makes  a  newspaper  vending  product, 
NewsVendOne.  And  Scripps, 
Rentschler  added,  is  not  really  a  man¬ 
ufacturing  company. 

However,  Scripps  senior  vice 
president  of  corporate  development, 
Gil  Champagne,  said  the  Berkley 
Small  sale  is  not  part  of  a  retrench¬ 
ment  or  change  in  philosophy. 

“I  don’t  want  to  rule  out  any¬ 
thing,”  Champagne  said  of  possible 
future  acquisitions.  “In  essence,  I 
think  (expansion)  is  basically  going  to 
be  in  those  industries  we  know.” 

And  indeed  newspaper  companies 
have  shown  a  willingness  even 
recently  to  expand  into  untraditional 
businesses. 

Washington  Post  Co.,  for  example, 
has  purchased  cellular  phone  system 
franchises  in  several  areas. 

And  despite  the  Times  Mirror’s 
shedding  of  much  of  its  extensive 
papermaking  and  timberland  proper¬ 
ties,  big  newspaper  companies  have 
generally  stayed  in  the  newsprint 
business  —  even  though  it  has  been  a 
soft  one  for  three  years  now. 

“As  far  as  newspapers  go, 
publishers  continue  to  have  a  great 
interest  in  having  a  captive  newsprint 
source,”  said  Will  Miecse,  editor  of 
Paper  Trade  Journal,  the  industry 
publication. 

“We  like  our  position  in  newsprint 
very  well,”  Tribune  Co.’s  Madigan 
said.  “It’s  a  different  business  obvi¬ 
ously  (than  communications).  (But) 
we  are  in  newsprint  because  we  need 
a  guaranteed,  cost-effective  source 
for  our  newsprint.” 

Tribune  Co.  now  owns  two  mills, 
the  Ontario  Paper  Co.  Ltd.  and  shares 
in  a  Canadian  power  company  and 
sawmill.  It  has  also,  however, 
announced  that  it  will  shutter  a  sul¬ 
phite  pulp  mill  at  the  end  of  the  year, 
and  will  close  a  related  chemicals 
business  unless  a  buyer  can  be  found. 

Above  all,  it  seems,  media  compa¬ 
nies  will  be  paying  most  attention  to 
businesses  that  brought  them  success 
in  the  first  place.  And  for  good  rea¬ 


son,  industry  leaders  say. 

“There’s  no  question  that  news¬ 
papers  and  broadcasting  are  very 
good  businesses,”  Tribune  Co.’s 
Madigan  said.  “The  multiples  for 
these  kind  of  properties  probably 
exceed  any  other  business.” 


Profits  siow 

(Continued  from  page  44) 


In  terms  of  the  percentage  point 
change  in  profit  margins  over  the 
1981-1985  period,  however,  the 
Washington  Post  Co.  led  the  way  with 
the  addition  of  12.2  points.  Cowles 
Media  was  second  with  a  10.9  percen¬ 
tage  point  improvement,  while  the 
New  York  Times  Co.  added  8.9  per¬ 
centage  points  to  its  newspaper  oper¬ 
ating  profit  margins. 

But  in  cash  flow,  Thomson  was  the 
1985  leader  in  terms  of  margins  at 
36.2%;  followed  by  Gray  at  32.1%, 
and  Dow  Jones  at  31.2%. 

Over  the  five-year  period,  Berk¬ 
shire  Hathaway  was  first  after  having 
added  28.3  percentage  points  to  its 
cash  flow  margins.  Washington  Post 
Co.  was  second  with  an  11.5  point 
improvement  in  its  cash  flow  margins, 
while  Cowles  was  a  close  third. 

As  for  return  on  assets.  Tribune 
Swab  Fox,  publisher  of  the  Tidsa  Tri¬ 
bune,  had  the  highest  performance  in 
1985  with  a  1 1 1 .3%  return.  The  Jour¬ 
nal  Co.,  publisher  of  the  Milwaukee 
Journal  and  Sentinel,  was  second 
with  an  81.8%  return  on  assets  in 
1985.  Gray  was  third  with  a  63.9% 
return. 

As  for  cash  flow  return  on  assets. 
Tribune  Swab  Fox  was  also  the  indus¬ 
try  leader  at  1 18.3%;  followed  by  the 
Journal  Co.  at  87.5%,  and  Gray  at 
75%. 


Freedom  House 

(Continued  from  page  42) 


second  journalist  killed  in  Chile  last 
year. 

The  government  of  Paraguay, 
where  ABC  Color  has  been  shut  down 
for  several  years,  continued  to  attack 
the  media,  including  beating  and  jail¬ 
ing  journalists.  Freedom  House 
stated. 

While  the  Egyptian  government 
last  year  experimented  with  giving  the 
opposition  press  greater  latitude,  the 
Israeli  government  “continued  to 
censor  and  expel  Arab  journalists  in 
the  occupied  territories  and  shut  three 
papers  in  East  Jerusalem.”  Kuwait, 
in  the  meantime,  passed  new  laws 
which  “dramatically  reduced  press 
freedom  and  political  rights.” 
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A  difficult  year  for  national  advertising 

Newspaper  and  agency  exec,  ad  rep  discuss  ways  to  bolster  business 


By  Debra  Gersh 

For  anyone  involved  in  national 
advertising  it  has  been  a  difficult  year, 
said  Steve  Seraita,  vice  president¬ 
marketing  director  for  Branham 
Newspaper  Sales. 

Seraita  cited  such  things  as  the 
threat  of  tobacco  advertising  prohibi¬ 
tion,  merger-mania  among  corpora¬ 
tions,  the  surge  in  pre-print  advertis¬ 
ing  depleting  ROP  shares,  and  the 
national/retail  rate  differential,  which 
at  an  average  64%  may  mean  news¬ 
papers  are  pricing  themselves  out  of 
the  market. 

There  have  been  also  been  some 
good  trends,  he  noted,  citing  adver¬ 
tising  by  financial  institutions,  com¬ 
puters  and  high  technology  compa¬ 
nies,  as  well  as  the  difficulties  facing 
magazines  and  television  and  the 
response  of  newspapers  to  meet 
advertisers’  needs  with  SAUs,  syndi¬ 
cated  research  and  standard  billing. 


Newspapers  have  always  been  con¬ 
sidered  a  good  retail  advertising 
medium;  now  they  have  to  convince 
national  advertisers  of  the  image 
advertising  that  can  be  done  in  news¬ 
papers,  Seraita  said. 

Speaking  on  a  panel  at  the  News¬ 
paper  Research  Council  fall  confer¬ 
ence  in  Boston  moderated  by  Seraita, 
Delta  Airlines’  advertising  manager 
Wayne  Soph  presented  the  adver¬ 
tiser’s  view  of  national  adver¬ 
tising  in  newspapers. 

Deregulation  has  had  the  greatest 
impact  on  the  airline  industry  since 
Wilbur  and  Orville  Wright  took  their 
first  flight.  Soph  said.  The  industry 
has  faced  changes  as  an  advertiser 
and  as  a  retailer,  he  said. 

One  change  has  been  airlines’ 
newly  found  freedom  of  entry  and  exit 
in  a  market.  Before  deregulation,  an 
airline  had  to  apply  for  a  new  route, 
which  had  to  be  approved  by  a  judge 
and  could  take  a  very  long  time.  Now, 


except  at  controlled  airports,  an  air¬ 
line  can  fly  anywhere  any  time  it 
wants  to. 

Airlines  have  also  found  freedom  of 
pricing  since  deregulation.  Soph  Con¬ 
tinued.  Before  then,  an  airline  had  to 
apply  90  days  prior  to  a  rate  change 
and  the  information  was  passed  to  its 
competitors,  so  all  tended  to  change 
rates  at  about  the  same  time.  Now  — 
although  there  may  seem  to  be  no 
rhyme  nor  reason  for  rate  changes, 
there  are  —  an  airline  does  not  have 
to  tell  anyone  about  rate  restructuring 
until  it  puts  out  an  announcement. 

The  use  of  automation  as  a  com¬ 
petitive  tool  is  also  a  new  trend  among 
airlines,  which  use  the  information  to 
keep  track  of  their  best  customers,  for 
easy  travel  agent  service,  for  frequent 
flyer/VIP  clubs,  to  know  the  competi¬ 
tion’s  best  customers  and  for  direct 
mail  campaigns.  Soph  said. 

There  have  also  been  changes  in 
(Continued  on  page  48) 


Gannett  Fellowships  in 
Asian  Studies  for  Journalists 

University  of  Hawaii 

1987-88  ACADEMIC  YEAR 

OPPORTUNITY  for  up  to  six  American  journalists,  preferrably  mid-career, 
to  broaden  their  knowledge  of  Asia  through  an  academic  year  of  Asian 
studies  at  University  of  Hawaii-Manoa. 

COMMENCING  August  15,  1987.  Concluding  May  31,  1988.  Partially 
funded  trip  to  Asia  follows. 

FINANCIAL  SUPPORT;  Stipend  $16,000.  Tuition  and  fees.  Economy 
round  trip  to  Hawaii  from  continental  U.S.  or  comparable  air  fare  costs. 
Portion  of  travel  costs  for  Asia  trip. 

PROGRAM  includes  area  and  language  study  focused  on  a  country  or 
region  of  Asia.  Some  400  courses  with  Asia-related  content  are  taught  at 
University  of  Hawaii. 

DEADLINE:  March  1.  1987. 

ADDRESS  for  application  forms:  Gannett  Fellowship  Committee,  Center 
for  Asian  and  Pacific  Studies,  University  of  Hawaii,  1890  East- West  Road, 
Honolulu,  Hawaii  96822. 
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National  ads 
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advertising  and  marketing  by  the  air¬ 
lines,  he  said,  noting  that  restrictions 
on  promotions  have  been  lifted  since 
deregulation. 

The  airline  industry  went  from  a 
semi-quasi-utility  to  an  open,  free¬ 
wheeling,  driving  market  that  has  the 
same  problems  of  any  retailer.  Soph 
said,  noting  that  the  airline  uses  a  two- 
tiered  marketing  plan  that  is  service- 
sensitive  and  time-sensitive. 

In  1985,  Delta  Airlines  was  the  20th 
largest  national  advertiser  in  news¬ 
papers,  and  Soph  said  the  company 
has  no  plans  to  change  that  as  new's- 
papers  provide  a  broad  market  reach, 
especially  to  businessmen  who  do  a 
lot  of  traveling;  travel  sections  reach 
people  when  they  are  ready  to  take  a 
trip,  and  newspapers  have  improved 
research. 


newspapers  last  year. 

Cohen  suggested  reevaluating  the 
role  of  newspaper  representatives, 
who  he  said  have  no  qualms  about 
handling  retail  advertising  but  are 
sometimes  not  empowered  or  forbid¬ 
den  to  handle  retail.  He  urged  news¬ 
papers  to  include  the  retail  function 
for  their  rep  firms,  and  noted  that 
Branham  has  signed  an  agreement 
with  its  newspapers  to  do  so. 

At  one  time,  Cohen  continued, 
agency  people  at  DDB  Needham 
spent  all  their  time  on  national  adver¬ 
tising.  Now  that  time  is  divided,  with 
national  commanding  about  70%  and 
retail  about  30%  of  their  time. 

What  defines  a  retail  ad  is  needed, 
he  said,  noting  that  an  ad’s  category 
should  be  determined  by  the  ad  and  its 
copy,  not  by  who  and  where  it  was 
placed. 

Regarding  syndicated  research, 
Cohen  said  it  indicates  that  newspa¬ 
pers  are  trying  to  meet  agency  needs, 
as  they  use  this  research,  but  he  said 


Cohen  said  he  and  his  agency  strongiy  support 
newspapers,  placing  some  40,000  insertion  orders 
amounting  to  about  $50  million  in  newspapers  last  year. 


Disadvantages  noted  by  Soph, 
however,  included  the  fact  that  rates 
seem  to  go  up  each  year,  with  adver¬ 
tisers  rather  than  consumers  feeling 
the  brunt  of  increased  costs;  the 
inflexibility  and  lack  of  deadline 
adjustments  allowed  by  some  news¬ 
papers;  and  the  local/national  diffe¬ 
rential,  which  Soph  said  Delta  feels  is 
“a  little  out  of  line,”  as  he  argued 
airline  advertising  cites  local  airports 
and  is  tailored  for  particular  cities,  so 
it  should  be  considered  retail. 

Five  years  ago,  47%  of  Delta’s 
advertising  budget  was  spent  in  news¬ 
papers.  This  year  it  is  30%,  Soph  said, 
adding  that  is  not  a  small  drop. 

“You  have  to  be  innovative  in  your 
approach  to  the  demographics  we 
need”  and  be  willing  to  experiment. 
Soph  said.  He  suggested  shorter 
closing  dates,  and  said  he  would  like 
to  see  a  rate  card  structure  similar  to 
that  of  broadcast,  where  deals  can  be 
cut  for  volume  advertising. 

Jack  Cohen,  vice  president-direc¬ 
tor  newspaper/outdoor  media  buying 
at  DDB  Needham  Worldwide,  pre¬ 
sented  the  agency  view  of  national 
advertising. 

Cohen  said  he  and  his  agency 
strongly  support  newspapers,  placing 
some  40,000  insertion  orders 
amounting  to  about  $50  million  in 


he  is  concerned  about  the  Simmons- 
Scarborough  breakup  and  hopes  it  is 
not  a  step  backward. 

In  the  past  several  months,  news¬ 
papers  have  been  more  cooperative 
with  SAUs  and  positioning,  Cohen 
said,  noting  that  the  agency  has  also 
tried  to  cooperate  by  giving  the 
papers  a  week  to  run  an  ad. 

Cohen  also  suggested  that  news¬ 
papers  increase  their  allocation  of  up¬ 
front  pages  for  national  advertising 
and  use  same  positioning  in  network 
buys.  Agencies  are  open  to  experi¬ 
menting  with  positioning,  but  he  said 
it  has  not  been  done. 

Those  newspapers  that  are  flexible 
with  closing  dates  have  an  advantage, 
he  continued,  noting  that  agencies 
would  like  the  flexibility  of  being  able 
to  make  changes  closer  to  the  publica¬ 
tion  date. 

And  agencies  have  had  some  prob¬ 
lems  with  billing,  Cohen  added,  as 
some  bills  have  come  in  that  do  not 
identify  the  agency’s  client.  He  also 
said  he  wishes  that,  if  there  are 
problems  with  billing,  the  advertis¬ 
ing  department  would  handle  them, 
not  the  credit  department,  which 
may  threaten  to  pull  an  ad. 

ROP  color  is  improving,  Cohen 
continued,  but  in  order  for  the  Four 
Color  Newspaper  Network  to  be  suc¬ 


cessful  it  must  fill  in  the  gaps  of  major 
market  newspapers  that  do  not  belong 
to  it. 

“The  problems  are  many,  but 
they’re  certainly  not  insurmount¬ 
able,”  Cohen  concluded,  adding 
that  it  is  possible  for  newspapers 
to  recapture  the  share  of  national 
they  used  to  enjoy. 

Presenting  the  newspaper’s  view 
Jerome  (Jerry)  Tillis,  president  of  the 
Detroit  Free  Press  and  chair  of  the 
Future  of  Advertising’s  task  force  on 
pricing  and  positioning,  said  that  the 
mandates  of  newspaper  research  and 
promotion  operations  are  broader 
than  any  narrowly  defined  job 
description. 

Tillis  said  that  he  thinks  dramatic 
growth  for  newspapers  will  come  in 
national  advertising,  which  is  getting 
less  lip  service  and  more  action. 

He  noted  that  this  action  is  exem¬ 
plified  by  the  FOA  committees, 
which  sat  down  and  acknowledged 
problems  faced  by  the  industry. 

Tillis’  task  force  on  pricing  is  diffi¬ 
cult  to  talk  about,  he  said,  noting  that 
any  decision  on  pricing  has  to  be 
made  on  an  individual  basis  —  not 
only  for  legal  reasons,  but  also 
because  it  is  good  business  practice. 

While  the  committee  did  not  set  out 
to  study  specifically  one  area  of  pric¬ 
ing,  Tillis  said  it  gravitated  toward 
national,  because  that’s  where  the 
money  is  —  a  $50-billion  pool,  where 
money  not  spent  on  producing  a  tele¬ 
vision  commercial,  for  example,  can 
potentially  go  to  newspapers. 

The  problem  is  not  only  the  rate 
differential,  he  continued,  but  also  the 
fact  that  within  higher  circulations, 
the  more  national  space  bought,  the 
higher  the  differential  can  be. 

The  industry  needs  to  look  at  its 
national  rate  structure,  Tillis  said. 

He  suggested  uniform  rate  brackets 
that  go  from  open  to  25,000  inches, 
with  14  rate  breaks  and  open  or  more, 
to  enable  national  advertisers  to  enter 
the  rate  structure. 

Tillis  also  said  that  newspapers 
should  look  at  the  concept  of  repeats, 
where  it  is  possible  to  average  down. 
This  is  a  business  with  relatively  low 
incremental  costs,  he  noted. 

Individual  newspapers  should  also 
look  at  the  distribution  of  national 
advertising  and  then  at  their  own  busi¬ 
ness,  he  said.  In  addition,  Tillis  sug¬ 
gested  introductory  rates  for  new 
advertisers.  Although  it  raises  the 
question  of  fairness  to  existing 
accounts,  it  is  done  in  circulation  and 
is  not  unheard  of  in  business. 

In  further  comments,  Cohen  noted 
that  if  a  single  newspaper  goes  to  a 
single  rate  structure,  it’s  not  going  to 
gain.  The  effort  has  to  be  made  by  the 
entire  medium. 
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Moderate  growth 

(Continued  from  page  15) 


press  plates  for  offset,  flexo  and  let¬ 
terpresses. 

John  M.  O’Brien,  vice  president 
and  controller  of  the  New  York  Times, 
agreed  with  Keeley’s  prediction 
about  the  announced  newsprint  price 
hikes  for  January  and  he  told  analysts 
that  publishers  should  flat-out 
“expect”  a  second  6.5%  price  hike  in 
the  fourth  quarter. 

“The  (newsprint)  market  is  clearly 
tightening,”  he  stated,  commenting 
that  further  discounting  is  also 
unlikely.  “The  discount  structure  will 
not  go  deeper,”  he  stated. 

O’Brien  said  ad  rate  increases  for 
1987  should  be  in  the  5%  to  8%  range. 
As  for  ad  volume,  he  said  the  gainers 
in  1986  will  “keep  going”  this  year, 
while  those  newspapers  suffering 
declines  will  continue  to  have  prob¬ 
lems  this  year. 

Overall,  he  predicted  retail  spend¬ 
ing  by  consumers  will  rise  in  the  sec¬ 
ond  half  of  the  year  as  a  result  of  the 
tax  cut  and  that  will  result  in  retail 
advertising  volume  picking  up  as 
well.  For  the  full  year,  retail  volume 
should  show  a  1%  to  2%  gain,  he  said. 

Pretax  profits  for  the  newspaper 
industry  should  increase  in  the  8%  to 
10%  range,  O’Brien  remarked. 

Staff  cuts  in  the  composing  room 
will  continue  in  1987  as  more  news¬ 
papers  turn  to  pagination,  O’Brien 
said.  However,  he  believes  1987  will 
also  see  more  newspapers  cutting 
their  “white  collar  staffs.” 

Keeley  added  that  cuts  in  the  com¬ 
posing  room  due  to  pagination  are 
likely  to  be  offset  by  an  equal  number 
of  hires  in  the  editorial  department  as 
the  new  technology  causes  newsroom 
functions  “to  expand.” 

The  mailroom  was  another  area 
where  the  forecasters  said  significant 
reductions  were  expected  in  1987, 
especially  as  newspapers  begin  phas¬ 
ing  in  new  technology. 

They  also  believed  that  as  new 
postal  regulations  forced  newspapers 
to  stop  using  second-class  mail  for 
delivering  their  total-market-cover- 
age  products,  they  would  “move  to 
alternate  delivery  systems”  for  TMC 
delivery  instead  of  returning  to  cost¬ 
lier  third-class  mail. 


Benefit  from  roast 

Six  Chicago  youth  organizations 
shared  $90,000  raised  at  a  roast 
“honoring”  Chicago  Tribune  colum¬ 
nist  George  Lazarus  in  recognition  of 
his  25  years  as  a  marketing  columnist. 


Editor  suspended 
in  famiiy  dispute 

Clement  C.  Costello,  editor  for  30 
years  of  the  Lowell  (Mass.)  Sun,  was 
suspended  indefinitely  by  the  board 
of  directors  after  saying  he  intended 
to  sell  his  50%  interest  in  the  family- 
owned  newspaper. 

Executive  editor  John  H.  Costello 
Jr.  and  managing  editor  Kendall  M. 
Wallace  took  over  Clement  Costello’s 
responsibilities. 

John  H.  Costello  Sr.,  Clement’s 
brother  who  owns  the  other  50%  of 
the  Sun,  recently  told  employees  that 
the  newspaper’s  108-year  history  of 
family  ownership  would  continue. 

The  dispute  with  Clement  Costello 
centered  on  his  “refusal  to  let  the 
editorial  board  edit  his  copy,”  said 
James  O’Hearn,  treasurer  and  gen¬ 
eral  manager. 

Under  company  bylaws,  O’Hearn 
continued,  Clement  Costello  must 
offer  his  stock  at  a  set  price  to  the 
company.  If  they  do  not  accept,  an 
arbitration  procedure  will  then  deter¬ 
mine  a  “fair  price”  for  the  shares  and 
the  board  will  have  30  days  to  decide 
to  accept  or  reject  it. 

“It  is  this  company’s  intention  to 
buy  back  that  stock  when  a  fair  price 


is  set,”  O’Hearn  stated.  “The  com¬ 
pany  does  have  the  financing  for  the 
buy-back.” 

Milwaukee  papers 
may  get  new 
corporate  name 

Directors  of  the  Journal  Co.,  own¬ 
ers  of  the  Milwaukee  Journal  and 
Sentinel,  have  recommended  chang¬ 
ing  the  company’s  name  to  Journal 
Communications. 

The  new  name,  the  board  said, 
would  reflect  the  company’s  diversi¬ 
fied  holdings  which  include  television 
and  radio  stations,  a  commercial 
printing  company,  a  satellite  and 
microwave  carrier,  a  group  of  week¬ 
lies  and  a  shopper’s  publisher  and  a 
producer  of  educational  materials. 

The  board  also  recommended 
changing  the  name  of  the  subsidiary 
that  publishes  the  two  Milwaukee 
dailies  from  Newspapers  Inc.  to  Jour- 
nal-Sentinal  Inc. 

The  name  changes  were  to  be  voted 
on  by  shareholders  at  a  Dec.  30  meet¬ 
ing,  with  a  two-thirds  vote  of  com¬ 
pany  shares  required  for  passage. 


33  NEWSPAPERS 

Why  do  more  U.S.  newspapers  use  VU /TEXT'S 
eleotronic  library  service  than  all  other  services 
combined?  With  our  stand-alone  and  service 
bureau  options,  we  provide  a  complete, 
cost-efficient  solution  for  all  newspapers, 
regardless  of  size. 

To  find  out  more,  call  Joe  DiMarino 
800-256-8060.  in  PA  (215)  574-4400. 

VU/TEXT 


A  Knight-Ridder  Company 

325  Chestnut  Street,  1300  Mall  Building 
Philadelphia,  PA  19106 
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New  UPl  owners,  minority  partner  Joe  Russo  (left)  and  majority  partner 
Mario  Vazquez  Rono,  were  all  smiles  after  signing  the  agreement  to  purchase 
the  financially  troubled  wire  service  earlier  this  year. 


Review 

(Continued  from  page  13) 


Mirror’s  Long  Island  (N.Y.)  News- 
day. 

And  one  week  after  the  sale  became 
final,  109  full-time  employees  on  the 
editorial  and  business  sides  were  fired 
or  given  early  retirement. 

In  Chicago,  Rupert  Murdoch’s 
quest  to  assemble  a  fourth  television 
network  forced  him  to  sell  the  Chi¬ 
cago  Sun-Times.  The  paper  was 
bought  in  a  $145-million  leveraged 
management  buyout  by  a  group  led  by 
publisher  Robert  E.  Page. 

Page  had  nursed  Murdoch’s  Boston 
Herald  back  to  health  with  bold  head¬ 
lines  and  flamboyant  stories,  but  he 
had  chafed  under  Murdoch’s  similar 
attempts  to  “liven  up’’  the  Chicago 
tabloid. 

When  he  announced  the  purchase 
in  July,  Page  immediately  promised  a 
“more  sober,  serious  look’’  to  the 
paper.  And  while  he  did  that.  Page 
also  demonstrated  that  the  paper  had 
not  lost  its  competitive  spunk.  It  cam¬ 
paigned  furiously  against  a  proposal 
to  house  the  Chicago  library  in  an 
abandoned  department  store,  and  it 
wooed  away  Michael  Sneed,  the  chief 
writer  of  the  rival  Chicago  Tribune's 
highly  popular  “Inc.”  gossip  column. 

Chicago  also  got  a  fourth  daily  — 
the  black-interest  Chicago  Defender 
is  its  third  —  in  April  when  the  Daily 
Market  Digest,  an  afternoon  tabloid 
selling  for  iO<J,  was  launched. 

Shakeups  and  DPI 

In  volatile  1986,  it  wasn’t  just  the 
owners  who  changed  at  newspapers. 
The  year  was  also  characterized  by 
important  internal  changes. 

During  1986,  for  example,  Gan- 
nett’s  Allen  Neuharth  turned  his  chief 
executive  title  over  to  president  John 
J.  Curley.  By  picking  Curley  over 
vice  chairman  and  chief  financial  and 
administrative  officer  Douglas  H. 
McCorkindale,  Gannett  continued  its 
tradition  of  picking  leaders  who  came 
up  on  the  editorial  side  of  the  newspa¬ 
per  business. 

At  the  Boston  Globe,  however,  a 
hand-picked  succession  went  awry. 
On  March  19,  editor  Michael  Jane¬ 
way,  the  former  Atlantic  Monthly 
executive  editor  chosen  by  predeces¬ 
sor  Tom  Winship,  resigned  and  Jack 
Driscoll,  a  28-year  Globe  veteran, 
was  named  as  his  replacement. 

But  the  biggest  shakeups  came  at 
United  Press  International,  which 
spent  yet  another  year  teetering  on 
the  abyss. 

It  wasn’t  supposed  to  be  this  way. 
Instead,  1986  was  supposed  to  be  the 


year  UPl  really  turned  around. 

Optimism  was  certainly  in  the 
spring  air  in  April  when  the  wire  ser¬ 
vice  filed  a  reorganization  plan  in 
U.S.  Bankruptcy  Court  proposing  the 
$41-million  sale  to  New  UPl  Co.,  a 
firm  90%  owned  by  Mexican 
publisher  Mario  Vazquez  Raha  and 
10%  owned  by  Houston  developer 
Joe  E.  Russo.  Though  majority  own¬ 
ers  Douglas  F.  Ruhe  and  William  E. 
Geissler  objected  to  the  plan,  it  was 
approved. 

And  in  June  Vazquez  became  the 
new  owner  with  a  $29-million  down 
payment. 

Brushing  off  critics  who  said  he  had 
political  aspirations,  the  El  Sol 
publisher  talked  of  hiring  25  new 
reporters  and  of  opening  new 
bureaus. 

But  Vazquez  had  barely  settled  in 
his  new  office  when  turbulence  again 
overtook  UPl.  First,  there  was  the 
July  11  resignation  of  Luis  G. 
Nogales,  the  respected  chairman  and 
chief  executive  who  had  put  together 
the  reorganization  plan.  In  August, 
Maxwell  McCrohon  was  named 
president  and  chief  executive  officer. 

But  by  early  November, 
McCrohon  —  the  fifth  UPl  president 
since  September  1984  —  had  himself 
resigned,  replaced  by  Milton  Benja¬ 
min.  Popular  managing  editor  Ron 
Cohen  was  fired  in  the  shakeup. 

On  Nov.  24,  editor-in-chief  Mal¬ 
colm  “Mike”  Hughes  submitted  his 
own  resignation,  saying  the  decision 
was  prompted  by  Benjamin’s  state¬ 
ment  to  him  that  he  would  be  given 
another  job  and  replaced  by  a 
“name”  editor-in-chief.  At  the  same 
time,  Benjamin  began  talks  to  rehire 


Cohen.  They  went  nowhere  and 
Cohen  eventually  took  a  position  at 
Gannett  News  Service. 

While  this  palace  intrigue  raged  on, 
UPl’s  subscribers  were  clearly  get¬ 
ting  restless.  Complaints  that  report¬ 
ing  quality  had  dropped  were  becom¬ 
ing  frequent. 

The  list  of  newspapers  dropping 
UPl  began  to  grow  alarmingly.  The 
Dallas  Times  Herald,  Denver  Post, 
Hartford  Courant,  and  the  Star-Led¬ 
ger  of  Newark,  N.J.,  all  dropped  the 
service. 

The  most  crushing  psychological 
blow  came  when  the  New  York  Times 
announced  in  October  it  would  not 
renew  its  UPl  contract.  That 
announcement  was  followed  just  a 
few  weeks  later  by  a  similar  decision 
from  the  New  York  Daily  News. 

Those  cancellations  cost  the  ser¬ 
vice  about  $4  million.  Combined  with 
other  losses,  Vazquez  said,  the  wire 
service  was  annually  losing  $12  mil¬ 
lion  more  than  he  had  anticipated. 

If  UPl’s  journalists  sometimes  felt 
beleaguered  working  in  this  uncer¬ 
tainty,  that  feeling  was  shared  from 
time  to  time  during  1986  by  their 
newspaper  colleagues. 

There  was  plenty  of  press-bashing 
in  1986,  but  as  befits  that  schizo¬ 
phrenic  year,  there  were  also  a  sur¬ 
prising  number  of  comforting  devel¬ 
opments. 

First,  the  good  news. 

A  Gallup  poll  sponsored  by  the 
Times  Mirror  Co.  found  widespread 
support  for  the  press. 

“There  is  no  credibility  problem  for 
the  media,”  the  poll  flatly  declared. 
In  one  finding,  for  example,  86%  of 
those  polled  rated  their  local  newspa- 
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per  favorably. 

Another  thing  that  improved  the 
working  climate  for  journalists  was 
that  newspaper  people  seemed  to  be 
beating  up  on  themselves  less.  Jour¬ 
nalistic  anguish  about  “credibility” 
continued,  but  it  was  far  from  fashion¬ 
able. 

News  organizations  “panicked” 
over  credibility  concerns,  Washing¬ 
ton  Post  editor  Ben  Bradlee  said. 
Public  opinion  polls,  he  added,  were 
largely  “wasted  money.” 

Newspapers  and  industry  organiza¬ 
tions  were  also  lauded  throughout  the 
year  for  their  work  to  combat  illiter¬ 
acy. 

But  there  was  bad  news,  too. 

For  while  the  Reagan  White  House 
ended  the  year  still  “twisting  slowly, 
slowly  in  the  wind”  —  as  the  tamous 
Watergate-era  quote  had  it  —  the  fact 
remained  that  during  1986  the  Reagan 
administration  was  more  hostile  than 
ever  to  the  press. 

Reagan  himself  blamed  the  press 
publicly  for  the  Iranian/contra  scan¬ 
dal,  telling  Time  magazine’s  Hugh 
Sidey,  “This  whole  thing  boils  down 
to  a  great  irresponsibility  on  the  part 
of  the  press.” 

Earlier  in  the  year,  the  Reagan 
administration  had  used  the  Wall 
Street  Journal  as  part  of  a  “disinfor¬ 
mation  campaign”  to  float  the  possi¬ 
bility  of  a  new  attack  on  Libyan  leader 
Moammar  Gadhafi.  A  memo  outlin¬ 
ing  the  campaign  was  revealed  in  a 
Washington  Post  story  Oct.  4.  State 
Department  spokesman  Marvin 
Kalb,  a  former  journalist,  resigned 
four  days  after  the  memo  was  pub¬ 
lished. 

Reagan  also  irked  the  press  with  his 
nomination  of  Antonin  Scalia  as  a 
Supreme  Court  justice,  and  his  eleva¬ 
tion  of  Justice  William  Rehnquist  to 
chiefjustice.  The  two  were  confirmed 
despite  complaints  by  the  Society  of 
Professional  Journalists,  Sigma  Delta 
Chi  that  they  had  ruled  “consistently” 
against  the  press  in  First  Amendment 
cases. 

War  of  nerves 

It  wasn’t  just  the  White  House  that 
worked  poorly  with  the  press  during 
1986.  One  of  the  worst  offenders, 
according  to  journalists,  was  NASA, 
the  space  agency. 

After  space  shuttle  Challenger 
exploded  Jan.  28,  NASA  seized  6C' 
press  cameras,  including  those  of  the 
New  York  Times,  UPI  and  AP. 

Relations  worsened  during  the  long 
search  for  remains  of  the  astronauts 
during  the  winter  and  spring.  NASA 
tried  to  throw  a  complete  blackout 
over  those  efforts,  and  news  organi¬ 
zations  responded  with  an  array  of 
eavesdropping  devices,  radio  moni¬ 
tors  and  electronic  eyes.  The  two 


sides  resembled  nothing  so  much  as 
enemy  nations  trying  to  observe  each 
other’s  war  game. 

At  times  during  1986  even  mayors 
joined  in  the  press-bashing.  Cleve¬ 
land  Mayor  George  V.  Voinovich 
blamed  the  Cleveland  Plain  Dealer 
for  the  poor  attendance  at  an  Indians 
baseball  game.  (As  it  happened,  the 
Indians  suddenly  caught  fire  during 
the  season,  ending  with  a  winning 
record  and  attendance  over  I  million.) 

St.  Louis  Mayor  Vincent 
Schoemehl  banned  St.  Louis  Post- 
Dispatch  reporters  from  his  press 
conferences  for  a  time  when  the 
newspaper  ran  a  series  on  his  cam¬ 
paign  contributions. 

Reporting  &  deporting 

The  United  States  was  even  more 
hostile  at  times  to  foreign  journalists. 

In  October,  the  government  denied 
entry  to  Colombian  journalist  Patricia 
Lara,  who  had  been  invited  to  attend 
a  Columbia  University  journalism 
awards  ceremony. 

Lara  was  held  four  days  before 
being  expelled. 

With  criticism  from  U.S.  news 
organizations  raging,  Elliot  Abrams, 
assistant  secretary  of  state  for  inter- 
American  affairs,  appeared  on  the 
“60  Minutes”  tv  program  and 
asserted  that  Lara  was  a  member  of 


the  M-19  terrorist  group.  Lara  vigor¬ 
ously  denied  the  unsupported  accusa¬ 
tion. 

Just  a  few  days  later,  the  govern¬ 
ment  also  denied  entry  to  another 
Colombian  journalist,  Olga  Behar, 
who  was  held  for  a  day  before  being 
expelled.  No  reason  for  the  action 
was  given. 

Not  that  foreign  governments  were 
much  better. 

New  York  Times  Peking  bureau 
chief  John  F.  Burns  was  seized  as  he 
was  leaving  the  country  and  held  for 
six  days  in  July  because  he  had  taken 
an  unauthorized  motorcycle  trip. 

Work  to  release  AP  Middle  Eastern 
chief  Terry  A.  Anderson  from  his  21 
months  of  captivity  in  Lebanon 
seemed  to  heat  up  in  the  weeks  after 
U.S.  News  &  World  Report's 
reporter  Nicholas  S.  Daniloff  was 
freed  from  his  own  month-long  cap¬ 
tivity  on  spy  charges  in  the  Soviet 
Union.  A  visibly  angry  Anderson 
appeared  on  a  videotape  released  by 
his  captors,  charging  the  government 
had  forgotten  the  Beirut  hostages.  As 
the  year  ended,  however,  Anderson 
still  languished  in  an  unknown  loca¬ 
tion. 

About  the  best  news  for  those  inter¬ 
ested  in  keeping  foreign  reporting  free 
(continued  on  page  66) 
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The  Gleaner  &  )oumal  Publishing  Co., 

has  acquired 

The  Boone  County  Recorder 
The  Kenton  County  Recorder 
The  Campbell  County  Recorder 

from 

The  Boone  County  Recorder,  Inc. 

We  are  pleased  to  have  represented  both  parties 
in  this  transaction  completed  In  December,  1986. 

R.C.  CRISLER  &  CO.,  INC. 

580  WALNUT  STREET  CINCINNATI.  OHIO  45202  (513)381-7775 
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1986 

DAILY 

NEWSPAPER 

SALES 


CALIFORNIA 

Alameda  Times-Star 
8,485 

Kofman  Family  to 
Alameda  Newspapers,  Inc. 
Broker;  Henry  Ansbacher,  Inc. 

Freemont  Argus 

22.000 

Sparks  Nc  vspapers  to 
Alameda  Newspapers,  Inc. 
Broker:  Henry  Ansbacher,  Inc. 

Hayward  Daily  Review 
46,000 

Sparks  Newspapers  to 
Alameda  Newspapers,  Inc. 
Broker:  Henry  Ansbacher,  Inc. 

Livermore-Tri  Valley  Herald 
Sparks  Newspapers  to 
Alameda  Newspapers,  Inc. 
Broker;  Henry  Ansbacher,  Inc. 

COLORADO 

Douglas  County  Daily  News-Press 

6,200  ’ 

Douglas  County  Publishing  Co.  to 
Westward  Communications 
Broker:  Henry  Ansbacher,  Inc. 


Colorado  Springs  Sun 
Oklahoma  Publishing  Company  to 
Freedom  Newspapers 

CONNECTICUT 

New  Haven  Register  and  Journal 
Courier 
90,618 

John  Day  Jackson  Trust  to 
Ingersoll  Publishing  Co. 
Broker:  Henry  Ansbacher,  Inc. 

FLORIDA 

Naples  Daily  News 
28,000 

Miles  Collier  and  Lamar  Gable  to 
Scripps  Howard 

ILLINOIS 

Daily  Southtown  Economist 
15,990 

Purchased  by  Pulitzer  Publishing  Co. 
Broker:  Henry  Ansbacher,  Inc. 

Chicago  Sun  Times 
623,000 

Rupert  Murdoch 

to  a  group  headed  by  Robert  Page 

Rock  Island  Argus 
18,000 

The  Potter  Family  to 
The  Moline  (IL)  Daily  Dispatch 

Illinois  Daily  Gazette 
13,997 

to  Thomson  Newspaper,  Inc. 
Broker:  Henry  Ansbacher,  Inc. 


John  A.  Park,  Jr.  &  Son 


Expertise  and  reliability 
for  owners  selling 
daily  newspapers. 

(919)  782-3131 
Box  17127 
Raleigh,  N.C.  27619 

32  Years  Nation-Wide  Personal  Service 


INDIANA 

Anderson  Herald 

21,000 

Shareholders  of  Anderson  Newspa¬ 
pers,  Inc.  to 
Ingersoll  Publications 

Anderson  Daily  Bulletin 

15.500 

Shareholders  of  Anderson  Newspa¬ 
pers,  Inc.  to 
Ingersoll  Publications 

Bluffton  News-Banner 

5.500 

Swaim  Family 
Broker:  Krehbeil  Bolitho  to 
Witwer  Newspapers 
Consultant:  Lee  Dirks  &  Associates 

Evansville  Courier 
64,000 

Robert  C.  Enlow  Trust  and  minority 
stockholders  to 
Scripps  Howard 

Evansville  Press 

40.500 

Scripps  Howard  to 
Robert  H.  Hartmann 

IOWA 

Ames  Daily  Tribune 
Hollis  J.  Nordyke,  Verle  H.  Burgason 
and  Jack  R.  Nordyke  to 
Michael  G.  Gartner  and  Gary  G.  Ger- 
lach 

Clinton  Herald 

21,000 

to  Donrey  Media 


Le  Mars  Daily  Sentinel 
5,407 

to  Phillips  Media,  Inc.  of  Arkansas 
Broker:  Krehbiel-Bolitho  Newspaper 
Service 


Washington  Evening  Journal 

5,500 

Darwin  K.  Sherman,  Martin  A.  Chebu- 
har,  Leonard  Llewellyn  and  David  R. 
Elder  to 

Inland  Industries,  Inc. 

Broker;  Krehbiel-Bolitho  Newspaper 
Service 


Cherokee  Daily  Times 
Cedar  Rapids  Gazette  Co. 
owned  by  the  Hadky  Family  to 
Edwards  Publications 
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We  Deliver. . . 


“Fou  do  this  every  day,  Lee,  but  when  one  sells 
a  newspaper  for  the  first  and  only  time,  you 
have  to  rely  on  the  integrity  of  your  man.  You 
didn't  disappoint  us.  When  you  call  on  a  pro, 
you  expect  a  professional  job  —  and  we  got  it.” 
—  Timothy  B.  Werner,  Sheboygan  (Wl)  Press, 
30,000  daily,  December  1986 


IMIIIIE  IE»$ 


“Disposing  of  a  50%  interest  in  a  newspaper 
company  is  not  an  easy  assignment.  In 
selecting  you  to  handle  this,  we  were 
confident  that  with  your  brokering 
experience  and  contacts  in  the  newspaper 
community,  you  would  find  a  buyer  at  a  fair 
price.  You  accomplished  the  sale  in  a  sensitive 
and  professional  way.”  —  A.  J.  Kohler, 
Co-Executor,  C.  K.  Wesley  Estate,  Monroe  (MI) 
Evening  News,  26,700  daily,  August  1986 


“We  hesitated  for  weeks  on  whether  to  retain  a 
broker.  Now,  with  the  sale  completed,  I  can 
say  that  we  definitely  made  the  right  decision. 
We  sincerely  appreciate  the  professional  way 
in  which  you  handled  the  offering  and  sale, 
from  the  thorough  preparation  of  a  presentation 
right  up  to  the  closing.”  —  Daniel  A.  Dwelle, 
Athens  (TX)  Daily  Review,  7,300  daily, 

July  1986. 


McCDDK  GH2ET1E 


“We  set  the  price,  and  Lee  Dirks  found  the 
buyer.  Your  background  as  a  media  analyst 
gives  you  a  full  understanding  of  markets  and 
newspaper  properties,  as  well  as  a  personal 
acquaintanceship  with  virtually  all  key  media 
people.  If  we  were  starting  over,  we  would 
again  use  Lee  Dirks  &  Associates.”  — 

Allen  D.  Strunk,  Harry  Allen  Strunk,  and 
Grant  J.  Strunk,  McCook  (NE)  Gazette, 

10,300  daily,  December  1986 


LEE  DIRKS  &  ASSOCIATES 

255  E.  Brown  St,,  Suite  210,  Birmingham,  Mich.  48011 

313-646-4230 


(Continued  from  page  52) 

Spencer  Daily  Reporter 
Cedar  Rapids  Gazette  Co.  to 
Edwards  Publications 

Shenandoah  Evening  Sentinel 
Louise  Tinley  to 
Park  Communications,  Inc. 

KANSAS 

Goodland  Dailv  News 
3,183  ' 

Raymond  McCants  to 
Seaton  Group 

KENTUCKY 

Louisville  Times  and  Louisville 
Courier-Journal 
300,000 

Bingham  Family  to 
Gannett  Co. 

Broker;  Henry  Ansbacher,  Inc. 


MARYLAND 

Baltimore  Sun  and  Evening  Sun 
356,000 

A.  S.  Abell  Co.  to 
Times  Mirror  Co. 

Cumberland  Evening  Times,  Cumber¬ 
land  News  and  Sunday  Times 
97,000 

The  Times  and  Alleghanian  Co.  to 
Lincoln  Publishing  Inc., 

Des  Plaines,  111.  (Thomson  affiliate) 
Broker:  Henry  Ansbacher,  Inc. 

Cambridge  Daily  Banner 
Evening  Post  Publishing  Co.  to 
Independent  Newspapers,  Inc. 
(Joe  Smyth  and  the  Smyth  Foundation) 
Broker:  John  A.  Park,  Jr.,  Raleigh, 
N.C. 


MASSACHUSETTS 

Clinton  Daily  Item 
4,800’ 

William  G.  and  James  C.  Coulter  to 
Worcester  Telegram  &  Gazette,  Inc. 

Greenfield  Recorder 
The  Estate  of  Sarah  C.  Conland  to 
Newspapers  of  New  England 


MICHIGAN 

Monroe  Evening  News 

26,700 

C.K.  Wesley  to 
Gray  Family 

Broker:  Lee  Dirks  &  Associates 


MINNESOTA 

Bemidji  Pioneer 
7,500 

James  G.  Scripps  to 
Park  Communications 

Faribault  Dailv  News 
8,943  ' 

Thomas  Gagnon  to 
James  Huckle 

International  Falls  Daily  Journal 
5,134 

Phillip  S.  Suss  Sr.  to 
Arlin  Albrecht 

Red  Wing  Republican-Eagle 
8,761 

Phillip  S.  Suss  Sr.  to 
Arlin  Albrecht 

Worthington  Daily  Globe 
16,000  ' 

James  L.  Vance,  Owen  Van  Essen  and 
Paul  D.  Gruchow  to 
Gary  Gerlach  and  Michael  Gartner 


MISSISSIPPI 

Biloxi  Sun-Herald 
48,000  Morning 
Columbia  State-Record  Co.  to 
Knight-Ridder  Inc. 

Starkeville  Daily  News 

6.700 

Columbia  State-Record  Co.  to 
Knight-Ridder  Inc. 

West  Point  Daily  Times  Leader 

3.700 

Columbia  State-Record  Co.  to 
Knight-Ridder  Inc. 


MISSOURI 

Maryville  Daily  Forum 
Broker:  Media  Consultants,  Inc. 
Robert  Houk 

Nevada  Daily  Mail  and  Herald 
Broker:  Media  Consultants,  Inc. 
Robert  Houk 

Marshall  Democrat-News 
Broker:  Media  Consultants,  Inc. 
Robert  Houk 

Sedalia  Missouri  Democrat 
14,270 

Dear  Newspapers  to 
Thomson  Newspapers,  Inc. 
Broker:  Henry  Ansbacher  Inc. 


Mexico  Ledger 

12,000 

Robert  M.  White  11  to 

Thomson  Newspapers,  Inc. 
Broker;  Krehbiel-Bolitho  Newspaper 
Service 

Macon  Chronicle-Herald 
3,900 

Donrey  Media  Group  to 

Bill  Hall  and  Frank  Withrow 
Broker;  Krehbiel-Bolitho  Newspaper 
Service 

St.  Louis  Globe-Democrat 
178,594 

Sold  assets  to  Veritas  Corp. 

NEW  JERSEY 

Elizabeth  Journal 
35,000 

Hagadone  Newspapers  to 

Gloucester  County  Times 
Broker:  Henry  Ansbacher,  Inc. 

Paterson  News 
45,000 

Allbritton  Communications  to 
Garden  State  Newspapers,  Inc. 
Broker:  Henry  Ansbacher,  Inc. 

Union  City  Dispatch 
33,000 

Allbritton  Communications  to 
Garden  State  Newspapers,  Inc. 
Broker;  Henry  Ansbacher,  Inc. 


NEW  MEXICO 

Grants  Daily  Beacon 
Barber  Family  to 
Phillips  Media,  Inc.  of  Arkansas 
Broker:  Media  Consultants,  Inc. 
Robert  Houk 


NORTH  CAROLINA 

Asheboro  Courier-Tribune 
Roy  Cox  Jr.  to 
Ingersoll  Publications 
Broker;  John  A.  Park  Jr.  of  Raleigh. 
N.C. 

(Continued  on  page  56) 


Trenton  Times 
63,000 

Allbritton  Communications  to 
Newhouse  (Advance  Publications) 
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$450,000,000 

In  Loans,  Involving  Over  50  Publications, 
Has  Been  Initiated  By  Our  Newspaper  Division 
During  The  Past  12  Months. 


Dallas  Newspapers  Inc. 

Dallas,  TX 

Garden  State  Newspapers  Inc. 
Woodbury,  NJ 


Gloucester  Suburban  Newspaper 
Woodbury,  NJ 
Goodson  Newspaper  Group 
New  York,  NY 

Ohio  Communications  Corp. 
Kettering,  OH 

Raben  Publishing  Company 
Boston,  MA 

Valley  Media  Inc. 

Grand  Rapids,  MI 

Westward  Communications  Inc. 
Dallas,  TX 


Dallas  Times  Herald 

Hamilton  Journal  News 
Ypsilanti  Press 
Big  Spring  Herald 
Marshall  News  Messenger 
Yakima  Herald  Republic 
Del  Rio  News  Herald 
Huntsville  Item 
Patterson  News 
Union  City  Dispatch 
Elizabeth  Daily  Journal 
Blackfoot  Morning  News 

New  Haven  Register 
New  Haven  Journal  Courier 
Beavercreek  Daily  News 

The  Walking  Magazine 

Jenison  Printing  Company 

Douglas  County  Publishing  Co. 


Among  the  publications  involved  were  daily  newspapers, 
weeklies,  shoppers  and  magazines. 


CONTACT: 

George  V.  Lenher,  First  Vice  President,  (401)  278-7852 
Lynn  A.  Nocera,  Vice  President,  (401)  278-8680 
Kevin  M.  Lavalla,  Assistant  Vice  President,  (401)  278-8567. 


HospitalThist 

A  BANK  OF  BOSTON  COMPANY 


Fiospital  Trust  National  Bank,  One  Flospital  Trust  Plaza,  Providence,  RI 02903 


I  Continued  from  page  54) 

OHIO 

Beavercreek  Daily  News 
5,906 

Purchased  by  James  Striplin  Ill,  presi¬ 
dent 

of  Time  Publications  in  Dayton,  Ohio 

Lake  Counts'  Telegraph,  Painesville 
15,300 

Garden  State  Newspapers  Inc.  to 
Horvitz  Newspapers 
Broker:  Henry  Ansbacher  Inc. 

Fairborn  Daily  Herald 
6,858 

James  G.  McMillan  to 
Times  Publications 

Warren  Tribune  Chronicle 
41,000 

Helen  Hart  Hurlbert  to 
Ingersoll  Publications 

East  Canton  Press-News 
3,200 

Purchased  by  Donald  A.  Peterson  and 
George  France 

Sun  Newspapers 
The  Gillett  Group  to 
Sun  Media 

Broker:  Henry  Ansbacher,  Inc. 


OKLAHOMA 

Pryor  Jeffersonian 
Haskell  Gaither  to 
Pryor  Publishing  Co. 

Waurika  News  Democrat 
2,400 

Terry  and  Neysa  Clark  to 
Wimberly  Investments,  Inc. 
Broker:  Bolitho-Krehbiel  Newspaper 
Service 


TV  Listings 
Seniors’  Pages 
Dining/Movie  Directories 
Supported  by  EXTRA  BUSINESS 
sold  by  us  on  an  annual  basis  at 
Premium  Rate.  Free  editorial  matter 
INCLUDING  TV  LISTINGS. 

YOU  NET  YOUR  RATE 

Dickinson  Multi-Media  Services,  Inc. 
Servicing  newspapers  for  over  45  years. 

_  271  Madison  Avenue 

racking  New  York,  NY  10016 

(212)  532-0170  or 

[S.n,lc.».lnc.|  ^  874.7785 


OREGON 

Brownsville  Times 
John  and  Pauline  Roberts 
and  Bob  and  Margaret  Carey  to 
Ralph  and  Jean  Sand 
Broker:  Pacific  Northwest  Newspaper 
Assoc. 


PENNSYLVANIA 

Irvs’in  Standard  Observer 
15,000 

Allbritton  Communications  to 
Richard  Mellon  Scaife 

Waynesburg  Democrat-Messenger  and 
Monongahela  Daily  Herald 
Pioneer  of  Pennsylvania  to 
Washington  (Pa.)  Observer-Reporter 

West  Chester  Daily  News 
38,000 

John  P.  Thomas  and  Lois  Ann  Ziemba 
to  Ingersoll  Publications 


SOUTH  CAROLINA 

The  State  and  Columbia  Record 
115,400 

Columbia-State  Record  Co.  to 
Knight-Ridder  Inc. 

Myrtle  Beach  Sun-News 
26,500 

Columbia-State  Record  Co.  to 
Knight-Ridder  Inc. 

TENNESSEE 

Oak  Ridger 
11,555 

Tom  Hill  and  Mary  Hill  Holton  to 
Stauffer  Communications 
Broker:  Henry  Ansbacher,  Inc. 


TEXAS 

Athens  Daily  Review 
7,300  Evening 
Dwelle  Family  to 
Donrey  Media  Group 
Broker:  Lee  Dirks  &  Associates 

Dallas  Times  Herald 
244,629 

Times  Mirror  Co.  to 
Gloucester  County  Times,  Inc. 


VIRGINIA 

Alexandria  Gazette 
Sing  Tao  International  to 
Peter  C.  Labovitz  and  John  W.  Hanes 


Newport  News  Daily  Press  and  Times 
Herald 
104,000 

Daily  Press  Inc.  to 
Tribune  Co.  of  Chicago 


WASHINGTON 

Tacoma  News  Tribune 
;  104,133 

Kelb'  Family  to 
McClatchy  Newspapers 
Broker:  Henry  Ansbacher,  Inc. 


WISCONSIN 

Sheboygan  Press 
30,000 

Werner  Family  to 
Ingersoll  Publications 
Broker:  Lee  Dirks  &  Associates  (repre¬ 
sented  Werner) 

Broker:  Henry  Ansbacher  (represented 
Ingersoll) 


1986 

NON-DAILY 

NEWSPAPER 

SALES 


ALABAMA 

Brewton  Independent 
Mr.  and  Mrs.  James  G.  Thornton,  Jr. 

to  Boone  Newspapers,  Inc. 
Broker:  Jim  Hall  Media  Services,  Inc. 

Tri-City  Ledger 
2,926 

Mr.  and  Mrs.  James  G.  Thornton,  Jr. 

to  Boone  Newspapers,  Inc. 
Broker:  Jim  Hall  Media  Services,  Inc. 

ARKANSAS 

Carbonate  Chronicle 
to  Arkansas  Valley  Publishing 

Gravette  News  Herald 
1,970 

to  Leland  E.  Turner  and  A1  Kuettner 

Leadville  Herald-Democrat 
to  Arkansas  Valley  Publishing 

CALIFORNIA 

Buena  Park  News 
2,700 

Knight-Ridder  Newspapers  to 
Scripps  Howard 
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Dixon  Tribune 

4,000 

Gordon  Gojkovich  to 

Gibson  Radio  and  Publishing  Co. 

We  cm  put  you 
in  the 

Fountain  Valley  Independent 
Knight-Ridder  Newspapers  to 
Ingersoll  Publications 

Greensheet  Shopper,  Van  Nuys 
Chicago  Tribune  Co.  to 
Harte-Hanks  California  CDM,  Inc. 

RIGHT  PLACE 

Huntington  Beach  Independent 
43,000 

Knight-Ridder  Newspapers  to 
Ingersoll  Publications 

at  the 

DIP  LIT  TUV/ID 

La  Mirada  Lamplighter 

1,200 

Knight-Ridder  Newspapers  to 
Scripps  Howard 

KlbHl  IIML 

for  the 

Lindsey  Gazette 

2,700 

Lorene  L.  Snyder  to 

John  McNall 

Broker:  Krehbiel-Bolitho  Newspaper 
Service 

RIGHT  PRICE. 

Orange  Belt  Advertiser 

Lorene  L.  Snyder  to 

John  McNall 

Whether  you  are  buying  or  selling— in  any  kind  of 
media— we  have  the  contacts  to  put  you  with  the  right 
people  right  away. 

San  Joaquin  Shoppers,  Inc. 
to  Matlock  Communications  Co. 

We  are  national  consultants  and  brokers  whose 
successful  negotiating  skills  give  you  the  results  you 
want  when  you  want  them. 

Senior  Publications 

Ron  Henig  and  Steve  Chanecko  to 
Spectrum,  Inc. 

South  Coast  Shopper,  Orange  Co. 

Mel  Skolnick  to 

Harte-Hanks  California  CDM,  Inc. 

COLORADO 

Independent  Newspapers  of  Littleton 
to  Sentinel  Publishing  Co. 

With  Hare  &  Ford  you  can  be  sure  you  have  the  media 
expertise  you  need  in  Newspaper,  Radio,  Television, 
and  Cable;  Sales,  Pricing,  Profitability;  Buyer/Seller 

Contacts;  Negotiations  and  Closings;  and  Media  Prop¬ 
erty  Appraisals. 

And  you  can  count  on  fast,  efficient  service.  Individu¬ 
alized  to  position  you  for  just  the  right  business  oppor¬ 
tunity  ...  at  just  the  right  time. 

Give  us  a  call. 

City  Edition 

to  Sentinel  Publishing  Co.  of  Denver. 

Elbert  County  News 

Douglas  County  Publishing  Co.  to 
Westward  Communications 

Richard  L.  Hare  Milton  Q.  Ford 

Newspaper  Specialist  Broadcast  Media  Specialist 

62  Black  Walnut  Drive  5050  Poplar  Avenue,  Suite  1135 

Rochester,  NY  14615  Memphis,  TN  38157 

716/621-6873  901/767-7980 

CONNECTICUT 

Connecticut  Business  and  Financial 
Review 

23,000 

to  Keith  McGlade  and  Jay  A.  Shaw 

HARE  FORD 

Newspaper  and  Broadcast  Media  Brokers 
...and  More 

(Continued  on  page  58) 

Call  or  write  today  for  the  new  Hare  &  Ford  brochure. 
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Hartford  Sports  Extra 
30,000 

Glenn  S.  Feldman  to 
Imprint  Inc. 

Lakeville  Journal 

Robert  and  Mary  Lou  Estabrook  to 
Robert  A.  Hatch 

Greenwich  Gazette  and  Suburbanite 
Three  local  families  to 
Associated  Media,  Inc. 

Broker:  Henry  Ansbacher,  Inc. 

Stamford  Mail,  Jewish  Reporter  and  In- 
tercorp 

Three  local  families  to 
Associated  Media,  Inc. 

Broker:  Henry  Ansbacher,  Inc. 

DELAWARE 

Country  Scribe 
Bird  Publishing  Co.  to 
Independent  Newspaper  Inc. 

DISTRICT  OF  COLUMBIA 

Roll  Call 
7,000 

Sidney  Yudain  to 
Arthur  Levitt 


GEORGIA 

Covington  News 
6,600 

Employees  of  the  Covington 
News  to 

Morris  Newspaper  Corp. 

Southern  Israelite 
to  Sun  Publications 
of  Kansas  City,  Mo. 

Springfield  Herald 
4,500 

Julie  and  Larry  Weddle  to 
Morris  Newspaper  Corp. 

IDAHO 

North  Side  News,  Jerome,  Gooding 
County  Leader,  Lincoln  County  Jour¬ 
nal,  Glenns  Ferry  Pilot,  Mountain 
Home  News 

Broker  in  each  case  was  Media  Consul¬ 
tants,  Inc. 

Robert  Houk 

ILLINOIS 

Savanna  Times  Journal 

2,000 

to  Donrey  Media 


Suburban  Newspaper  Group 
Harold  R.  Kirchardt  to 
William  H.  Schroeder 

Worth-Palos  Reporter,  Oak  Lawn  Re¬ 
porter  and  Bridgeview  Reporter 
to  the  Regional  Publishing  Corp. 

INDIANA 

Indiana  Weeklies 
Messenger  Publishing  Co.  to 
Ingersoll  Publications  Co. 
Broker:  Henry  Ansbacher,  Inc. 

IOWA 

Algona  Upper  Des  Moines,  Kossuth 
County  Advance,  North  Iowa  Shopper 
7,000 

Dennis  Waller  to 
Midwest  Newspapers,  Inc. 
owned  by  Michael  Gartner  and  Gary 
Gerlach 

Adventure  Shopper 
Darwin  K.  Sherman,  Martin  A.  Chebu- 
har,  Leonard  Llewellyn  and  David  R. 
Elder  to 

Inland  Industries,  Inc. 

Belmond  Independent 
James  and  Rosie  Gargano  to 
Dirk  and  Lee  van  der  Linden 

Sioux  Center  News 
Wayne  and  Linda  Dominiwski  to 
Warren  and  Barbara  Overiie 
Broker:  John  van  der  Linden 

Alta  Advertiser  and  Storm  Lake  Pilot- 
Tribune  and  Register 
Cedar  Rapids  Gazette  Co. 
owned  by  the  Hadky  Family  to 
Edwards  Publications 

Essex  Independent  and  Weekly  Times, 
Shenandoah 

KANSAS 

Kiowa  County  Signal 
Don  Haxton  to 
Tribune  Publishing  Co. 
(subsidiary  of  Ray  Barnes  Newspa¬ 
pers,  Inc.) 

KENTUCKY 

Boone  County  Recorder,  Kenton 
County  Recorder,  Campbell  County 
Recorder 

Gloria  Bushelman  to 
Gleaner  &  Journal  Publishing  Co. 
Broker:  R.  C.  Crisler 


Henry  County  Local 
5,000’ 

J.  Wirt  Turner,  Jr.  and  Elizabeth 
Sympson  to 

Landmark  Communications,  Inc. 
Broker:  Henry  Ansbacher,  Inc. 

London  Sentinel-Echo,  Russellville 
News-Democrat,  Logan  Leader  and 
Leitchfield  News-Gazette 
31,700 
A1  Smith  to 
Park  Communications 

LOUISIANA 

L’  Observateur 
8,229 

Mr.  and  Mrs.  Joseph  .A.  Lucia,  Jr.  to 
Bogalusa  Daily  News,  a  division  of 
Wick  Communications,  Inc. 
Broker:  Jim  Hall  Media  Services,  Inc. 

Guide  Newspapers,  New  Orleans 
Cox  Enterprises  to 
William  Metcal,  Jr. 

Ouachita  Citizen 

6,000 

W.  B.  Hatten  and  Ms.  Elizabeth  Anne 
Hatten  to 
Robert  E.  Barton 

Broker:  Jim  Hall  Media  Services,  Inc. 

Shopper’s  Guide,  La  Place 
Mr.  and  Mrs.  Joseph  A.  Lucia,  Jr.  to 
Bogalusa  Daily  News,  a  division  of 
Wick  Communications,  Inc. 

MARYLAND 

Baltimore  Messenger,  Towson  Times, 
Owing  Mills  Times,  and  The  Jeffersoni¬ 
an 

110,000 

to  MediaCom,  Inc.  (Susan  Obecht) 

North  Dorchester  Neighbors,  Talbot 
Banner  and  Shoe  Connections 
Evening  Post  Publishing  Co.  to 
Independent  Newspapers,  Inc. 

(Joe  Smyth  and  the  Smyth  Foundation) 
Broker:  John  A.  Park,  Jr.,  Raleigh, 
N.C. 


MASSACHUSETTS 

Belmont  Herald,  Watertown  Sun  and 
Villager  &  Tran. script 
Herald  Printing  and  Publishing  Co.  to 
Century  Newspapers 

Kingston  Independent  Voice 
Purchased  by  Mariner  Newspapers  of 
Marshfield,  Mass. 
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North  Shore  Weeklies 
William  S.  Wasserman  to 
Barry  Paster,  and  investors 


MICHIGAN 

Wayland  Globe  and  Orbit  Shopper 
3,500 

Irvin  P.  and  Helen  Jane  Helmey  to 
Ron  Carlson  and  Nila  Aamoth 
Broker:  Krehbiel-Bolitho  Newspaper 
Service 

New  Buffalo  Times 
2,850 

Lark  Zonka  and  Family  to 
Michael  Miller 

Broker:  Krehbiel-Bolitho  Newspaper 
Service 


Advance  Newspapers 
165,000 

Jenison  Printing  Co.  to 
Valley  media  (headed  by  John  P.  Mor¬ 
gan) 

Consultant:  Mel  Mulder 


MINNESOTA 

Grand  Rapids  Herald-Review 
7,820 

Robert  L.  Allen  and  George  Rossman 
to  James  M.  McGinnis,  Chas.  Johnson 


and  McGinnis  Communications,  Inc. 
Broker:  Krehbiel-Bolitho  Newspaper 
Service 

Rural  Minnesota  News 
Don  and  Edith  Kelly  to 
Bill  and  Dolores  Griffith 

Bemidji  Advertiser 
14,000 

James  G.  Scripps  to 
Park  Communications 

MISSOURI 

Humansville  Star-Leader 
1,800 

Gary  and  Helen  Sosniecki  to 
St.  Clair  County  Publishing  Co. 


NEW  HAMPSHIRE 

Franklin  Journal-Transcript 
Twin  Rivers  Publishing  Co.  to 
Benjamin  A.  Baldwin  Jr. 

Hillsboro  Messenger 
3,500 

David  J.  Grossman  and  Peggy  S. 
Grossman  to 
Hillsboro  Publishing  Co. 
Broker:  James  A.  Martin  Associates 

Shopping  Bag 
12,400 


David  J.  Grossman  and  Peggy  S. 
Grossman  to 
Hillsboro  Publishing  Co. 
Broker:  James  A.  Martin  Associates 


NEW  JERSEY 

Suburbanite  Newspapers  of  Northern 
New  Jersey 

Purchased  by  Ingersoll  Publications 
Co. 

Broker:  Henry  Ansbacher,  Inc. 

NEW  MEXICO 

Rio  Rancho  Observer 
18,000 

McCaffey  Publishing  Inc.  to 
Wick  Communications  Co. 

Village  Voice 
130,000 

News  America  Publishing  Inc.  to 
Leonard  Stem 

Tri-Town  News 

Twin  Valley  Publishers  Inc.  to 
Paul  Hamilton  Sr.  and  Kenneth  S. 
Paden 

Harrison  Independent  and  North  Castle 
News 

Acquired  by  Martinelli  Publications 
(Continued  on  page  60) 


ANNOUNCING. .. James  C.  Sterling 


and  a 


NEW  NAME 


James  Sterling,  Bolivar,  Missouri, 
joins  Robert  Bolitho  as  full  time 
partner  and  Vice-President. 

Bolitho- Sterling  continues  a  long¬ 
standing  tradition  of  excellence, 
quality  experience  and  discretion. 

64  years  of  thorough, 
reliable  service. 


Robert  N.  Bolitho  —  James  C.  Sterling 


Bolitho-Sterling  Newspaper  Service 


(Formerly  Krehbiel-Bolitho  Newspaper  Service) 

ROBERT  N.  BOLITHO  BROKERS 

4210  Johnson  Drive,  Suite  lOOA  \  DDD  A  ICC  DC 

Fairway,  KS  66205  Ar  rKAI^C  K3 

(913)236.5400  CONSULTANTS 
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William  C.  Homung  to 

Gayle  and  Glenda  Wilkinson 

Pathfinder  and  Turnpike  Pennvsavers 

Julie  and  Dewey  Knudson 

Broker:  ATN  Inc.,  Austin,  Tex. 

15,800 

Fort  Mill  Times 

Mineola  Monitor 

Charles  and  Pearl  Abrams  to 

Fred  R.  Sheheen  to 

Rickenbacher  Publications  to 

Dick  Snyder 

Broker:  Cribb  Media  Services 

Linda  and  Mike  O’Hara 

Woods  County  Publishing 

San  Antonio  Executive 

Warwick  Advertiser  and  Monroe 

TEXAS 

Ron  Lammert  to 

Woodbury  Photo  News 

Athens  Weekly  Review 

American  City  Business  Journals 

James  and  Gayle  Tunnell  to 

2,400 

Straus  Communications 

Dwelle  Family  to 

VIRGINIA 

Donrey  Media  Group 

Millerton  News 

Broker:  Lee  Dirks  &  Associates 

Virginia  Gazette 

Robert  and  Mary  Lou  Estabrook  to 

Martha  Gravely  Burgess  to 

Robert  A.  Hatch 

Cedar  Creek  Pilot 

7,500 

Dwelle  Family  to 

Chesapeake  Publishing  Corp. 

NORTH  CAROLINA 

Donrey  Media  Group 

VERMONT 

Elizabeth  City  Advance 

Hardwick  Gazette 

11,000 

Crosbytown  Review 

Karen  and  Eric  Pope  to 

Dear  Newspapers  to 

Jim  and  Beth  Reynolds  to 

Ross  Connelly  and  Susan  Jarzyna 

Thomson  Newspapers,  Inc. 

Bumis  and  Dorothy  Lawrence 

Broker:  Henry  Ansbacher,  Inc. 

Broker:  ATN,  Inc. 

Weathersfield  Weekly 

Sold  by  Armstrong  and  Edith  Hunter 

Mooresville  Tribune 

Fairfield  Recorder 

Family  interests  of  J.  D.  Chamberlain 

Mr.  and  Mrs.  Joe  Lee  Kirgan,  Jr.  to 

and  Leonard  Sullivan  to 

Joe  and  Vicki  Reavis 

WASHINGTON 

Roy  Park 

Pierce  County  Herald 

Fort  Worth  News  Tribune 

Kelly  Family  to 

Randolph  Reporter 

25,000 

McClatchy  Newspapers 

Mr.  and  Mrs.  Tom  Boney  to 

Mack  and  Madeline  Williams  to 

Broker:  Henry  Ansbacher 

Womack  Publishing,  Inc. 

Fort  Worth  Publishing  Inc. 

Broker:  Edwin  0.  Meyer  Associates 

Lakewood  Press  and  University  Place 

Houston  Community  Newspapers 

Press 

Pender  County  Post 

250,000  (7  suburban  weeklies) 

25,000 

Reuben  L.  Moore  to 

Acquired  by  Independent  News  Corp. 

Grace  T.  Eubanks  to 

Mark  S.  Beardsley 

Hearne  Democrat  and  Franklin  Demo- 

Dane  S.  Claussen 

Purchased  by  Community  Media  In- 

WISCONSIN 

PENNSYLVANIA 

corporated 

Walworth  Times  and  Sharon  Reporter 

Reynoldsville  Star  and  Brockway 

Broker:  ATN,  Inc. 

Fred  Noer,  Jr.  to 

Record 

Walworth  Newspapers  Inc. 

The  Indiana  Printing  and  Publishing 

Johnson  County  News 

Co.  to 

Tom  and  Kayte  Steinert-Threkeld  to 

Balsam  Lake  County  Ledger-Press 

Mr.  and  Mrs.  Harry  R.  Myers 

Lon  Williams 

Curtis  Gaylord  to 

Broker:  ATN,  Inc. 

Thomas  C.  Miller 

The  Centre  Democrat 

Broker:  Krehbiel-Bolitho  Newspaper 

Michael  B.  Sullivan  to 

Northwest  Sentinel 

Service 

William  J.  Kline  and  Son,  Inc. 

Tom  and  Kayte  Steinert-Threlkeld  to 

Lon  Williams 

Community  Newspapers,  Inc.,  Oak 

Wayne  Independent 

Broker:  ATN,  Inc. 

Creek 

John  Johnson  to 

Duan  Dunham  to 

Park  Communications 

TEXAS 

Sun  Media  of  Cleveland 

Delaware  Co.  Town  Talk  Newspapers 

Malakoff  News 

Sold  four  (4)  of  its  six  (6)  publications 

2,100 

WYOMING 

to  Ingersoll  Publications 

Dwelle  Family  to 

Riverton -Lander  Advertiser 

Donrey  Media  Group 

17,000 

Broker:  Lee  Dirks  &  Associates 

Doug  and  Joyce  Morgan  to 

SOUTH  CAROLINA 

Bob  Edwards 

Low  Country'  Weekly 

Meridian  Tribune 

Broker:  John  T.  Cribb  of  Cribb  Media 

2,000 

Jay  and  Louise  Gardner  to 

Service  Inc. 
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ADDENDUM 


Dailies 

ARKANSAS 

Pine  Bluff  Commercial 

21.300 

Arkadelphia  Siftings  Herald 
3,700 

Both  sold  by  Freeman  family  to  Don- 
rey  Media 

CONNECTICUT 

Bristol  Press 

20,100 

Worcester  County  Newspapers  and 
Ogden  Newspapers 
to  Garden  State  Newspapers 
Broker:  Lee  Dirks  &  Associates 

MISSOURI 

Richmond  Daily  News 
4,000  ■ 

Hill  family 

to  Fackelman  Newspapers  Inc. 
Broker:  Krehbiel-Bolitho  Newspaper 
Service 

NEBRASKA 

McCook  Daily  Gazette 

10.300 

Strunk  family 

to  Gozia-Driver  Associates 
Broker:  Lee  Dirks  &  Associates 

OHIO 

Circleville  Daily  Herald 
8,994' 

Logan  Daily  News 

6,100 

Van  Wert  Times-Bidletin 

8,200 

Washington  Court  House  Record 
Herald 
6,937 

Wilmington  News  Journal 
7.590 

All  of  the  above  newspapers  sold 
to  Brown  Publishing  Co.. 
Cincinnati 

OKLAHOMA 

Claremore  Daily  Progress 

6,900 

Ed  Livermore  and  Don  Dodd 
to  Donrey  Media 


PENNSYLVANIA 

Milton  Standard 
4,397 

Standard  Printing  Co. 
to  Park  Communications 

Non-Dailies 


ARKANSAS 

Southern  Standard,  Arkadelphia 
2,050  paid,  550  free 
Freeman  family 
to  Donrey  Media 

CALIFORNIA 

Half  Moon  Bay  Review 
5,800' 

Bauer  family 

to  W’ck  Communications 

Wilshire  Press,  Hollywood  Indepen¬ 
dent,  Griffith  Park  News,  Los 
Angeles  City  News,  Los  Angeles  City 
Press,  Los  Felis  Hills  News,  North¬ 
west  Leader,  Parkside  Journal,  West 
Hollywood/Beverly  Hills  Sun  Living, 
West  Lake  Post  and  Wilshire  Inde¬ 
pendent 

All  of  the  above  200,000  combined 
circulation 
Meredith  Corp.  to 
National  Media  Inc. 

CONNECTICUT 

Farmington  Valley  Herald 

7,900  paid,  1.200  free 

Thomaston  Express 
1 ,700  paid 

Both  sold  by  Worcester  County 
Newspapers  and  Ogden  Newspapers 
to  Garden  State  Newspapers 
Broker:  Lee  Dirks  &  Associates 

INDIANA 

Topics  Newspapers,  Indianapolis 
12  free  and  paid  weeklies,  72,845  cir¬ 
culation 

Pace  Publications  to 
Ledger  Publications,  Noblesville, 
Ind. 

Consultant:  Krehbiel-Bolitho  News¬ 
paper  Service 

MISSISSIPPI 

Yazoo  City  Herald 
3,950 

Freeman  family  to 
Donrey  Media 

NEW  JERSEY 

Suburban  News,  Target 
179,548  free 


Wyckoff  Publications  Inc.,  Westfield 
to  Ingersoll  Publications 
Broker:  Krehbiel-Bolitho  Newspaper 
Service 

NORTH  CAROLINA 

Black  Mountain  News 

2,900 

Community  Newspapers 
to  James  E.  Aycock 

OHIO 

Hillsboro  Press  Gazette 
5,400 

Galvin  Newspapers  to 
Brown  Publishing  Co.,  Cincinnati 

OKLAHOMA 

Port  of  Catoosa  Times-Herald 
3,560 

Ed  Livermore  and  Don  Dodd  to 
Donrey  Media 

PENNSYLVANIA 

Union  County  Journal 
Standard  Printing  Co. 
to  Park  Communications 


Kobre  garners  first 
AJHA  service  award 

Sidney  Kobre.  author  of  14  books 
on  journalism  including  "The  Devel¬ 
opment  of  American  Journalism.” 
received  the  first  annual  service 
award  of  the  American  Journalism 
Historians  .Association. 

Kobre  is  a  founding  member  of  the 
five-year-old  association.  A  resident 
of  Baltimore,  Md.,  he  was  formerly 
professor  and  director  of  the  Bureau 
of  Media  Research  at  Florida  State 
University. 

Public  service  ads 
available  from  INPA 

The  International  Newspaper 
Association  is  making  available  a 
series  of  award-winning  public  ser¬ 
vice  ads  that  originally  appeared  in 
the  Cleveland  Plain  Dealer,  but  can 
be  applied  to  other  newspaper  mar¬ 
kets. 

To  order  a  set  of  eight  camera- 
ready  ads  (only  the  ad  citing  an  Ohio 
law  on  drunken  driving  needs  any 
copy  change),  contact  the  INPA  at 
The  Newspaper  Center,  116(X)  Sun¬ 
rise  Valley  Drive,  Reston,  Va.  22091. 
The  cost  of  the  set  to  INPA  members 
is  $150;  for  non-members  it  is  $225 
(add  $5  for  orders  shipped  outside 
North  America). 
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General  manager  Bill  Dunn 
remarked  that  the  information  ser¬ 
vices  division,  which  includes  its 
news  service,  Dow  Jones  News 
Retrieval,  and  Dow  Jones/Telerate 
operations,  had  revenues  in  excess  of 
$120  million  last  year  and  more  than 
doubled  its  operating  profits. 

Gannett  Co. 

Chairman  Allen  H.  Neuharth  told 
the  analysts  that  despite  Gannett’s 
major  acquisitions  last  year  — 
including  the  Louisville  newspapers, 
the  Evening  News  Association  in 
Detroit  and  the  Arkansas  Gazette,  the 
“high  water  mark”  in  1986  was  the 
company’s  “people  program.” 

Citing  the  naming  of  John  Curley  as 
chief  executive  officer  and  of  Doug 
McCorkindale  as  vice  chairman, 
Neuharth  said  Gannett  now  has  in 
place  its  “management  of  the  future. 
Dozens  of  people  in  their  30s  and  40s 
have  been  promoted  to  positions  of 
greater  responsibility.” 

Neuharth  reminded  the  analysts, 
however,  that  he  will  also  “be 
around”  until  he  reaches  retirement 
age  in  1989. 

And  so  as  not  to  leave  any  doubt 
that  Neuharth  still  had  plenty  of  clout 
at  Gannett,  Curley  remarked:  “A1  is 
still  the  800-pound  gorilla.  Whatever 
he  decides  to  grapple  with,  he  takes 
on.” 

USA  Today  “has  a  good  shot  of 
reaching  profitability  at  the  end  of 
1987,  as  projected,”  Curley  remarked 
and  that  year-end  profitability  is 
expected  to  make  a  significant  contri¬ 
bution  to  the  company’s  fourth-quar¬ 
ter  and  overall  results  in  1987.  But 
Gannett  officials  did  not  say  if  they 
expected  that  profitability  to  continue 
into  the  first  part  of  1988. 

Gannett’s  newspaper  advertising 
volume  increased  about  4.5%  in  1986, 
Curley  said.  Circulation  was  down 
2%  daily  but  up  2%  on  Sundays. 

“Aggressive  (circulation)  pricing 
contributed  to  our  volume  decline  but 
helped  overall  revenues  consider¬ 
ably,”  Curley  said. 

Sixteen  of  Gannett’s  local  dailies 
sell  on  newsstands  for  “above  250,” 
Curley  noted,  while  three  are  at  400 
and  USA  Today  sells  for  500.  He  said 
Gannett  will  have  “less  pricing 
action”  this  year  until  circulation 
“starts  to  grow  again.” 

But  some  of  Gannett’s  Sunday 
papers  currently  selling  for  $1  will  see 
their  newsstand  prices  rise  to  $1.25 
this  year,  he  added.  Noting  that  many 
of  Gannett’s  Sunday  papers  sell  for 
“under  a  dollar,”  Curley  said  there  is 
“some  flexibility”  in  Sunday  pricing. 

Gannett  estimated  its  newspaper 
circulation  will  increase  1%  daily  and 
1%  Sundays  in  1987,  with  circulation 
prices  going  up  in  the  3%  to  5%  range. 


Windfall  in  '86 


(Continued  from  page  17) 


its  circulation  gains,  but  Decherd  said 
that  with  ad  volume  expected  to  be  “a 
couple  of  percentage  points  below 
1986,”  advertising  revenues  in  1987 
should  be  up  about  4%  to  5%.  Circula¬ 
tion  should  grow  about  3%  to  4%  this 
year,  he  said. 

Belo’s  tax  rate  will  “drop  about  10 
percentage  points”  as  a  result  of  the 
new  law,  Decherd  added. 

Decherd  believes  newspaper  prices 
are  going  “to  hold  firm”  this  year, 
and  he  said  Belo  will  consider  any 
“sensible  acquisition.”  Decherd 
added  that  the  company  is  also 
changing  its  acquisitions  policy  and 
will  now  look  at  newspaper  properties 
outside  the  Sunbelt. 

Dow  Jones  &  Co. 

Dow  Jones  &  Co.’s  Wall  Street 
Journal"^  circulation  increased  about 
2%  in  1986,  but  the  weak  national 
advertising  environment  resulted  in 
the  Journal’s  ad  volume  being  down 
about  3%  last  year,  said  associate 
publisher  Peter  Kann. 

In  1987,  the  Journal  is  budgeting  for 
an  advertising  volume  increase,  Kann 
said,  while  national  rates  went  up  5% 
this  month  and  regional  rates 
increased  6%. 

“We  are  not  getting  involved  in 
advertising  giveaways,  'either  on  or 
off  the  rate  card,”  Kann  said. 

The  subscription  price  for  the  Jour¬ 
nal  also  went  up  this  year  by  $5  to 
$1 19  annually,  but  the  Journal  is  still 
looking  for  “modest  circulation 
gains”  of  1%  to  3%  this  year.  The 
newsstand  price  will  hold  at  500  this 
year. 

“We  do  not  offer  discount  sub¬ 
scriptions  except  to  students,”  Kann 
said.  “We  won’t  buy  circulation  ‘at 
all  costs.’” 

Although  Dow  Jones  is  “contem¬ 
plating  repackaging  the  Journal  into  a 
three-section  format,”  Kann  said  “no 
decision”  has  been  made  to  do  it 
“either  in  1987  or  later.” 

The  Journal  will  also  do  some 
experimenting  this  year  with  offering 
advertisers  “geographic  breakouts,” 
Kann  said. 

Although  the  Journal  has  the 
capacity  to  produce  an  80-page  paper, 
it  will  presently  be  staying  at  72  pages. 
“We  don’t  want  to  go  over  72  pages 
even  when  there  is  that  advertiser 
demand,”  he  said.  “We  don’t  want  a 
larger  paper  unless  we’re  equipped  to 
help  the  reader  get  through  that  paper 
faster.” 

Dow  Jones  chairman  Warren  H. 
Phillips  said  the  company  will  “bene- 
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fit  substantially”  from  the  new  tax 
law,  with  its  effective  rate  being  low¬ 
ered  to  42%  from  an  effective  rate 
of  46%  in  1986.  The  lower  tax  rate 
should  boost  earnings  by  at  least  7%, 
he  said. 

Dow  Jones  also  plans  to  expand  the 
Asian  Wall  Street  Journal's  printing 
site  to  Tokyo  in  1987.  It  is  currently 
printed  in  Singapore  and  Hong  Kong 
and  has  a  circulation  of  over  32,()()(), 
up  7%,  Phillips  said. 

The  Wall  Street  Journal  Europe  is 
up  12%  in  circulation,  Phillips  said,  to 
more  than  38,000.  Printed  in  the 
Netherlands,  the  European  edition 
will  add  a  second  print  site  in  Swit¬ 
zerland  this  year,  he  said. 

“We’re  well  on  our  way  to  turning 
America’s  national  business  daily 
into  a  global  one,”  he  said. 

Dow  Jones’  chairman  also  told  the 
conference  that  the  Ottaway  News¬ 
papers  group  enjoyed  a  more  than 
20%  improvement  in  operating  earn¬ 
ings  last  year. 
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The  company  said  ad  volume 
should  rise  2%  this  year,  while  rates 
will  go  up  in  the  6%  to  1%  range. 

Gannett  “can  do  better  than  infla¬ 
tion”  in  raising  its  ad  rates,  Curley 
said,  “because  of  penetration  and 
lack  of  television  (stations)  in  many 
markets.” 

McCorkindale  said  the  company’s 
effective  rate  should  drop  about  5% 
this  year.  He  also  assured  the  analysts 
that  Gannett  in  1987  “will  have  plenty 
of  room  for  additional  acquisitions 
and  joint  ventures”  both  from  the 
company’s  ability  to  generate  cash 
and  take  on  new  debt. 

Gannett  intends  to  file  a  $700-mil- 
lion  “shelf  registration”  with  the 
Securities  and  Exchange  Commission 
which  will  include  “$500  million  of 
debt  and  $200  million  of  medium-term 
notes,”  McCorkindale  said. 

Knight-Ridder  Inc. 

President  James  Batten  told  the 
conference  that  Knight-Ridder’s 
operating  profits  will  not  grow  as 
much  this  year  as  they  did  in  1986, 
“but  we  will  be  a  major  beneficiary  of 
the  new  tax  law”  as  a  result  of  lower 
effective  tax  rates. 

Knight-Ridder’s  newspaper  adver¬ 
tising  rates  will  go  up  an  average  of 
5%  to  6%  this  year,  while  full-run 
ROP  volume  should  go  up  \%  to  2%, 
said  newspaper  division  president 
Anthony  Ridder.  In  the  company’s 
stronger  markets,  ad  rate  hikes  could 
be  as  high  as  1%,  he  said. 

Circulation  should  increase  by  \% 
but  there  will  be  limited  pricing  action 
at  Knight-Ridder’s  newspapers,  com¬ 
pany  executives  said. 

Excluding  KRI’s  recent  $31 1-mil¬ 
lion  acquisition  of  the  State-Record 
Co.  of  Columbia,  S.C.,  labor  costs 
should  increase  about  5%  this  year, 
but  there  will  be  a  “slight  reduction” 
in  the  workforce  at  the  company’s 
other  newspapers. 

The  State-Record  Co.  was  Knight- 
Ridder’s  first  newspaper  acquisition 
since  1980.  However,  Ridder  said  the 
company  “continues  to  be  interested 
in  quality  newspaper  acquisitions  in 
growth  markets.” 

Ridder  said  there  “will  be  great 
emphasis  on  cost  controls”  at  KRI 
newspapers  this  year  “to  buffer 
revenue  softness.”  Holding  down 
costs,  he  continued,  should  enable 
the  company’s  newspapers  to  have 
“double  digit  growth”  in  operating 
profits  this  year. 

Media  General 

“If  there  is  a  company  that  is  not 
for  sale,  it  is  Media  General,”  said 
vice  president  for  finance,  David  Jor¬ 
dan,  to  allay  rumors  the  company  was 
a  takeover  target  or  needed  to  sell 
assets  because  of  financial  troubles. 


increasing  productivity  and  volume. 
To  increase  rates  above  inflation  is 
counterproductive.” 

Circulation  prices  will  be  increased 
“quite  reluctantly  (by)  8%  across  the 
board,”  he  said. 

Jordan  said  that  after  Media  News 
Group  acquired  the  Dallas  Times 
Herald  for  $110  million  from  Times 
Mirror  Co.,  Media  General  “was 
offered  a  piece  of  the  action.  It  was 
declined.” 

Despite  some  escape  hatches  in  its 
Garden  State  Newspapers  deal,  Jor¬ 
dan  said  Media  General  remains  com¬ 
mitted  to  the  venture  with  Media 
News  Group.  “I  think  everybody  is  in 
this  for  the  long  haul,”  he  said. 

Multimedia  Inc. 

Following  the  recapitalization  of 
the  company.  Multimedia  “has 
shifted  emphasis  from  increasing  net 
earnings  to  building  asset  values  and 
cash  flow  and  paying  off  debt,”  said 
Walter  Bartlett,  president  and  chief 
executive  officer. 

In  1986,  the  company’s  newspapers 
were  able  to  offset  advertising  “linage 
softness”  and  achieve  an  18% 
improvement  in  operating  profits 
through  “aggressive  pricing  and  cost¬ 
cutting,”  he  said. 

Advertising  rates  in  1987  will  rise  in 
the  5%  to  10%  range,  with  the  average 
increase  at  8%,  Bartlett  said.  Circula¬ 
tion  price  hikes  in  1987  will  average 
12%. 

Multimedia’s  revenues  should  be 
up  8%  to  10%  this  year,  while  cash 
flow  should  increase  “better  than 
revenue,”  he  said. 

New  York  Times  Co. 

The  New  York  Times  Co.  is  stick¬ 
ing  with  its  “strategy  for  circulation 
and  readership  growth”  that  “out¬ 
paces  household  growth,”  company 
president  Walter  Mattson  said.  The 
reasoning  behind  the  strategy  is  that 
the  increased  circulation  enables  the 
company’s  newspapers  to  boost  ad 
rates  while  not  affecting  cost  per 
thousands. 

Mattson  said  the  company’s  expe¬ 
rience  is  that  more  revenue  from  ad 
rate  increases  makes  it  to  the  bottom 
line  than  from  circulation  price  hikes. 

As  a  result,  there  are  “no  plans”  in 
1987  to  increase  the  newsstand  prices 
of  the  New  York  Times  or  the  com¬ 
pany’s  32  regional  newspapers  which 
include  25  dailies,  Mattson  said. 

Ad  rates  for  the  New  York  Times 
will  be  increased  this  year  by  “8%- 
plus,”  Mattson  said,  but  ad  volume 
increases  this  year  will  be  about  half 
of  the  growth  achieved  last  year.  Ad 
rates  for  the  regional  newspapers 
will  go  up  an  average  of  7%. 

The  rapid  growth  of  circulation  at 
(Continued  on  page  64) 


Dave  Laventhol 

Jordan  said  Media  General’s  daily 
newspapers  in  Richmond,  Winston- 
Salem  and  Tampa  were  “sacrosanct. 
And  that  includes  our  commitment  to 
Garden  State  Newspapers  as  well.” 
Media  General  is  a  40%  investor  in 
Garden  State  Newspapers  which  is 
also  owned  by  Media  News  Group 
headed  by  William  Dean  Singleton 
and  Richard  Scudder. 

In  fact,  Jordan  said.  Media  Gener¬ 
al’s  “number  one  acquisition  priority 
is  a  daily  newspaper.  We  don’t  have 
as  many  daily  newspapers  as  we 
would  like.  We  will  be  a  player 
despite  prices  that  are  just  uncon¬ 
scionable.” 

Media  General’s  West  Coast  news¬ 
papers  had  “profitability  problems” 
in  the  last  18  months,  Jordan  said, 
“but  they  should  rebound  in  1987.” 

Newspaper  ad  rates  will  be  “priced 
for  inflation”  and  increase  an  average 
5%  this  year,  he  said.  Media  General 
intends  to  “maximize  profitability  by 
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the  New  York  Times  itself  has  meant 
the  newspaper  has  outgrown  its  facili¬ 
ties  at  Carlstadt,  N.J.  and  in  Manhat¬ 
tan. 

The  company  is  looking  at  sites  for 
a  third  plant,  but  Mattson  would  not 
disclose  any  possible  locations.  He 
added  that  the  company  would  need 
to  spend  $200  million  to  $300  million 
on  a  new  plant  to  meet  the  Times’ 
needs. 

The  Times  is  also  considering  car¬ 
rying  inserts  in  its  daily  paper,  Mat¬ 
tson  said.  Currently,  inserts  in  the 
Times  are  carried  on  Sundays  only. 

ROP  color  is  also  “under  consider¬ 
ation”  at  the  Times,  but  Mattson  said 
there’s  “no  great  demand  by  readers 
and  advertisers”  for  it. 

The  Times  national  edition  has 
grown  to  over  140,000  circulation 
daily  and  240,000  circulation  on  Sun¬ 
days.  Despite  the  growth,  Mattson 
said,  the  Times  does  not  have  plans  to 
add  to  the  national  edition’s  printing 
sites. 

The  company  is  planning  new 
plants  and  the  use  of  more  color  at 
several  of  its  regional  newspapers, 
and  there  are  also  plans  to  link  the 
regionals  in  a  graphics  network  with 
the  New  York  Times.  The  regionals 
are  already  linked  with  the  flagship 
paper  through  the  New  York  Times 
News  Service. 

The  Times  Co.’s  tax  rate  will  drop 
to  about  46%  in  1987  from  52%  in 
1986,  Mattson  said.  In  1988,  the  effec¬ 
tive  tax  rate  will  about  40%,  he  added. 

Park  Communications 

In  his  company’s  debut  at  the  con¬ 
ference,  Park  Communications  chair¬ 
man  Roy  H.  Park  told  circulation 
price  increases  planned  for  his  news¬ 
papers  in  1987  should  boost  revenues 
by  an  “extra  million  dollars.” 

Park  plans  to  raise  subscription 
rates  so  weekly  home  delivery  costs 
tne  same  as  buying  the  newspapers  on 
newsstands.  He  said  the  service  of 
having  the  newspaper  delivered 
should  be  incentive  enough  for  people 
to  subscribe. 

The  company  also  plans  to  convert 
two  of  its  non-daily  newspapers  to 
daily  publication  this  year  to  give  the 
company  a  total  of  34  dailies. 

Park  has  $24  million  in  cash  and  a 
$90-million  credit  line  for  acquisitions 
in  1987.  Park  bought  two  dailies  and  a 
weekly  last  year  and  converted  the 
weekly  to  a  daily. 

The  company  likes  to  buy  proper¬ 
ties  near  its  other  operations  so  they 
can  be  managed  in  “clusters,”  Park 


Reg  Murphy 

said.  Managers  in  the  cluster  system 
are  paid  a  fee  plus  a  percentage  of  the 
increased  operating  profits  of  their 
operating  groups,  he  added.  “This 
helps  us  keep  our  people  and  develop 
them  into  real  managers.” 

Park  will  not  be  raising  its  ad  rates 
this  year  “as  aggressively  as  in  the 
past,”  he  said.  The  range  will  be  from 
“5%  to  double  digits,”  with  7%  to  8% 
representing  the  “midway”  point. 

Times  Mirror  Co. 

Times  Mirror’s  newly  acquired 
Baltimore  Sun  and  Evening  Sun  will 
be  raising  their  ad  rates  9%  daily  and 
12%  Sunday,  publisher  Reg  Murphy 
told  the  conference. 

However,  the  hefty  rate  hikes  were 
still  less  than  the  Sun  papers’  circula¬ 
tion  increases  of  41  ,()0()-plus,  or  13%, 
daily  and  47,000-plus,  or  15%,  on 
Sundays,  with  the  result  being  an 
“improved  cpm,”  he  said. 

The  Sun  papers  will  not  be  raising 
their  circulation  prices  “at  the 
moment,”  Murphy  added. 

David  Laventhol,  who  became 
Times  Mirror’s  president  on  Jan.  1, 
said  New  York  Neyvsday  had  reached 
125,000  daily  circulation  and  pre¬ 
dicted  the  New  York  edition’s  sales 
would  reach  2(K),000  by  the  spring  of 
1989.  Sunday  sales  for  New  York 
Newsday  are  currently  around 
105,000,  he  said. 

Ad  rates  for  Times  Mirror’s  news- 
papeis  will  go  up  6%  to  9%,  Laven¬ 
thol  said,  but  circulation  prices  are 
“under  review.  There  are  no 
announced  plans  at  any  of  our  news¬ 
papers”  for  circulation  price  hikes,  he 
said. 

Times  Mirror  is  in  the  “planning 
stages”  for  $300  million  in  capital 
expenditures  this  year,  up  from  $240 
million  last  year,  Laventhol 
remarked. 

He  predicted  “small  retail  (volume) 
growth”  for  the  company’s  newspa¬ 
pers  this  year,  with  Baltimore  doing 
the  best. 


“Classified  will  continue  to  do  very 
well,”  Laventhol  continued. 
“National  is  very  tough  right  now. 
We’re  not  predicting  any  gains.” 

Tribune  Co. 

Cost  controls  and  productivity 
gains  at  the  Tribune  Co.  of  Chicago’s 
newspapers  “helped  boost  operating 
profits,’’  said  executive  vice  presi¬ 
dent  John  Madigan.  “Newspaper 
publishing’s  (1986)  operating  profits 
are  up  24%  despite  flat  revenues.” 

Madigan  said  the  company’s  effec¬ 
tive  tax  rate  should  decline  to  47.5% 
this  year  from  51%  a  year  ago.  He 
expected  a  drop  of  another  three  per¬ 
centage  points  in  the  company’s  1988 
effective  rate. 

Capital  expenditures  at  the  com¬ 
pany’s  newspapers  will  total  about 
$108  million  in  1987  and  will  include 
installing  new  computer  systems  and 
a  new  plant  for  the  Fort  Lauderdale 
News/Sun  Sentinel. 

Ad  rates  at  the  Florida  dailies, 
which  also  includes  the  Orlando  Sen¬ 
tinel,  will  go  up  10%  this  year.  At  the 
New  York  Daily  News  ad  rates  will  be 
boosted  only  3.5%  to  4%.  The  Chi¬ 
cago  Tribune's  ad  rates  will  be 
increased  4%  to  6%. 

Chicago  Tribune  president  Charles 
T.  Brumback,  told  the  conference 
that  his  newspaper  was  “60%  along 
the  way  to  pagination”  and  hoped  to 
have  the  job  completed  by  the  end  of 
1988. 

Brumback  added  that  the  Tribune 
intends  to  expand  its  use  of  color, 
calling  it  “fundamental”  to  the  news¬ 
paper’s  strategy  to  increase  circula¬ 
tion  and  advertising. 

The  Tribune’s  ad  revenues  should 
increase  7%  this  year,  while  circula¬ 
tion  revenues  should  be  up  8%,  Brum¬ 
back  said.  Overall,  he  said  the  Tri¬ 
bune’s  1987  revenues  will  rise  7%  to 
exceed  $500  million. 

New  York  Daily  News  publisher 
James  S.  Hoge  said  that  he  expected 
his  newspaper  to  “be  contributing  a 
good  profit  to  the  Tribune  Co.”  by 
1988. 

Hoge’s  plans  for  the  Daily  News 
include  a  major  overhaul  of  its  entire 
“route  structure  and  home  and  street 
delivery  operations”  for  a  more 
“modernized”  distribution  system. 

In  1986,  the  Daily  News  spent  over 
$10  million  on  buyouts  and  trimmed 
its  workforce  by  397  jobs,  or  9%, 
Hoge  said.  Next  year,  he  expects  the 
job  cuts  and  amount  spent  on  buyouts 
to  be  “of  similar  size.” 

Hoge  said  the  News  is  also  looking 
at  ways  to  add  ROP  color,  but  will  not 
address  the  issue  until  after  it  com¬ 
pletes  negotiations  with  its  unions  in 
_ (Continued  on  page  72) _ 
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‘‘ALL  MARKETERS  USE  THE  GUM ...” 


Making  Money 

lion  Even  after  McDonald’s  had  built  one  of  the  retailing  industr/s 

thev  are  ocaTed  was  Kroc’s  constant  reading  companion.  All  mar- 

S  us.  t„.  sui*  in  locaiins  new  oufcis 
intimately  than  Kroc.  Copies  of  it  were  kept  on  his  Gulfstream  )  , 
an^roc  quickly  turned  to  it  if  he  spotted  from  the  air  a  small  town 
tot  looked  hke  a  good  site  for  a  McDonald’s.  Even  in  the  founder  s 

■,h"  .  n..  »D«ld',.  h.  ».S  on  .l»  phono  >o-  nox. 

From  MCDONALD’S:  BEHIND  THE  ARCHES 

by  John  F.  Love  (page  161), 
published  November,  1986  by  BANTAM 


We  can't  promise  that  you’ll  build  an  empire  for  a  client, 
as  Ray  Kroc  built  McDonald’s,  but  we  can  tell  you  that  the 
1987  Editor  &  Publisher  Market  Guide  is  your  ally  in 
that  direction. 

I  he  Editor  &  Publisher  Market  Guide  is  designed  to 
assist  you  in  planning  smart,  sound  marketing  and  advertis¬ 
ing  strategies  . . .  and  to  give  you  facts  and  estimates  fast 
for  your  clients.  The  Market  Guide,  in  4  easy-t(Ki.se  .sec¬ 
tions,  is  your  single,  mo.st  efficient  facts-and-foreca.st.s  tool. 

You’ll  find  the  latest  facts  and  figures  for  over  1,600  U.S. 
and  Canadian  cities  —  data  on  industries,  banking,  retail¬ 
ing,  utilities,  climate,  tran.sportation,  daily  newspapers 
.serving  the  area  . . .  exclusive  1987  market  rankings  of 
leading  U.S.  cities,  counties  and  MSAs  according  to  E&FTs 
e.stimates  of  population,  personal  income,  total  retail  .sales, 
food  sales  and  income  per  hou-sehold  . . .  E&P’s  1987 
tables  for  the  U.S.  and  Canada,  e.stimates  of  .sales  of  gen¬ 
eral  merchandi.se,  apparel,  food,  auto,  gasoline,  lumber/ 
hardware,  furniture,  eating  and  drinking  places,  drugs, 
number  of  retail  establishments  in  each  category;  totals. 
Plus  much  more! 


It’s  all  here  at  your  fingertips  . . .  crucial  marketing  data 
...  in  the  most  efficient,  .single-volume  marketing  tool 
available  —  the  Editor  &  Publisher  Market  Guide, 
available  NOW. 

ORDER  YOUR  COPY  TODAY! 


Plea.se  .send  the  1987  EDI  R)R  &  PliBI.ISHER 
MARKET  CIDIDE  a.s  cheeked: 

- copies  af  .Stitt  each  fone  to  four  copies) 

- copies  at  .S.S.'i  each  (five  or  more  copies) 

.■\l)ove  rates  for  ILS.  aiul  Canada  only. 

.All  other  coiiritries  .ST.A  each. 

Al.l.  RKMUTANCK  l.\  I'  .S.  IX)|.I.AK.S 

Ntiiitf _ Title _ 

Company _ Business _ 

.Addre.ss _ 

City - - - .State _ ; 

Payment  must  accompany  y«>ur  order. 

New  York  buyers  add  appropriate  .sales  tax. 

Mail  to:  Editor  <S  Piihlisher 

.Market  Guide  [)e|)t. 

II  We.st  I!)  Street 
.New  V)rk.  N'.V.  IIMIII 
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came  Oct.  6  when  UNESCO  director 
general  Amadou-Mahtar  M’Bow  said 
he  would  not  seek  a  third  term.  The 
Senagalese  head  of  the  United 
Nations  Educational,  Social  and  Cul¬ 
tural  Organization  had  pushed  the 
highly  controversial  “New  World 
Information  Order”  that  many  West¬ 
ern  democracies  saw  as  an  attempt  to 
introduce  even  greater  government 
control  of  news. 

In  this  atmosphere,  there  were  indi¬ 
cations  the  press  had  become  more 
cautious.  There  were  a  few  significant 
instances  of  newspapers  holding  back 
stories  at  governmental  request  dur¬ 
ing  1986. 

Both  the  Los  Angeles  Times  and 
the  Washington  Post,  for  example, 
knew  in  advance  that  the  United 
States  Army  was  going  to  help  Bolivia 
conduct  drug  raids.  Both  withheld  the 
news. 

In  the  most  celebrated  case,  the 
Washington  Post  decided  not  to  pub¬ 
lish  all  it  had  learned  about  the  classi¬ 
fied  information  convicted  spy 
Ronald  Pelton  provided  the  Soviet 
Union.  CIA  director  William  Casey 
publicly  threatened  criminal  prosecu¬ 
tion  if  the  information  were  printed. 
More  subtly.  President  Reagan  tele¬ 
phoned  Post  owner  Katharine  Gra¬ 
ham  and  urged  the  story  not  be  pub¬ 
lished  for  national  security  reasons. 

The  May  24  article  by  assistant 
managing  editor  Bob  Woodward  and 
investigative  reporter  Patrick  Taylor 
omitted  detailed  information  about 
the  spy’s  disclosures. 

Journalists  brought  some  of  the 
criticism  upon  themselves. 

In  the  dog  days  of  summer,  news- 
hungry  papers  showed  just  how  cred¬ 
ulous  they  could  be  when  several  big 
papers  ran  a  story  about  a  “Fat 
Squad”  supposedly  available  to 
watch  dieters  round-the-clock  and 
guard  the  refrigerator. 

Among  the  victims  of  this  story  by 
the  famous  hoaxer  who  calls  himself 
Joey  Skaggs;  the  New  York  Daily 
News,  the  Chicago  Tribune,  the 
Miami  Herald  and  the  Philadelphia 
Inquirer. 

American  journalism  also  did  not 
cover  itself  in  glory  when  more  than 
10,000  reporters,  media  leaders  and 
guests  attended  the  15th  anniversary 
celebration  of  Walt  Disney  World  in 
Florida.  An  estimated  $7.5  million 
was  spent  on  this  bash,  including  sub¬ 
stantial  sums  for  free  airline  tickets, 
hotel,  and  food.  More  sensitive  jour¬ 
nalists  were  able  to  pick  up  a  flat  $150 
in  cash  daily  to  cover  expenses. 


Milt  Benjamin 
New  UPl  president 


Walt  Disney  World  would  not 
reveal  how  many  journalists  accepted 
this  largess. 

Drug  testing 

Drug  testing  became  more  of  an 
issue  in  the  newspaper  industry  dur¬ 
ing  1986. 

As  the  year  began,  the  Kansas  City 
Star  announced  plans  to  have  drug¬ 
sniffing  dogs  search  the  newsroom. 
The  plan  was  abruptly  canceled  a  few 
days  later. 

Later  in  January,  the  Nashville 
Banner  suspended  two  sports  report¬ 
ers  who  they  said  used  “controlled 
substances”  while  on  assignment. 
And  in  September,  the  managing  edi¬ 
tor  and  chief  photographer  of  the 
Freeport  (\\\.)  Journal-Standard  were 
fired  for  refusing  to  take  a  drug  test. 

It  wouldn’t  be  a  normal  year  if  the 
Audit  Bureau  of  Circulations  was  not 


AP  correspondent  Terry  Anderson 
remains  a  hostage  in  Lebanon.  This  is 
the  latest  photo  of  Anderson  which  was 
recently  released  by  his  captors. 


involved  in  some  controversy.  And  in 
that  sense,  1986  was  normal. 

Schaumberg,  Ill. -based  ABC  began 
the  year  with  a  challenge  from  Gan¬ 
nett,  which  has  been  irked  by  the 
bureau’s  refusal  to  include  USA 
Today’s  “blue  chip”  bulk  sales  in  the 
front  page  circulation  total  of  ABC 
audits. 

As  the  year  began,  several  Gannett 
papers,  including  the  Des  Moines 
Register  and  the  Rochester  (N.Y.) 
Democrat  and  Chronicle  had  resigned 
from  ABC.  For  its  own  reasons,  the 
Toronto  Globe  and  Mail  also  quit. 

More  than  50  newspaper  execu¬ 
tives  led  by  Washington  Post 
publisher  Donald  Graham,  however, 
issued  a  statement  in  support  of  the 
bureau.  In  late  January,  Gannett 
came  back  into  the  ABC  fold. 

In  November,  ABC  was  challenged 
again,  this  time  by  the  Dallas  Times 
Herald.  In  a  suit  filed  in  Chicago,  the 
Times  Herald  alleged  that  its  rival,  the 
Morning  News,  had  artificially 
inflated  its  circulation  and  that  ABC 
had  knowingly  allowed  the  fraud. 

It  also  wouldn’t  be  a  normal  year  if 
the  foundering  International  Typo¬ 
graphical  Union  were  not  looking  for 
a  merger  partner;  1986  proved  to  be 
different,  however  —  the  ITU  found 
one. 

By  an  overwhelming  vote  in 
November,  the  ITU  ended  a  frustrat¬ 
ing  12-year  search  for  a  partner  as  it 
approved  a  merger  proposal  from  the 
Communications  Workers  of  Amer¬ 
ica.  Under  terms  of  the  agreement, 
the  ITU,  with  40,000  active  members, 
will  be  known  as  the  Printing,  Pub¬ 
lishing  and  Media  Workers  section  of 
the  CWA. 

AD/SAT  to 
start  commercial 
operation 

AD/SAT,  which  provides  facsimile 
transmission  via  satellite  of  national 
newspaper  advertising,  announced  it 
has  successfully  completed  its 
demonstration  period  involving  12 
metro  dailies  and  will  begin  commer¬ 
cial  operation  on  Jan.  5. 

The  firm  will  begin  transmitting 
newspaper  advertising  by  satellite  in 
the  top  100  markets  by  the  end  of 
1987,  AD/SAT  said. 

AD/SAT  said  it  has  signed  con¬ 
tracts  with  80  newspapers  having 
more  than  22  million  daily  circulation, 
or  37%  of  the  national  total,  and  more 
than  28  million  Sunday  circulation 
representing  50%  of  the  total. 

Equipment  for  those  newspapers  to 
begin  receiving  the  satellite  transmit¬ 
ted  facsimile  will  be  installed  by  mid- 
1987,  AD/SAT  said. 
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Standen 

(Continued  from  page  19) 


will  have  a  wide  variety  of  products, 
Standen  said  newspapers  must  be 
more  flexible  to  meet  retailers’ 
demands. 

While  there  will  be  the  continued 
threat  of  ROP  advertising  moving  to 
preprints,  that  can  be  combated  by 
continued  growth  of  flexible  product 
and  good  ROP  color  —  good,  solid 
reproduction  and  improved  distribu¬ 
tion,  he  said. 

In  terms  of  alternate  distribution, 
Standen  said  newspapers  are  prob¬ 
ably  in  the  best  position  they’ve  been 
in  since  1980.  More  than  700  daily 
newspapers  have  non-subscriber  dis¬ 
tribution  programs,  one  of  the  fastest 
growing  areas  of  the  business  —  one 
that  need  not  be  defensive,  but  one 
that  if  done  right  can  help  build  circu¬ 
lation  as  well  as  become  a  profitable 
line  of  business,  Standen  continued. 

Promoting  good  quality  color 
among  newspapers  and  to  advertisers 
is  one  of  the  highest  priorities  for 
1987,  he  said,  adding  that  newspapers 
need  to  have  the  technology,  even 
though  it  is  a  big  investment. 

But  even  once  a  paper  has  the 
equipment,  it  must  make  the  effort  to 
establish  the  necessary  training  and 
quality  control,  leading  to  the  third 
step,  which  is  establishing  high  ROP 
quality  across  markets,  Standen 
added. 

Responding  to  the  feeling  by  some 
that  television  may  be  moving  into  the 
retail  advertising  market,  Standen 
noted  that  for  newspapers  the 
strongest  market  is  retail  and  for  tele¬ 
vision  it  is  national.  So,  if  you  ask 
each  medium  where  its  growth  poten¬ 
tial  is,  newspapers  will  say  national, 
while  tv  v/ill  say  retail. 

“Television  (advertising)  salespeo¬ 
ple  are  aggressive,  and  they  see  local 
advertising  as  a  big  growth  area,” 
Standen  said,  predicting  that  the  pro¬ 
liferation  of  the  15-second  commer¬ 
cial  will  heighten  to  a  degree  where 
national  may  become  soft,  especially 
for  the  networks,  where  the  focus  will 
be  on  where  they  can  achieve  other 
growth.  In  addition,  the  15-second 
commercials  will  mean  television  has 
more  inventory  to  sell,  he  added. 

The  keys  to  fighting  television  are: 
continuing  to  understand  what  tv  is 
selling  and  how  to  sell  against  it; 
improving  the  newspaper’s  basic  pro¬ 
duct  by  offering  advertisers  greater 
flexibility  and  quality;  and  remem¬ 
bering  that  tv  does  not  meet  the  needs 
of  most  local  advertisers,  especially 
when  30-second  commercials  are  cut 
in  half  —  local  advertisers  usually 


have  a  lot  of  information  to  convey. 

In  addition,  Standen  spelled  out 
two  major  priorities  in  newspaper 
advertising  for  the  new  year,  both  of 
which  are  equally  important. 

The  short  term  priority  is  to  max¬ 
imize  sales  and  promotion  efforts  to 
generate  business  this  year.  The  long 
term  initiative  needs  to  be  providing 
the  support  necessary  to  continue  the 
Future  of  Advertising  Project  task 
forces. 

In  1987,  Standen  noted  that  the 
FOA  task  forces  will  continue  to  pro¬ 
vide  a  flow  of  information.  In  January 
or  February,  he  said,  initiatives 
should  be  released  regarding  standar¬ 
dization  of  rate  breaks  for  national 
advertising  and  formats  to  provide 
common  reference  points  when  fig¬ 
uring  a  buy  in  a  large  number  of 
newspapers  —  although  individual 
papers  will  still  continue  to  set  their 
own  rates.  The  classified  task  force 
will  also  continue  to  share  new  ideas 
about  design  elements  of  the  section, 
he  said. 

“I  don’t  think  1987  will  be  a  drama¬ 
tic  year  for  any  of  the  media,”  Stan¬ 
den  said.  “Advertisers  will  still  be 
cautious  and  play  it  close  to  the  vest. 
It  will  be  competitive,  with  the  media 
fighting  for  their  fair  share  of  the 
budget.” 

Research  center 
launched  at 
Howard  Univ. 

Dr.  Orlando  L.  Taylor,  new  dean  of 
Howard  University’s  School  of  Com¬ 
munications,  recently  launched  a 
Center  for  Communications  Research 
to  examine  communications  issues  of 
particular  interest  to  blacks  and  other 
minorities. 

Linked  to  the  development  of  the 
center  is  a  planned  research  journal, 
which  Taylor  says  would  be  pub¬ 
lished  to  focus  on  issues  of  communi¬ 
cations  and  culture. 

Five  research  projects  by  the  cen¬ 
ter  are  currently  under  way  and  Tay¬ 
lor  has  plans  to  beef  up  the  annual 
communications  conference,  as  well 
as  establish  a  board  of  advisers.  A 
major  fund-raising  campaign  is  being 
planned  to  support  the  center  and 
other  school  initiatives. 

New  food  section 

The  Northeast  Times  and  the  Far 
Northeast  Times  of  Philadelphia,  Pa., 
recently  introduced  a  new,  zoned 
food  section  that  includes  a  column 
on  food  preparation  and  recipies  sub¬ 
mitted  by  Times  readers. 


USA  Today  to  begin 
worldwide  ad  rates 

Beginning  in  January  1987,  USA 
Today  will  begin  a  new  “Worldwide 
Rate,”  giving  a  discount  to  advertis¬ 
ers  who  run  the  same  ad  in  both  its 
domestic  and  international  editions, 
and  providing  a  single  invoice.  Copy 
splitting  is  available. 

Advertising  rates  are  $35,914  for  a 
full  black-and-white  page  and  $46,054 
for  a  full  page  in  four-color. 

USA  Today’s  international  edition 
is  a  condensed  version  of  the  U.S. 
edition,  edited  in  two  sections  and 
containing  the  most  important  news 
and  features  from  its  domestic  coun¬ 
terpart.  The  demographic  profiles  of 
the  two  editions  are  similar.  USA 
Today  is  distributed  in  50  countries, 
including  the  U.S. 

Paper’s  customers 
say,  “Charge  it.” 

Classified  and  subscription  mail 
customers  of  the  Akron  (Ohio)  Bea¬ 
con  Journal  can  now  pay  their  bills 
with  Visa  or  MasterCard. 

Tim  Kucheman,  credit  manager  at 
the  newspaper,  said  it  was  decided  to 
give  the  credit  card  payment  plan  a 
tryout  this  fall  in  response  to  inquiries 
from  customers.  He  estimated  that  at 
least  one  credit  card  payment  per  day 
has  been  made  since  September, 
when  the  plan  was  implemented, 
although  it  has  not  been  heavily  pro¬ 
moted. 

The  favorable  response  to  credit 
card  payment  may  lead  it  to  become 
available  to  pay-by-mail  subscribers, 
who  average  about  35%  of  the  paper’s 
total  subscribers,  Kucheman  said. 

Sports  hotline 
now  in  Dallas 

For  the  latest  sports  information, 
readers  can  now  call  Dial  Sports  Line, 
a  nationally  recognized  sports  phone 
line  sponsored  by  the  Dallas  Morning 
News  and  available  for  the  first  time 
in  the  Dallas-Fort  Worth,  Texas  area. 

The  90-second  recording  is  updated 
every  five  minutes  and  is  available  24 
hours  a  day.  The  line  provides  the 
latest  local  and  national  sports  news 
and  scores,  from  high  school  sports  to 
injury  reports  and  professional 
games. 

There  is  a  50tf  charge  to  call  the 
number  inside  the  metro  area.  Long¬ 
distance  charges  apply  elsewhere. 

The  Dial  Sports  Line  replaces  the 
Morning  News’  sports  information 
line. 
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SYNDICATES 


A  review  of  the  syndicate  worid  in  1986 

There  was  King’s  merger  activity  and  the  continued  introduction 
of  features  by  weii-known  creators.  And  what  wiii  1987  bring? 


By  David  Astor 

In  the  world  of  syndication,  1 986 
was  the  year  of  one  King-sized  merg¬ 
er  announcement  in  March  and 
another  KING-sized  one  late  last 
month. 

During  the  winter,  the  Hearst 
Corporation  announced  that  it  was 
purchasing  Cowles  Syndicate  (see 
E&P,  March  8).  Cowles,  which  was 
considered  possibly  the  seventh 
largest  syndicate  in  the  country,  was 
merged  into  Hearst’s  King  Features 
Syndicate,  one  of  the  two  biggest  fea¬ 
ture  distributors. 

As  large  as  this  deal  was,  it  was 
dwarfed  by  the  agreement  for  Hearst 
to  buy  News  America  Syndicate 
(NAS),  the  nation’s  third-biggest  fea¬ 
ture  distributor  (see  story  on  page  71). 

Mergers  are  nothing  new  in  the  syn¬ 
dicate  business  (although  the  first  half 
of  the  1980s  had  been  pretty  quiet  in 
this  area).  Several  of  the  past  year’s 
other  trends  were  also  of  an  ongoing 
rather  than  new  nature. 

For  one  thing,  “there  was  the  con¬ 
tinued  strength  of  so-called  way-out 
panels,”  said  King  president  Joseph 
F.  D’Angelo.  The  most  popular  of  all 
was  still  “The  Far  Side”  by  Gary 
Larson  (E&P,  July  26),  who  now  has 
about  550  daily  clients.  This  is  up 
from  125  newspapers  in  1984,  said 
Universal  Press  Syndicate  vice  presi¬ 
dent/editorial  director  Lee  Salem. 
And  Salem  noted  that  the  new  Sunday 
“Far  Side”  (E&P,  January  25)  has 
190  papers. 

Larson  was  an  unknown  when  first 
signed  by  Chronicle  Features  in  1979. 
But  the  trend  these  days  is  for  syndi¬ 
cates  to  introduce  comics  and  col¬ 
umns  by  “name”  creators. 

Last  year,  foi  instance,  several 
well-known  editorial  cartoonists 
came  up  with  comics  —  following  in 
the  footsteps  of  people  like  Jeff  Mac- 
Nelly  of  Tribune  Media  Services 
(TMS).  Editorial  cartoonist  S.C. 
Rawls  developed  the  “Pop’s  Place” 
strip  for  King  (E&P,  April  5),  Ralph 
Dunagin  and  Dana  Summers  created 
“The  Middletons”  for  NAS  (E&P, 
December  13),  David  Horsey  started 
“Boomers’  Song”  for  TMS  (E&P, 
February  15),  Bob  Gorrell  and  Gary 


"Just  think ...  Here  we  are,  the  afternoon 
sun  beoting  down  on  us,  a  dead,  bloated 
rhino  underfoot,  and  good  friends  flying 
in  from  all  over.  .„  I  tell  you,  Fronk, 
this  is  the  best  of  times.” 

'The  Far  Side'  by  Gary  Larson  con¬ 
tinued  to  do  well  in  1986. 

Brookins  began  “Cobwebs”  for 
Asterisk  Features  (E&P,  April  12), 
and  so  on. 

There  were  also  several  comic  car¬ 
toonists  who  came  up  with  second 
strips.  One  was  “Garfield”  creator 
Jim  Davis  of  United  Feature  Syndi¬ 
cate,  who  started  the  kid-oriented 
“U.S. Acres”  (E&P,  January  25).  It 
now  has  about  440  papers,  according 
to  United  Media  senior  vice  president 
and  editorial  director  David  Hendin. 
And  the  “Crock”  team  of  Bill  Rechin 
and  Don  Wilder  began  the  sports- 
related  “Out  of  Bounds”  (E&P,  May 
10).  It  now  has  about  170  papers, 
according  to  NAS  president  and  chief 
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An  entertainment  graphic  offering 
from  Copley  News  Service. 


executive  officer  Richard  S.  New- 
combe. 

And  certain  properties  that  first 
became  popular  in  non-newspaper 
areas  such  as  greeting  cards  and  tele¬ 
vision  were  turned  into  comics.  This 
was  the  case  with  “Sherman  on  the 
Mount”  from  Michael  Fruchey  and 
Walt  Lee  of  the  Los  Angeles  Times 
Syndicate  (LATS)  and  “He-Man  and 
the  Masters  of  the  Universe”  from 
McNaught  Syndicate. 

In  the  column  area,  probably  the 
biggest  “pre-sold”  names  starting 
newspaper  features  last  year  were  sci¬ 
ence  .fiction  author  Isaac  Asimov  of 
LATS  (E&P,  November  22),  sex 
counselor  Dr.  Ruth  Westheimer  of 
King  (E&P,  February  15),  The  New- 
Yorker's  Calvin  Trillin  of  King  (E&P, 
March  8),  and  sports  commentator 
Howard  (Tosell  of  TMS  (E&P,  May 
10). 

Nineteen-eighty-six  was  nothing 
like  1985  for  celebrity  columnists, 
however.  That  year,  new  syndicated 
writers  included  Lee  lacocca,  Coretta 
Scott  King,  Jeane  Kirkpatrick, 
George  McGovern,  Richard  Nixon, 
and  Pope  John  Paul  II  (whose  previ¬ 
ously  spoken  or  written  words  were 
assembled  into  column  form). 

As  was  the  case  with  cartoonists 
like  Davis,  several  columnists  started 
new  features  while  still  writing  their 
older  ones.  They  included  financial 
writer  Brendan  Boyd  (E&P,  August 
23)  of  Universal  and  auto  writer  Bob 
Sikorsky  (E&P,  May  24)  of  the  New 
York  Times  Syndication  Sales  Corpo¬ 
ration  (NYTSSC). 

A  major  reason  why  syndicates  are 
introducing  so  many  “name”  fea¬ 
tures  is  that  they  feel  it  gives  them  a 
sales  advantage  in  a  tight  selling  mar¬ 
ket.  Syndicates  are  well  aware  that 
the  number  of  multiple  newspaper 
towns  is  decreasing,  the  number  of 
dailies  using  local  features  is  increas¬ 
ing,  and  supplemental  wire  services 
are  growing.  The  supps  may  not 
always  have  famous  creators  like  the 
syndicates,  but  they  do  offer  a  lot  of 
material  in  one  package  at  a  compara¬ 
tively  low  price.  And  some  supple- 
mentals  have  been  getting  more  busi¬ 
ness  at  the  expense  of  the  struggling 
UPI. 
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Both  supplementals  and  syndicates 
are  dealing  with  today’s  cluttered  and 
highly  competitive  market  in  their 
own  ways.  NYTSSC  president  Karl 
Horwitz,  for  instance,  said  the  New 
York  Times  News  Service  supplemen¬ 
tal  —  aware  that  editors  are  being 
flooded  with  wire  copy  —  is  trying  to 
make  things  easier  by  offering  briefs, 
“optional  trim  indicators”  showing 
where  long  pieces  can  be  cut,  and  so 
on. 

Some  major  syndicates  are 
responding  to  market  conditions  by 
holding  the  line  on  what  they  charge 
newspaper  for  features.  “There's 
heavy  pressure  on  prices;  it’s  difficult 
to  raise  rates,”  stated  Washington 
Post  Writers  Group  editorial  direc¬ 
tor/general  manager  William  B. 
Dickinson  Jr.,  who  reported  that  the 
only  WPWG  feature  that  will  cost 
more  in  1987  is  Berke  Breathed’s 
popular  “Bloom  County”  comic. 

And  some  syndicates  are  concen¬ 
trating  on  sales  of  their  existing  fea¬ 
tures  while  annually  introducing 
fewer  new  ones  than  in  the  past. 
Salem,  for  instance,  said  Universal 
used  to  come  out  with  15  or  16  new 
features  a  year.  Now  it’s  nine,  ten,  or 
eleven. 

Universal,  by  the  way,  had  a  lock 
on  major  syndication-related  honors 


July  12);  and  McNaught  financial  col¬ 
umnists  Louis  Rukeyser  and  Susan 
Bondy,  who  went  to  TMS  and  NAS, 
respectively  (E&P,  January  4  and 
July  12). 

Financial  features  continued  to  do 
well  in  syndication  (E&P,  April  5),  as 
did  health  and  food  features.  Some  of 
the  popular  new  offerings  in  these 
three  areas  included  “Pacific  Rim” 
by  Alexander  Besher  of  Chronicle 
Features  (E&P,  June  14),  “Body 
Worry”  by  Remar  Sutton  of  United 
(E&P,  August  30),  and  “Kitchen 
Kids”  by  Rena  Coyle  of  Copley  News 
Service.  There  were  also  weekly  food 
packages  introduced  by  Davy  Associ¬ 
ates  (E&P,  August  16)  and  LATS 
(E&P,  August  30). 

LATS  president  Lou  Schwartz  said 
packages  such  as  his  syndicate’s 
“FoodStyles”  and  “Entertainment 
News  Service”  are  doing  well 
because  they  provide  a  great  deal  of 
material  that  papers  would  find  hard 
to  come  up  with  themselves. 

A  number  of  syndicates  also  intro¬ 
duced  children-oriented  features  last 
year  —  partly  in  response  to  recom¬ 
mendations  contained  in  the  2 1  st  Cen¬ 
tury  Comics  report  of  1985. 

And  syndicated  graphics  continued 
to  be  very  popular  in  1986.  “There’s 
{Continued  on  pufte  70) 


'Gasoline  Alley'  cartoonist  Dick  Moores 
died  back  in  April. 

in  1986.  “For  Better  or  For  Worse” 
creator  Lynn  Johnston  became  the 
first  woman  to  win  the  National  Car¬ 
toonists  Society’s  Reuben  Award  as 
“Outstanding  Cartoonist  of  the 
Year”  (E&P,  April  26).  And  editorial 
cartoonist  Jules  Feiffer  (E&P,  May 
31)  and  columnist  Jimmy  Breslin  won 
Pulitzer  Prizes. 

Breslin,  formerly  of  TMS,  was  one 
of  several  creators  who  switched  to 
another  syndicate  last  year  (E&P, 
February  22)  —  joining  the  growing 
number  of  cartoonists  and  columnists 
making  such  a  move.  Astrology  col¬ 
umnist  Jeane  Dixon  decided  to  leave 
LATS  to  join  Universal  effective  this 
month.  Others  switching  in  1986 
included  editorial  cartoonist  Doug 
Marlette,  from  King  to  TMS  (E&P, 


HEALTH  WATCH 


SOURCE:  1966  Dream  Report. 
by  R.H.  Bruskin  Associates 


Copley  News  Service/ Ken  Marshall 


A  HEALTHY  DOSE  OF  READERS. 

America's  turning  wholesome.  Working  on  getting  fit  as  a  eat  to  stay  healthy.  What  the  newest  trends  in  health  care  are. 
fiddle.  So  there's  no  better  time  than  right  now  to  firm  up  your  And  what  people  are  doing  to  stay  in  fine  shape. 


readership.  And  give  your  revenues  some  extra  muscle. 


Call  toll-free  800-445-4555*  for  a  free  sample  of  the  column 


Health  Watch,  our  weekly  info-graphics,  will  do  that  for  you.  that's  good  for  every  body.  It's  a  big  part  of  our  packages  that  tie 
No  sweat.  Health  Watch  shows-and  tells-what  people  should  up  readership  and  revenues. 


P.O.  Box  190  •  San  Diego,  CA  92T12-0190 

'Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 
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Most  people  hi  ve  sweet  dreams 

Seventy  percent  of  Americans  say  they  dream  when  they  sleep  and 
most  of  their  dreams  are  pleasant. 

Here’s  how  people  responded  when  asked 
if  they  dream  when  they  sleep; 
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'Bloom  County'  topped  the  1,000-newspaper  mark  during  the  fall. 


(Continued  from  page  69) 
solid  interest  in  them,”  said  president 
Robert  S.  Reed  of  TMS,  which  is 
distributing  the  electronic  Knight- 
Ridder  Graphics  Network  (E&P, 
November  29)  effective  January  1. 
Also,  King  began  offering  “Cam¬ 
bridge  Reports”  (E&P,  March  15), 
and  Copley  introduced  financial, 
health,  and  entertainment  graphics. 

Many  papers  are  using  more  color 
photographs,  too,  and  some  syndi¬ 
cates  started  responding  to  this  need. 
Universal  introduced  a  package  pro¬ 
viding  color  photos  along  with  travel 
and  home  stories  (E&P,  December  6). 
And  Copley  began  offering  color  pix 
in  areas  such  as  food  and  travel. 

In  general,  added  editorial  man¬ 
ager/marketing  director  Nanette 
Wiser,  Copley  makes  available  color 
or  black-and-white  visuals  with  virtu¬ 
ally  all  its  features  —  which  helps  the 
news  service’s  sales  to  art-hungry 
papers. 

Art  or  no  art,  syndicates  can  find 
very  difficult  making  a  decent  profit 
just  by  selling  features  in  today’s  tight 
market. 

“Newspaper  business  (for  syndi¬ 
cates)  has,  to  some  degree,  been  stat¬ 
ic,”  said  D’Angelo.  So  many  feature 
distributors  are  getting  increasingly 
involved  in  such  potentially  lucrative 
areas  as  licensed  product  merchan¬ 
dising,  television  series  and  specials, 
and  books. 

“The  Far  Side”  collections  from 
Universal’s  Andrews,  McMeel  & 
Parker  book  publishing  company,  for 
instance,  have  now  sold  over  four 
million  copies.  And  collections  from 
cartoonists  like  Jim  Davis  and 
Breathed  continued  to  do  extremely 
well. 

Breathed  —  who  survived  a  light 
airplane  crash  in  January  (E&P, 
February  1)  —  now  has  over  1,000 
daily,  Sunday,  and  college  “Bloom 
County”  subscribers. 

Other  1986  milestones  included  the 
50th  anniversary  of  “The  Phantom” 
by  Lee  Falk  of  King  (E&P,  December 
20),  the  35th  anniversary  of  “Dennis 
the  Menace”  by  Hank  Ketcham  of 
NAS  (E&P,  March  22),  the  30th 
anniversary  of  “Dear  Abby”  by  Abi¬ 
gail  Van  Buren  of  Universal  (E&P, 
August  16),  the  20th  anniversary  of 
Art  Buchwald’s  association  with 
LATS  (E&P,  September  6),  and  the 
10th  anniversary  of  “Cathy”  by 
Cathy  Guisewite  of  Universal  (E&P, 
November  22). 

On  a  sadder  note,  last  year  saw  the 
deaths  of  such  syndicated  people  as 
“Gasoline  Alley”  cartoonist  Dick 
Moores  of  TMS  (E&P,  May  3), 


“Mary  Worth”  creator  Allen  Saun¬ 
ders  (E&P,  February  8),  “Mutt  and 
Jeff”  cartoonist  A1  Smith  (E&P, 
December  6),  soap  opera  columnist 
Jon-Michael  Reed  of  United  (E&P, 
June  7),  commentator  Sydney  Harris 
of  NAS  (E&P,  December  13),  and 
political  columnist  Joseph  Kraft  of 
LATS  (E&P,  January  18). 

Dickinson  said  some  of  the  news¬ 
papers  seeking  replacements  for  Har¬ 
ris  and  Kraft  turned  to  WPWG, 
whose  stable  of  columnists  includes 
George  F.  Will,  Ellen  Goodman, 
David  Broder,  and  William  Rasp¬ 
berry.  The  Iran-contra  controversy 
also  helped  sales  of  political  columns 
and  editorial  cartoons  from  various 
syndicates.  And  investigative  colum¬ 
nist  Jack  Anderson  of  United  was 
cited  in  the  press  for  hinting  at  U.S. 
arm  sales  to  Iran  several  months 
before  the  story  broke  in  most  other 
media  outlets. 

Speaking  of  controversy,  several 
“Doonesbury”  episodes  again  elic¬ 
ited  strong  editor  reaction.  Some 
papers,  for  instance,  dropped  strips 
listing  Reagan  appointees  accused  of 
legal  or  ethical  misconduct  (E&P, 
April  26).  But  Garry  Trudeau’s  client 
list  rose  from  about  810  to  900  during 
the  year,  according  to  Salem  of  Uni¬ 
versal. 

The  controversy  over  territorial 
exclusivity  was  also  in  the  news  in 
1986.  Some  large  papers  are  taking 
less  territorial  exclusivity  on  features, 
but  many  smaller  papers  still  decry 
the  practice  (E&P,  February  1).  And 
an  out-of-court  settlement  was 


A.M.  Rosenthal 


reached  in  the  Oakland  Tribune'?, 
exclusivity  suit  against  the  San  Fran¬ 
cisco  Chronicle  and  San  Francisco 
Examiner  (E&P,  March  22). 

Another  1986  out-of-court  settle¬ 
ment  was  in  John  Bloom’s  favor  after 
he  sued  the  Dallas  Times  Herald  and 
LATS  for  rights  to  his  Joe  Bob  Briggs 
drive-in  feature  (E&P,  September 
20). 

Other  noteworthy  events  in  1986? 
The  client  list  for  Bill  Watterson’s 
critically  acclaimed  “Calvin  and 
Hobbes”  comic  (E&P,  February  8), 
which  Universal  introduced  in  late 
1985,  rose  from  over  40  to  almost  190 
papers  in  1986.  LATS  began  syndi¬ 
cating  the  minority  affairs  column  by 
Newsday's  Les  Payne  (E&P,  Decem¬ 
ber  6).  King  started  distributing  the 
“Zippy  the  Pinhead”  underground 
comic  by  Bill  Griffith  (E&P,  August 
23).  And  United  introduced  its  first 
comic  by  a  woman  —  Sherrie  Shep¬ 
herd’s  “Francie”  (E&P,  September 
20).  It  now  has  about  110  papers, 
according  to  Hendin. 

Another  first  was  a  Newspaper 
Features  Council-sponsored  syndica¬ 
tion  seminar  (organized  by  self-syndi¬ 
cated  food/nutrition  columnist  June 
Roth)  that  was  attended  by  over  400 
people  (E&P,  November  22).  Other 
big  1986  gatherings  included  the 
NFC’s  annual  meeting  (E&P, 
November  8),  where  the  controversy 
over  shrinking  comics  was  discussed, 
and  a  cartooning  festival  at  Ohio  State 
(E&P,  October  25). 

And  cartoonists  this  fall,  for  the 
second  consecutive  year,  raised 


Jack  Anderson 
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Hearst  agrees  to  buy  News  America  Syndicate 


The  Hearst  Corporation,  as 
expected,  has  announced  that  it  is 
buying  News  America  Syndicate  from 
Rupert  Murdoch.  The  price,  accord¬ 
ing  to  sources,  is  in  the  neighborhood 
of  $23  million. 

The  agreement  —  which  involves 
the  third  biggest  syndicate  in  the 
country  (NAS)  and  the  first  or  second 
biggest  (King  Features  Syndicate)  —  is 
probably  the  largest  of  its  kind  in  the 
history  of  syndication. 

NAS  will  be  renamed  North  Amer¬ 
ica  Syndicate  when  the  deal  is  final¬ 
ized  (early  this  year,  anticipates 
Hearst)  and  become  one  of  King's 
“group  of  companies."  King  presi¬ 
dent  Joseph  F.  D'Angelo  said  King 
plans  to  operate  NAS  as  a  "stand¬ 
alone  syndicate"  —  although  sources 
indicate  that  some  NAS  administra¬ 
tive  functions  and  departments  will 
undoubtedly  be  merged  with  those  of 
King. 

When  asked  why  the  44-year-old 
NAS  isn't  being  completely  merged 
into  King,  D'Angelo  declined  com¬ 
ment.  But  some  industry  observers 
believe  King  is  trying  to  deflect  criti¬ 
cism  that  it  is  becoming  very  big. 

In  response  to  another  question, 
D'Angelo  said  King  “at  this  point 

money  to  help  those  with  not  enough 
to  eat  by  devoting  their  Thanksgiving 
comics  to  hunger  (E&P,  November 
22). 

What  might  be  coming  up  this  year 
in  the  world  of  syndication? 

In  general,  Newcombe  believes 
there  will  be  continued  syndicate 
switching  among  creators  in  1987  — 
even  apart  from  whatever  moves 
result  from  the  King/NAS  deal.  New¬ 
combe  said  he  favors  the  rights  of 
creators  to  be  “free  agents"  if  they  so 
desire. 

There  will,  of  course,  be  fewer  truly 
competitive  major  syndicates  in  1987 
than  in  1986  —  and  fewer  truly  com¬ 
petitive  large  newspapers  buying  syn¬ 
dicated  features.  Schwartz  said  St. 
Louis,  for  instance,  now  has  only  one 
major  daily  and  that  Detroit  could  be  a 
tougher  market  to  sell  to  if  the  Joint 
Operating  Agreement  between  the 
News  and  Free  Press  gets  govern¬ 
mental  approval.  But  Dickinson 
noted  that,  because  so  many  big  dai¬ 
lies  have  been  lost  during  the  past  few 
years,  there  are  less  papers  around  to 
potentially  fold  in  1987.  Whatever 
happens  with  large  papers,  Dickinson 
said  it  would  be  wise  for  syndicates  to 
increasingly  include  small  dailies 
among  their  selling  targets. 
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plans  to  retain  all"  NAS  creators.  The 
Irvine,  Calif.-based  NAS  distributes 
about  85  features,  while  the  New 
York  City-based  King  handles  about 
140. 

The  NAS  roster  includes  “B.C." 
by  Johnny  Hart,  “Dennis  the 
Menace"  by  Hank  Ketcham,  and 
“The  Wizard  of  Id"  by  Hart  and 
Brant  Parker;  columns  by  Roger 
Ebert,  Evans  and  Novak,  Ann  Lan¬ 
ders,  and  Carl  Rowan;  and  editorial 
cartoons  by  Herblock  and  Bill 
Mauldin. 

D'Angelo  declined  to  comment 
about  how  many  NAS  employees  (of 
which  71  are  full-time)  will  be 
retained.  But  when  Hearst  purchased 
Cowles  Syndicate  last  year  (see  E&P, 
March  8),  almost  none  of  the  20-plus 
Cowles  staffers  besides  president 
Dennis  R.  Allen  were  hired  by  King. 


Many  NAS  staffers  are  anxious 
about  their  future  employment  pros¬ 
pects,  and  some  are  especially  upset 
that  Murdoch  agreed  to  sell  the  syndi¬ 
cate  on  December  24  —  the  day 
before  Christmas. 

At  least  one  NAS  person,  president 
and  chief  executive  officer  Richard  S. 
Newcombe.  has  been  offered  a  post  at 
North  America.  Newcombe  said  he  is 
weighing  the  offer,  as  well  as  other 
possible  jobs. 

When  asked  his  feelings  about  Mur¬ 
doch  —  who  had  expressed  a  long¬ 
term  commitment  to  NAS  when  buy¬ 
ing  the  former  Field  Newspaper  Syn¬ 
dicate.  for  about  $20  million,  as  part 
of  the  Chk  ufio  Sun-Times  deal  three 
years  ago  —  Newcombe  said  he  had 
“no  bitterness." 

“1  can  understand  that  his  interests 
changed,"  stated  Newcombe.  refer¬ 
ring  to  Murdoch's  push  into  televi¬ 
sion. 

— David  A.stor 

Will  the  enormous  size  of  the  King/ 
NAS  entity  be  a  good  or  bod  thing? 
This  will  be  one  of  the  questions 
addressed  in  next  week's  E&P  story 
featuring  the  syndicate  world's  reac¬ 
tion  to  the  Hearst  purchase. 


And  with  the  market  for  features  so  wiser,  is  that  it  is  already  edited  and 
tight,  several  syndicates  will  continue  thus  easier  to  deal  with, 
to  seek  economies  this  year.  For  Speaking  on  another  subject.  Wiser 
some,  this  will  involve  selling  features  reported  that  Copley  will  offer  travel 
more  via  telephone  and  direct  mail  and  sports  graphics  in  1987.  And  she 

and  less  via  road  salespeople.  said  syndicates  will  continue  to  intro- 

When  syndicates  try  to  sell  comics  duce  comics  designed  for  business 
in  The  Far  Side  category  this  year,  pages,  food  pages,  and  other  parts  of 

Hendin  said  they  may  have  some  dif-  ^^e  paper. 

ficulties.  He  explained  that  the  mar-  qi^  j\pril  27,  United  will  begin 

ket  for  offbeat  panels  might  reach  the  syndicating  the  first  non-King-distrib- 

saturation  point  in  1987.  ujgjj  comic  by  “Beetle  Bailey''/“Hi 

What  will  1987  bring  when  it  comes  Lojs"  creator  Mort  Walker.  The 

to  specific  features?  new  strip  is  called  “Gamin  and 

Former  executive  editor  and  cur-  Patches"  (E«&P,  December  20). 

rent  associate  editor  A.M.  Rosenthal  - 

of  the  New  York  Times  (E&P, 

October  18)  will  be  doing  a  twice- 
weekly  column  that  will  be  transmit¬ 
ted  to  New  York  Times  News  Service 
clients  beginning  January  5.  The  “On 
My  Mind"  feature  will  cover  foreign 
affairs,  U.S.  issues,  the  press,  and 
various  other  areas. 

NYTSSC  January  I  also  intro¬ 
duced  a  weekly  package  of  cartoons 
and  text  from  Punch,  the  British 
humor  publication  —  bringing  to  over 
15  the  number  of  magazines  it  distri¬ 
butes.  Indeed,  syndication  of  maga¬ 
zine  material  has  become  increasingly 
popular  over  the  past  few  years. 

One  reason  why  syndicates  like  to 
distribute  magazine  material,  said 
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which  the  newspaper  is  seeking  sig¬ 
nificant  money-saving  concessions. 

The  negotiations  began  in  the 
fourth  quarter  of  1986  although  the 
contracts  do  not  expire  until  March 
30,  1987. 

The  News  is  adding  a  new  front-end 
system,  and  Hoge  said  a  pagination 
system  may  be  in  place  by  the  end  of 
1988. 

Washington  Post  Co. 

Company  president  Richard  D. 
Simmons  said  ad  rates  at  the  : 
Washington  Post  will  be  go  up  6%  to 
6.5%  this  year,  but  remarked  “there 
are  no  plans  in  1987”  for  a  boost  in 
circulation  prices. 

Noting  that  the  Post  inserts  over 
“1.1  billion  pieces  of  things”  each 
year,  Simmons  said  the  newspaper 
must  move  to  automate  its  warehous¬ 
ing  and  mailroom  procedures  “or 
we'll  be  doomed.” 

Simmons  described  the  Post  as 
“first  and  foremost  a  local  newspa¬ 
per”  and  said  it  “never  had  any  ambi¬ 
tions  whatsoever  to  be  a  national 
newspaper.” 

Medilt  fetes  alumni 
Pulitzer  winners 

Pulitzer  Prize  winner  Jack  W. 
Fuller  delivered  the  keynote  address, 
“The  Consequences  of  Change  in 
Investigative  Reporting,”  as  part  of  a 
daylong  celebration  honoring  Pulit¬ 
zer  Prize-winning  alumni  of  the 
Medill  School  of  Journalism  at  North¬ 
western  University.  Fuller  is  among 
the  13  men  and  women  from  Medill 
who  have  won  the  Pulitzer  Prize. 

The  event  also  included  participa¬ 
tion  in  sessions  with  students  and 
lunch  with  the  Medill  faculty.  Medill 
alumni  honored  the  program  partic¬ 
ipants  at  a  reception  and  dinner  later 
that  evening,  where  the  speaker  was 
James  K.  Batten,  president  of  Knight- 
Ridder  Inc. 

Softball  tournament 
benefits  homeless 

Coldwell  Banker  employees 
proved  to  be  the  best  softball  players 
among  suburban  realtors  during  a  j 
three-day  1986  Softball  Challenge  i 
sponsored  by  the  Journal  Friday 
Home  Report  of  Springfield,  Va. 
Funds  raised  by  the  event  were 
divided  between  two  local  emergency 
shelters  for  the  homeless. 


College  info  service 
completes  first  year 

The  Dow  Jones  Newspaper  Fund 
has  completed  the  first  year  of  its 
Journalism  and  Mass  Communica¬ 
tions  College  Search  Service,  which 
supplies  computer-matched  data 
about  college  journalism  programs  to 
students,  based  on  criteria  they 
supply  about  program  features  they 
consider  most  important. 

More  than  300  prospective  journal¬ 
ism  and  mass  communications  majors 
participated  in  the  first  year  of  the 
service,  which  costs  each  participant 
$5  and  was  started  because  much  of 
the  data  on  college  journalism  pro¬ 
grams  is  too  specific  for  high  school 
counselors  to  deal  with. 

In  addition  to  providing  students 
with  a  list  of  colleges,  the  Fund  sends 
them  postcards  to  request  application 
forms  and  other  campus  information. 

For  more  information,  write  or  call 
the  Dow  Jones  Newspaper  Fund  Inc., 
P.O.  Box  300,  Princeton,  N.J.  08543- 
0300;  telephone  (609)  452-2820. 

Star  insensitive 
to  publish  names, 
says  Press  Council 

The  Toronto  (Ont.)  Star  acted 
insensitively  when  it  published  the 
names  of  the  wife  and  son  of  a  con¬ 
victed  child  sexual  molester,  the 
Ontario  (Canada)  Press  Council  said 
in  a  recently  released  decision. 

The  council  upheld  a  complaint 
filed  by  John  Linde  of  Toronto  who 
said  the  Star  showed  a  callous  disre¬ 
gard  for  the  privacy  of  innocent  par¬ 
ties  when  it  published  the  names,  as 
well  as  the  name  of  the  city  where  the 
woman  took  her  children  in  an 
attempt  to  rebuild  their  lives. 

Linde  said  he  had  no  direct  connec¬ 
tion  with  the  family,  but  believed  the 
woman  was  a  counselor  at  a  summer 
camp  he  directed  many  years  ago. 

The  Star  argued  that  the  nature  of 
the  convicted  man’s  sentence,  an 
indefinite  term  as  a  dangerous 
offender,  gave  the  story  national 
importance. 

The  newspaper  also  said  it  felt  the 
names  were  pertinent  to  the  story  and 
had  already  been  published  else¬ 
where. 

The  council,  which  hears  com¬ 
plaints  from  the  public  about  Ontario 
newspapers,  said  prior  publication 
did  not  justify  the  Star’s  action,  and 
found  “the  Star’s  treatment  of  these 
innocent  people  to  have  been  insensi¬ 
tive.” 


Burger  announces 
media  advisors  for 
200th  celebration 

Membership  on  the  Communica¬ 
tions  Advisory  Committee  of  the 
Commission  on  the  Bicentennial  of 
the  United  States  Constitution  has 
been  announced  by  former  Supreme 
Court  Chief  Justice  Warren  E.  Bur¬ 
ger,  chairman  of  the  commission. 

The  committee  is  chaired  by 
Edward  O.  Fritts,  president  of  the 
National  Association  of  Broad¬ 
casters.  Jerry  Friedheim,  executive 
vice  president  of  the  American  News¬ 
paper  Publishers  Association,  is  vice 
chairman. 

Named  to  serve  on  the  Advisory 
Committee  are:  Ray  Jenkins,  editorial 
page  editor,  Baltimore  Sun,  Ameri¬ 
can  Society  of  Newspaper  Editors; 
Jim  Mooney,  president.  National 
Cable  Television  Association;  Ernie 
Schultz,  executive  vice  president, 
Radio-Television  News  Directors 
Association;  Melvin  Street,  execu¬ 
tive  vice  president.  National  Newspa¬ 
per  Association;  Bob  Lewis,  New- 
house  News,  immediate  past  presi¬ 
dent  of  Sigma  Delta  Chi ;  Brian  Lamb, 
president,  C-SPAN;  Doug  Bennett, 
president.  National  Public  Radio; 
Bruce  Christensen,  president.  Public 
Broadcasting  Service;  and  Milt  Ben¬ 
jamin,  president.  United  Press  Inter¬ 
national. 

Ad  spending  up 
in  third  quarter 

Expenditures  for  newspaper  adver¬ 
tising  in  the  third  quarter  of  1986 
totaled  $6,570  billion,  an  increase  of 
7.9%  over  year-earlier  figures, 
according  to  Newspaper  Advertising 
Bureau  estimates. 

Spending  by  retail  advertisers  in 
the  three-month  period  was  up  7%  to 
$3,353  billion,  with  classified 
increasing  by  11.9%  to  $2,452  billion 
and  national  going  up  0.6%  to  $765 
million. 

Year-to-date  expenditures  total 
$19,439  billion,  an  increase  of  6.8% 
over  1985.  Retail  is  up  5.5%  to  $9,942 
billion,  classified  is  up  10.1%  to 
$7,012  billion  and  national  is  up  3%  to 
$2,484  billion. 

Expenditures  for  September, 
which  had  four  Sundays  this  year  as 
opposed  to  five  in  1985,  totaled  $2,187 
billion,  a  1 .7%  increase  over  the  same 
month  last  year.  Retail  was  off  0.6% 
to  $1,109  billion,  classified  went  up 
7.7%  to  $798  million  and  national  was 
down  4.9%  to  $281  million. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


AUTOMOTIVE 


AR  TEST  COLUMN,  weekly  with  art, 
hat  tells  the  good  AND  the  bad.  905 
pray  Ave.,  Mays  Landing,  NJ  08330. 


BUSINESS 


FREE  CLIPSHEET 
ON  BUILDING  INDUSTRY 
Charts,  drawings  and  pithy  editorial  on 
housing  and  light  commercial  activities. 
Published  quarterly  by  Andersen  Corpo¬ 
ration,  the  nation's  largest  window 
manufacurer.  Call  Kate  Leslie,  Editor, 
at  (612)  347-1415. 


BABY  BOOMERS 


BABY  BOOMERS  CHEER  for  this  tough, 
tender,  funny  column.  Proven  winner. 
Try  free  samples.  Ron  Bianchi,  6316  E. 
Doubletree,  Paradise  Valley,  AZ  85253. 


HUMOROUS  HOROSCOPE  is  a  pub¬ 
lished  horoscope  parody  that  is  topical, 
sometimes  off-the-wall,  and  always 
funny.  Great  alone  or  teamed  with 
“standard”  horoscope.  Samples,  rates: 
Bob  Bezman,  1605  Hunter,  Wheeling, 
IL  60090. 

_ REAL  ESTATE _ 

"HOUSE  CALLS”-Detroit  News,  Miami 
Herald,  Sun-Times,  etc.,  10th  year, 
800-word  weekly  Q&A,  9  national 
awards.  Free  six-week  trial.  Edith  Lank, 
240  Hemingway  Dr.,  Rochester,  NY 
14620.  (716)  473-4973. 

_ MONEY _ 

"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple.  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


PUZZLES 


PUZZLES,  Puzzles,  Puzzles.  Everyone 
loves  ’em.  You  can  afford  us.  DICKSON 
(213)  515-5047. 


ASTROLOGY 


COSMIC  COLLEGE.  Entertaining.  Infor¬ 
mative  new  weekly  all  about  Astrology 
and  Numerology.  Unique!  Combines 
cartoons  with  Q&A  text  to  attract  new 
readers.  Enhances  your  present  astm- 
feature  or  effective  by  itself.  FREE 
TRIAL.  Call  Larry  White,  Time  Data 
Syndicate,  PO  Box  717,  Manchester, 
NH  03105  (603)  623-7733. 


HEALTH 


“HEALTH  PERSPECTIVES”-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance/Q&A/ 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 

“SENIOR  CLINIC"  is  America’s  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  “Warm  witty,  authorita¬ 
tive,  excellent  reader  response.”  Now  in 
6th  year.  Weekly,' 600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. 


E&P  CLASSIFIEDS 
The  Industry’s  Marketplace 


THE  INDUSTRY’S 
MEETING  PLACE... 

When  you  need  to  reach  newspaper  people, 
you  can  meet  all  the  people  you  want  to 
meet — Buyers,  sellers,  employers,  job-seekers, 
and  more,  in  the  pages  of- 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info:  (212)  675-4380 


BUSINESS  OPPORTUNITIES 


CLIP  NEWSPAPER  ITEMS,  $2-$25 
each.  Rush  stamped  envelope:  Kelley- 
1,  Drawer  389,  Clanton,  AL  35045. 


MAKE  HUNDREDS,  Clipping  news¬ 
paper  items.  Rush  stamped  envelope: 
Kelley-2,  Drawer  389,  Clanton,  AL 
35045. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services,  Inc., 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


NEWSPAPER  BROKERS 


30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 


NEWSPAPER  BROKERS 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  services. 

BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  clas¬ 
sified  ad  copy: 

-Please  specify  an  exact  classification  within  a 
section  of  ads:  for  instance,  Equipment  & 
Supplies-Phototypesetting:  Industry  Services- 
Consultants;  Help  Wanted-Sales.  Help  us  put 
your  ad  where  it  will  do  you  the  most  good. 

-Be  sure  to  indicate  how  many  times  you  wish 
the  ad  to  appear,  and  whether  an  E&P  box 
number  is  required. 

-Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you 
wish  the  ad  to  be,  as  well  as  how  many  weeks 
the  ad  should  run. 

Remember — in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 

E&P  Classified  Department 
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ANNOUNCEMENTS  I 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEW  ADDRESS-Relocating  December 
1.  Same  confidential,  professional 
service.  Buyers  or  sellers  call  or  write 
Dick  Briggs,  DICK  BRIGGS  &  ASSOCI¬ 
ATES,  Box  579,  Landrum,  SC  29356, 
(803)  457-3846. 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


LOUISIANA  WEEKLY  and  TMC  product 
in  place  for  coming  growth  market. 
Asking  $450,000.  Real  estate 
included.  Jim  Hall  Media  Services, 
Inc.,  408  Elm  St.,  Troy.  AL  36081, 
(205)  566-7198. 


SAN  DIEGO  Community  Newspaper. 
Ideal  Family  Operation.  Illness  Forces 
Sale.  PO  Box  161154,  San  Diego,  CA 
92116. 


Two  paid  weeklies  in  growing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  708,  Greenwood,  IN  46142. 


Two  underdeveloped  Texas  weeklies, 
same  suburban  area,  currently  compet¬ 
ing.  Both  available  for  only  $60K  initial 
investment. 

Twice  weekly,  central;  Texas,  growing 
area.  $500,000  initial  investment.  We 
have  others,  free  list.  ATN,  Inc.,  Bill  or 
Ed  Berger,  PO  Box  161503,  Austin,  TX 
78716-1503,  (512)  476-3950, 


ZONE  6  WEEKLY  with  TMC  shopper. 
Two  years  old.  2,000  plus  paid  circula¬ 
tion.  Second  class  permit  pending  in 
rapidly  growing  bedroom  community 
near  metro  area.  $180,000.  Owner 
financing  available,  to  Box  1630, 
Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


OKLAHOMA  COUNTY  SEAT  weekly, 
only  paper  in  county.  Gross  $170,000, 
price  $195,000  including  building. 
Terms. 

MONTANA  county  seat  weekly,  web 
press,  beautiful  area.  Gross  $750,000. 
$700,000,  terms. 

KANSAS  WEEKLIES,  unopposed, 
industrial  base,  4-unit  web,  gross 
$640,000.  Terms,  local  financing 
possible. 

IOWA  WEEKLY,  shopper,  5-unit 
community,  color  deck,  college,  county 
seat,  prosperous.  Gross  $1.5  million. 
$1.8  million  includes  real  estate. 
Terms. 

WISCONSIN  WEEKLY,  shopper,  gross 
$350,000,  3,200  paid  subs.  Priced  at 
gross.  Terms. 

NORTH  CENTRAL  IOWA  daily,  weekly 
shopper  and  web  plant.  Gross  over  $2 
million.  Negotiable. 

IOWA  WEEKLIES,  unopposed,  near 
metro  area.  Gross  $325,000, 
$300,000  includes  two  buildings. 
Terms,  negotiable. 

BLACK  HILLS  weekly-shopper,  gross 
$225,000,  growing  suburban  area. 
Good  terms. 

For  information  write: 

ROBERT  N.  BOLITHO 
4210  Johnson  Dr.,  Suite  lOOA 
Fairway,  KS  66205 


NEWSPAPERS  WANTED 


CANADIAN  NEWSPAPER  GROUP  (21 
publications)  is  seeking  to  purchase 
smaller  U.S.  daily  newspapers  (to 
25,000  circulation).  Write  or  telephone 
Arthur  E.  Weeks,  Sterling  Newspapers 
Limited,  2nd  Floor,  1827  West  5th 
Ave.,  Vancouver,  B.C.  V6J  1P5 
(604)  732-4443. 


YOU  WILL  BE  PROUD 
TO  SELL  TO  US 

Ex-Publishers  are  dedicated  to  "putting 
out"  excellent  products  and  we  will 
retain  family,  management  and  also 
continue  and  improve  community 
service.  We  seek  profitable  dailies, 
weeklies  and  shoppers  anywhere.  Week¬ 
ly  or  shopper  must  have  $500,000  or 
more  publishing  gross  and  minimum 
daily  publishing  gross  is  $800,000. 
Low  competition  markets  preferred. 
Write  in  complete  confidence  to  Box 
1399,  Editor  &  Publisher. 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefiting  from 
our  low 
contract  rates 


MAGAZINES  FOR  SALE 


REGIONAL  MONTHLY  MAGAZINE,  2nd 
Class,  $65,000.  Priced  under  gross. 
Send  replies  to  PO  Box  2826,  McAllen, 
TX  78501. 


RESEARCH 


SUNBELT  RESEARCH  established 
1971.  Probability  based  readership  and 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 

_ INVESTORS _ 

INVESTOR(S)  WANTED  for  TMC  start¬ 
up  in  booming  zone  5  area.  Largest 
weekly  in  state.  Help  us  grow  quickly. 
Box  1638,  Editor  &  Publisher. 


you  can 
count  on  it 

•  to  bring  you  the  news  of 
the  newspaper  industry 
every  week  of  the  year. 

•  to  focus  on  the  issues 
that  are  important  to  you. 

EDITOR  &  PUBLISHER 

has  stood  the 
test  of  time. 

It  has  served  the 
newspaper  community 
for  over  100  years. 


call  212  675-4380 
to  subscribe  or  to  advertise 
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INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


CIRCULATION  2001 
A  circulation  package  written  for  the 
IBM  System/3b.  Includes  inquiry,  data- 
entry,  starts,  stops,  complaints,  adjust 
draws,  PIA  billing,  carrier  billing,  TMC, 
bundle  top  wraps,  numerous  reports 
and  other  features. 

LEONARD  C.  STEELE 
STEELE'S  PROGRAMMING  SERVICES 
3142  FELIX  STREET 
ST.  JOSEPH,  MO  64501 
(816)  364-4286 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


CHEMCO  NEWS  PAGER  II  w;Darkroom. 
Alan  Squeeze  lens,  10  years  old,  excell- 
lent  condition.  $8,000.  -  Call  (202) 
334-5171  /  Andy  Hentman. 


SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


MARKET  SALES  &  SERVICES  —  (516) 
595-2777  NEWSPAPER  &  MAGAZINE 
CONSULTANTS  SERVING  GREATER 
NEW  YORK  AREA  CIRCULATION, 
SALES,  BILLING,  TRUCKING  AND 
OTHER  SERVICES  FOR  THE  PUB¬ 
LISHER 

PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 

EDITORIAL  SERVICES 

GHOSTING,  editing,  indexing,  etc.  20 
years  in  business.  Wordsmiths,  Box 
5882-e,  Chicago,  IL  60680,  (312) 
383-7845. 

CONSULTANTS _ 

JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 


ONE  MAN  COLOR 
DEPARTMENT  WITH  A 
BARGAIN  PRICED 
COLOR  SCANNER 


m  $59,500 
/FITS  ANY  BUDGET) 


FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 

SET  UP  FOR 
NEWSPAPERS 

AVERAGE  SET  -  15  MINS 

NO  PROBLEMS  UPl  OR  AP 

CALL  SCANTRONIX 
AT  (213)  829*5022 
ASK  FOR  GARY 


TO  AVOID  CONFUSION... 

Please  return  the  yellow  copy  of  your 
invoice  with  payment  and  refer  to  the 
invoice  number  in  all  correspondence 
about  your  classified  ad. 

Thank  you, 


E  &  P  Classified  Department 
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EQUIPMENT  &  SUPPLIES 


COMPUTERS 


COMPLETE  EDITORIAL  and/or  classi¬ 
fied  front  end  system.  7  Harris  1420 
editing  terminals-$2,000  each;  14 
Harris  Compuedit  terminals-$800. 
each;  4  Harris  single  sided 
Microstors’$2,800  each;  plus  parts  and 
cables.  Contact  Bob  Gemske,  Housa- 
tonic  Valley  Publishing  Co.,  New 
Milford,  CT  06776,  Tel. 

(203)  354-2261. 


COMPUTER  SYSTEM 
ALTOS  586-20,  512K  ram, two 
WYSE-50  terminals.  Includes  open 
system  software,  general  ledger, 
accounts  receivable,  payable,  payroll. 
Make  offer.  Call  Jean  Lindley  (804) 
857-1212  weekdays. 

HARRIS  H6000  (formerly  Logicon) 
composition  system.  3  PDP-1 1/70's,  6 
CDC  300  MB  disc  drives,  105  termi¬ 
nals.  Contact  Roland  West,  The 
Daily  Breeze,  Torrance,  CA.  (213) 
540-5511. 


ROLL  THE  PRESSES! 

If  you  have  a  used  press  (or  other 
equipment)  standing  idly  by,  put 
it  back  into  production!  Perhaps 
you  can’t  use  that  particular 
equipment — but  we’ll  bet  you 
could  sure  use  the  space  it  occu¬ 
pies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money — hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  for  as  little  as 
$3.15  a  line  of  our  space!  We’ll 
put  that  equipment  back  into  pro¬ 
duction  for  you  in  someone 
else’s  plant — and  produce  a  pro¬ 
fit  for  you  to  boot! 


MAILROOM 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  15-72  INSERTER  WITH 
15  HOPPERS  AND  11-48  with  11 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
11  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


•24-P,  48-P  and  72-P  SHERIDAN 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


CHESHIRE  Labeling  Machine.  Model 
717,  with  glue  kit,  vacuum,  6  foot 
conveyor.  EXCELLENT  CONDITION, 
over  $21,000  new  $9,000  or  best 
offer.  CALL:  John  Mellott  or  Jerry  Loos 
(216)  723-2332. 


KANSA  320  Didde  Glaser  newspaper 
inserter  4  station  $8,500.  Call  Bill 
Schneider  (414)  784-0110. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wiretyers.  (213)  256-4791. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-0- Veyors  104’s,  108’s 
45°  90°  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


MISCELLANEOUS 

GARAGE  SALE:  Help  me  clear  out  this 
surplus  equipment.  Burroughs  B81 
business  computer-console  printer,  line 
printer,  processor.  Best  offer  over 
$100.  Stepper  3  station  collator  with 
quarter  fold  and  roll-tie  heads.  Best 
offer  over  $500.  Extel  printer  for  AP 
slow  wire.  Best  offer  over  $100.  All 
equipment  was  running  when  last  used. 
Also  have  broken  Compugraphic 
Computate  l-$75.00.  Bob  Palmer,  Mt. 
Pleasant  (TX)  Daily  Tribune  (214) 
572-1705. 


NEWSPRINT  FOR  SALE 


28-30  L8  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


CORE  STRIPPERS 


MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


PHOTOTYPESETTING 


CG  COMPEDIT  terminals.  Unisetter. 
Vid  5  (RLO).  Unified  Composers. 

Harris  2222  Ad  Builders.  Microstores. 
1420  Edit  terminals. 

Charles  Allgood  (205)  878-1311 
9  00  am-10:00  am  CDT  Monday-Friday 


COMPEDIT  6400,  I.P.,  256K,  512K 
Font  Ram,  7  Fonts,  Rules  Plus  S/w, 
$13,500; 

ITEK  2024  MEGALITH  CAMERA 
PLATEMAKER,  $4,500. 

BOB  WEBER  (216)  831-0480. 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(2 1 5)  439- 1 942  Telex  846239 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-C68600 
(614)  846-7025 
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EQUIPMENT  &  SUPPLIES  I  EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES  I  EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
“Buy  for  the  least" 

“Sell  for  the  most” 
(216)  562-5000 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catologue 
tailored  to  your  needs.  Over  1,000 
boards  in  stock.  BOB  WEBER  (216) 
831-0480. 


HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 
N936  42  X  36 
N900  42  X  46 
V25  21.5 

JF  25  folder  (1981)  22.75 

MISCELLANEOUS 

Cary  Imprinter  22.75  (1981) 

TE(1  HR  X  4000  After  Burner 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


TKS  GEMINI  OFFSET  PRESS 

SINGLE  WIDTH  DOUBLE  AROUND 


Press  Speed  50K,  22%  cuttoff 
64  pages  collect  and  spot  color 

8  units 

2  folders  with  2  upper  formers 

3  units  with  color  decks 
One  4-color  satellite 

9  years  old 
Available  January  1st 

Will  split  make  2  presses 

WESCO  GRAPHICS  INC. 
408/289-1400  Tlx  172644 


Goss,  Metroliner,  22”,  6  units,  3  decks 
Metro,  22  3/4",  4  units,  1  deck 
Metro,  23  9/16”,  9  units,  4  decks 
Cosmo,  22  3/4”,  5  units 
Urbanite,  11  units,  1984 
Urbanite,  10  units,  1970-84 
Urbanite,  10  units,  1977-82 
Urbanite,  7  units,  3-color, 
1975-82 

Suburban  1500,  6  units,  1975 
Suburban  1500,  4  units,  4  megs 
SC,  7  units,  1974 
Community,  6  units,  1969-77 
Community  add-on  units 
SC,  Urbanite  upper  formers 
Harris,  1650,  5  units,  1979 
V25,  6  units,  JF25,  1981 
V15A.  4  units,  JF4,  1980 
King,  Color,  5  units,  KC6,  1978 
Color,  6  units  KJ8.  1981 
News,  5  units,  KJ6,  1973-85 
News,  6  units,  KJ6 


PARTS  FOR 
GOSS  PRESSES 

service-mechanical  &  electrical 
exchange  parts,  good  service. 
Dauphin  Graphics 
(717)  362-3243 


PRESSES 


GOSS 

Goss  Urbanite  5  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  Metroliner  6  units  22” 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  845-10  units.  3  folders 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
Newsking  4  units,  complete 
KJ6  folders 

Colorking  3  units  1983 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  “as  is”,  or  rebuilt. 

IPEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700 _ Tlx  206766 

HARRIS  V25  4  unit  press  with  JFIO 
folder  1/2,  1/4  double  parallel,  H1978. 
Well  maintained  (314)  773-6005. 


The  Classified  Pages 
of  E  D  i  T  O  R  & 
PUBLISHER  move 
mountains...of  equip- 
ment,  supplies, 
services. ..for  the 
newspaper  trade.  Cali 
us,  when  you  need 
Classified. 


PRESS  EQUIPMENT 
2  News  King  floor  postion  add-on  units 
2  News  King  add-on  units  -  stacked  set 
-  1973-76  with  circ.  registration 

5  Unit  News  King  with  KJ6  -  very  good 
condition  -  1972 

6  Unit  News  King  with  KJ6,  1970-74 
5  Unit  Color  King,  KJ6  folder.  Complete 

press  or  add-on  units 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

6  Unit/2  Folder  Community  with  SC  and 
Community  folder 

6  Unit  SSC,  1983,  22>/2”,  4-high 
stacked  set  of  units,  2  Butler  splicers 

7  Unit  SSC,  19893,  221/2",  4-high 
with  heatset  package,  3  floor 
Community  units 

1  Urbanite  Tri-color  units  -  U-731 
1  Harris  V-15A  unit  and  JF7  folder 
4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder  can  be 
used  for  newspaper  and/or  commer¬ 
cial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 


WANTED  TO  BUY 


HEATSET  845,  8  UNIT  HARRIS  -  22 
3/4  X  36  DUDLEX  OPERATION,  RE¬ 
BUILT  Feb.  1986,  4  MEG  PASTERS. 
CARY  IMPRINTER,  TEC  DRYERS. 
AVAILABLE  Jan.  1st.  l-(800) 
932-7737. 

TWO  GOSS  COMMUNITY  units  with 
running  circumferential  and  sidelay 
and  SC  folder. 

IPEC  INC 

97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  V4”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

1  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  uniflow  (2:1)  double 
fc.lder 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


URBANITE/SUBURBAN  rollstands-42” 
diameter-one  four  position  2  web,  one 
six  position  3  web,  both  with  built-in 
hoist.  Presently  set  up  with  Urbanite 
drive  arrangement.  Taken  in  trade  on 
Ebway  HS-35000  zero  speed  splicers. 
Call  Tom  Curran  at  EBWAY  (312) 
526-7757. 


WANTED  TO  BUY: 

A  growing  daily  newspaper 
is  in  need  of  an  8  unit  Urba¬ 
nite.  Please  send  all  info 
including  SN  #’s  to  Box 
1650,  Editor  &  Publisher. 


Editor  &  Publisher 
Classified  Advertising 
11  West  19  Street 
New  York,  NY  10011 
(212)  675-4380 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation.  Must 
be  in  good  operating  condition. 
Reply  Box  1330,  Editor  & 
Publisher. 


HELP 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4”. 

Complete  5  unit  V15  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 

HARRIS 

-N-1650,  4  units,  1972,  22 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units.  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard”,  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22V4” 
-Metroliner,  6  units,  3  half  decks,  22”, 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


ACADEMIC 


re  parts  tor  JOURNALISM:  Tenure-track  position, 
d  presses.  Department  of  Information  and 
Communication  Studies,  College  of 
Communications,  California  State 
Id®!'  University,  Chico.  Beginning  Date: 

August  1987.  Earned  Ph.D.  required 
press  for  tenure;  equivalency  may  be  granted 
for  substantial  professional  experience. 
(A.B.D.  required  for  appointment.) 
Significant  professional  print  journal- 
3,'4  cutoff  Ism  experience  required.  Appropriate 
experience  in  college  and  university 
teaching  and  student  publication  advis¬ 
ing  strongly  preferred.  DUTIES:  Teach 
and  conduct  scholarly  research  in  jour- 
lent,  new  &  nalism.  Initial  appointment  includes 
advising  undergraduate  and  graduate 
students  in  the  production  of  campus 
newspaper  and  other  student  publica¬ 
tions,  plus  teaching  one  course, 
fou  need  Campus  newspaper  advising  responsi- 
ailroom  bilities  rotate  among  faculty  over  time, 
id  erecting  Tq  share  in  development  of  contempor- 
ary  journalism  option  and  establish 
:S,  INC.  contact  with  the  professional  field  of 
journaMsm  at  regional  and  national 

-  levels.  Rank  and  salary  commensurate 

with  applicant’s  educational  and 
'■  %.  professional  qualifications  and  experi¬ 

ence.  Applications  will  be  reviewed 
MEG.  beginning  February  15,  1987.  Include 
a  detailed  vita,  addresses  of  references, 
add-on)  and  any  supporting  materials  the  candi¬ 
date  wishes  considered.  APPLY  TO:  Dr. 
Steven  R.  Brydon,  Chair,  Department  of 
:k,  22V4”  Information  and  Communication 

ecks,  22”,  Studies,  College  of  Communications, 

California  State  University,  Chico,  CA 
95929-0502.  California  State  Univer- 
olders  sity.  Chico  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer.  Minorities 
!ATED  and  women  especially  are  encouraged 
!x  130326  to  apply. 

EDITOR  &  PUBLISHER  for  January  3,  1987 
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Use  this  handy  order  form  to  order: 

1987  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  nov.,  1 986) 
1986  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1986) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

(Company _ 

Nature  of  Business  _ _ 

Address _ Ste./Apt _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax 


Enclose  this  card 
with  your  payment. 


HELP  WANTED 


ACADEMIC _ 

TENURE-TRACK  POSITION  in  growing 
journalism-public  relations  program, 
beginning  Fall,  1987.  Ph.D.  preferred; 
master's  degree  required.  Significant 
newspaper  or  public  relations  experi¬ 
ence  required.  Applicant  must  be  quali¬ 
fied  to  teach  news  writing  and  editing 
for  print  journalism  and  basic  public 
relations  courses.  Entry-level  rank  and 
salary  with  excellent  fringe  benefits  and 
opportunity  for  supplemental  summer 
appointment.  Send  letter  of  intent,  SAS 
postcard,  and  vita  by  February  15, 
1987  to  Eleanor  Wright,  chair- 
Journalism  Search,  c/o  Eastern  Michi¬ 
gan  University  Personnel  Office,  PO  Box 
920,  Ypsilanti,  Ml  48197.  Eastern 
Michigan  University  is  an  Affirmative 
Action/Equal  Opportunity  Employer. 

THE  AMERICAN  UNIVERSITY  School 
of  Communication  in  Washington,  DC 
seeks  graduate  assistants  to  assist  In 
teaching  and  professional  duties  while 
earning  a  Master’s  degree  in  journalism 
and  public  affairs.  This  ten  month  prog¬ 
ram  begins  in  September.  Program 
includes  Washington  internships  and  a 
faculty  with  top  professional  creden¬ 
tials.  For  more  information  write  to 
School  of  Communication  Graduate 
Journalism  Committee-E,  The  American 
University,  4400  Massachusetts  Ave. 
NW,  Washington,  DC  20016.  An  Equal 
Opportunity  and  Affirmative  Action 
Employer. 

THE  DEPARTMENT  OF  COMMUNICA- 
TION,  Georgia  State  University,  Atlan¬ 
ta,  is  seeking  applications  for  an  Assis¬ 
tant  Professor  to  teach  courses  in  Publ¬ 
ic  Relations  and  Print  Journalism  and  to 
conduct  research  in  mass  communica¬ 
tion.  The  position  is  tenure-track,  salary 
competitive,  and  Ph.D.  required  by 
9/1/87.  Send  letter  of  application, 
resume  and  names  of  three  references 
to  E.  Culpepper  Clark,  Chairman, 
Department  of  Communication,  Georgia 
State  University,  University  Plaza, 
Atlanta,  GA  30303.  Deadline  tor  appli¬ 
cations  is  February  1,  1987.  Georgia 
State  University,  a  unit  of  the  University 
System  of  Georgia,  is  an  Affirmative 
Action/Equal  Opportunity  Employer. 

THE  DEPARTMENT  OF  COMMUNICA- 
TION,  Georgia  State  University,  Atlan¬ 
ta,  is  seeking  applications  for  an  Assis¬ 
tant  Professor  to  teach  courses  in 
Broadcasting  and  to  conduct  research 
in  mass  communication.  The  position  is 
tenure-track,  salary  competitive,  and 
Ph.D.  required  by  9/1/87.  Send  letter  of 
application,  resume  and  names  of  three 
references  to  E.  Culpepper  Clark,  Chair¬ 
man,  Department  of  Communication, 
Georgia  State  University,  University 
Plaza,  Atlanta,  GA  30303.  Deadline  for 
applications  is  February  1,  1987.  Geor¬ 
gia  State  University,  a  unit  of  the 
University  System  of  Georgia,  is  an 
Affirmative  Action/Equal  Opportunity 
Employer. 

THE  DEPARTMENT  OF  Communication 
Studies  at  California  State  University, 
Los  Angeles  seeks  applicants  for  two 
tenure  track  positions  in  print  and 
broadcast  journalism,  to  teach  report¬ 
ing,  feature  writing  and  editorial,  news 
writing  and  news  production  for  news- 
pspers,  radio  and  television.  Opportuni¬ 
ties  to  research  and  to  develop  courses 
in  such  topics  as  international  mass 
media,  media  and  cultural  society. 
Ph.D.  preferred,  ABD  considered, 
orM.A.  and  significant  professional 
experience  in  media  communications. 
College  teaching  experienced  desired. 
The  salary  range  is  $25,812  -  $39,168 
depending  on  qualifications.  Send  Vita 
and  three  letters  of  recommendation  to 
Dr.  Keith  Henning,  Chair,  Department 
of  CommunicationStudies,  California 
State  University,  Los  Angeles,  5151 
State  University  Drive,  Los  Angeles,  CA 
90032.  Applicant  Deadline:  February 
16,  1987. 


HELP  WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR/LECTURER: 
To  teach  in  one  or  more  of  the  following 
areas:  media  planning,  advertising 
campaigns,  introduction  to  advertising. 
Ad  agency  or  client-aide  experience 
required.  Teaching  experience  pre¬ 
ferred  and  one  other  specialization 
needed.  Opportunity  to  build  a  program 
in  a  small,  accredited  department. 
Position  anticipated  in  fall  1987  pend¬ 
ing  budgetary  approval.  Appointment 
for  nine-month  school  year  with  possi¬ 
bilities  for  summer  school  teaching. 
Deadline:  3/10/87.  Send  letter, 
resume,  three  references  to:  Fred 
Bales,  Journalism  +  206,  University  of 
New  Mexico,  Albuquerque,  NM  87131. 

AA/rnr 

FACULTY  POSITION  Fall  1987  to  te^ 
courses  in  public  relations  and  journal¬ 
ism  in  ACEJMC  accredited  mass  com¬ 
munications  unit.  Excellent  contact 
with  PR  professionals.  Ph.D.  preferred. 
Master's  degree  with  professional  back¬ 
ground  in  public  relations  or  in  the 
media  required.  Salary:  very  competi¬ 
tive,  tenure-track.  Applications  dead¬ 
line:  February  1  1987,  or  until  filled. 
Equal  Opportunity,  Affirmative  Action 
Employer,  M/F.  Send  resume  and  list  of 
references  to:  Joel  Gambill,  Department 
of  Journalism  and  Printing,  Arkansas 
State  University,  State  University,  AR 
72467. 


THE  UNIVERSITY  OF  WISCONSIN- 
Milwaukee  —  The  Department  of  Mass 
Communication  is  seeking  applicants 
for  two  faculty  positions  for  Fall  1987. 
Continuing  its  three-year  expansion  of 
media  education,  the  Department’s 
plan  is  to  add  to  staff  and  equipment  to 
systematically  augment  instruction  in 
print  and  broadcast  journalism,  radio- 
TV-film,  public  relations,  media 
research,  and  graduate  courses  leading 
to  the  Communication  MA.  Salaries 
commensurate  with  qualifications. 
Positions  are: 

Tenured  Associate  or  Full  Professor 
with  PhD  or  JD  and  a  strong  record  of 
scholarly  publication  in  the  law  of  the 
press,  history  of  the  press,  or  the  rela¬ 
tionships  of  the  press  to  the  political 
process  and  government  and  society. 
The  candidate  selected  should  have  an 
established  national  reputation  in  scho¬ 
larly  and  professional  journalistic 
activities. 

Duties  to  include  teaching  undergra¬ 
duate  and  graduate  courses  in  journal¬ 
ism  law,  history,  or  political  uses,  and 
advanced  reporting  or  editorial  writing; 
research  in  areas  of  specialization;  and, 
participation  in  the  development  of 
programs. 

Tenure-track  Assistant  Professor  with 
PhD  in  broadcast  journalism,  mass 
communication,  or  related  areas,  and 
demonstrated  progress  toward  the 
research  and  publication  record  neces¬ 
sary  for  tenure.  Significant  professional 
experience  in  radio  and  television  jour¬ 
nalism  obligatory. 

Duties  Include  teaching  broadcast 
journlism  and  news  production  courses; 
research  in  specialization  areas;  and 
possible  involvement  with  public  radio 
statio  W  U  W  M. 

The  University  of  Wisconsin-Milwaukee 
is  one  of  the  UW  System’s  two  doctoral 
campuses,  and  is  located  in  the  state’s 
major  metropolitan  and  media  center. 
Faculty  hired  for  1987-88  will  partici¬ 
pate  in  additional  recruiting  and  in 
acquisition  of  expanded  computerized 
applications  for  print  and  broadcast. 
Send  letter  of  application,  resume,  and 
three  letters  of  recommendation  to  the 
appropriate  search  committee  chair,  at 
Mass  Communication  Dept.,  University 
of  Wisconsin-Milwaukee,  Box  413, 
Milwaukee,  Wl  53201.  Application 
deadline:  February  16,  1987. 

UWM  is  an  Equal  Opporutnity  Affirma¬ 
tive  Aciton  Employer;  applications  from 
I  minority  groups  and  women  are 
I  encouraged. 


HELP  WANTED 


ADMINISTRATIVE 


ACCOUNTING  MANAGER- 
Mid-sized  daily  newspape'  in  Zone  4  is 
seeking  assertive  manager  for  account¬ 
ing  deparment.  CPA  helpiful.  At  least 
two  years  management  experience 
required.  Send  resume  and  salary 
history  to  Box  1644,  Editor  & 
Publisher. 


GENERAL  MANAGER  WANTED 
California  San  Joaquin  Valley  group 
needs  manager  for  three  weeklies,  to 
also  supen/ise  four  more  weeklies.  Their 
volume  of  $2,000,000  should  double 
in  five  years  because  of  growth.  Send 
detailed  resume,  references  and  salary 
expectations  to  PO  Box  5166,  Walnut 
Creek,  CA  94596. 


GENERAL  MANAGER/CEO-established 
50,000  circulation  Zone  2  weekly  seeks 
experienced  manager  to  run  all  phases 
of  operation,  with  direct  responsibility 
for  6  person  sales  staff.  Candidates 
must  have  both  sales  and  financial 
background,  working  knowledge  of 
circulation,  editorial,  production  etc. 
Must  be  experienced  leader,  preferably 
holding  current  top  management  posi¬ 
tion.  Send  resume  and  salary  require¬ 
ments  to  Box  1624,  Editor  &  Publisher. 


MANAGEMENT  TRAINEE— If  you  are 
low  person  on  the  pole,  just  out  of 
school,  or  wanting  to  change  jobs,  you 
may  want  to  consider  us.  We  are  a  small 
fast-growing  group  of  weeklies  and 
small  dailies  with  newspapers  in  five 
states.  We  will  train  you  in  all  facets  of 
the  business.  Five  of  our  former  trainees 
are  now  publishers  or  managers.  If  you 
want  challenge,  grow  while  we  do  and 
are  a  self-motivator,  write:  SID,  Box 
220,  Ft.  Jennings,  OH  45844. 


NEWSPAPER  PEOPLE 


TRUST  E&P 


CLASSIFIED 


ADVERTISING 


PRESS  ASSOCIATION  MANAGER  for 
community  newspapers  of  Washington 
State  (WNPA).  Salary  D.O.E.,  benefit 
package.  Send  complete  resume  to: 
Box  1636,  Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


OPERATIONS  MANAGEMENT 
Aggressive  small  city  oriented  up  and 
coming  newspaper  executive  needeed 
at  community  daily  in  Illinois  to  super¬ 
vise  operations.  Opportunity  to  join 
major  international  publishing  organiza¬ 
tion  in  an  important  key  position  with 
opportunity  for  very  fast  growth.  Ideal 
candidate  will  have  a  broad  background 
in  most  phases  of  newspaper  publishing 
with  arketing  skills.  Send  resume 
including  earnings  history  to  Box  1626, 
Editor  &  Publisher. 


PERSONNEL  DIRECTOR 
for  award-winning  newspaper  with  over 
100,000  circulation  in  the  Southeast. 
Position  reports  directly  to  the  publisher 
and  has  complete  responsibility  for  all 
phases  of  personnel  including  staffing, 
training,  compensation  and  benefits, 
EEO  and  employee  relations.  Five  years 
successful  management  experience 
with  at  least  three  years  in  personnel 
management  required.  Degree  in 
personnel  administration  or  a  related 
field  preferred.  Excellent  benefit  pack¬ 
age  and  salary  commensurate  with 
experience.  Send  resume  and  salary 
requirements  to  Box  1643,  Editor  & 
Publisher. 


RECRUITMENT/PLACEMENT 

DIRECTOR 

Non-profit,  California-based  corpora¬ 
tion  specializing  in  journalism  training 
programs  for  minorities  seeks  an  ag¬ 
gressive  individual  with  at  least  5  years 
experience  as  a  newspaper  reporter  and/ 
or  a  recruiter  for  a  daily  newspaper  or 
journalism  organization.  Personnel 
experience  would  be  an  advantage. 
Successful  applicant  must  be  willing  to 
relocate,  travel  extensively  throughout 
the  United  States  recruiting  applicants 
for  our  programs  and  meeting  with 
editors.  This  job  is  demanding  and 
requires  that  the  person  who  fills  it 
maintain  a  profession-'!  attitude  at  all 
times  and  be  able  to  communicate  well 
verbally,  in  writing  and  work  effectively 
under  deadline  pressure.  We  are  looking 
for  a  self-starter  who  can  initiate  pro¬ 
jects,  work  independently  and  produce 
results.  Relocation  expenses  will  be 
paid.  We  offer  a  complete  benefits 
package.  Salary  range:  $29,000  to 
$35,000.  Please  send  resumes  by  Jan. 
9  tO: 

Vice  President'Administration 
The  Institute  for  Journalism  Education 
B  28  North  Gate  Hall 
University  of  California 
Berkeley,  CA  94720 


Program  Officer 
Journalism  Education  Grants 

Major  national  foundation  is  seeking  candidates 
for  a  new  program  officer  position  to  evaluate 
proposals  and  administer  grants  in  the  field  of 
journalism  education. 

Candidates  should  have  both  bachelor’s  and 
master’s  degrees,  with  one  in  journalism.  Five 
years’  experience  in  the  journalism  profession, 
teaching  or  in  foundation  administration  is 
required. 

This  is  an  ideal  position  for  the  creative  indivi¬ 
dual  who  works  well  with  minimal  supervision. 
Travel  requirement  is  about  30%  of  work  time. 
Salary  is  competitive  with  that  of  a  full  professor 
at  a  major  university. 

Send  resume  and  letter  to  Box  1633,  Editor  & 
Publisher. 
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HELP  WANTED 


ADMINISTRATIVE 

PUBLISHER  FOR  successful  communi¬ 
ty  weekly  with  excellent  growth  potten- 
tial.  Emphasis  on  demonstrated  suc¬ 
cess  in  planning  and  sales,  good  inte¬ 
grative  skills  and  commitment  to  quality 
and  community  involvement.  Send  re¬ 
sume  documenting  achievements  along 
with  representative  editions  to 
Publishing  General  Manager,  Indepen¬ 
dent  Newspapers,  10900  N.  Scottsdale 
Rd.,  Scottsdale,  AZ  85254. 


STRONG  advertising  salesperson  to 
become  general  manager  of  rural  county 
seat  Ohio  weekly.  Send  resume  to  Hirt 
Publishing  Co.,  PO  Box  352,  Bellevue, 
OH  44811. 


VICE  PRESIDENT  AND  CONTROLLER 
Immediate  opening  for  senior  manage¬ 
ment  position  responsible  for  business 
office  including  credit,  purchasing  and 
billing  services.  Oversees  accounting 
practices  and  procedures,  computer¬ 
ized  newspaper  and  financial  system, 
financial  statement  preparation  and 
budgeting.  Responsibilities  also 
include  wholly  owned  subsidiary  in 
related  industry.  Direct  contact  with 
external  auditor,  pension  investments 
and  ongoing  review  of  insurance  am;! 
company  benefits.  Prefer  candidate 
with  CPA  certificate  or  advanced 
accounting  degree  and  experience. 
Excellent  salary  and  benefit  package. 
Please  send  resume  and  salary  require¬ 
ments  to  Eliot  White,  Record-Journal, 
Crown  St.,  Meriden,  CT  06450. 


WANTED  EQUAL  PARTNER 
Exceptional  opportunity  for  talented 
advertising  oriented  publisher. 
Respected  40  year-old  trade  publica¬ 
tion,  NY  based  desired  aggressive, 
talented  individual  to  operate  company. 
Present  publisher  retiring.  Requires 
visually  aware,  editorially  creative, 
high-energy  person  who  can  implement. 
Contact:  Bob  Rein  (213)  556-0100. 


ADVERTISING 


Classified  Sales  Manager 
Immediate  opportunity  for  ambitious 
and  talented  individual  with  solid  know¬ 
ledge  of  classified,  strong  promotiona. 
ability  and  a  history  of  professional 
success.  Leadership,  planning  ab  lity, 
and  training  talent  essential.  Personal 
selling  skills  and  creativity  needed. 
Manage  and  motivate  staff  of  9  to 
achieve  linage  and  revenue  expecta¬ 
tions.  Key  position  with  potential  for 
advancement  at  Lynchburg  or  through 
other  Worrell  Enterprise  properties. 
Excellent  compensation  and  full  bene¬ 
fits.  Respond  with  resume  and  letter  to 
David  McClain,  Advertising  Director, 
The  News  &  Daily  Advance,  PO  Box 
10129,  Lynchburg,  VA  24506. 

ADVERTISING  SALES 
Quality  newspaper  group  with  10 
community  weekly  newspapers  and  5 
TMC’s  is  searching  for  a  professional 
display  ad  salesperson  for  an  important 
territory  in  a  highly  competitive  market. 
Candidate  must  have  good  sales  ability, 
be  self  motivated  and  reliable.  Oppor¬ 
tunity  for  advancement  unlimited.  Send 
resume  and  cover  letter  to  Barbara 
Parks,  Advertising  Director,  The  Prince¬ 
ton  Packet,  Inc.,  PO  Box  350,  Prince¬ 
ton,  NJ  08542. 


CLASSIFIED  MANAGER 
Zone  9  small  suburban  daily  with  2 
combination  bi-weeklies  seeks  aggres¬ 
sive  goal-oriented,  and  experienced 
manager  to  head  staff  of  18.  Ideal 
candidate  must  have  prior  classified 
experience  in  auto  and  real  estate 
outside  sales.  Must  also  have  working 
knowledge  of  directing  phone  room  and 
telemarketing  efforts.  Excellent  salary 
and  benefits.  Send  resume  and  salary 
history  to  Box  1618,  Editor  & 
Publisher. 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


ADVERTISING 


ADVERTISING 


ADVERTISING 


13,000  DAILY  WITH  10,000  weekly 
TMC,  Wisconsin.  Looking  for  exper¬ 
ienced,  professional  outside  retail/ 
classified  salesperson.  Must  be  self 
motivated,  enthusiastic,  reliable  and 
want  to  move  up  to  possible  manage¬ 
ment  position.  Good  layout  skills  and 
experience  with  large  accounts  will  be  a 
plus.  Competitive  salary,  incentive 
program  and  TMC  bonuses  plus  other 
benefits.  Send  resume  including  salary 
history  to  Box  1651,  Editor  & 
Publisher. 


AD  DIRECTOR 

Suburban  newspsper  seeks  leader  to 
direct  four  person  staff  and  personally 
sell  major  accounts.  Must  be  strong 
salesperson  and  have  5  years  newspap¬ 
er  experience.  Excellent  pay  and  bonus. 
Immediate  opening.  Call  (202) 
564-8686  or  send  resume  to  Mr.  Frank¬ 
lin,  4650  East-West  Highway,  Bethes- 
da,  MD  20814. 


CLASSIFIED 

INSIDE  SALES  SUPERVISOR 


The  Seattle  Times  is  looking  for  an 
experienced  Classified  Supervisor  to 
provide  leadership  for  an  experienced 
inside  sales  group.  The  ideal  candidate 
will  have: 

-5  years  of  Newspaper  Sales  experi¬ 
ence 

with  a  good  grounding  in  classified 
sales. 

-3  years  of  supervising  and  managing 
sales  people. 

-An  understanding  of  marketing 
concepts  (a  college  degree  is 
preferred.) 


-The  ability  to  motivate  others  and 
work  as  a  team  member. 

In  return,  we  offer  an  attractive  salary, 
bonus  and  benefit  package  plus  the 
challenge  of  of  working  on  two  major 
metro  newspapers  involved  in  a  JOA. 
Please  send  resume  and  salary  history 
to: 


CO-OP  ADVERTISING  COORDINATOR 
Excellent  opportunity  to  join  a  growing 
daily/Sunday  newspaper.  Applicant 
should  be  knowledgable  in  co-op  adver¬ 
tising,  able  to  work  with  many  projec  ts 
at  the  same  time,  familiar  with  REC.^S 
program  would  be  an  asset.  Good  salary 
plus  benefits.  Call  (201)  542-4000, 
Ext.  230  or  send  resume  to  Asher 
Mintz,  Advertising  Director,  The 
Register,  1  Register  Plaza,  Shrewsbury, 
NJ  07701. 


EXPERIENCED,  motivated  professional 
for  daily  in  Zone  8.  Excellent  package: 
Base,  commission,  benefits.  Send 
resume  and  cover  letter  to  Box  1646, 
Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
The  Fresno  Bee,  central  California's 
leading  newspaper  with  a  circulation  of 
140,000  daily  and  165,000  Sunday, 
needs  a  retail  advertising  manager.  Ideal 
candidate  will  be  energetic,  creative 
and  analytical  with  minimum  5  years 
experience  in  newspaper  advertising 
sales  and  3  years  minimum  in  advertis¬ 
ing  management  in  a  metro  market. 
Strong  skills  in  communication,  motiva¬ 
tion  and  strategic  planning  are  a  must. 
We  offer  an  excellent  compensation  and 
fringe  benefit  package.  Send  resume  to 
Personnel  Department,  The  Fresno  Bee, 
1626  E  St.,  Fresno,  CA  93786. 

Equal  Opportunity  Employer 


RETAIL  ADVERTISING  MANAGER 
The  San  Mateo  (CA)  Times  retail  ad 
manager  is  retiring  in  March.  This 
44,000  daily,  25  miles  south  of  San 
Francisco,  is  seeking  a  proven  leader 
who  can  train  and  motivate  a  staff  of  10 
in  a  highly  competitive  market.  Excel¬ 
lent  salary,  benefits  an  incentives.  Send 
resume  and  salary  requirements  to 
Executive  Search,  Personnel  Depart¬ 
ment,  San  Mateo  Times,  PO  Box  5400, 
San  Mateo,  CA  94402.  No  calls  please. 


SALES  MANAGER 

Group  of  seven  Penny  Savers  in 
Midwest  seeking  first  class  sales  mana¬ 
ger  to  manage  enthusiastic  ten  person 
sales  team.  Someone  who  is  bright,  will 
take  charge,  is  promotion/sales  oriented 
and  has  strong  people  skills.  This  is  an 
opportunity  to  join  a  growing,  award¬ 
winning,  150,000  circulation  weekly 
shopper  that  "strives  for  excellence”.  A 
profit  sharing  company  with  range  of 
benefits  and  good  pay.  Send  resume 
with  salary  history  to  Dave  Trewin, 
Penny  Saver,  2102  S.  Michigan,  South 
Bend.  IN  46613. 


Renee  C.  Follett 
Seattle  Times 
PO  Box  70 
Seattle,  WA  98111 

No  Phone  Calls  Please! 


PLACE 

YOUR 

BET 

ON  E&P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 


If  your  game  is  equipment,  products,  services  or 
systems  used  in  newspaper  production  (or  your’re  a 
Publisher  with  surplus  equipment  on  your  hands) 
E&P  Classifieds  are  your  best  bet  to  make  (or  save) 
some  easy  money. 

E&P’s  Help  Wanted  ads  reach  the  industry  people 
you  are  looking  for  to  fill  that  open  position  at  your 
paper.  And,  Positions  Wanted  advertisers  tell  us  that 
E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 


CLASSIFIED  ADVERTISING 
MANAGER 

200,000  -H  circulation  newspaper 
located  in  Zone  3  is  seeking  a  classi¬ 
fied  advertising  manager.  Competitive 
growth  market  offers  exciting  challenge 
to  someone  with  a  strong  classified 
sales  and  management  background  and 
proven  track  record. 

Send  resume  and  salary  history  to  Box 
1629,  Editor  &  Publisher.  EOE 


STRONG  advertising  salesperson  to 
become  general  manager  of  rural  county 
seat  Ohio  weekly.  Send  resume  to  Hirt 
Publishing  Co.,  PO  Box  352,  Bellevue, 
OH  44811. 


WANTED. ..An  experienced  retail  adver¬ 
tising  salesperson  with  major  accounts 
sales  ability.  We’re  very  fussy  about  who 
we  hire,  but  offer  an  attractive  commis¬ 
sion  structure  which  can  put  a  sales 
professional  with  real  closing  ability 
into  a  significant  earning  situation. 
Send  letter  and  resume  to  Jim  Reid, 
Advertising  Director,  Townsend 
Communications  Inc.,  70007  NE 
Parvin  Rd.,  Kansas  City.  MO  64117. 
(816)  454-9660. 


WANTED  NOW 

hard-charging  team  player  to  head  retail 
department  of  daily  and  combination 
bi-weeklies  in  our  vital  growing  western 
market.  Drive,  knowledge  and  experi¬ 
ence.  Staff  training  skills  and  follow- 
through  with  a  will  to  win  are  all  of  equal 
importance.  Tangible  rewards,  along 
with  an  excellent  benefits  package,  for 
the  right  person.  Reply  in  confidence  to 
Box  1619,  Editor  &  Publisher. 


ARTIGRAPHICS _ 

GRAPHIC  REPORTER 
Knight-Ridder  Graphics  Network  is 
looking  for  an  informational  graphics 
specialist  with  Macintosh  Computer 
experience.  Salary  negotiable.  Send 
resume  and  portfolio  to  Wendy  Govier, 
Network  Resources  Manager,  KRGN, 
774  National  Press  Building,  Washing¬ 
ton,  D.C.  20045. 


COMPUTER  TECHNOLOGY 

TECHNICAL  SUPPORT  PERSON 
Future  oriented  person  to  coordinate 
computer  system  for  Knight-Ridder 
Graphics  Network.  Interfacing  of  news¬ 
paper  systems;  testing  and  evaluation 
of  new  hardware  and  software.  Must 
enjoy  travel  and  troubleshooting. 
Macintosh  experience  preferred.  Salary 
negotiable.  Send  resume  to  Wendy 
Govier,  Network  Resources  Manager, 
KRGN,  774  National  Press  Building, 
Washington,  D.C.  20045. 


CIRCULATION 


CARRIER  SALES  MANAGER 
We  are  seeking  an  enthusiastic,  crea¬ 
tive,  seif-motivated  individual  to 
manage  our  carrier  sales  division.  The 
successful  candidate  will  be  responsi¬ 
ble  for  planning  and  developing,  coordi¬ 
nating  carrier  sales  and  will  work  in  the 
field  with  carriers  on  sales  develop¬ 
ment.  Individual  should  be  creative, 
have  the  ability  to  deal  with  youth  and 
adults.  Sales  background  and  manager¬ 
ial  experience  required.  College 
preferred.  Salary  commensurate  with 
experience.  Please  mail  resume  to 
Marlene  Otto,  Sales  and  Promotions 
Manager,  Arkansas  Gazette,  PO  Box 
1821,  Little  Rock,  AR  72203.  We  are 
an  equal  opportunity  employer. _ 

DIVISION  SUPERVISORS 
Morning  daily,  200,000  plus  circula¬ 
tion  in  California  is  seeking  profession¬ 
als  capable  of  supervising  14  districts 
circulation  managers  plus  support  staff. 
Candidates  must  be  creative  and  able  to 
motivate  entire  division  to  excel  in  all 
area  of  circulation.  Send  resume  to  Box 
1588,  Editor  &  Publisher.  EEO. 
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HELP  WANTED 


CIRCULATION 


AGGRESSIVE,  ENERGETIC  and  highly 
motivated  individual  needed  for  Circu¬ 
lation  Sales  Development  program. 
Ideal  candidate  will  have  3-5  years  of 
circulation  experience.  Responsibilities 
will  include  training  and  managing 
sales  crews,  recruiting  and  establishing 
routes.  We're  a  100,000  daily  in  Zone 
3,  and  offer  outstanding  benefits  and  a 
competitive  salary.  Send  resume  to  Box 
1592,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Challenging  opportunity  with  large 
respected  weeklies  in  upscale  western 
suburbs  of  Philadelphia.  Good  pay  and 
future  for  a  strong  manager  and  motiva¬ 
tor  with  circulation  experience  and  good 
people  skills.  Should  know  carrier  and 
mail  distribution,  sales,  ABC  and 
budgeting.  Working  knowledge  of 
computer  system  helpful.  Box  1639, 
Editor  &  Publisher. 


CIRCULATION  MANAGER 
Zone  4  state’s  fastest  growing  county. 
State  capital  market.  Salary,  incen¬ 
tives,  bonuses  to  $25,000.  Box  1613, 
Editor  &  Publisher. 


DISTRIBUTION  MANAGER 
The  Economist,  the  international  news¬ 
weekly,  is  seeking  a  professional  to  take 
responsibility  for  distribution  of  the 
magazine  in  North  America. 
Experience  in  time  sensitive,  high 
frequency  magazine  dirtribution  is 
preferable.  Ideally,  candidates  will  have 
worked  with  air  and  road  freight  fowar 
ders  and  have  experience  with  the  U.S 
and  Canadian  postal  services.  However, 
enthusiasm,  and  energy  and  commit 
ment  could  replace  direct  relevant  traff¬ 
ic  experience  for  the  right  candidate 
If  you  feel  you  could  play  a  central  role 
in  insuring,  cost  effective,  timely  distri¬ 
bution  of  The  Economist  in  North 
America,  please  send  your  resume  to: 
Anne  McMahon,  The  Economist  News¬ 
paper  Ltd.,  10  Rockefeller  Plaza,  New 
York,  NY  10020  or  telephone  (212) 
541-5730  for  further  details. 


HELP  WANTED 


CIRCULATION 


DISTRIBUTION  MANGER 
Current  and  future  openings  for  DM  in 
the  following  markets:  San  Diego, 
Orange  County  (CA),  Norfolk  and  Virgi¬ 
nia,  Columbus(OH),  Minneaplis,  St, 
Paul  and  Memphis.  Monthly  publica¬ 
tion,  5-day  work  week.  Day  time  sche¬ 
dule,  you  will  supervise  2  to  4  carriers. 
No  collections.  Salary  $16,000  to 
$19,000  a  year  plus  generous  auto 
allowance  and  full  company  benefits. 
Send  resume  immediately  to: 

Tom  K.Scardino 
National  Circulation  Director 
Haas  Publishing  Company 
311  Campus  Dr. 

Norcross,  GA  30071 


OUTSIDE  SALES  MANAGER 
We  are  seeking  an  enthusiastic,  self- 
motivated  individual  to  manage 
outside,  door-to-door  sales  crews, 
composed  of  youth  solicitors  and  adult 
sales  representatives.  The  successful 
candidate  should  have  direct  sales  and 
sales  training  experience,  preferably  in 
the  newspaper  industry.  Salary 
commensurate  with  experience  plus 
bonus.  Potential  earnings  low  $30K. 
Please  mail  resume  to  Box  1647,  Editor 
&  Publisher.  We  are  an  equal  opportuni¬ 
ty  employer. 


THE  KNOXVILLE  NEWS-SENTINEL  CO. 
needs  a  circulation  supervisor.  Will 
report  to  department  head  and  super¬ 
vise  up  to  7  district  managers.  Must 
have  circulation  background  and  experi¬ 
ence.  Knoxville,  Tennessee  is  one  of 
America’s  most  livable  cities,  the  gate¬ 
way  to  the  Smoky  Mountains  and  home 
of  the  University  of  Tennessee.  If 
interested  please  send  resume  and 
salary  requirement  to  Bill  Redding, 
Personnel  Director,  Knoxville  News 
Sentinel  Company,  208  W.  Church 
Ave.,  Knoxville,  TN  37902. 


20,000  DAILY  in  Zone  6  needs  energe¬ 
tic,  experienced  manager.  Probably  is 
#2  or  #3  person  on  mid-sized  daily 
now.  Excellent  market  and  organization 
with  opportunities  to  advance.  Send 
complete  resume  and  salary  history  to 
Box  1614,  Editor  &  Publisher. 


AREA  SUPERVISOR 

Is  your  career  going  nowhere? 
Do  you  need  a  change?  How 
would  you  like  to  work  for  the 
newspaper  that  has  the  honor  of 
being  the  fastest  growing  news¬ 
paper  with  a  circulation  of  over 
100,000.  If  you  are  a  highly  moti¬ 
vated  circulation  professional 
who  enjoys  success,  responsibil¬ 
ity  and  the  freedom  to  work  inde¬ 
pendently  we  have  the  perfect 
position  for  you.  We  can  offer 
you  a  competitive  salary,  excel¬ 
lent  benefits  and  a  challening 
position  working  under  the  new 
single  copy  management  of  the 
Washington  Times.  If  you  want 
to  be  part  of  this  exciting  new 
team  contact  C.  Troy  Beatty  at 
(202)  636-3364  Monday-Friday 
noon  to  2  p.m.  or  send  resume  to 
the  Personnel  Department,  The 
Washington  Times,  3400  New 
York  Avenue,  NE,  Washington, 
DC  20002.  EOE  M  F. 


HELP  WANTED 


EDITORIAL 


EDITORIAL 


A  KNIGHT-RIDDER  DAILY  in  the 
Midwest  would  like  names  of  reporters 
and  copy  editors  considering  a  change. 
No  opening  now  but  some  anticipated 
in  near  future.  Send  responses  to  Box 
1648,  Editor  &  Publihser. 


ASSISTANT  METRO  EDITOR  for  a 
"growing  fast"  Chicago  suburban  daily. 
Need  someone  who  can  work  with  copy 
and  people.  Lead  and  teach.  Daily 
emphasizes  community  news  but  with 
full  line  of  news  and  features.  We’re 
good  but  want  to  get  better.  Position 
requires  strong  people  skills.  Tell  us 
how  you  do  it.  State  salary  needs.  The 
Daily  Southtown,  a  Pulitizer  Community 
newspaper,  5959  South  Harlem,  Chica¬ 
go,  IL  60638. 


ASSISTANT  CITY  EDITOR 
The  Montgomery  Journal,  an  award 
winning  daily  outside  Washington, 
D.C.,  needs  an  aggressive,  quick¬ 
thinking  journalist  to  fill  a  key  position 
on  three  person  city  desk.  Top  quality 
writing  and  supervisory  skills  required. 
We’re  looking  for  a  high-energy  profes¬ 
sional  to  help  keep  us  on  top  in  a  highly 
competitive  market.  Competitive  salary, 
excellent  company  benefits.  Send 
resume  to  Karen  Henson,  City  Editor, 
Montgomery  Journal,  32  Research  Ct., 
Rockville,  MD  20850. 


ASSISTANT  EDITOR 
Large  Weekly 

We  are  seeking  a  bright,  lively,  self¬ 
starter,  to  give  our  Massachusetts  week¬ 
ly  an  extra  dose  of  professionalism. 
Working  under  a  seasoned  editor,  you 
will  give  us  crisp  layouts,  clear,  concise 
headlines  nd  two  or  three  good  stories 
per  edition. 

Journalism  degree  and  two,  three  years 
of  experience  required. 

Reply  to: 

Dan  Warner,  Editor 
Eagle-Tribune 
Box  100 

Lawrence,  MA  01842 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


ASSISTANT  CITY  EDITOR 
This  is  your  chance  to  become  part  of  a 
team  of  involved,  dedicated  editors, 
and  help  a  talented,  enthusiastic  staff, 
shoot  for  the  moon  and  hit.  Our  24,000 
AM  state  capital  daily  is  ambitious  and' 
rapidly  improving,  and  is  in  a  terrific 
news  setting.  Job  also  involves  some 
writing.  Send  cover  letter,  resume  and 
clips  to  Frank  A.  Fantini,  Executive 
Editor,  PO  Box  737  Dover,  DE  19903, 


COLUMNIST  JACK  ANDERSON  seeks 
seasoned  reporters  for  3-month  investi¬ 
gative  internships  in  Washington,  DC. 
No  pay,  but  this  could  be  your  leg  up  to 
the  national  media.  Send  resume  and 
enterprise  clips  to  Jack  Anderson 
Internship,  1401  16th  St.  NW, 
Washington,  DC  20()36. 


COP  REPORTER 

Loves  the  irony,  hates  the  injustice, 
confronts  the  bully,  charms  the  widow, 
would  call  Edna  Buchanan  to  find  out 
how  she  pulled  off  a  coup-all  while 
doing  stories  his  or  her  hairdresser  talks 
about.  Beat  includes  an  infamous  maxi¬ 
mum  security  prison.  Not  an  entry  level 
position.  The  Citizen,  25  Dill  Street, 
Auburn,  NY  13021. 


COPY  DESK  CHIEF 

The  Express,  a  46,000-circulation, 
7-day  PM,  needs  an  experienced  copy 
editor  who  knows  how  to  write  good 
headlines  and  improve  bad  ones.  This 
person  will  manage  and  motivate  an 
eight-member  copy  desk,  working  the 
slot,  critiquing,  scheduling.  Some 
layout  and  wire  editing  duties  as  well. 
Send  resume  and  samples  to  Bruce 
Frassinelli,  PO  Box  391,  Easton,  PA 
18044-0391. 


ENGLISH  EDITOR 

The  Inter-American  Development  Bank 
and  (IDB),  a  public  international 
financial  institution  headquartered  in 
Washington, D.C  has  a  challenging 
opening  for  a  writer  editor  in  its  Press 
Section.  The  IDB,  with  a  membership  of 
44  countries  is  the  leading  source  of 
public  sector  financing  to  Latin  America 
and  the  Caribbean  where  it  promotes 
economic  and  social  development 
through  investment  projects  and  techni¬ 
cal  cooperation  progress. 

The  sucessful  candidate  will  write  press 
releases,  feature  stories,  speeches  and 
statements  about  Bank  activities  in 
member  countries  and  will  have  the 
opportunity  to  visit  project  sites  as  part 
of  his/her  reporting  functions.  The  posi¬ 
tion  entails  researching,  interviewing 
and  responding  to  inquiries  from  the 
news  media,  groupa  and  members  of 
the  public  interested  in  the  organiza¬ 
tion’s  issues.  The  editor  will  also  contri¬ 
bute  in  the  preparation  of  a  daily  press 
clipping  service  distributed  to  the  orga¬ 
nization’s  top  officials. 
Requirements:-Degree  in  journalism 
and  or  several  years  of  broad  experience 
in  financial  and  economic  report¬ 
ing, -full  proficiency  in  English  and  a 
good  knowledge  of  Spanish,  French  or 
Portuguese. 

We  offer  an  excellent  salary  and  benefit 
package,  including  relocation  costs. 
Interested  applicants  should  send  a 
cover  letter  and  detailed  resume  indi¬ 
cating  nationality,  salary  history  and  list 
of  references  familiar  with  your  work. 
Applications  should  be  received  or  post¬ 
marked  no  later  than  January  31,  1987 

tO: 

Inter-American  Developoment  Bank 
Recruitment  Section  ED 
1300  New  York  Ave.,N.W. 
Washington,  D.C.  20577 
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EDITORIAL 


COPY  EDITOR  for  Soundings,  a  national 
boating  tabloid  newspaper.  We  publish 
8  editions  a  month,  at  a  pace  similar  to 
dailies.  But  the  organization  is  more 
human-scale  with  more  opportunities  to 
make  your  presence  count  then  at  most 
dailies.  Skills  required  include  copy 
editing,  page  layout  and  headlining. 
Boating  knowledge  desired.  Work  in  a 
beautiful  waterfront  setting.  Send 
resume  to  Editorial  Director,  Sound¬ 
ings,  Essex,  CT  06426. 

COPY  EDITORS 

Award  winning  medium  sized  daily  in 
Hudson  Valley  of  New  York  State  seeks 
2  copy  editors;  one  in  news,  the  other  in 
features.  Must  be  sticklers  for  details, 
write  sharp  headlines  and  do  imagina¬ 
tive  layouts.  Will  handle  local  and  wire 
copy  and  be  trained  on  pagination 
system.  News  copy  editor  must  work 
nights;  features  copy  editor,  days.  Send 
resumes,  references  and  work  samples 
to  Box  1641,  Editor  &  Publisher. 


LIFESTYLE  EDITOR 
Quality-oriented,  dominant  Florida  daily 
seeks  person  with  ability  to  organize 
staff  of  three  while  handling  heavy  load 
from  writing  weddings  and  features  to 
laying  out  sections.  $22,000,  full 
benefits.  Send  resume,  clips  to  Execu¬ 
tive  Editor,  Naples  Daily  News,  PO  Box 
7009,  Naples.  FL  33940. 


MANAGING  EDITOR 
In  a  Western  location,  member  of  a 
family  owned  group  with  benefits  to 
spare,  seeks  Managing  editor  with  full 
charge  capabilities,  leadership  abilities 
in  and  out  of  the  newsroom,  to  direct  a 
staff  of  six  in  responsible  journalism, 
community  oriented,  send  resume, 
salary  history  and  recommendations  to 
Box  1653,  Editor  &  Publisher. 


NATIONAL  FOREIGN  EDITOR 
The  Wisconsin  State  Journal,  the  morn¬ 
ing  and  Sunday  newspaper  in  Madison, 
is  creating  a  new  position  to  lead  its 
coverage  of  national  and  international 
news.  This  editor  will  work  with  our 
universal  news  copy  desk  to  produce  a 
comprehensive  daily  report  and  a 
substantial  Sunday  package  for  sophis¬ 
ticated  readers  who  are  demanding 
more  world  news.  The  successful  candi¬ 
date  will  have  good  general  newspaper 
experience,  including  some  editing, 
and  preferably  copy  editing  and  layout. 
She  or  he  will  have  excellent  news  judg¬ 
ment  and  proven  interest  and  know¬ 
ledge  in  national  and  foreign  affairs,  as 
well  as  an  ability  to  work  with  people  on 
a  team.  The  is  is  an  opportunity  to 
become  a  force  on  an  important,  impro¬ 
ving  and  growing  newspaper  and  to  live 
in  an  interesting  and  livable  state- 
capital  and  major-university  city.  Please 
send  resume,  samples  of  your  work  and 
a  letter  with  your  background  and  philo¬ 
sophies  to:  Bill  Robbins,  Executive 
Editor,  Wisconsin  State  Journal,  PO  Box 
8058,  Madison,  Wl  53708.  An  Affir¬ 
mative  Action  Employer. 


INVESTIGATIVE/PROJECT  REPORTER 
The  Orange  County  Register 
We’re  looking  for  an  exceptional,  dedi¬ 
cated  investigator  to  be  part  of  our 
project  reporting  effort.  We’re  a 
310,000-circulation  metropolitan  daily 
in  Southern  California  with  an  excellent 
track  record  producing  projects  that 
make  readers  take  notice.  Candidate 
should  have  the  following:  at  least  three 
years  demonstrated  experience  doing 
investigative  stories  or  projects  at  a 
medium  to  large  sized  daily,  solid 
documentation  skills,  compelling  story¬ 
telling  style.  Qualified  candidate  should 
direct  resume  and  writing  samples  to: 
Mike  Whitehead,  Assistant  Managing 
Editor.  The  Orange  County  Register, 
625  N.  Grand  Ave.,  Santa  Ana,  CA 
92701.  The  Register  is  an  equal  oppor¬ 
tunity  emolover. 
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Editors 


John  Hancock  Marketing 
Communication  division  has 
immediate  openings  for  editing 
and  managerial  positions  in  its 
Editorial  Services  area. 

Manager 

As  “managing  editor”  of  internal 
and  external  news  publications, 
this  person  is  responsible  for  the 
selection,  quality  and  timeliness 
of  stories  for  these  publications, 
as  well  as  the  day-to-day  man¬ 
agement  of  the  staff  of  profes¬ 
sional  writers  and  editors.  At 
least  eight  years  professional 
experience  as  an  editor  of  a 
newspaper,  magazine  or 
national  trade  publication  is 
required,  as  is  a  bachelor’s 
degree  in  either  Journalism  or 
English.  A  master’s  degree  is 
preferred. 

Staff  Writer/ Editor 
This  person  assists  Senior  Edi¬ 
tors  in  producing  news  publica¬ 
tions  for  the  corporate  benefits 
line  of  business.  Strong  writing 
and  reporting  skills,  as  well  as 
the  ability  to  work  independently 
under  deadline  pressure  is 
needed.  At  least  two  years  of 
professional  writing  experience 
and  a  bachelor’s  degree  in 
either  Journalism,  or  English  is 
required,  as  are  samples  of  pre¬ 
viously  published  work. 

John  Hancock  offers  competi¬ 
tive  salary  and  comprehensive 
benefits. 

Interested  applicants 
please  send  resume  and  salary 
requirements  to  Mary  K.  Milley, 
Employment  Office  C-1,  John 
Hancock  Mutual  Life  Insurance 
Company,  P.O.  Box  111,  Boston, 
MA  02117 


Financial  Services 

k)hn  Hancock  Mutual  Life  Insurance  Company 
and  affiliated  companies,  Boston,  MA  02117 

An  Equal  Opportunity  Employer  M/F 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature- 
Copy — 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden. 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 

Mall  to:  Editor  &  Publisher,  1 1  West  1 9th  Street,  New  York,  NY  10011. 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1987 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.50  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.90  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue.  3  weeks  —  $2.50  per  ilne,  per  Issue. 

4  weeks  —  $3.25  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and  or  spaces  per  tine. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are;  1  time-$80  per 
column  inch;  2  or  more  times-$75  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  Vye,sf  19th  Street,  NY,  NY  1001 1.  (212)  (>7ii-Jt.iS0. _ 

EDITOR  &  PUBLISHER  for  January  3,  1987 
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HELP  WANTED 


MAILROOM 


NEWSLETTER  EDITOR 
Exceptional  salary  for  professional 
(minimum  5  years  writing  experience) 
to  launch  newsletter  for  respected 
national  publisher.  Send  resume, 
writing  samples:  CMS,  Box  259, 

Akron,  Iowa  51001. 


LIFE’S  A  BEACH! 

Copy  desk  editor  and  reporter  needed 
for  25,000  circulation  AM  located  in 
one  of  the  East  Coast's  liveliest  mark¬ 
ets.  Editor  must  have  strong  layout 
skills  and  experience  handling  wire  and 
local  copy.  Reporter  must  thrive  on 
trying  to  out-write  a  host  of  formidable 
competitors.  If  you  meet  these  stan¬ 
dards,  send  resume,  samples  and  refer¬ 
ences  to  Stephan  J.  Sosinski,  Editor, 
Ocean  County  Observer,  8  Robbins  St., 
CN  2449,  Toms  River,  NJ  08754. 


PROGRESSIVE  AM  in  the  Carolines  has 
openings  for  bureau  reporters  and  copy 
editors.  Bright  entry  level  prospects  will 
be  considered.  Starting  salary 
$16,900.  Box  1455,  Editor  & 
Publisher. 


REPORTER 
WITH  EXPERIENCE 
A  monthly  business  magazine  in  south¬ 
ern  New  Hampshire  seeks  a  writer  with 
strong  journalism  credentials  who  can 
cover  complex  issues  and  write  an 
occasional  feature  with  flair.  Applicants 
must  have  a  minimum  of  3  years  experi¬ 
ence.  Please  submit  samples  of  written 
work  that  emphasize  your  versatility.  Do 
not  call.  Send  correspond¬ 
ence  to:  Editor,  Business  N  H,  177  E. 
Industrial  Dr.,  Manchester,  NH  03103. 


REPORTER-COPY  EDITOR  POSITION. 
Night  schedule.  One  to  five  years  exper- 
ience.  Daily  newspaper 
(22,000-25,000)  circulation  has  latest 
in  pagination  equipment.  We  are  look¬ 
ing  for  a  reporter  who  not  only  can 
produce  a  good  news  story  but  also  has 
copy  editing  skills  to  help  others  make 
good  stories  better.  Send  resume  to 
Jack  Reese,  Dominion  Post,  Greer 
Bldg.,  Morgantown,  WV  25605. 


SPECIAL  PUBLICATIONS  combination 
sales  and  feature  writing  for  HSPA  Blue 
Ribbon  Weekly.  Pay  commensurate 
with  experience.  Position  calls  for  self- 
reliance  and  motivation,  a  vivid  imagi¬ 
nation  and  strong  design,  writing  and 
speaking  skills.  Angola  is  located  in  the 
heart  of  101  inland  lakes  and  within 
three  hours  of  Indy,  Cleveland  and 
Chicago.  Send  resume,  cover  letter  and 
tear  sheets  to  Mary  Sanderson,  Herald- 
Republican,  PO  Box  180,  Angola,  IN 
46703. _ 

SPORTS  EDITOR 

Quality  46,000  AM  daily  wants  literate 
editor  with  solid  management  skills.  We 
want  a  creative  planner  who  thinks  a 
sports  section  should  be  fun;  a  good 
copy  editor  who  can  make  ho-hum  pros 
memorable;  a  flair  for  layout  and 
graphics;  an  interest  in  the  "why  behind 
the  score".  Will  supervise  staff  of  four 
plus  stringers.  Are  coverage  ranges  from 
sailing  to  stock  cars,  shooting  to  surf¬ 
ing,  with  strong  emphasis  on  ACC  and 

C(3lonial  athletic  association. 

Send  resume,  clips  and  5  to  7  layout 
samples  to  John  Meyer,  Managing 
Editor,  Wilmington  Morning  Star,  PO 
Box  840,  Wilmington,  NC  28402. 

SPORTS  WRITER 

Our  new  sports  editor  is  rebuilding  his 
staff.  He's  looking  for  a  creative,  enthu¬ 
siastic  taleht  who  can  dazzle  on  the 
desk  and  write  the  lights  out.  You’d 
have  to  be  versatile.  We  serve  spo^s- 
crazy  central  Illinois  with  our  5(j,000 
circulation  daily  and  Sunday  paper.  If 
you  have  a  flair  for  writing,  want  to  work 
hard  and  enjoy  being  part  of  something 
special,  send  resume  and  clips  to  Terri 
Kuhle,  Herald  &  Review,  PO  Box  311, 

Decatur,  I L  62525.  _ 

EDITOR  &  PUBLISHER  for  January  3,  1987 


THE  BIRMINGHAM  NEWS,  Alabama’s 
largest  daily,  seeks  a  business  writer 
and  a  reporter  for  state  capitol  bureau. 
Responsibilities  for  capitol  reporter 
include  coverage  of  legislature  and 
state  agencies.  Must  have  at  least  5 
years  experience,  preferably  including 
government  reporting.  Res^nsibitities 
for  business  reporter  include  coverage 
of  business  news  in  the  state.  Business 
writing  experience  preferred.  Send 
resume  and  clips  to  Glenn  Stephens, 
State  Editor,  and  Terri  Troncale,  Busi¬ 
ness  Editor,  The  Birmingham  News,  PO 
Box  2553,  Birmingham,  AL  35202. 


ZONE  1  35,000  daily  needs  editor  for 
new  Sunday  edition  in  late  '87.  Will  hire 
immediately  for  planning  purposes. 
Reply  Box  1635,  Editor  &  Publisher. 


COPY  EDITOR 

Award-winning  daily  needs  a  copy  editor 
for  six  person  news  desk.  Strong  head¬ 
line  writing,  layout  and  copy  editing 
skills  required.  Opportunity  for 
advancement.  Competitive  salary  and 
excellent  company  benefits.  Resume  to 
Les  Brindley,  Assistant  Editor,  Mont¬ 
gomery  Journal,  2  Research  Ct.,  Rock¬ 
ville,  MD  20850. 


COPY  EDITOR—  Growing  PM  offers 
advancement  potential  for  editor  whose 
skills  and  aspirations  go  beyond  periods 
and  commas.  Resume  to:  Phil  Kline- 
dinst.  Managing  Editor,  The  York 
Dispatch,  PO  Box  2807,  York,  PA 
17405. 


EDITORIAL  WRITER 
Exeprienced  newspaper  person  to  join 
editorial  board  of  72,000-81,000  daily 
with  moderate,  progressive,  indepen¬ 
dent  editorial  approach.  Self-starter  will 
share  writihg,  editing,  layout  and 
related  responsibilities  on  three  person 
staff.  AM  paper,  daytime  hours  in 
department.  Send  resume,  clips  and 
salary  requirement  to  Mary  Collins  by 
January  19,  1987  to: 

(Jedar  Rapids  Gazette,  Inc. 

500  Third  Ave.,  SE 
Ceadar  Rapids,  lA  52401 
EOE 


EDITORS 

Aggressive  No.  Jersey  Newspapers  are 
accepting  applications  for  News  Editor 
and  Copy  Editor  candidates  who  know 
the  meaning  of  competitive  journalism. 
You  must  have  2  years  experience,  be 
thoughtful  and  understanding  of  what  it 
takes  to  excel.  If  you  care  and  take  pride 
in  producing  quality  newspapers,  sub¬ 
mit  a  resume  and  cover  letter  describing 
your  goals  to:  Ray  Wi'kerson,  Managing 
Editor,  No.  Jersey  Herald  News,  988 
Main  Ave.,  Passaic,  NJ  07055. 


EDPERIENCED  REPORTER/EDITOR  to 
head  up  5  person  newstaff  in  rural 
North  Florida  market.  Must  know  page 
makeup.  Reply  to  J.  Miller  823  S. 
Walnut  St.,  Starke,  FL  32091. 


FEATURES  EDITOR 
We’re  looking  for  an  innovative,  energe¬ 
tic,  experienced  features  editor  to  help 
create  state-of-the-art  features  sections 
at  the  St.  Paul  Pioneer  Press,  a  Pulitzer 
prize-winning  (1985:  feature  writing). 
245.000  Sunday  circulation  Knight- 
Ridder  daily.  Features  editor  will  assist 
associate  editor/features  in  leading 
32-person  department  through  section 
make-over,  assign  and  edit  stories, 
coach  writers,  work  with  committed 
team  of  editors  and  designer.  Only 
those  who  love  great  writing  and  incisive 
reporting  and  have  demonstrated 
features  creativity  in  newspapers  and/or 
magazines  should  apply.  Send  section, 
own  writing  clips,  resume,  cover  letter 
to  Ken  Doctor,  Associate  Editor/ 
Features,  St.  Paul  Pioneer  Press  and 
Dispatch,  345  Cedar  St.,  St.  Paul,  MN 
55101. 

FLORIDA  NEEDS  YOU 
Fast  growing,  bright,  mid  sized  beach 
city  daily  wants  experienced  and 
talented  reporters  and  desk  people.  If 
you  like  sand,  sunshine  and  creative 
working  conditions,  now  is  your  chance 
to  be  part  of  a  team  in  the  hottest  news¬ 
paper  state.  Box  1642,  Editor  & 
Publisher. 


GOVERNMENT  JOBS  $16,040- 
$59,230/yr.  Now  Hiring.  Call  (805) 
687-600(3  Ext.  R-4261  for  current 
federal  list.  (Fee  required.) 


COPY  EDITORS 


Leading  business  and  financial  news  wire  is  inter¬ 
ested  in  receiving  applications  for  openings  that  deve¬ 
lop  from  time  to  time. 

Work  entails  copy  editing,  headline  writing  and  taking 
stories  by  phone  from  reporters  in  the  field.  Speed, 
precision  and  ability  to  work  under  pressure  on  VDTs 
essential.  Applicants  should  have  a  minimum  of  one 
years’  wire  service  or  daily  editing  and  reporting 
experience.  Pays  top  competitive  rates.  New  York 
City  location.  Our  staff  knows  of  this  ad. 

Please  send  resume 
and  salary  history  to 

P.O.  Box  226  —  Dept.  2 
CHURCH  STREET  STATION 
NEW  YORK,  N.Y.  10008 

An  Equal  Opportunity  Employer  M/F 


FIELD  SERVICE  MANAGERS 

Graphic  Management  Associates 
Inc.,  the  inserter  company,  has 
immediate  requirements  for  field 
service  managers  responsible  for  the 
installation  and  training  of  GMA 
inserting  systems  to  the  newspaper 
industry  throughout  the  United 
States.  Please  forward  resume  to 
Graphic  Management  Associates 
Inc.,  11  Main  St.,  Southboro,  MA 
01772,  Attn:  Manager  Human 
Resources. 


_ MARKETING _ 

SALES/MARKETING  MANAGER 
Continued  growth  has  produced  an 
opening  in  sales  at  Creative  Data 
Systems--the  newspaper  software 
professionals  with  the  largest  customer 
base  of  installed  business  systems  in 
the  newspaper  industry. 

As  an  IBM  VAR,  CDS  markets  its  soft¬ 
ware  applications  on  System/36  and 
System/38  hardware  to  newspapers 
internationally.  The  opening  is  based  in 
the  compa.ny’s  Kansas  City  headquar¬ 
ters  with  40%  travel  anticipated. 
Providing  excellent  products  and 
services  starts  with  an  unyielding  orien¬ 
tation  toward  truly  understanding 
customer  needs.  Candidates  with  prior 
newspaper  and/or  computer  sales 
consultant  experience  have  the  highest 
likelihood  of  success. 

We  offer  salary,  incentives,  and  a  career 
path  commensurate  with  your  experi¬ 
ence  and  performance.  Please  send 
your  resume  with  qualifications  and 
requirements  to: 

VP  of  Marketing 

Creative  Data  Systems 

9300  W.  noth  Street,  Suite  150 

Overland  Park,  KS  66210 


Editor  &  Publisher 
Classified 
Advertising 

MARKETING  RESEARCH 

MARKETING  ANALYST 
The  Miami  Herald  has  immediate  open¬ 
ing  for  a  senior  market  research  analyst. 
College  degree  plus  3-5  years  news¬ 
paper  or  related  market  research  experi¬ 
ence  including  design  and  execution  of 
computerized  data  analysis.  Competi¬ 
tive  salary  and  benefits  including 
relocation  assistance.  Send  resume  to 
the  Employment  Manager,  The  Miami 
Herald,  1  Herald  Plaza,  Miami,  FL 
33132.  EOE. _ 

_ PRESSROOM _ 

ASSISTANT  PRESSROOM  MANAGER 
needed  for  large  metropolitan  morning 
paper  in  Zone  5.  Looking  for  thoroughly 
experienced  offset  press  foreman  or 
foreman  who  wants  to  move  up  in 
management.  Good  motivational  and 
managerial  skills  are  necessary.  We  are 
looking  for  a  “people”  person  with  right 
experience.  Send  resume  to  Box  1625, 
Editor  &  Publisher. 

PRESSPERSON.  General  presswork. 
Must  have  Goss  Urbanite  experience. 
Could  advance  to  assistant  foreman. 
Come  live  in  beautiful  Northwestern 
Mew  Mexico  close  to  skiing,  hunting 
and  fishing.  Contact  Don  Chapline, 
Daily  Times,  Box  450,  Farmington,  NM 
87499  (505)  325-4545. 
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HELP  WANTED 


PRINTING  SUPERVISOR 
Dynamic,  growing,  nationwide  news¬ 
paper  company  is  looking  for  a  highly 
motivated,  flexible  and  energetic  indivi¬ 
dual  to  supervise  two  shifts.  Equipment 
would  be  15  unit  Goss  Urbanite.  Quali¬ 
fied  person  would  have  supervisory 
experience.  We  offer  a  competitive 
starting  salary  depending  on  experi¬ 
ence.  Interested  candidates  should 
send  resume  with  salary  requirements 
to  Roger  Stec,  Assistant  Production 
Director,  307  Derstine  Ave.,  Lansdale, 
PA  19446. 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER 
Rare  but  challenging  opportunity.  Pro¬ 
gressive  upstate  New  York  daily  news¬ 
paper  with  a  46,000  circulation  seek  an 
effective  hands-on  assistant  production 
manager.  Must  have  pre-press,  press 
and  mailroom  knowledge.  Strong  organ¬ 
izational  and  managerial  skills  and  the 
abilty  to  work  well  others.  Must  be  will¬ 
ing  to  work  nights.  We  are  conveniently 
located  near  New  York  City  and 
bordered  on  the  west  by  the  beautiful 
Hudson  River.  Salary  negotiable  with 
excellent  benefit  package.  Send  resume 
to  Box  1640,  Editor  &  Publisher. 


NATIONAL  PRODUCTION  DIRECTOR 
Major  national  daily  and  weekly  news- 
p'  •'■group  is  presently  seeking  a  qual- 
if  I  andidate  for  the  position  of  corpo¬ 
rate  .lational  production  director.  The 
successful!  candidate  will  co-ordinate  a 
staff  of  regional  directors  and  will  report 
to  the  CEO.  A  strong  background  in  pre¬ 
press,  press,  and  mailroom  with  excel¬ 
lent  people  management  skills  is  essen¬ 
tial.  The  successful!  candidate  should 
also  possess  a  knowledge  of  budget 
procedures,  newspaper  quality  control 
standards  in  black  &  white  &  color  and 
computer  technology.  This  is  an  excel¬ 
lent  opportunity  to  join  the  manage¬ 
ment  team,  extensive  travel  and  reloca¬ 
tion  to  Zone  2  will  be  required.  An 
excellent  salary  and  benefit  package  is 
offered.  Apply  with  cover  letter, 
resume,  including  work,  education,  and 
salary  history  to  Box  1631,  Editor  & 
Publisher. 


PRODUCTION  MANAGER  for  mid-size 
seven  day  newspaper  in  Eastern  U.S. 
Full  responsibility  for  all  production 
departments.  We  seek  a  team  player 
with  good  leadership  skills  as  well  as 
skills  in  budgeting,  planning,  written 
and  verbal  communications.  Excellent 
opportunity  with  a  growth  oriented 
company.  Please  submit  resume 
including  past  experience,  salary, 
history,  education,  references  and 
anything  else  about  yourself  which 
would  help  us  to  identify  you  as  a  poten¬ 
tial  outstanding  candidate.  All  inquiries 
will  be  held  in  strict  confidence  and  no 
references  will  be  contacted  without 
your  permission.  Reply  to  Box  1621, 
Editor  &  Publisher. 


RESEARCH 


RESEARCH  MANAGER 
Southern  California  100,000  plus 
circulation  daily.  First  in  all  facets  of 
media  research  and  its  use.  Rush 
resume,  salary  requirements  to  Box 
1632,  Editor  &  Publisher. 


PUBUC  RELATIONS 


EXPERIENCED  PERSON  with  fundrais¬ 
ing,  marketing,  management  skills 
sought  by  46-year  old  progressive 
ecumenical  journal.  Resume,  salary 
requirements  to  Christianity  &  Crisis, 
537  W.  121  St.,  New  York,  NY  10027. 

PHOTOGRAPHER 

PHOTOGRAPHER  for  quality  semi 
weekly  in  West  Virgina  mountains. 
Emphasis  on  sports,  features.  Heavy 
darkroom  load.  Advance  to  dailies  and 
group.  Call  Rip  (304)  469-3373. 


ADMINISTRATIVE 


MEDIA  ADMINISTRATION  Graduate 
student  with  Law  degree.  Media  experi¬ 
ence  and  proven  professional  abilities, 
seeks  challenging  opportunities — Jobs, 
consulting.  One  time  project  -  Write 
Harsha  Deshpande,  Newhouse  School, 
Syracuse  Univ.,  Syracuse,  NY  13244. 


PUBLISHER-GENERAL  MANAGER 
Experienced  daily  TMC  and  weekly... 
Excellent  management  and  people 
skills...  Seek  #1  or  #2  position...  Also 
excellent  references...  Zone  9,  8,  6. 
But  would  consider  other  zones.  Avail¬ 
able  after  Feb.  1,  1987. 

(702)  873-3936  Dale  Musick. 


ADVERTISING 


I  believe  in  Advertising!  Desire  sales  or 
management  position  with  small  to 
medium  people  oriented  daily  or  shop¬ 
per.  Sales,  production  and  manage¬ 
ment  experience.  Top  producer.  Zones 
7,  8,9.  Will  travel.  Call  Bill  Smith, 
(307)  347-3495  before  1  p.m.  MST  or 
PO  Box  1233,  Worland,  WY  82401. 

ART/GRAPHICS _ 

MACINTOSH  info  graphics  position 
sought  by  young  ambitious  artist  with 
year  experience  at  350,000  paper. 
Degree  in  Journalism/Mass  Communi¬ 
cations,  Poynter  fellow.  Macintosh 
drawing,  maps,  charts,  and  design, 
Jennifer  L.  Irglis  (612)  372-4441. 

_ CARTOONIST _ 

AWARD  WINNING  political  cartoonist 
seeks  paper.  6  years  free-lance 
experience-incisive  and  humorous. 
Also:  spot  illustratiions,  graphic  arts, 
Mac  experience,  J-degree.  For  samples 
and  resume:  33  Spring  Hill  Rd.,  Kings¬ 
ton,  Rl  02881, 

EDITORIAL  CARTOONIST 
Unique,  incisive,  provocative,  non¬ 
clone  15+  years  experience.  Box 
1620,  Editor  &  Publisher. 


ENTHUSIASTIC  art  grad  seeks  editorial 
cartoonist  and/or  staff  artist  position  on 
daily  publication.  Experience  on  weekly 
and  monthly.  Editorial  work  picked  up 
by  college  syndicate.  Resume,  portfolio 
upon  request.  Leo  Micheal,  2492 
Haverhill  Rd.,  Fairlawn,  OH  44313. 


CIRCULATION 


CIRCULATION  PROFESSIONAL,  with 
two  years’  experience  as  Circulation 
Manager,  good  communicator,  aggres¬ 
sive  in  sales,  a  people  manager,  seeks 
to  be  Circulation  Manager  at  a  20,000 
daily.  Contact  Garry,  (419)  435-5136. 


YOUNG  AND  AGGRESSIVE.  10  solid 
years  of  experience.  Self  motivator. 
Forte  in  training  and  sales.  Proven 
results  through  leadership.  Professional 
and  people  oriented.  Seeks  challenge 
with  small  to  medium  publication. 
Excellent  references.  Cost  conscious. 
Box  1615,  Editor  &  Publisher. 


EDITORIAL 


12/86  Grad.  Reporter  for  Capital  Area 
News  Bureau-covered  politics  and  busi¬ 
ness.  Editor-in-chief  for  10,000  plus 
circulation  campus  business  magazine. 
Any  Zone.  Eric  Benderoff,  7484  Deep 
Run  Rd.,  Apt  912,  Birmingha,  Ml 
480910  (313)  647-8500. 


1986  MISSOURI  MA-full  time  daily 
experience  seeks  reporting  job  at  paper 
or  magazine  committed  to  in  depth  jour¬ 
nalism.  Internship  at  Minneapolis  Star 
&  Tribune.  Any  Zone.  N.  Martin,  2100 
Heathenwood  Dr.,  Apt.  B  14,  Lawrence, 
KS  66046.  (913)  841-7704. 


ACE  SPORTS  WRITER  with  proven  abil¬ 
ity  and  a  flair  for  insightful  features 
looking  for  a  position  at  a  suburban 
daily.  Willing  to  relocate  anywhyere  for 
a  challenging  offer.  Craig  Peterson, 
2621  nth  St.,  Winthrop  Harbor,  IL 
60096,  (312)  872-2107. 


APPLAUDED  BY  READERS,  sources 
and  editors  alike.  Versatile,  vibrant 
feature  writer,  reporter,  photogapher 
with  weekly  experience  seeks  new  chal¬ 
lenges  at  daily.  Glowing  References.  B. 
Pittsley,  325  Davis  Lk.  Rd.,  Morton, 
WA  98356,  (206)  496-5689. 


ARE  YOU  looking  for  that  promising 
college-grad  reporter?  I  want  to  write 
clean,  concise  copy  for  your  paper. 
Extensive  experience  on  college  paper 
and  as  an  intern.  Prefer  Zone  4,  willing 
to  go  anywhere.  Adam  Chrzan,  2706 
Hunt  Club  Lane,  Orlando,  FL  32826. 


ASSISTANT  MANAGING  EDITOR  in 
Northeast  seeks  Managing  Editor  post 
on  mid-size  daily  where  quality  and 
continuity  count.  Any  zone.  No  razzle- 
dazzle,  just  solid  record  of  growth, 
accomplishment.  Box  1604,  Editor  & 
Publisher. 


BUSINESS  REPORTER:  Experienced. 
Receiving  M.J./M.B.A.  in  May  seeks 
reporting  position  with  top  flight  daily  or 
magazine.  News  nose,  daily  experience 
and  ability  to  dig.  Conversant  in  high 
tech  newspeak.  Serious  Inquiries  only. 
PO  Box  243,  Pomfret,  CT  06258. 


COLUMBIA  JOURNALISM  GRAD,  hard 
working,  creative  and  organized  seeks 
job  as  reporter  for  Michigan  paper. 
Features,  health,  education,  lifestyle 
and  hard  news.  Julie  Baumkel,  362 
Riverside  Drive,  #1A5,  New  York,  NY 
10025. 


COPY  EDITOR  -  May  '87  Missouri  grad, 
with  good  grades  and  solid  experience, 
seeks  copyediting  position  on  a  daily 
newspaper.  Zone  5  preferred,  but  I  am 
open  to  other  locations  as  well.  Matthew 
Schmitz,  503  N.  College,  Waxahachie, 
TX  75165. 


COPY  EDITOR:  Stylistic  purist,  sense  of 
dedication.  Honors  English  grad.  Exper¬ 
ience  as  editor,  copyeditor  layout  desig¬ 
ner,  PR  writer,  seeks  position  in  Long 
Beach,  CA  area.  Resume  upon  request. 
Lori  Harris,  132,  SMWC,  St.  Mary- 
Woods,  IN  47876  (812)  535-5151. 


DECEMBER  GRADUATE  seeks  position 
with  magazine  of  in-house  publication. 
Have  editing,  writing  and  layout  skills. 
Editor,  college  weekly.  Lorna  Japaen, 
1008  North  5th,  Burlington,  lA  52601. 
References  and  portfolio  on  request. 


DETROIT  MONTHLY  and  Detroit  Free 
Press  clips  and  references.  Former 
college  paper  editor,  Detroit  Monthly 
intern.  Graduated  cum  laude  from 
Kalamazoo  College.  Academic,  writing 
awards.  Peter  Schmidt  (313) 
644-7772. 


EDITING/REPORTING  position  sought 
with  publication  in  50,C)00  plus 
area,  any  zone.  Energetic  hard  worker 
looking  for  challenge,  change.  Able  to 
start  immediately.  Resume,  clips,  refer¬ 
ences  furnished.  PO  Box  18543,  Baton 
Rouge,  LA  70893. 


EDITORIAL  PAGE  editor  or  writer.  An 
award-winning  pro  to  make  your  pages 
stronger,  brighter,  better  read.  Box 
1627,  Editor  &  Publisher. 


EDITOR  of  top-notch  20,500  dady 
seeks  reporter  position  with  D.C.  area 
daily  or  wire  senrice.  Thrives  on  long 
hours  and  big  chllenges.  Will  graduate 
from  Univ.  of  Iowa  in  May.  Please 
contact  Mary  Boone,  308  N.  Clinton, 
Iowa  City,  lA  52240  (319)  354-2458. 


POSITIONS  WANTED 


ENTHUSIASTIC  indivioual  seeking 
reporting  position.  May,  1987  Universi¬ 
ty  of  Wisconsin  graduate;  editor,  copy 
editor,  The  Daily  Cardinal;  intern.  The 
Milwaukee  Sentinel.  Contact  Stacy 
Swadish,  188  W.  Johnson,  Apt.  C, 
Madison,  Wl  53703.  (608)  251-9111. 


ENTHUSIASTIC,  quick  study.  M.S. 
grad  seeks  media/marketing  research 
position  with  firm  or  paper.  Thesis 
topic:  reader  reaction  to  editorial 
color.  B.S.  marketing.  Prefer  Zones  4, 
6,  8.  Bob  Marks,  307  S.  Lewis,  Still¬ 
water,  OK  74074.  (405)  743-0691. 


EX-MAGAZINE  MAN,  retooled  for  dail¬ 
ies,  seeks  newspaper  job  that  exploits 
knowledge  of  economics  and  overseas 
experience.  International  affairs  M.A., 
Columbia;  Journalism  M.A.,  U.  of 
Mich.,  May  '87,  #14,  2170  Cram 
Place,  Ann  Arbor,  Ml  48105. 


EXPERIENCED  BOOK  REVIEWER 
seeks  job  as  staff  literary  critic  or  book 
editor  for  metro  daily.  Will  also  write 
arts  features.  Have  fresh,  lively  style 
and  clips  from  N.Y.  Times,  Wall  Street 
Journal,  Washington  Post.  Size  and 
location  of  paper  no  object  but  commit¬ 
ment  ot  quality  writing  is  a  must.  PO 
Box  439,  Cambridge,  MA  02238, 
(617)  742-9793. 


EXPERIENCED  student  journalist  seeks 
reporting  position  on  daily  newspaper. 
Learned  strong  reporting  and  writing 
skills  and  value  of  accuracy  as  summer 
intern  with  metropolitan  paper  and  as 
editor  of  college  newspaper.  Contact 
Becky  Fleming  (317)  653-4116. 


FEATURE  REPORTER  with  strong  edit¬ 
ing  and  design  skills  can  bring  life  to 
your  style  section.  Newhouse  MA,  arts 
specialist  with  energy,  imagination,  eye 
for  detail.  Will  relocate  to  any  zone. 
Mary  Colurso,  1513  Oram  St.,  Scran¬ 
ton,  PA  18504.  (717)  344-0476. 


FEATURE  WRITER.  Creative  and 
responsible  college  graduate  seeks  writ¬ 
ing  position  on  newspaper  or  magazine 
in  Zone  2.  Have  1  1/2  years  experience 
on  reputable  college  daily.  Dan  Hauser, 
2403  Glen  PL,  Davenport,  lA  52804. 
(319)  324-4166. 


FREELANCE  BUSINESS  SAVVY 
To  make  business  news  interesting  and 
relevant  to  your  readers  requires  busi¬ 
ness  savvy.  I  got  mine  over  many  years 
as  a  reporter  for  The  Wall  Street  Jour¬ 
nal.  I’m  based  in  New  York  and  accept¬ 
ing  limited  free-lance  assignments. 
Also  corporate  or  commercial  work. 
Reply: 

TJFR  Publishing  Co. 

82  Wall  Street,  Suite  #1105 
New  Yorl-.,  NY  10005 


HAVE  CLIPS  WILL  TRAVEL:  Editor  of 
Canada’s  largest  student  paper,  U.S. 
citizen  bypassed  J-school  to  study  the 
English  language  and  pursue  journalism 
at  the  University  of  Toronto.  Seeks  chal¬ 
lenging  position  with  a  news  organiza¬ 
tion.  Municipal,  arts,  and  national  polit¬ 
ical  reporting  experience,  editor  of 
campus  magazine.  Available  15  May 
1987,  Jeb  Blount,  c/o  The  Varsity,  44 
St.  George  St.,  Toronto,  Ont.  M5S  2E4 
Canada,  (416)  979-2865. 


HELP! 

Strong  writer,  editor,  trapped  in  PR, 
seeks  return  to  honest  journalism.  22 
years  of  experience  on  dailies,  weeklies, 
news  agency  and  magazines  are  yours  if 
you  want  a  seasoned  pro  for  progressive, 
balanced  reportage.  Box  1576,  Editor  & 
Publisher. 


I  CAN  SPELL  and  I  need  a  job  —  give 
me  a  chance.  June  1987  graduate. 
University  of  Washington,  Department 
of  Communications.  Summer  experi¬ 
ence  on  weekly.  Legislative  reporting 
intern.  Andrea  Bryant,  8279  Tracyton 
Blvd.,  NW,  Bremerton,  WA  98310. 

&  PUBLISHER  for  January  3,  1987 


POSITIONS  WANTED 


EDITORIAL 


IF  YOU  WANT  MEETING  COVERS,  stop 
reading.  This  soon-to-be  Indiana 
University  grad  will  report  the  issues 
behind  the  events.  Three  internships, 
four  years  on  college  paper.  Tanya  Isch 
(812)  332-7594.  108  N.  Union  St., 
Bloomington,  IN  47401. 


I  HAVE  written  The  Cub  Fan's  Quiz 
Book,  worked  3  summers  with  White 
Sox  PR,  write  features  for  Chicago  Bear 
Report,  was  sports  editor  for  college 
paper,  have  my  degree  and  want  to  write 
sports  for  you.  D.  Marran,  2130A  W. 
Michigan,  Milwaukee,  Wl  53233. 


I  WAS  entertainment  editor  for  major 
college  paper.  Now  I  work  for  metropoli¬ 
tan  diaiy  and  contribute  to  regional 
music  magazine.  I’m  looking  for  free¬ 
lance  or  full-time  work  in  your  features 
department.  Laura  Veras,  2130  A.  W. 
Michigan,  Milwaukee,  Wl  53233. 


JOURNALISM  graduate  finds  life/peo¬ 
ple  exciting.  I  offer  energy,  enthusiasm 
and  maturity.  Experience  with  graphics, 
theatre  arts  and  community  services. 
Unencumbered— can  relocate.  Naomi 
Jarvie,  1195  Scenic  Ave.,  Lummi 
Island,  WA  98262.  (206)  758-2259. 


JOURNALIST  with  religious  studies 
minor  and  public  relations  experience. 
Enjoy  feature  story  challenges.  Clips 
available.  Graduating,  Penn  State,  May 
1987.  Gary  W.  Cramer,  735  Pittsburg 
St.,  Springdale,  PA  15144.  (412) 
274-6680. 


JOURN.  MA,  May  grad,  seeks  court, 
cop  or  general  assignment  reporter  posi¬ 
tion  at  city  daily.  Any  Zone.  Begin  May 
or  Sept.  Experience  includes  9  mos. 
police  reporting,  3  mos.  general  assign¬ 
ment.  713  1/2  N.  Lincoln  St.,  Bloom¬ 
ington,  IN  47401. 


MAY  '86  grad  from  accredited  journal¬ 
ism  seeks  entry  level  copy  editor/ 
reporter  position.  Employed  2  years  by 
140,000  daily  as  news  asst,  in  sports 
department.  Clips,  resume,  references 
available.  Send  inquiries  to  PO  Box, 
823  UK  Station,  Lexington,  KY  40506. 


MAY  '86  U  of  IL  J-grad  (1st  2  years  a 
bio  major)  seeks  job  with  Chicago  area 
publisher.  Now  employed  by  high-tech 
aerospace  co.  doing  marketing  support 
work:  write,  edit,  proof,  layout  type 
spec,  production  coord.,  K.  Forss, 
7269  Harlem,  Caledonia,  IL  61011. 
Day:  (815)  226-7468.  Eve:  (815) 
885-3658. 


"MAY  '87  grad  seeks  reporting  position 
with  daily  paper.  Editor,  internship 
experience.  Award  winner.  Covered 
nat’l  government  in  D.C.  Resume,  clips, 
references.  Will  relocate.  Stacey  Evers, 
Box  2032,  Trinity  Univ.,  San  Antonio, 
TX  78284.  (512)  737-4673. 


NEEDS  A  CHALLENGING  reporter  or 
copy  editor  position  that  keeps  me  on 
the  go.  '86  Grad,  has  professional 
experience.  Excel  in  photo,  writing  and 
layout.  Cynthia  Brennhofer,  2856  Hele¬ 
na  Ave.  N.,  Oakdale,  MN  55119.  (612) 
779-0529. 


NEWS  COPY  EDITOR  with  3  years  daily 
experience,  great  at  headlines  and 
perfecting  copy,  seeks  position  in  Zone 
3  or  4.  Box  1645,  Editor  &  Publisher. 


OUTDOOR/SCIENCE  WRITER 
Writer  and  editor  with  wide-ranging 
experience  covering  outdoor,  science 
and  environment  seeking  position  as 
writer/editor  at  newspaper  or  magazine. 

Experience  in  both  plus  college  teach¬ 
ing  experience.  Awards,  B.S.,  M.A.  Box 
1652,  Editor  &  Publisher.  , 

_ L -  Award-wini 

PENDING  MAY  GRAD.,  B.A.  English  with  6 yea 
major  loooking  for  a  starting  position  ing  staff,  ( 
in  a  publishing  company  or  ad  agency,  tions,  looki 
Experience  with  PR.  Willing  to  relocate,  sports  staff 
Write  J.  Innes,  1001  W.  McKinley,  editing  anc 
Mishawaka,  IN  46545.  &  Publishe 
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POSITIONS  WANTED 


HARD  WORKING  Florida  grad  seeks 
challenging  reporting  position..  Intern¬ 
ship,  college  and  freelance  experience. 
Will  relocate.  Contact:  Michelle  Busher, 
1231-418  SW  3rd  Ave.,  (Gainesville,  FL 
32601.  (904)371-1113. 


PROVEN  NEWS  and  feature  reporter, 
MA,  seeks  metro  position  with  Zone  1  or 
Zone  2  daily.  If  you’re  looking  for  a  hard 
worker  who  gets  results,  you’ve  found 
your  reporter.  Available  immediately. 

K.  O'Donnell,  400  Westlake  Dr.,  Val¬ 
halla,  NY  10595. 


READY  to  work  hard.  Journalism  major 
seeks  reporting/copy  editing  job  with 
daily  any  Zone.  Editor  of  college  paper. 
Internships.  Resume,  references,  clips, 
Evan  Ramstad,  Box  875,  Trinity  Univ., 
San  Antonio,  TX  78284.  (512) 
737-4704. 


RECENT  28-year-old  Temple  University 
grad  with  reporting  and  editing  experi¬ 
ence  seeks  position  with  daily  newspap¬ 
er.  Hard  worker,  mature  and  depend¬ 
able.  Contact  Anthony  DeMarco,  7009 
Hilltop  Rd.,  Upper  Darby,  PA  19082, 
(215)  352-9383.  Clips  and  resume.  All 
zones  considered. 


RECENT  college  grad  seeks  entry-level 
reporting,  editing  job  with  a  respected 
newspaper.  Prefer  Zone  5,  would 
consider  others.  Strong  news-editorial 
background,  good  clips,  references. 
John  McGarthwaite,  8279  Indian  Blvd. 
S.  Cottage  Grove,  MN  55016. 


REPORTER/COPY  EDITOR-Motivated, 
resourceful,  assertive  J-grad  (12/86). 
Metro,  feature,  copy  editing  (AP  style) 
experience  on  college  daily.  B.A.  Politi¬ 
cal  Science,  M.A.  Journalism.  Willing 
Dailies  only.  John,  1336  E.  10th  St., 
Tucson,  AZ  85719.  (602)  884-8279. 


SCI/TECH:  6/87  J-school  grad,  with 
B.S.  seeks  staff  job  with  newspaper  or 
magazine.  Natural  sciences,  medicine, 
etc.;  I  can  make  it  interesting  and 
understandable.  For  resume,  news¬ 
paper/magazine  clips:  F.C.  Nicholson, 
43  Fuller  St.,  Lynn,  MA  01905. 


SEASONED  NEWSMAN  working  on  a 
copy  desk  wants  to  add  spice  to  your 
pages  by  writing  a  three-times-a-week 
column.  If  your  paper  comes  in  only  one 
flavor — vanilla — I  can  produce  the  kind 
of  columns  that  will  leave  your  readers 
thinking  that  your  paper  does  have  a 
personality,  after  all.  I  will  be  writing 
about  the  individuals  who  make  up  your 
readership.  I’ll  write  about  their  strug¬ 
gles,  their  failures,  their  successes.  I 
have  a  sample  column  ready  for  you  to 
evaluate,  and  more  clips  than  you  have 
time  to  read.  Box  1590,  Editor  & 
Publisher. 


SEEKING  METRO  writing  or  editing 
position  at  newspaper  or  news  magazine 
-M.  Ray  Smith,  1986  M.S.  in  Commu¬ 
nications,  3.7  GPA,  honors  fraternity,  7 
years  on  daily,  published  in  Phillie  Inky, 
Baltimore  Sun,  much  freelance;  reply 
Box  107,  Shenandoah,  PA  17976. 


SKILLED,  versatile  writer  for  11  yrs. 
with  journalism  MA  seeks  reporting  job 
on  mid-size  or  metro  daily.  Any  zone. 
James  Ivancic,  1816  Drenik  Dr.,  Wick- 
liffe,  OH  44092.  (216)  943-0160. 


SOON-TO-BE  college  grad  seeks  job  as 
copy  editor,  preferably  along  East 
Coast.  Experience  includes  summer 
internship  at  large  metropolitan  daily 
and  2  years  editing  campus  daily. | 
Susan  Shaw,  Read-Landes  617,, 
Bloomington,  IN  47406.  • 


SPORTS  EDITOR 

Award-winning  assistant  sports  editor 
with  6  years  experience  directing  writ¬ 
ing  staff,  desk  staff  and  special  sect- 
tions,  looking  for  challenge  of  running 
sp9rts  staff.  Equally  enjoys  fine  writing, 
editing  and  graphics.  Box  1649,  Editor 
&  Publisher. 


POSITIONS  WANTED 


MUSIC  CRITIC — Knowledge  of  today’s 
music  as  well  a  yesterday’s.  Ideal  for  a 
progressive  daily  or  weekly  in  college 
town  or  big  city.  Contact  Dan  Matthews 
Jr.,  PO  Box  15303,  Druid  Hills  Station, 
Atlanta,  GA  30333  (404)  377-3473. 


SPORTS  JOURNALIST  who  produces 
accurate,  interesting,  lively  copy,  seeks 
sportwriting  position.  Experience  cover¬ 
ing  preps,  college,  pros,  for  community 
and  metro  papers,  TV  station.  Dec.  '86 

fraduate.  Phone  Larry  O’Rourke:  (717) 
66-2887. 


SPORTS-MINDED,  enthusiastic  June 
grad  with  some  daily  experience  would 
like  reporting  job  on  any  size  daily. 
Strong  feature  writer,  hard  worker. 
Please  contact  Patty  Charles,  774 
Beaumont,  Grand  Rapids,  Ml  49504. 
(616)  453-1182. 


SPORTS  WRITER,  B.S.J.,  who  learned 
sports  from  ground  up.  Experience 
covering  high  school  football  and 
basketball  for  city  newspaper.  All 
zones.  Matt  Arnold,  Rte.  1,  Box  40, 
Coolville,  OH  45723  (614)  667-3784. 


SPORTS  WRITER  will  graduate  from  J- 
school  in  June.  Versatile  writer  with 
solid  experience  in  beat  coverage, 
layout,  design,  and  editing.  Strong 
feature  writer.  Contact  Shari  Peace,  28 
Smith  St.,  Athens,  OH  45701.  (614) 
593-4010. 


STELLAR  REPORTER  DEBUTS-seeks 
refuge  in  any  sane,  productive  profes¬ 
sional  newsroom.  BA-Jrn,  12/86, 
Michigan  State.  Two  years  daily  report¬ 
ing,  editing  experience.  Contact:  Lori  A. 
Hall,  1512  Burcham,  E.  Lansing,  Ml 
48823.  (517)  332-5492. 


VERSATILE  journalist  seeking  beat  on 
established  daily,  any  zone.  Penned  one 
year  of  news/features  for  urban  Colorado 
daily.  Will  bring  skill,  courage,  stamina 
and  sense  of  humor.  Write:  K.  Black, 
B.A.  Journalism,  1313  Pine  St., 
Boulder,  CO  80302. 


VERSATILE  writer  seeks  feature/general 
assignment  job  on  Zone  1  daily.  6  years 
news  and  feature  experience.  Columbia 
MS,  state  and  national  awards,  medical 
specialty,  great  daily  clips.  Past  editors 
call  my  work  lively,  clear,  thorough, 
accurate.  (617)  986-1068. 


VETERAN  JOURNALIST.  Award  win¬ 
ning  Columbia  University  graduate 
moving  to  Greece  seeks  assignments  in 
Europe  or  stringer  arrangement,  special 
projects.  Spyridon  Granitsas,  Eforionos, 
16-18  Athens  11635  Greece. 


WASHINGTON,  D.C.,  area  J-grad  seeks 
position  to  utilize  newswritign  skills. 
Local  and  state  government  reporting 
experience  on  daily  newspapers.  Clips. 
PO  Box  98,  Toms  Brook,  VA  22660. 


POSITIONS  WANTED 


EDITORIAL 


YOUNG,  AWARD-WINNING  theater 
writer-critic  with  daily  deadline- 
oriented  criticism  experience  seeks 
position  on  entertainment  staff. 
Genuine  interest  in  the  arts.  Kenneth 
Jones  (313)  647-1535. 


YOU’RE  A  major  publication  wanting 
stories  on  India,  Pakistan,  Bangladesh, 
Sri  Lanka?  Multi-lingual,  hard-driving 
Indian  reporter  graduating  with 
master’s  in  journalism  seeks  foreign 
correspondentship.  Write  R.  Shah, 
15007  Southfork,  Tampa,  FL  33624. 


YOUTH  AND  EXPERIENCE! 

New  journalism  grad,  but  I’ve  been 
getting  paid  in  the  field  for  3  years. 
M.A.  Rogers,  1111-2AN.  Pitt  St.,  Alex¬ 
andria.  VA  22314  (703)  549-5765. 


PHOTOJOURNALISM 


CREATIVE  PHOTOJOURNALIST  seeks 
staff  position  with  weekly  or  daily  news¬ 
paper.  Internship,  oollegeand  freelance 
experience.  Feature  writing  experience. 
Willing  to  relocate.  Nov.  21.  1986 
graduate.  Jannet  Walsh,  PO  Box  905, 
Litchfield,  MN  (612)  693-8972. 


INDIANA  UNIVERSITY 
photojournalism/English  graduate  seeks 
full  time  photo  position.  Daily,  weekly 
and  color  experience.  Skilled  in  news, 
feature,  portraits  and  writing.  Excellent 
lab  skills.  Energetic  and  obedient.  Any 
Zone.  Portfolio  and  resume  on  request. 
David  Calisch,  1725  N.  Patton,  Arling¬ 
ton  Heights,  IL  60004.  (312) 
392-0417. 


PRODUCTION 


YOUNG,  EXPERIENCED  and  multi¬ 
talented  composing  room  manager 
wants  a  challenge.  Especially  interested 
in  a  rehab  job  or  an  expanding  company 
that  is  interested  in  keeping  labor  costs 
stable  and  improve  quality.  Expert  on 
Advantages  and  Camex  systems  and 
can  easily  adapt  to  pagination  systems. 
Currently  at  large  Chicago  community 
newspaper  group.  Hoping  to  stay  in 
area.  Will  consider  Zones  2,  5  or  9. 

Box  1605,  Editor  &  Publishei. 


PHOTOGRAPHER 


INTO  the  real  world  now,  1986  grad  in 
photography  needs  a  job.  Intern, 
college,  and  freelance  experience.  I’ll 
do  just  about  anything  for  a  chance  to 
photograph!  Chris  Huskinson,  4820 
Hillside  Ave.,  Boise,  ID  83703.  (208) 
345-4944. 


PHOTOGRAPHER 

seeks  employment  in  Great  Lakes  area. 
Can  write  when  cornered.  Also  has  apti¬ 
tude  for  copy  editing  and  illustration. 
Phone  (216)  248-3197  or  write  to 
Charles  Cassady  Jr.,  32150  Woodsdale 
Lane,  Solon,  OH  33139. 


The  4th  Estate  1 986>in-Review 


By  Doug  Borgstedt 


WHAT  I  RfALLr  WANT  IS  MORE 
RESPECT  AND  TRUST  FROM 
THE  PUDLIC-” 


*  THE  KREMLIN  5AY5  OKAY  TO  MENTION 
IT  IN  A  SMALL  STORY  ON  PACE  FOUR-' 


AND  HE  THINKS 
THIS  IS  PARTLY 
OUR  FAULT-/’ 


SCRAM  i  Beat  it/  haven’t  you  guys 
cm  other  things  to  do  / 


NOW  JUST  RELAX  /  FEEL 
PERFECTLY  FREE  TO 
EXERCISE  YOUR  LOCAL 
,  INDEPENDENCE  /  . 
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Responsive 

•  Answering  a  need,  as  Rockwell 
International  has  with  the  new  Goss" 
Modular  Press  Control  System"  for 
Headliner  Offset"  fvesses,  to  sinifdify 
of^eration  and  reduce  inakeready  and 
start-uff  waste. 

•  Quick  to  react:  suf^fdying  commercial 
frrinters  with  the  latest  technology  in 
sheet-fed  ffresses  and  bindery  equif*- 
ment  from  Miehle^ 

•  Meeting  requirements,  as  with  the 
Goss  C7OO  press,  to  boost  quality  and 
frrovide  2,000-ffmt  fnoductivity  for 
high-volume  insert  fmnters. 


sosofm 


Rockwell  International’s  responsiveness 
to  customer  needs  is  evidenced  by  our  position 
as  the  world’s  largest  manufacturer  of  web  offset 
newspaper  presses.  Major  newspapers  in  95  countries 
and  two  of  every  three  U.S.  dailies  are  printed  on  Goss 
presses.  We’re  at  the  forefront  in  improving  productivity 
for  commercial  printers  as  well. 

We’re  an  $11.3  billion  company.  Our  Graphic  Systems 
Division  had  sales  of  $479  million  in  1985.  Goss  products  have 
served  the  industry  for  more  than  100  years.  Today  we’re  pro¬ 
viding  newspaper  and  commercial  presses  and  mailroom 
components  responsive  to  customer  needs  for  unprece¬ 
dented  levels  of  productivity  accountability  and 
reliability.  To  learn  more  about  us,  write 
Rockwell  International,  Department  815AP-113, 

RO.  Box  17510,  Pittsburgh,  PA  15235. 


Rockwell 

International 


...where  science  gets  down  to  business 

Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


WHO  MEETS  THE  MARK? 
THE  CHARLES  E.  SCRIPPS  AWARD 


In  the  battle  against  illiteracy,  each  vic¬ 
tory  is  cause  for  celebration,  even  though 
the  war  is  far  from  over. 

The  Scripps  Howard  Foundation  will 
honor  those  fighting  illiteracy  with  the 
Charles  E.  Scripps  Award.  Named  for 
Scripps  Howard’s  chairman,  a  longtime 
advocate  of  programs  to  combat  illiteracy, 
the  award  recognizes  the  newspaper 
or  broadcast  station  that  in  1986  has  per¬ 
formed  the  most  outstanding  public  service 
to  encourage  and  support  community  liter¬ 
acy  programs. 

The  winner  will  receive  $2,500  and  a 
bronze  plaque.  In  addition,  the  Scripps 
Howard  Foundation  will  make  a  $5,000 
grant  to  a  literacy  project  or  program 

AWARDS  AND  DEADLINES 

The  Chailes  NL  Schulz  Award  /  Promising  Cartoonist:  JaiL  5, 1987 

The  Ernie  Pyle  Award  /  Human  Interest:  Jaa  15, 1987 

The  Charles  E.  Scripps  Award  /  Literacy  Efforts:  Jaa  15, 1987 


designated  by  the  winner. 

Judges  are  Owen  B.  (Brad)  Butler,  retired 
chairman  of  the  board,  Procter  &  Gamble , 
John  Carroll,  editor  of  the  Lexington  Herald- 
Leader;  and  Paul  Duke,  senior  correspon¬ 
dent,  Public  Broadcasting  System. 

For  entry  information,  write  to  Scripps 
Howard  Foundation,  1100  Central  Tlust 
Tower,  Cincinnati,  OH  45202.  No  work  will 
be  accepted  after  deadline.  Each  entry 
must  be  accompanied  by  a  completed 
entry  blank. 

Enter  to  meet  the  mark. 

gss  SCRIPPS  HOWARD 
ill  FOUNDATION 

COMMITTED  TO  EXCELLENCE 

The  Walker  Stone  Award /Editorial  Writing:  Feh2,1987 
The  EdwardJ.Meeman  Awards/Conservation  Journalism:  FeliL8,1987 
The  Pjiy  W.  Howard  Newspaper  Awards /Public  Service:  Feh  18,  ^7 
The  Edward  Willis  Scripps  Award /First  Amendment:  Fbh.l9,19OT 


